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Where  Local  Advertisers  Lead 

Others  May  Profitably  Follow 

That  local  display  advertisers  buy  space  in 

proportion  to  the  direct  results  obtained,  is 

a  principle  of  business  generally  accepted  by 
experienced  and  successful  advertisers,  both 
local  and  national. 

In  Chicago  the  “results  obtained”  are  indicated  by  the  figures 
supplied  by  the  Advertising  Record.  Co.  for  the  first  nine 

months  of  1925.  According  to  these  authoritative  figures, 

The  Daily  News  in  that  period  published  9,072,494  agate  lines 

of  local  display  advertising,  as  against  6,488,828  agate  lines 

published  by  its  nearest  competitor  in  the  six-day  field — a 

morning  newspaper. 

THE  CHICAGO  DAILY  NEWS 
First  in  Chicago 



<»  TRADE LINOTYPE MARK® 

immMiiiimiiiiiiiiimMmim^ 

A  Linotype  to  Meet  Any  Requirement 

SINGLE  DISTRIBUTION 

MULTIPLE  DISTRIBUTION 

[for  continuous  and  mixed  composition] 

- - 

Equipped  with  One,  Two  or  Three  Main  Magazines 

With  or  without  Auxiliary  Magazines 

30  or  42  Pieas  Maximum  Measure 

All  Using  Standard,  Interchangeable  Magazities,  Matrices,  Molds  and  Liners 

All  Operated  from  One  Standard  Poner’driven  Keyboard 

All  Magazines  Quickly  Changed  from  the  Front 

MERGENTHALER  LINOTYPE  COMPANY 

SAN  FRANCISCO 

Brooklyn,  Netv  York 

CANADIAN  LINOTYPE  LIMITED,  TORONTO 

Agencies  in  the  Principal  Cities  of  the  World 

NEW  ORLEANS 

Composed  entirely  on  the  Linotype  in  the  Bodoni  Series 
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Editor  &  Publisher  for  November  14,  1925 

Expecting'  a  letter? 
^  Ever  waited  anxiously,  glancing  out  of  the  window,  im¬ 

patient  for  the  corning  of  the  letter-carrier  to  find  out 

whether  you  got  the  job  or  the  girl  or  the  pardon  or  what- 
e\er  it  might  be? 

Q  Then  you  know  how  vitally  important  to  us  all  the  letter- 

carrier  is — what  a  great  role  he  plays  in  this  modern 
world  of  business  and  pleasure. 

^  Would  it  surprise  you  to  learn  that  in  Baltimore  he  is 
only  half  as  important  as  the  Sun  Carrier? 

^  There  are  589  regular  letter-carriers  in  Baltimore — but 
there  are  almost  twice  that  many  Sun  carriers,  delivering 

the  Sunpapers  to  homes  scattered  through  Baltimore’s 
93  square  miles. 

^  Which  simply  means  that  Baltimoreans  give  a  great  deal 

more  attention  to  their  Sunpapers  than  to  their  mail. 

Which,  again,  explains  all  the  letters  that  the  advertiser 

receives  when  he  uses  space  in  the  Sunpapers. 

Average  Net  Paid  Circulation  for  6  Months 

Ending  Sept.  30,  1925 

Daily  (M.  &  E.)  . Sunday  . 
239,198 

183,814 

JOHN  B.  WOODWARD 

110  E.  42d  Street,  New  York 

GUY  S.  OSBORN 

360  N.  Michigan  Ave.,  Chicago 

Everything  in  Baltimore  Revolves  Around 

THE SUN 
MORNING EVENING SUNDAY 

Baltimoreans  Don’t  Say  “Newspaper;"  They  Say  “SUNpaper 



f, 

■-  / 

■  .f 

I 

J 

has  etn( 
vention 

iishers’ 

Nov.  1C 
At  V sion,  th 

in^  un 
acceptii 
tions  ol 
cial  e> 

ganizat 

vamped 

plans  f 

to  merr 

The 

delegat 

the  Rl 

chairm: mittee. In  bi 

That 

papers 

newspa 

the  ne 
forthcc 

associa 

.Add( be  usi 

studied 

the  m* 
The 

stood 
to  its 

A  Greater  Phi
ladelphia  ism 

Bo(th«w«M.
Foun<W 

•pt  the  sterli
ng  character

- 

„reHleaUn
g.Th.«'“"

 

itv  is  but  th
e  lengthene

d 

aiustrate  the  tremend
^ 

:«aLeeglorio«.pee«n»-»‘-~i®'2 

,_.„dbuildingm
ightily-<orthe

Futu«. 

,iBii»gnifice
ntFun«.Coin- 

Philadelphia  
cd  today,  and 

 It 

what  Philadel
phia  wiU  be  t

en 

breath-taking.  
But  they 

haa  taken  in 
 a  decade. 

,ershadowedby
itsi 

ions,butisbui
ldingnow- 

virile  present
  I 

I  was  ten  years
  ago 

rbut'only  laint
ly-visioot 

magnit 

wonderful  city 

American  cities,  i
sovi 

onitspasttra
ditii 

Let  its  active,  un
hting. 

pare  what  Ph
iladelphia 

may  lahnly
— b-  — - 

years  from  
now. 

All  of  its  dre
ams  < 

will  come  tru
e  tomorrow. 

suits  destiny,
  and  to  hold

. Bn, 

whik  cities  o
f  the  world. 

 You,. 

make  it  bigge
r,  bener  and

  more 

olyoorFrf
th. 

.  PHILADELPHI
A 

rjH.U.nBPH.AsUnd
s.odayas^e.d^g^ 

i0tic»  ol  l»v  n  ̂   men— 

attributes  ma
ke  aties  gte

 

shadow  of  i
ts  cihrens. phUadelphianknownJ^Sb^*;;;^ have  here  *  Sutes-e 

manuf^n?  Boulevards  theem 

“’'f^the  world  is 
 now  being  complete. 

bndgesinthe  miles  of  news 

■"^.'"^^Intnehtnowfor  improvement 

a  thor frinten sfandai 

issue  r 
the  m. 

devices 

for  pr 

regulai advise 

.and  today’s  dieam
s 

r^t  strides  
to  ful- 

beautiful,  wo
eth- 

i_it  is  for  you  to 

it— for  it  is  wort
hy 

of  yesterday 
 have  come  t

l 
PHladelphiaisg

oingl 

ightful  plac*  amo
ng  the  f^. 

its  dtireiis,  ha
ve  made  It  bi

g- 

tbeaunfulbyh
avingFaithmr

t 

Believe  in  . .  In
vest  in 

bers  ir 

3.  / 

of  an 

assista 

Philadelphia 

And  ! 

Pansioi 

Ikrshif 

ally.  0 

aid  fr. 

When  the  Philadelphia  Real  Estate  Board 
The  circulation  of 

The  Evening  Bulletin  is  larger 

than  that  of  any  other  Philadel¬ 
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A.  N.  P.  A.  Lays  Ground  Work  for  Great 

Expansion  of  Membership  Services 
Delegates  to  First  Fall  Convention  Unanimously  Adopt  Special  Committee  Recommendations  for 

Revamping  Revenue  Structure  Permitting  Broader  Association  Activities 

W  HITE  SULPHUR  SPRINGS,  W. 

I  "  Va..  Nov.  12. — A  greater  association 
has  emerged  from  this,  the  first  fall  con- 

*  vcntion  of  the  American  Newspaper  Pub¬ 
lishers’  Association,  which  opened  here 
Nov.  10  and  closed  today. 

At  Wednesday’s  morning  business  ses¬ 
sion,  the  more  than  100  delegates  attend¬ 
ing  unanimously  adopted  a  resolution, 

accepting  in  principle  the  recommenda¬ 
tions  of  the  board  of  directors  and  a  spe¬ 
cial  expansion  committee  that  the  or¬ 

ganization’s  financial  structure  be  re¬ 
vamped  to  permit  the  carrying  out  of 
plans  for  broadening  the  services  offered 
to  members  by  the  A.  N.  P.  A. 
The  recommendations  were  presented 

delegates  by  John  .Stewart  Bryan,  of 
the  Richmond  (Va.)  News  Leader,  and 

chairman  of  the  special  expansion  com¬ 
mittee. 

In  brief  they  were : 

That  membership  dues  of  smaller  news¬ 
papers  be  decreased  and  those  of  larger 
newspapers  be  materially  increased,  wjth 
the  net  result  that  more  funds  will  be 

forthcoming  annually  for  conduct  of 
association  activities. 

.\dded  funds  thus  made  available  will 

be  used  in  various  ways  now  being 
studied  by  the  board  of  directors  and 
the  membership  in  general. 
The  board  of  directors  it  is  under¬ 

stood  is  contemplating  possible  additions 
to  its  membership  service  departments 
of: 

1.  A  mechanical  bureau,  in  charge  of 

a  thoroughly  competent  mechanical  sup¬ 
erintendent,  who  will  work  for  the 

standardization  of  press  room  equipment ; 
issue  regular  weekly  bulletins,  informing 
the  membership  of  the  latest  mechanical 
devices  and  the  newest  methods  developed 
for  preventing  press  room  waste;  and 
regularlv  visit  member  newspapers  to 
advise  them  on  mechanical  problems. 
2.  A  traffic  department  to  assist  mem¬ 

bers  in  solving  their  traffic  difficulties. 
3.  An  accounting  department,  in  charge 

of  an  expert,  who  would  be  of  obvious 
i  assistance  to  all  association  members. 

J  Opportunities  for  expansion,  it  was 
I  brought  out,  were  without  limit  in  the 

newspaper  field  for  an  organization  like 
the  A.  N.  P.  A.,  national  in  its  scope. 
And  since  the  details  of  possible  ex- 
Wnsion  are  of  interest  to  the  entire  mem¬ 

bership,  they  will  be  worked  out  gradu- 
allv,  offering  chances  for  suggestion  and 
*'d  from  every  one  concerned. 

By  virtue  of  Wednesday’s  action,  the 
board  of  directors  has  authority  now  to 
put  the  proposed  change  in  membership 
dws  and  the  concomitant  expansion 

tjans  into  immediate  operation.  Whether 
|his  will  he  done,  however,  has  not  yet 
been  definitely  decided. 
The  directors,  it  is  reliably  stated, 

f*'ll  probably  reach  the  opinion  that  the program  adopted  in  principle  at  this  fall 
Sleeting  will  he  held  over  for  further 

i  ronsideration  before  the  regular  annual 
*  *»sociafion  convention  in  New  York 

*st  .April.  Another  course  being  dis¬ 

used  is  that  a  mail  referendum  will 
P*  carried  out,  to  insure  a  representative s 

By  PHILIP  SCHUYLER 

(By  Telegraph  to  Euitor  &  Publishfr) 

l.afayette  Young,  Jr.,  lies  Moines  Cupitul,  drives  from  the  first  tee,  leudiiig 
the  players  in  the  presidential  foursome,  in  the  backgrouiAl  are  (left  to  right): 
Fleming  Newhold,  If  ashington  Star;  E.  H.  Butler,  Buffalo  Evening  ISetrs;  and 

President  S.  E.  Thomason,  Chicago  Tribune. 

vote  of  the  entire  membership  of  .o(X)  as  aids  to  the  entire  membershiii  were: 

he  reduced,  ami  those  of  the  large  city 

newspapers  greatly  increased.” The  resolution  subsequently  drawn  up 

accepting  the  exixmsion  program  in 
principle  was  unanimously  passed. 

Mr.  Bryan's  address  threw  a  new 
significance  on  the  keynote  selected  for 

the  convention  "Lost  Motion  and  Waste 

in  the  N'ewspajier  Business.” 
It  was  brought  out  that  the  contein- 

(ilated  expansion  of  the  .A.X.lb.A.  would 
stop  up  many  a  leak  in  the  iiocketbooks 
of  publishers.  The  added  cost  to  the 
larger  newspa])ers  would  be  repaitl  many 
times  through  benefits  obtained  by  the 

establishment  and  ojieration  of  the  pro- 
IRised  new  service  departments. 

The  address  of  t'harles  R.  Hart, 
mechanical  superintendent  of  the  .Veze 
York  Times,  deliverisl  just  prior  to  Mr. 

Bryan’s  presentation  of  the  expansion 
program,  disclosed  the  necessity  in  the 

newspaper  field  of  a  mechanical  (bqiart- 
ment  such  as  was  suggested. 

"Too  few  luiblisluTs.”  Mr.  Hart  de- 

claretl,  "liKtk  tqion  their  business  as  a 
manufacturing  business,  yet  that  is  ex¬ 

actly  what  it  is.  N'ewsjxiiH-r  publishers lake  no  steps  in  standardi/ation  of  press 
room  equipment,  for  instance,  while  if  a 
disordered  condition  such  as  at  i>resent 
exists  in  our  field  olitained  in  any  other 

manufacturing  line,  it  would  be  cor¬ 
rected  immediately,  as  the  first  step  to 

cheapen  cost  of  production  and  increase 

efficiency.” 

With  a  warm,  bright  sun  tugging  golf¬ 
ers  to  the  course,  the  convention  gf)t  under 

way  promptly  on  time  at  10  o’clock  Tues¬ 
day  morning.  .\  half  a  dn/i-n  delegates 

newspatvers. 

Mr.  Bryan  presented  the  expansion  ojK-n  shop;  the  ptstal  committee;  sup-  const.ibles  and  hurry  the  reluct.int 

program  in  an  able  manner.  He  pointed  (Kirt  of  printing  trade  scEkiIs;  news-  b'tf’  fbf  <  >rand  Ballroom  of  this  castle- 
out  tirst  that  plans  for  increasing  print;  credits,  collections,  legislation,  and  bke  hotel  OtluT  means  were  also  re- 
■A  N.  B.  .A.  service  for  members  had  the  bureau  of  advertising.  The  most  sorted  t' ,  in  efforts  to  -.jx'ed  business  ott 
been  a  subject  of  serious  consideration  recent  aiklitions  to  A..\.f*..\.  service,  it  die  and_  make  rixmi  for  iileasure. 
for  the  board  of  directors  for  the  past  was  said,  was  the  start  of  the  ojk-ii  shop  .  President  I  homason  wasted  no  time  in 

the  labor  department,  Ixith  union  and  were  furnished  with  special  reil  badges  to act  as  C'.iist.ibles  and  hurry  the  reluct.int 
into  the  ( Irand  Ballroom  of  this  castle- 

President  Thomason  wasted  no  time 

several  years. 
division,  the  Bureau  of  .Advertising,  and  his  address  of  welcome.  Southern  hos- 

The  smaller  newspapers,  he  said,  bad  support  of  the  printing  trade  schixils.  P'tality  had  helped  him  out.  Negroes 

been  paying  a  disproportionate  share  of  .Mr.  Bryan's  presentation  of  the  plan  j’ow  vour  every  step,  and  each  guest  is 
the  association’s  operation  cost.  The  was  supprirteil  by  S.  E.  Thomason,  as-  i''.troduced  to  Harrv  M.  I  ait.  hotel  man- 
mentfiership  dues  were  $75  a  year,  and  sociation  president,  who,  in  a  sjieech  ager,  as  be  sigii^  the  tniok. 
this  sum  held  for  a  newspajx'r,  whether  declared  he  felt  the  larger  newspapers  Before  the  g.ivel  was  turned  over  to 

it’s  circulation  was  2,100  or  1,(X)0,(XX).  were  in  accord  with  the  views  of  the  •  B.  Bry;mt,  I’olcrson  (.\,  I.)  I’rcss- 
The  only  variation  in  this  charge  to  board  of  directors  and  the  expansion  I'uoyduvi.  chairman  of  the  iirogram  coin- 
members  was  that  extra  dues  were  re-  committee.  mittee,  brank  B.  Noyes,  publisher  of  the 

quired  from  newsiiapers  according  to  the  “There  has  tieeii  a  strong  sentiment  B  •ishitiglon  .Star,  and  president  of  the 

number  of  machines  they  operated.  among  many  of  the  memiMTs.”  he  said.  Associated  Press,  was  calleil  ujion  to  pay 
Mr.  Bryan  declareil  the  directors  and  "that  the  assiK'iation  slioukl  extend  the  tribute  to  the  late  V'ictor  F.  I ̂iwson,  pub- 

special  committee  had  reached  the  con-  scoiie  of  its  work,  and  these  memiK-rs  h:4ier  of  the  (hicago  I  tail  y  \  cre.v. 

elusion  that  this  methiKl  of  regulating  have  expressed  the  hope  that  others  with  Then  this  first  session  went  down  into 

dues  was  unfair  as  operated  at  present.  vision  wouki  join  with  them  in  pro- 

.N’ow,  leaving  the  machine  charge  as  viding  the  necessary  revenui  to  make  the 
it  stands,  it  is  proposed  to  rerluce  the  expansion  possible.” 
membership  dues  to  small  newspapers  .Mr.  Thomason  was  followed  on  the 

from  $75  to  $50.  for  all  newspapers  un-  floor  by  Louis  Wilev.  busines^  manager 

membership  dues  to  small  newspapers  .Mr.  Thomason  was  followi 

from  $75  to  $50.  for  all  newspapers  un-  floor  by  Louis  Wilev.  busines 

der  10.000  circulation,  allow  the  $75  to  of  the  New  York  T'mic.v. 
remain  intact  for  newspapers  of  from  "I  am  convinced  that  the  w 
lO.OfX)  to  20,000,  and  materially  in-  .A.N.P.A.  should  be  extern 

crease  the  dues  to  newspapers  in  groups  Wiley  declared.  “The  various  new- 
above  200,000  circulation.  bureaus  proposed  would  be  of  material 

have  expressed  the  hope  that  other-,  with  Then  this  fir^t  session  went  down  into 

vision  wouki  join  with  them  in  pro-  newspaper  pre-'SHMims  and  ,p.-iiK-r  storage 
viding  the  necessary  revenui  to  make  the  ipnrters.  Praffic  problems  of  newspaiiers 

exiiansion  possible.”  were  jirobed  by  E.  M.  Antrim,  (  hicugo 
•Mr.  Thomason  was  followed  on  the  /  rihune.  (leorge  M  Rogers,  Cleveland 

floor  by  Louis  Wilev.  busines^  manager  1‘lain  Dealer,  told  publisliers  where  waste 
of  the  New  York  Times.  coukl  be  curbed  in  their  press  riMims ; 

"I  am  convinced  that  the  work  of  the  while  (  harle^  b.  Hart,  A  (tc  )  ork  limes. 

.A  .N.P.A.  should  be  extended.”  Mr.  took  the  whole  mechank-al  department  as 

Present  activities  of  the  .A.N.P..A.  were  benefit  to  the  entire  membership  in  pre 

hi'  province  and  covered  it  as  only  a  man 

of  his  long  exp<-rience  could.  These  three 

speeches  are  reimrted  extensively  else- 
brought  forward  to  show  what  had  been  venting  waste  and  lost  motion,  in  the  where  in  this  issue. 

accomplished  with  the  limited  funds  newspaper  business.  1  also  favor  that  Decks  had  been  cleared  for  action  on 

available.  the  burden  now  being  borne  in  support  of  these  speeches.^  The  members  of  the  hoard 
The  departments  particularly  stressed  the  A.N.P.A.  bv  the  smaller  newspapers (Continued  on  page  44) 
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FOOTNOTES  FROM  A.  N.  P.  A.’S  FALL  MEET 
Publishers  Outside  Convention  Hall  Discuss  Their  Plants,  Specials,  Newsprint,  National  Adver 

tising.  Classified  Pages,  Mechanical  Equipment  and  Other  Inside  Topics 

TNSIDE  newspaper  stories  are  told  out- 
side,  as  well  as  in  the  convention  hall. 

Publishers,  not  shadowed  by  meeting¬ 
house  seriousness,  discuss  their  plants, 

special  representatives,  printers,  news¬ 
print,  mechanical  equipment,  the  volume 
of  business  they  are  doing,  the  ways  they 

have  found  to  cut  expenses,  other  con¬ 
ventions  they  have  attended,  and  golf, 
of  course. 

Outside  convention  room  doors  lies  the 

graduate  school  of  newspaper  making. 
♦  *  * 

“Seen  the  new  press  equipment  of  the 
New  York  World?”  one  overhears.  “The 
presses  are  put  on  steel  superstructures 
off  the  concrete  floor,  allowing  for  un¬ 

derneath  feed.  Good  idea,  don’t  you 
think?  Roll  the  paper  right  in— a  money- 

saver.” 

“Tliere  s  a  secret  in  tliat  not  many 

people  know  atxjut,"  says  Mr.  Kidder. 
■'Tlic  vvtKid  is  .American  walnut,  but  the 
light  effect  it  gives  comes  from  rubbing 
dtiwn  with  banana  oil,  instead  of  varnish. 
An  old  ( ierman  cabinet  maker  told  us 

how  to  do  it,  and  the  result  is  certainly 

pleasing.” 

The  Kidder  family,  publishers  of  the 
Xew  York  German  language  papers,  has 
lived  in  America  for  100  years.  The 

Staats-Zeitung  was  established  91  years 

ago. 
“We  are  beginning  to  plan  our  100th 

anniversary,”  Mr.  Kidder  said. 
Mr.  Kidder  is  chuckling  about  a  $100 

bet  he  willingly  lost.  He  bet  his  ad¬ 

vertising  manager  the  paper  wouldn’t  do $UK),0(K)  worth  of  business  this  year. 
That  figure  has  already  been  passed. 

“How  about  a  housewarming  in  that 
new  plant  of  yours?  Better  invite  us  all 

over  to  see  it.” 
This  addressed  to  Walter  Dear,  pub¬ 

lisher  of  the  Jersey  City  Jersey  Journal, 

who  opened  a  remarkably  line  new  build- 
.r:g  last  February,  ffe  now  replies : 

“I’ve  been  meaning  to,  really.  But  be¬ 
lieve  me,  opening  a  new  plant  is  not  all 

a  bed  of  roses.  We’re  just  beginning 

to  get  adjusted.” 
Here  is  one  publisher  who  enjoys  talk¬ 

ing  about  football  games.  Mr.  Dear  saw 
Princeton  romp  away  from  Harvard,  and 
on  Nov.  14,  he  will  be  in  the  Bowl  at 
New  Haven,  watching  Alma  Mater  play 

\’ale.  He  graduated  from  Princeton  20 
years  ago. 

“The  worst  habit  a  newspaper  pub¬ 

lisher  can  get  is  writing  off  bad  bills,” someone  sighs. 

“The  classified  department  is  where 
they  spawn.  People  telephone  them  in, 

and  its  worth  your  life  to  collect.” 
"We  stopix'd  that  this  year,”  a  col¬ 

league  tells. 

“The  ad-taker  asks  each  person  if  he 
has  an  account  with  the  newspapers.  If 
not,  he  is  told  that  the  ad  must  be  sent 
down  with  cash  by  a  messenger  or  put 
in  the  mail  with  check  in  order  to  be 
inserted  the  next  day. 

When  it  comes  to  plants,  X’ictor  Kid¬ 
der,  of  the  Nezv  Yorker  Staats-Zeitung- 
Herold,  has  some  interior  decorating  to 
talk  about.  His  suite  of  private  offices 
in  his  building  off  Park  Row,  is  one 

of  Manhattan’s  newspaper  show  places. 
Joseph  Kidder,  his  brother,  planned  the 

suite.  Worth  your  while  to  drop  in  and 

look  it  over,  next  time  you’re  in  New 
'V'ork.  The  woodwork  is  particularly  at¬ tractive. 

“Speaking  about  the  classified  page,” 
remarks  J,  L.  Kinmonth  of  the  Ashiiry 

I’ark  (N.  J.)  Press,  “the  mass  pscych- 
ology,  when  it  comes  to  round  nnmliers, 

is  worth  any  publisher’s  study." “How’s  that?” 

“Well,”  he  explains,  “we  were  charg¬ 
ing  $1.00  for  six  insertions  of  20  words 

each.  We  print  a  Sunday  paper  and  the 

cost  for  seven  days’  insertion  was  $1.15.” 
“Surprising  thing  was,  virtually  every¬ 

body  jiaid  down  $1.(X),  and  let  it  go  at 
that.  We  had  a  weak  classified  page  on 

Sundays.” 
“Then  we  raised  the  rate,  and  offered 

Major  .Alien  Potts,  Richmond  News-Leader  (left),  and  L.  B.  Palmer,  .A.  N. P.  A. 
manager,  di^euss  rules,  prior  to  start  of  the  tournament.  Major  Potts  was 

eiiairman  of  the  golf  rommittee. 
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Mrs.  Rowe  Stewart,  wife  of  the  general  manager  of  the  Philadelphia  Record. 
and  Mrs.  Lafayette  Yonng,  wife  of  the  Des  Moines  Capital  publisher  came  in 

to  the  final  green,  with  Mrs.  Young  (left),  the  winner. 

seven  20-word  insertions  for  $1.50.  We  foreman  telephoned  me  there  would  be 

immediately  began  printing  a  full  page  an  hour’s  overtime  to  pay. of  classified  on  Simdays  and  have  kept 

it  up  ever  since. 
“‘To  h....  with  it,’  I  said,  ‘I’m  not 

going  to  pay  you  overtime  for  a  com- 
“It  just  seems  to  show  that  people  posing  room  mistake.  You  collect  from 

think  easiest  in  round  numbers.”  them.’ link  easiest  in  round  numbers.”  them.’ 
♦  *  ♦  “Nothing  more  was  said  until  pay  day, 

I'or  several  weeks,  R.  K.  Lent,  pub-  making  up  the  roll lisher  of  the'  Passaic  (N.  J.)  News,  has 

been  working  an  extra  night  shift.  “Busi¬ ness  is  lietter  than  ever.  Prospects  are 

bright  for  holiday  linage,”  he  says. 

with  overtime  pay  for  the  stereotypers. 

“Then  the  foreman  called  the  cashier. 
“  ‘Never  mind  the  overtime,’  ”  he  said 
“Hum,”  said  a  friend  to  whom  the  story 

Mr.  Lent  is  a  former  president  of  the  “Oiapel  meeting  1  suppise; 
New  Jersey  Press  Association,  and  has  composing  room  pass 

made  nianv  a  sparkling  talk  before  that  around. 

groui).  '  ' 
 ♦  *  * 

W.  H.  Bryant,  of  the  (N.  J.)  Junius  P.  !•  ishburn,  preSKleiit  am 

I^ress-Ciiardioii.  chairman  of  the  program  Roanoke  (Va.)  Tunes,  had 

cumin. tletr,  knew  wliat  lu*  wax  doing  when  paper  delivered  daily  to  the  iic\\> 

he  assigne.!  .Mr.  Lent  to  address  the  .A.  'I’t*  neighbor  state. 
N.  P.  A.  ♦  *  ♦ 

♦  *  ♦  I'rank  1£.  Tripp,  of  the  h'mpire  State 

Pirili-.liers  were  di.^cnssing  the  action  Group  of  newspa|H.‘rs,  who  signs  him- of  the  \  asco  Products self  as  representing  the  lihnira  (N.  Y.) 

of  Norfolk.  \'a.  Through  the  Virginia  Slar-Cacetle,  motored  the  .S(X)  miles  here. 
Ailvertising  .St-rvice  t  'ompany,  this  con-  I  he  last  27  miles  were  the  hardest,  he cern  is  si-t-king  to  siun  8  months  contracts 

with  newspapers  for  15,(KH)  lines,  offer¬ 

ing  to  pay  four  months  by  cash  and  the 
remainder  in  preferred  stock.  Some  are 
accepting:  majority  say  they  refused. 

said.  h'ew  bridges,  still  fords,  acri>'> rivers,  in  this  state. 

The  talk  was  on  the  unions,  and  one 
delegate  told  this  story : 

“W  e  have  a  four  o’cicxk  edition,  with 

I'.  J.  Burd,  of  the  I'ancoiwer  (  B. 

Paily  Proz’hice,  traveled  furthest  to  hear 
,A.  N.  P.  A.  orations  and  to  play  golf. 

“VVe  have  four  tourist  seasons  in  Van¬ 

couver  now,”  was  his  comment.  “.And 

the  Americans  visit  us  in  all  four.  W’e a  dearlliiie  at  3..35  to  allow  plenty  of 

leeway  fur  the  com|)osin>^  room  and  ̂   i  t 

stereutypers  ^ijrd  plans  to  attend  a  incetmi: 

^  “The  other  .lay,  the  composing  room,  board  of  directors  of  the  Caiia.lian 

in  speeding  the  make-up  of  a  page,  shifted  f^*”^**  "*  Montreal,  Nov.  23. a  head  from  one  story  to  another.  Four  ♦  *  ♦ 
hundred  papers  were  printed  before  the  Reminiscences  aplenty  on  the  trip  given 
error  was  caught  in  the  editorial  room,  publishers  recently  by  the  International 

few  minutes  after  four  and  the (Continued  on  page  47) The  stereotypers  were  kept  working  un-  Pap<*r  Company  to  their  new  Three 

.i 
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WILEY  ON  LOST  MOTION  AND  WASTE  IN  ADVERTISING 

Millions  of  Losses  Annually  a  Tax  on  Society — Cites  “Bogus’’  Composition,  Odd  Sizes,  Week-end 
Traffic  Jams,  Late  Copy,  Unprofitable  Agency  Service,  Circulation  Duplication,  Carelessness 

By  LOUIS  WILEY 
BuiineM  Manager,  New  York  Time* 

(Address  Delivered  Before  the  American  Newspaper  Publishers*  Association  This  Week  at  White  Sulphur  Springs.) 

W  ASTE  is  a  tax  on  society  for  which 

”  we  pay  out  of  the  fruits  of  our  labor. 
We  have  a  moral  duty  to  our  fellowmen 

to  reduce  this  burden.  President  (xtoHdge 

deserves  our  commendation  for  his  un¬ 
remitting  efforts  to  promote  economy, 

to  eliminate  waste  in  national  affairs, 

and  so  to  reduce  our  taxes.  His  is  an 

example  to  follow.  Americans  abroad 

have  a  reputation  for  spendthrift  waste. 

Economy  is  really  the  traditional  Ameri¬ 
can  characteristic,  born  of  the  struggles 
of  the  early  fathers. 

We  owe  another  obligation  to  do  away 

with  waste.  That  is  our  obligation  to 

advertisng  itself.  American  industry, 

thanks  to  its  own  ingenuity,  is  reducing 

waste  in  production.  Secretary  Hoover 

is  directing  his  great  knowledge  and  in¬ 

fluence  to  that  end  in  many  ways.  We 

are  attacking  more  energetically  than 

ever  before  the  wastes  in  distribution. 

It  is  the  immediate  problem^  before  _us. 
.Advertising  efficiently  used  is  the  first 

agency  for  the  accomplishment  of  distri¬ 
bution  at  less  expense.  Every  step  in 
distribution  is  now  being  studied  in  the 

light  of  its  place  in  the  machinery  for 

putting  goods  in  the  hands  of  consumers. 
We  owe  it  to  the  great  profession  and 

business  of  advertising  to  apply  the  sur¬ 

geon’s  knife  to  waste. 
Because  we  are  all  human  we  are  far 

more  likely  to  see  how  dreadfully  waste¬ 
ful  the  other  man  is  and  how  impossible 

it  is  to  correct  our  practices.  In  this 

audience,  however,  we  have  the  repre¬ 
sentatives  of  that  branch  of  our  business 

charged  with  the  greatest  proportion  of 
waste.  That  branch  is  management.-  In 

that  penetrating  study  of  waste  made  by 

the  committee  of  the  Federated  Ameri¬ 

can  Engineering  Societies  more  than  50 

per  cent  of  waste  was  laid  at  the  door 

of  management,  less  than  25  per  cent  was 
assayed  against  labor,  and  the  amount 
charged  to  outside  contracts  with  the 
public,  trade  relationships,  etc.,  was  least 
of  all.  One  of  the  six  industries  studied 

was  printing.  The  fact  that  the  majority 
of  shops  examined  were  job  plants  does 
not  destroy  the  value  of  the  findings  of 
the  committee  for  newspaper  publishers. 

Mention  of  that  report  leads  me  to  take 
up  first  the  wastes  in  the  mechanical 
branch  of  newspaper  advertising.  We 
can  eliminate  advertising  waste  by  greater 
standardization  of  newspaper  column  and 
page  sizes.  It  is  interesting  to  note  that 

the  engineers’  committee  found  a  greater 
variation  in  magazines  than  in  news¬ 
papers.  There  were  eighteen  variations 

in  magazine  width  and  seventy-six  in 

length  of  page  or  column.  Among  news¬ 
papers  there  were  sixteen  in  width  and 

sixty-four  in  length.  The  variations  in 
all  classes  of  publications  were  estimated 

to  cost  the  public  not  less  than  $100,- 
000,000  a  year.  It  was  said  that  the 
standardization  of  newspaper  columns  to 
one  size  would  mean  a  saving  of  from 

$3,000,(XX)  to  $5,000,000  a  year  on  com¬ 
position  and  plates  alone.  Here  is  one 
field  of  saving  in  newspaper  advertising. 

By  attacking  this  problem  we  can  in¬ 
crease  the  general  use  of  newspaper  ad¬ 
vertising.  There  would  be  other  savings 

in  consequence,  in  newsprint  sizes,  in 

composing  room  and  pressroom  machin¬ 
ery.  Doubtless  much  of  the  money  saved 

would  be  spent  in  increased  advertising 
space.  Although  many  publishers  pray 
to  be  delivered  from  that. 

A  very  considerable  waste  occurs  in 

the  composing  rooms.  Most  inexcusable 
of  all  is  the  Iwgus  setting  rule  which  ob¬ 
tains  in  newspaper  offices,  whereby  ad¬ 
vertising  received  in  plate  or  mat  form, 
bearing  a  local  address,  must  be  reset 

A  New  York  trio  (left  to  right):  Louis  Wiley,  New  York  Times;  Edwin  S. 
Friendly,  New  York  Sun;  and  Charles  F.  Hart,  New  York  Times. 

in  the  composing  room,  merely  to  be 
thrown  away. 

It  will  doubtless  astonish  you  to  know 
the  actual  volume  of  this  waste.  In  the 

thirteen  weeks  ending  Nov  1  of  this  year 

the  bogus  set  in  The  New  York  Times 
composing  room  totaled  708  pages,  and 
the  cost  was  $33,198.12.  This  indicates 
an  annual  waste  in  excess  of  $125,0(X) 

in  one  composing  room.  The  annual 
total  for  all  New  York  newspapers  is 
estimated  to  be  at  least  $1,000,000.  1 
hesitate  to  think  what  future  generations 
will  think  of  a  twentieth  century  society 

which  permitted  such  a  practice.  I  know 

of  no  waste  chargeable  against  manage¬ 
ment  which  compares  with  that  in  sheer 

futility.  Labor  would  gain  more  by  vol¬ 

untarily  giving  up  this  tax  on  stx'iety 
than  it  could  possibly  lose.  It  cannot 
profit  labor  to  know  that  some  of  its 
workers  live  off  such  a  tribute  levied 

against  industry. 

The  waste  in  typographical  revisions 

is  large.  Newspaper  practice  varies  in 
charging  costs  of  such  revisions.  The 
New  York  Times  allows  for  revisions  in 

advertisements  up  to  25  per  cent  of  the 

Pittsburgh  and  points  West,  off  for  an  automobile  ride  in  W’est  A  irginia. 

(Left  to  right):  .Mrs.  Zell  Hart  Deming,  W’arren  (O.)  Tribune-Chronicle; 
T.  R.  Williams.  Pittsburgh  Chronicle-Telegraph;  Mrs.  Louis  H.  Brush,  East 
Liverpool  (O.)  Hevieic-Tribune;  and  Mrs.  L.  K.  Nicholson,  wife  of  the  presi¬ 

dent  and  editor  of  the  Netv  Orleans  Times-Picavune. 

original  composition.  Many  newspapers 
have  no  such  limitation.  A  considerable 
saving  can  be  accomplished  bv  laying  out 

advertisements  right  the  first  time.  Im¬ 
agine  a  master  builder  allowing  free 
changes  in  a  house  up  to  a  third  .or  a 
half  of  the  original  construction.  There 
is  too  much  revision  of  proofs,  too  little 
disposition  to  think  of  such  revision  in 
terms  of  labor  dollars. 

Newspaper  production  can  never  ap¬ 
proach  the  mere  turning  out  of  produc¬ 

tion  units  such  as  nails.  Every  day’s 
edition  is  new  and  different.  It  is  an 

industry  which  is  subjected  to  sudden 
strains  and  stresses,  to  extraordinary 
peak  loads,  and  which  has  a  time  element 
of  vital  importance.  We  can  do  much 

to  eliminate  some  of  the  pressure.  Prob¬ 

ably  every  publisher  here  experiences 
two  or  three  high  volume  days  of  ad¬ 
vertising  in  daily  editions  regularly  every 
week.  The  other  days  fall  much  below 
in  volume.  The  plant  must  be  main¬ 
tained  to  take  care  of  the  peak  load. 
We  could  accomplish  a  saving  by  even¬ 

ing  up.  Some  advertising  can  be  trans¬ 
ferred,  but  one  way  out  is  to  develop 
appropriate  advertising  for  the  other  days 
— church  advertising,  markets  and  foods 
for  Saturdays,  and  so  on.  A  valuable 

sym^sium  on  that  subject  was  printed 
by  Editor  &  Publisher  last  year. 

The  hours  of  every  day  in  the  news¬ 

paper  plant  are  subject  to  undue  peak 
loads.  Advertisers  can  eliminate  waste 
m  newspaper  offices  and  benefit  them¬ 
selves  by  the  earlier  delivery  of  copy. 
.Advertising  agencies  frequently  lose  cir¬ 
culation  for  their  clients  by  delivering 

copy  so  late  as  to  miss  an  eariy  edition. 

If  late _  copy  causes  the  newspaper  to 
miss  trains  and  lose  some  circulation 

that  is  the  advertiser’s  loss.  Stronger 
efforts  of  newspaper  managers  and  agen¬ 
cies  to  obtain  more  copy  earlier  in  the 
day  would  mean  a  saving.  A  greater 
l>art  of  composition  could  be  done  by  men 
on  the  <lay  scale  instead  of  the  night 
scale,  and  a  saving  could  be  made  in 
overtime.  Among  the  other  wastes  elim¬ 
inated  would  be  adjustments  on  bills  for 
errors  made  in  rush  work. 

In  the  domain  of  advertising  waste  we 

should  not  forget  to  mention  the  waste¬ 
ful  use  of  space  in  office  advertising. 
Publishers  are  too  likely  to  look  upon 
space  in  their  columns  as  costing  nothing. 
( Iffice  ailvertisements  are  generally  spend- 
thrifts  of  white  paper.  It  is  a  waste 
not  to  hold  these  announcements  to  small 
size  and  give  the  columns  saved  to  news. 
Publishers,  too,  who  would  not  think  of 

allowing  a  display  advertiser  to  disfigure 
the  front  page  will  readily  allow  unat¬ 
tractive  space-wasting  office  advertise¬ 
ments  to  be  strewn  over  the  same  page. 

An  expense  to  newspapers  which  could 
be  reduced  is  that  of  special  representa¬ 
tion.  There  are  few  advertising  man¬ 
agers  who  do  not  feel  that  something 
can  be  done  to  improve  the  system  of 

representation.  I-'or  the  most  part  these 
representatives  have  no  group  of  news¬ 
papers  related  in  any  way. 

The  solicitation  cannot  be  effectively 
presented  for  a  unified  group.  It  is  prob¬ 
able  that  the  future  will  see  more  or¬ 
ganized  specialization  in  this  branch  of 
advertising.  Most  newspapers  obtain 
their  national  advertising  subject  to  a 
commission  which  would  be  smaller  if 

the  special  representation  were  more  ef¬ 
ficiently  organized. 

In  the  elimination  of  other  wastes  the 
initiative  must  come  from  the  advertis¬ 
ing  agency.  First  of  all,  I  think  the 
overhead  of  total  agency  costs  in  rela¬ 
tion  to  the  creation  of  advertising  is 
t<io  high.  The  services  of  some  agencies 
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in  the  development  of  new  advertising  appeal  is  based  have  news  value.  In  a  turally,  the  process  of  elimination  will  This  possibly  can  be  exolained  in  his 

cannot  be  too  highly  praised.  They,  and  speech  before  the  staff  of  The  New  York  apply,  and  we  will  select  that  which  is  own  words  to  the  advertising  staff  ht 

those  others  in  the  great  majority  which  Times  to  celebrate  the  record  of  26,-  most  newsy  and  most  interesting,  and  to  once  said:  “There  is  no  one,  be  h 
are  devoting  energy  and  intelligence  to  000,000  lines  of  advertising  in  the  New  that  extent  improve  and  make  more  at-  priest  or  preacher,  or  rabbi;  be  he  pot; 

the  production  of  good  advertising,  do  a  York  Times  in  1924,  Adolph  S.  Ochs,  the  tractive  the  Times  as  a  newspaj^r.”  or  editorial  writer — there  is  no  one  whostE 
real  service  to  our  common  interests.  But  publisher,  to  whose  far-seeing  vision  1  The  newspapers  can  be  influential  in  in-  calling  is  more  exalted  than  yours.”  [ 
there  are  some  who  merely  receive  com-  pay  my  tribute,  said:  creasing  the  news  quality  of  advertising.  Now,  having  carried  out  the  instruc- 

missions  for  advertising  charged  to  them  “The  best  advertising  is  that  which  They  can  also  eliminate  waste,  incident-  tions  of  the  A.  N.  A.  E.,  so  much  fo; 
and  perform  no  commensurate  service,  gives  information.  .-\nd  I  hope  the  day  is  ally,  in  recognizing  the  fact  that  pub-  that. 
Newspapers,  agencies  and  advertisers  are  coming  when  we  will  have  less,  not  more,  licity  has  no  general  news  value.  The  We  define  good  salesmanship  in  organ, 

all  a  part  of  our  business.  It  is  a  waste,  than  25,0(K),0(XJ  lines  of  advertising  which  sums  of  money  sj^nt  to  obtain  this  so-  ization  as  follows;  Good  salesmanship 

a  tax  on  advertising,  if  any  one  does  not  has  stood  the  acid  test  of  being  advertis-  called  free  advertising — not  free  to  the  is  selling  goods  that  won’t  come  bad 
make  a  contribution  to  the  business  in  ing  that  contains  information;  that  we  advertiser— are  wastefuly  spent.  News-  to  customers  who  will.  We  believe  tha: 

proportion  to  w'hat  is  paid.  We  have  all  shall  exclude  from  the  use  of  our  columns  paper  publishers  can  do  away  with  this  salesmanship  is  a  science.  We  know  tha; 

had  the  experience  of  receiving  advertis-  billboard  advertising,  such  as  placards,  form  of  waste.  one  of  the  basic  principles  of  salesman- 

ing,  with  directions  to  charge  it  to  some  &c.,  that  contain  no  information  for  the  Newspapers  can  approach  the  study  of  ship  is  propaganda  and  we  start  oor 

agency,  when  that  agency  has  had  no  reader,  but  only  adverti.se  a  trade-mark,  elimination  of  advertising  waste  because  sales  training  with  propaganda  within  out 
hand  whatever  in  the  preparation  of  copy  a  copyrighted  name  and  so  forth.  We  they  offer  the  advertiser  a  medium  in  organization.  We  sell  our  men  on  the 

or  the  selection  of  mediums.  are  growing  steadily  toward  the  ideal,  which  there  is  a  smaller  element  of  such  fact  that  their  calling  is  exalted— we 

It  is  impossible  to  estimate  the  wastes  come  about,  not  because  we  re-  loss  than  any  other.  In  keeping  with  the  sell  them  on  the  institution  itself.  \Vt 

in  advertising  due  to  duplication  of  cir-  solve  to  do  it,  but  necessities  will  force  efforts  of  Secretary  Hoover  and  of  busi-  tell  them  of  opportunity  by  pointing  oa 

dilation  the  choice  of  unsuitable  medi-  shall  eventually  have  ness  in  general.  1  think  that  this  associ-  the  executive  positions  now  occupied  by 

ums  or  market  the  waste  circulation  of  tnore  advertising  than  we  can  find  space  ation  might  well  apiviint  a  general  com-  men  who  started  at  the  bottom.  \Vt 

national  publicaHons,  the  excessive  use  P<'‘Pcr,  for  there  must  be  some  mittee  to  report  on  the  subject  at  the  next  instruct  them  that  no  army  can  be  com- 

Mechj 

tion 

of  space,  ineffective  copy  or  the  neglect  ̂ 'mit  to  *he  number  ot  pages.  Then,  n 
to  make  full  use  of  the  material  avail¬ 

able  for  the  preparation  of  interesting 

copy.  We  know  these  wastes  to  be 

large,  hirst,  advertiser.^  should  employ 

intelligently  the  fruits  of  re.search  into 

rpiality  of  circulation  and  buving  power. 
A  bureau  under  the  direction  of  the 

agencies  is  now  engaged  in  such  research. 

There  is  nothing  more  certain  than  that 

that  bureau  will  find  that  the  index  of 

buying  jMjwer  of  a  given  newspaper's 
readers  is  a  factor  of  supreme  impor¬ 
tance  to  the  advertiser ;  that  the  unit  of 

circulation  of  a  newspaper  reaching  a 

high  quality  of  readers  is  of  many  times 

the  value  of  a  so-called  mass  circulation. 
Another  field  in  which  there  is  waste  is 

in  the  placing  of  good  advertising  of 

reputable  firms  in  mediums  in  which  the 
readers  have  little  confidence.  The  factor 

of  confidence  in  buying  is  tremendous. 

The  better  class  of  newspapers  have 

spent  millions  of  dollars  by  rejecting  un¬ 

worthy  advertising  to  build  up  that  con¬ 
fidence.  It  is  a  waste  not  to  take  ad¬ 

vantage  of  that  confidence  for  which  no 

extra  charge  is  made  in  the  rates. 

I  shall  not  attempt  to  discuss  in  detail 

the  ways  in  which  waste  occurs  in  the 

preparation  of  copy.  The  books  on  ad¬ 
vertising  set  forth  what  not  to  do.  One 

waste  is  the  excessve  use  of  space.  We 

are  not  helping  the  progress  of  advertis¬ 
ing  if  we  encourage  the  use  of  spac. 

beyond  what  the  advertiser  legitimately 

needs  to  present  his  message.  Obviously 

a  housemaid  seeking  a  position  does  not 

need  as  much  space  for  her  announce¬ 
ment  as  a  $25,000,000  bond  issue.  There 

would  be  distrust  of  a  maidservant  tak¬ 

ing  a  quarter  page  of  a  newspaper  to  seek 

a  place.  This  is  an  exaggerated  contrast ; 

but  we  have  all  seen  examples  which 

were  flagrant.  There  is  no  need  of  white 

space  beyond  what  is  required  for  attrac¬ 

tive  typography.  The  so-called  “atten¬ 
tion-value”  of  advertisements  too  often 

rests  upon  the  surprise  value  of  Hlustra- 
tion  or  brief  text  whose  chief  merit,  is. 

that  it  is  in  a  sea  of  white  space  as 
isolated  as  Robinson  Crusoe.  Give  all 

support  to  the  principle  of  the  use  of 

common  sense  in  advertising.  Profits  in 

sound  business  always  come  from  the 
dictates  of  common  sense. 

meeting. 
posed  of  its  officers  and  no  business  can 
run  because  of  its  officers.  We  instill 

a  spirit  of  co-operation  and  team  work. 
Then  we  teach  them  salesmanship  and 

newspaper  advertising. 

Now  here  is  the  way  the  system  operatti- 
Young  men  from  all  walks  of  life  come  knock¬ 
ing  at  our  doors  seeking  an  opportunity  to  gel 
advertising  space  in  the  Chicago  Tribunt 
Usually  these  men  are  interviewed  hy  ob' Classified  Manager  and  if  they  measure  up  to 
the  standard  he  has  set,  they  are  given  in 
application  blank  to  fill  out,  and  maybe  inunt 
diately,  or  at  some  future  date,  the  candiditt 
IS  started  on  the  counter  accepting  want  adi 

from  the  public  or  is  given,  after  a  few  dayi’ 
training,  what  is  known  as  a  cash  territory— 
usually  removed  from  the  downtown  district 
The  young  man  is  instructed  to  stay  within  it 
and  get  all  of  the  want  ads  he  can  on  a  caih 

the  mi 

^  paper 

attention 

Chasu sumption 

an  incrc 

P  raw  ma 

Appar 

dignify basis.  Clippings  of  ads  appearing  frem'^his  I  manufac 
territory  from  other  newspapers  are  furnishd 
nini  as  leads,  anil  he  is  supposed  to  canvast 
the  rooming  houses,  boarding  houses.  hotcK 
real  estate  offices,  etc.  If  he  shows  ability  he 
is  moved,  until  he  earns  his  way  to  a  down¬ 
town  territory  and  into  the  charge  department. 

During  all  of  this  time  he  receives  literature 
.atKiiit  the  Tribune,  its  (lolicies  and  methods. 

He  |s  given  a  certain  amount  of  instruction by  his  immediate  sujierior.  If  a  vacancy  should 
I  ccur  in  the  I^cal  Department  he  is  then  sent 
to  the  local  display  manager,  competing  prob¬ 
ably  with  from  six  to  twelve  other  men  for 
the  positions  that  are  open.  Usually  we  pro¬ 
mote  three  or  four  men  at  a  time.  If  the 

candiflate  does  not  jiass  certain  tests  he  is 
advised  to  seek  his  fortune  elsewhere. 

The  three  big  factors  in  life,  heredity,  educa¬ 
tion  and  environment  are  gone  into  in  deuD; 

his  personal  appearance  is  noted  and  the  success 
that  he  has  made  as  a  classified  solicitor  is 
considered.  He  is  closely  questioned  and  if 
selected  goes  into  the  Ixxial  Display  Advertising 
Ilepartment  for  a  try  out.  Here  he  is  taught  the 
four  big  rules  of  salesmanship:  first,  he  must 

From  the  great  South  aiul  West  Heft  to  right):  Charles  Webb,  Asheville 

(N.  C.)  Citizen;  E.  K.  Gaylord,  Oklahoma  City  Daily  Oklahoman;  L.  K.  Nichil- 

son,  !\’ew  Orleans  Times-Picayune;  and  Hilton  U.  Brown.  Indianapolis  News. 

sell  himself;  second,  his  personality;  third,  the  | 

house  he  represents,  and  fourth,  the  contents  of  I  Publisl 
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HOW  TO  FIND  AND  TRAIN  ABLE  ADVERTISING 
SALESMEN 

By  W.  E.  DONOHUE 
I.ocal  .-Xdvertisiiig  Manager  Chicago  Tribune  and  Vice-President  Association  of  Newspaper 

Advertising  Executives 

Address  This  Week  Before  American  Newspaper  Publishers’  Association 
at  White  Sulphur  Springs 

Every  newspaper  advertising  manager  ’  I  'll  I S  is  probably  one  of  the  few  cases  partmetit  to  function  better.  .Advertising 

is  familiar  with  the  advertising  waste  on  record  where  the  advertising  ex-  is  as  important  news  to  the  average  news- 

due  to  carelessness.  The  copy  and  art  centive  has  had  the  publisher  in  a  posi-  paper  reader  as  the  news  itself.  You 

departments  of  an  agency  may  turn  out 

work  of  a  high  order,  and  the  effective¬ 

ness  of  it  may  be  spoiled  by  sending 

broadcast  to  the  newspapers  on  the  sched¬ 

ule  mats  poor  in  quality  of  insufficient 

depth  for  good  reproduction.  Good  news- 

pajyer  advertising  is  so  powerful  that  no 

laxity  should  be  permitted  to  waste  its 

effectiveness.  Every  newspaper  adver¬ 

tising  department  should  do  educational 

work  in  preventing  this  waste. 

It  is  wasteful  if  the  advertiser  does  not 

put  in  his  announcements  the  full  power 

of  whatever  interest  his  product  or  ser¬ 
vice  may  have.  Generally  speaking,  the 

greatest  interest  is  news.  What  would 

be  thought  of  a  newspaper  which  went  to 

press  without  using  the  best  news  avail- 

tioii  w  here  he  compliment  the  reporters  when  they  pro- 

that  house. 
A  Rreat  many  men  think  they  are  advertising 

men  because  they  ̂ know  ty\ye;  know  how  cuts 
are  made,  can  Write  copy  and  make  layouts. 
Hut  in  our  organization  we  know  that  a  good 
advertising  man  must  know  much  more  than 
the  mechanics  of  advertising.  A  good  adverti- 
ing  man  must  understand  business  in  general 
and  when  I  say  business  in  general  I  mean 
he  must  know  something  about  economics,  about 
finance,  about  costs  and  accounting.  He  must 
understand  merchandise  and  merchandising,  not 

alone  merchandi^ii^  service  as  we  in  the  news¬ 
paper  speak  of  it,  hut  he  must  understand  the 
manufacturer  of  merchandise,  the  cost  of  pro- 
fluction,  the  channels  of  distribution  throu^ 
the  w’holesaler  and  the  jobber.  The  buying  of 
the  retailer  from  the  wholesaler  and  the  selling 

of  the  retailer  to  the  consumer.  ITe  mu'^t  under* 

l^tand  overhead  and  the  definition  of  the  word ‘*net  profit.**  because  where  there  is  no  net 

profit,  business  cannot  remain.  He  mu^^t  have 
a  knowledge  of  markup  and  turnover  of  mcr* 
chandise,  and  he  must  be  familiar  wdth  retail 
store  service  and  management.  He  must  know 
how  to  arrive  at  advertising  appropriations  and 
then  he  must  know  the  mechanics  of  advertising, 
and  lastly  he  must  have  the  ability  to  execute. 

A  course  of  home  study  is  outlined  for  each 
salesman.  He  is  advised  to  read  economics. 

can  talk  to  him  flm-'t*  a  scoop  and  we  in  the  advertising  He  is.  loM  to  read  the  History  of  Chicago  and 

niihli^hor  talk  1  l>elieve  the  advertising  news  appear-  •'{'y  and  ajre  he  can’t  hope 
 to  get  anywhere,  and pimnsncr  i  a  i  k  .  .  *->  *  \  also  with  the  fact  that  knowledge  is  oower  on^v 

back,  an.l  there-  "9?  >»  a  newspaper  is  to  some  extent  just  properly  disseminated.  Ilf  is  tiTn  coached 

fore  folio  wing  as  much  a  circulation  getter  as  some  of  m  his  method  of  appro.-ich  and  warned  aeainst 

tbo  instructions  An-’  news  therein  and  I  believe  that  many  “  s'errotype  method  of  approach.  
He  is  in- tne  instruct  O  S  .  tnilimr  in  rir  ''*’■”<=‘."1  be  a  positive  salesman  and  not  a ot  the  members  newspapers  tiiat  are  now  trailing  in  cir  neizative  one.  He  is  told  that  s.alcs  “almost 

of  the  A.  N.  A.  Clllatioil  and  advertising  linage  can  prob-  made”  are  expenses  almost  paid  and  we  don’t 

F  T  would  like  ablv  mit  tlicmselves  in  a  foremost  posi-  "'*4  "almosters.”  We  
must  have  fini.sheo. 

to’  take  this  op-  ti->n  tlirougli  the  inspiration  of  the  pub-  or^er  °'ThS^i^liirtance°*of'How  ‘to  Say  Thinp 
nortunitv  to  im-  I'slier  in  the  advertising  department.  is  pointed  out  to  him  because  it  isn’t  the  things 
portunity  to  im 
press  upon  you The  great  newspaper  that  I  have  the  ‘bat  count,  hut  the  way  we  say  them. IS  properly  introduced  to  seven  words  — 

W.  E.  Donohve 
the  important  part  privilege  to  lie  employed  by  this  year  we  the' d' cdon"a???^'Jh,eTwonlf  a‘re 
the  advertising  "  ill  print  over  one  hundred  thousand  '’'sipn,  Ideas,  Sugeestion.  Judgment  and  Work. 

denartment  nlavs  columns  of  advertising  as  compared  with  mort.-ility  in  advertising  has  Seen .,,..,0  ncpariniciii  yiciy  s  •  j  .mn  l  *  .  l.  -  -rt,  "'ith  because  a  great  many  so-called  advertising 

able?  Making  all  allowance  for  the  effect  in  the  publishing  of  the  newspaper  and  ask  coiurnns  twelve  years  ago.  _ine  salesmen  are  only  space  sellers  and  care  nothing 

of  reiteration  of  name  and  product,  con-  vour  co-operation  in  the  future  to  a  inspiration  for  this  volume  of  ̂siness  a  ‘bat  space.  .  t, 

viction  is  accomplished  by  appealing  to  greater  extent  than  you  have  been  giving  caiiie  fro
m  the  president  of  the  C/itcago  ^  a  e  use  a  yar  s  ,r 

the  reason.  The  grounds  on  which  this  in  the  past  in  aiding  the  advertising  de-  Innune,  Colonel  Robert  K.  McCormick.  (Continued  on  page  451 
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HART  URGES  A.  N.P.A.  BUREAU  OF  STANDARDS 
Mechanical  Expert’s  Illuminating  Talk  Before  Publishers  Sketches  Problems  of  Manufacture — Situa¬ 
tion  in  Hands  of  Publishers — Need  for  Standardization  Urgent — How  to  Obtain  Factory  Efficiency 

By  CHARLES  F.  HART 
Mechanical  Superintendent,  New  York  Times 

(In  Address  This  Week  at  American  Newspaper  Publishers'  Association  Convention  at  White  Sulphur  Springs) 
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THE  mechanical  departments  of  a  news- 

^  paper  have  not  been  given  the  serious 
attention  by  the  publishers  its  importance 

the  present  day 
requires. 

Aside  from  the 

automobile  indus¬ 

try,  few  manu¬ 
facturing  propo>i- 
tions  have  devel¬ 
oped  with  such 
rapid  strides  as 
the  manufacturini' 
of  newspapers. 

T  wenty  years 

ago,  the  approxi- 
m  a  t  e  newsprint 
consumption  in  the. 

L’.  S.  was  80y,000 
Charles  F.  Hart  tons;  in  1925  the 

e  s  t  i  m  a  t  ed  con¬ 
sumption  will  be  well  over  3,000,0<X)  tons, 
an  increase  of  four  hundred  per  cent  in 
raw  material. 
Apparently,  no  one  has  ever  cared  to 

dignify  the  printing  of  a  newspaper  as  a 
manufacturing  oiK;ration.  It  is,  however, 

and  one  of  the  most  difficult  and  expen¬ 
sive  of  manufacturing  problems,  due  to 
the  fact  the  time  element  is  so  acute. 

Newspaper  circulation  has  not  only  in¬ 
creased  in  numbers,  but  the  size  of  the 
daily  paper  has  increased  so  much  in  the 
last  ten  years,  it  would  have  required  a 

great  stretch  of  imagination  to  have  an¬ 
ticipated  such  a  growth.  However,  while 
It  is  not  sound  to  predict  we  have  reached 
the  limit  of  size  of  the  daily  paper,  in 

larger  cities,  the  growth  will  be  of  com¬ 
paratively  small  increase  as  based  on  the 
size  of  the  paper  today  and  the  size  of 
the  paper  20  years  ago. 
There  is  not  an  industry  in  the  country 

that  has  been  so  sadly  neglected  by  the 
engineer.  The  general  layout  of  many 
newspapers  has  been  left  to  the  printing 
press  builder,  regardless  of  etficienev. 
Publishers  have  yet  to  learn  the  lesso.J 

of  the  “high  cost  of  cheapness." 
There  are  two  important  factors— 

Citity  and  quality.  In  general  manu- uring  one  would  state  quality  first. 
But  a  fairly  well  printed  paper,  out  on 
time,  is  of  much  more  value  to  readers 

and  advertisers  than  a  well  printed  paper 
that  misses  its  deliveries. 

One  of  the  real  problems,  owing  to  this 

all-important  time  element,  is  to  produce 
the  raw  material  in  the  shape  of  adver¬ 
tising  and  other  copy  in  a  steady  flow  to 

office  of  the  publication  and  to  have 
it  handled  through  its  clerical  staffs  as 

(luickly  as  [Kissible  and  reach  the  com¬ 
posing  room  in  the  shortest  pxissible  time. 

If  the  publishers  would  adhere  to  a  rea- 
»nable  closing  schedule  for  advertising 
ropy,  they  would  make  the  first  step 
toward  cutting  costs.  The  news  depart- 
iient  is  gathering  news  and  not  manufac- 
biring  it.  and  it  is  impossible  to  keep  a 
steady  flow  of  copy  to  the  composing 
room.  I  do  think,  however,  there  is 
too  little  thought  given  in  the  news  and 

I  oditorial  rooms  to  keep  copy  moving. 
It  is  the  tendency  of  the  heads  of  all 

departments,  to  keep  down  expienses. 
Il>is  is  as  it  should  be,  excepting  often 

increase  of  expense  in  one  of  the  early 
departments  may  speed  up  production,  so 
toat  a  general  cut  may  be  made  in  the 
department  coming  later  in  the  cycle  of 
operation.  This  might  more  than  offset 
the  increase  in  the  preceding  department. 
It  is  far  beyond  the  province  of  the 

toechanical  department  to  correct  the 
abuses  surrounding  adv'crtising  copy  in 
die  composing  room. 

■\  mechanical  department  will  he  at  its 
of  success  when  its  various  branches 

*re  working  as  a  unit.  The  composing 
toom,  engraving  room,  stereotype  room, 
press  room,  mail  and  delivery  rooms  are 
®t  equal  importance  Friction  is  fatal. 

Striking  Statements  in  Hart  Address 

Newspaper  printing  is  a  manufacturing  operation. 
It  is  the  only  great  industry  neglected  by  the  engineer. 

Many  publishers  are  making  frantic  efforts  to  improz’e  quality,  but  do 
not  know  how  and  borrozv  advice;  yet  the  power  to  improve  conditions  is 
in  their  hands. 

Stereotype  department  is  the  keystone  of  the  mechanical  arch. 
Press  room  personnel  demands  strict  attention  of  publishers. 

Dry  mat  is  out  of  experimental  stage. 
Price  of  newsprint  deserves  high  quality. 
Good  illustration  copy  necessary  for  printing  results. 

Co-ordination  of  departments  under  a  superintendent  is  essential  in  large 
and  small  plants. 

How  .4.  X.  P.  .1.  Bureau  of  Standards  or  Research  could  function. 

In  rambling  around  newspaper  offices 
throughout  the  country,  one  often  hears 

the  foreman  of  the  press  room  say — “I 
can’t  print  with  the  plates  the  fellow  in 
the  stereotype  room  is  giving  me.  His 
metal  is  not  good;  his  mats  are  not 

good,” — and  the  stereotyper  comes  back 
— “Your  blankets  are  bad;  rollers  no 

good  ;  your  men  don’t  know  how  to  print.” The  stereotyper  meanwhile  is  damning 
the  composing  room  for  high  and  low 
lines  and  bad  metal. 

Some  of  the  most  successful  mechan¬ 
ical  departments  I  have  seen  are  those 
where  some  coordinating  head  kept  the 
various  departments  in  step  with  each 
other. 

On  the  larger  papers,  it  is  not  a  serious 

overhead  expense  to  employ  a  superin¬ 
tendent.  On  the  smaller  papers  the  head 

of  one  of  the  three  mechanical  depart¬ 
ments  may  act  as  superintendent,  clothed 
with  authority  by  the  publisher. 

To  my  mind,  the  stereotype  room  is 
the  keystone  of  the  mechanical  structure 
both  for  quality  and  quantity.  A  well 
organized,  snappy  stereotype  room  will 

cut  down  press  room  and  mail  and  de¬ 
livery  room  costs,  and  will  greatly 

simplify  many  of  the  composing  room 
problems.  There  are  not  many  elements 
that  enter  into  a  good  stereotype  plate, 
and  there  arc  no  secrets  in  the  work. 

Some  stereotyping  foremen  make  a  more 
substantial  mat  than  others.  But  gen¬ 
erally  stereotype  methods  are  standard. 

The  question  of  stereotype  metal  is  un¬ 
fortunately  often  misunderstood.  Lead, 
tin  and  antimony,  with  the  melting  point 

of  antimony  1166,  lead  621  and  tin  450, 
is  most  difficult  to  keep  in  a  perfect  mix¬ 
ture  unless  it  is  well  taken  care  of. 

Metal  analyses  by  assayists  are  deceptive. 
I  have  taken  a  piece  of  plate  and  cut  it 

up  into  six  pieces  and  sent  it  to  six  dif¬ 
ferent  analysists,  all  of  high  repute,  and 

George  M.  Rogers.  B.  P.  Bole  and  Mrs.  Bole  of  the  Cleveland  Plain  Dealer 
went  riding.  Mr.  and  Mr-i.  Bole  are  trustees  of  the  L.  E.  Holden  Estate, 

owner  of  the  Plain  Dealer. 

each  has  returned  a  different  analysis. 
Your  metal  man  is  as  important  as  your 

family  doctor. 
Centralization  has  tended  to  transform 

the  metal  business  and  the  old  time  metal 

man,  who  could  analyze  by  the  working 

quality  and  appearance  ot  the  plate,  is 

fast  {lassing;  the  theoretical,  high-pres¬ sure  salesman  taking  his  place. 

Large  newspapers  should  mix  their  own 
metal.  It  is  not  a  difficult  undertaking. 

I  doubt  if  any  money  w'ould  be  saved, 
but  a  consistent  stereotype  metal  would 

be  produced.  This  applies  also  to  lino¬ 

type  metal. While  on  this  subject  thought  natur¬ 

ally  turns  to  the  dry  mat.  *  ♦  ♦  ♦ The  best  German  mats  arc  not  avail¬ 
able  for  use  in  this  country,  as  the  supply 

is  limited  and  the  Continental  and  English 

papers  are  using  them  as  fast  as  they 
can  be  made,  and  at  a  fairly  high  price. 

During  the  last  two  years  some  very  ex¬ 
cellent  dry  mats  have  been  made  in  this 

country ;  not  perhaps,  of  as  fine  a  texture 
as  the  best  German  mats  or  as  strong, — 

that  is,  for  the  number  of  casts  possi¬ 
ble — but  to  all  intents  and  purposes, 
suitable  for  work  in  large  newspapers. 

There  is  no  doubt  the  .-Xmerican  manu¬ 
facturer  of  dry  mats  will  steadily  improve 
on  the  strength  and  quality  of  his  mat. 

The  dry  mat  is  far  beyond  the  experi¬ 
mental  stage,  and  the  stereotype  room  of 
a  large  daily  newspaper,  once  organized 
on  a  dry  mat  basis,  would  never  want  to 
go  back  to  the  wet  mat  when  speed,  facil¬ 

ity  of  handling  and  comfort  are  con¬ sidered. 

The  question  as  to  the  quality  of  print¬ 
ing  of  the  dry  mat  over  the  wet,  is  open 
to  discussion.  My  experiences  lead  me  to 
believe  that  more  uniform  printing  will 
result  from  a  plate  cast  from  a  dry  mat, 

than  from  a  wet.  The  dry  mat  lends  it¬ 
self  to  a  gcKxl  facing  composition,  which 

should  be  put  on  a  few  hours  before 
using  the  mat.  There  are  many  formulas, 
the  base  being  China  clay,  starch  and 

gum  arabic.  The  object  of  this  facing 
composition  is  to  close  up  the  pores  of 
the  mat.  This  intensifies  the  blacks  and 

the  high  lights  and  middle  tones  show  up more  clearly. 

The  press  room  has  always  b^en  more 
or  less  a  thorn  in  the  side  of  the  publisher, 

as  this  department  is  blamed  if  the  run  is 
bad  and  the  finish  late,  or  the  quality 

bad.  Often,  the  press  room  is  not  to 
blame.  Publishers  have  given  press  room 

jiersonnel  the  consideration  it  deserves. 

With  sextuples,  octuples  and  double¬ 
sextuple,  the  pressman  s  responsibilities 
have  increased  enormously.  There  is  not 
enough  differential  in  the  pay  of  the 

pressman  in  charge  of  a  large  press  over 

the  journeyman  simply  working  on  the 

press,  putting  on  plates,  etc.  We  have,  in 
our  own  office,  several  young  fellows  who 
have  been  in  line  for  promotion  several 

years.  They  will  not  take  the  responsi¬ 
bility  for  the  performance  of  a  press 

printing  a  large  daily  newspaper  for  one 
dollar  a  day  more  in  wages  than  the 
assistants  on  the  press  are  receiving.  I 
have  also  felt  that  the  positions  on  the 

press  should  be  graded  as  to  their  respon¬ 
sibility.  A  modern  octuple  press,  fully 

installed,  represents  an  investment  over 
$1(M),(K)0  and  its  performance,  in  a  great 

measure,  depends  on  the  pressman  in 
charge  and  the  tension  man.  He  can  do 
more  to  speed  up  or  slow  down  production 
than  any  one  on  the  press. 

The  fly-boy.  as  the  coming  pressman  in 

charge,  should *l>e  carefully  selected.  Our 
unpleasantness  in  New  York  in  1923  was, 
in  a  great  measure  caused  by  fly-boys. 

For  many  years  I  have  been  profoundly 
impressed  with  the  frantic  efforts  of  many 
publishers  to  improve  their  printing.  The 
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Scores  they  were  proud  of  were  made 
by  this  group  (left  to  right)  Mrs. 
Charles  Austin,  Auburn  (N.  Y.) 

Citizen;  Mrs.  Dietrick  Lamade,  Wil¬ 
liamsport  (Pa.)  Grit;  and  Mrs.  Wil¬ 
liam  A.  Thomson,  whose  husband 

directs  the  Bureau  of  Advertising. 

most  important  question  of  good  printing 
is  wholly  in  the  hands  of  the  Publisher. 

In  order  to  produce  a  well-printed  paper, 
you  must  have  a  good  sheet  of  newsprint 
paper,  of  good  color  and  surface  (not 
high  finish)  and  reasonably  good  running 
qualities.  At  the  present  price  of  paper, 
$70  a  ton,  at  the  mill,  publishers  should 
insist  on  a  suitable  sheet  of  good  printing 
and  running  qualities. 

Another  necessity  for  good  printing  is 

good  copy,  both  for  advertising  illustra¬ 
tions  and  news  pictures. 
Some  of  the  larger  papers,  in  recent 

years,  have  employed  a  man  working 
direct  from  the  business  office  who  is 

familiar  with  printing  quality,  with  power 
to  reject  advertising  copy  that  will  not 
reproduce.  It  has  always  been  a  mystery 
to  me  why  the  advertiser  will  spend 
.several  hundred  dollars  for  an  advertise¬ 
ment  and  refuse  to  spend  a  few  additional 

dollars  to  produce  a  good  cut  or  illustra¬ 
tion.  He  will  even  send  in  a  poor  mat 
taken  from  a  flat  stereo. 

In  newspaper  printing  there  are  no 
secrets,  no  short  cuts  to  success.  We 

will  presume  the  press  blankets  are  in 
good  shape,  not  too  hard  and  not  too  soft ; 
the  rollers  in  good  condition  and  well  set ; 

the  impression  in  the  hands  of  an  ex¬ 

perienced  pressman,  with  a  quick-drying 
black  ink.  lie  can  only  produce  what  is 
in  the  plate.  Fully  90  per  cent  of  the 
qualitv  of  the  printing  must  be  put  in  the 

plate  iK'fore  it  reaches  the  press  room. 
There  has  been  a  procession  of  press 
room  foremen  in  and  out  of  some  of  the 

large  metropolitan  dailies  in  this  country. 

At  home  in  golf  togs  is  Frank  E. 

Gannett,  owner  of  the  Gannett  News¬ 
papers  of  New  York. 

many  of  them  displaced  for  causes  over 
which  they  had  no  control. 

Few  realize  the  large  amount  of  money 
that  has  been  wasted  in  ink  experiments. 
For  many  years  news  ink  was  made  from 
carbon  black,  rosin  oil,  toners  and  binders, 

thoroughly  ground  through  the  ink-grind¬ 
ing  mills.  This  ink  was  expensive  and 

comparatively  slow  drying,  with  the  re¬ 
sult  that  when  used  on  fast  running 

presses,  there  was  both  set-off  and  off¬ 
set.  This  ink  had  a  slight  luster,  but 

also  a  tendency  to  pull  the  face  off  the 
form  rollers  and  to  collect  dust.  In  the 

past  ten  years,  with  the  advent  of  faster 
running  presses,  ink  makers  developed  a 
method  of  mixing  carbon  black  with  a 
mineral  oil  and  passing  it  rapidly  through 

special,  high-speed  grinders.  This  ink 
could  be  manufactured  more  cheaply. 
There  are  several  papers  using  expensive 
ink  on  their  picture  pages  with  some 
success,  but  on  the  general  run  of  paper  I 
doubt  if  news  ink  made  under  the  old 

methods  at  triple  prices,  is  any  better  than 

our  present  news  ink.  It  is  the  only  com¬ 
modity  in  newspaper  manufacturing  we 
are  using  today  that  is  cheaper  than  it 

was  previous  to  1914.  Sadly,  however, 

there  are  grave  menaces  today  to  the  sup¬ 

ply  of  carbon  black.  *  ♦  ♦ Newspaper  publishers  are  in  a  most 
unique  position  in  the  manufacturing  end 
of  their  business.  They  really  have  no 
mechanical  competition  between  each 
other.  I  think  publishers  can  offer  no 
better  service  than  the  inauguration  of  a 
Bureau  of  Mechanical  Standards  and 

Research,  as  suggested  last  April.  This 

bureau  could  function  by  a  series  of  bulle¬ 
tins,  keeping  the  publisner  informed  as  to 

mechanical  progress;  to  answer  all  ques¬ 
tions  and  give  advice  on  new  equipment, 

layout  of  new  plants,  and  also  when 

needed  advice  on  the  all-important  labor 
problem.  It  would  take  a  year  or  two  to 
get  this  bureau  established  and  a  going 
concern,  but  it  would  build  for  the  future. 

On  the  question  of  standards,  so  important 
in  this  age,  it  would  be  of  immense  value. 

The  accepted  standard  of  a  great  many 
of  the  large  paper  sizes  now  are  8 
columns,  12%  ems.  There  is  a  tendency 

among  publishers  to  go  even  further,  to 
9  columns,  12  ems.  (Dne  thing  to  bear  in 
mind  with  this  change,  is  the  question  of 

the  paper-making  machines.  For  more 
than  a  year  two  of  the  New  York  papers 
wanted  to  go  from  7  to  8  columns  but 

the  paper  makers  could  not  supply  73- 
inch  rolls. 

Many  press  parts  could  be  standard 
with  all  press  builders.  One  large  New 
York  paper  has  three  different  types  of 
presses,  all  made  by  the  same  builder  and 
over  a  period  of  comparatively  few  years ; 
and  it  is  necessary  to  carry  three  different 

vibrator,  form  and  ductor  rollers;  also 

three  sizes  of  press  blankets,  and  what 

adds  to  their  misery,  must  use  five  differ¬ 
ent  gauges  in  cutting  blankets  to  put  on 

the  presses. 
It  does  not  require  any  particular  engi¬ 

neering  knowledge  to  know  this  is  an  un¬ 
necessary  hardship.  On  the  electrical 
question,  we  are  at  sea ;  not  on  questions 
of  voltages  or  different  forms  of  current, 

but  for  some  unknown  reason,  an  elec¬ 
trical  equipment  for  printing  machinery 
assumes  a  greater  value  than  would  a 
similar  equipment  for  driving  some  other 

type  of  fast  running  or  automatic 

machinery.  All  large  manufacturing  in¬ 
dustries  draw  up  specifications  for  their 
various  requirements.  Not  so  with  the 
machinery  used  in  newspaper  machines. 

W’e  simply  take,  as  a  rule,  what  the  manu¬ facturer  offers.  It  is  a  well  established 

fact  that  progress  in  all  manufacturing  in¬ 
dustries  comes  from  within  and  not  with¬ 
out.  I  can  offer  you  no  greater  example 

of  this  than  the  progress  made  by  type¬ 

setting  machinery  in  the  past  thirty-five 
years.  Practically  all  the  great  develop¬ 
ment  of  these  machines  has  been  in  the 

last  ten  ydars,  and  a  great  deal  of  it  in 

the  last  five  years,  due  to  two  causes — 
competition  and  the  urge  of  the  men  using 
this  equipment. 

Manufacturers  are  loath  to  give  up  old 

designs ;  drawings  and  patterns  cost 

money.  Forged  steel,  plate  and  impres¬ 
sion  cylinders,  roller  bearings,  chain-driv¬ 
ing  and  a  multitude  of  improvennents  have 

come  from  the  urge  of  the  publisher’s 
mechanical  men.  The  press  blanket  situ¬ 
ation  is  at  present  deplorable. 

Previous  to  1914,  the  type  of  press 

blanket  generally  in  use  was  rubber  and 
felt,  with  a  muslin  or  tympan  sheet  drawn 
over  the  felt  to  keep  the  ink  from  the 

felt.  This  muslin  was  changed  as  fre¬ 
quently  as  necessary  and  there  was  for  a 
great  many  years,  particularly  during  the 

bicycle  period,  a  great  demand  for  it  in 
buffing;  and  there  was  a  period  when  the 
demand  was  so  great,  publishers  received 
more  for  the  used  tympan  than  they  had 

originally  paid  for  it.  It  is  true,  consid¬ 
erable  experimenting  has  been  done  with 
linoleum  and  cork  blankets  as  a  substitute 

for  rubber,  but  I  am  firmly  convinced  the 

only  substitute  for  rubber  and  felt 
blankets  on  newspaper  presses  is  rubber 
and  felt. 

Something  must  be  done  to  protect  the 

felt  from  gathering  the  ink.  Soon  after 
the  war  broke  out,  the  price  of  muslin 

rose  by  leaps  and  bounds.  For  several 
years  there  had  been  an  effort  made  to 
coat  felt  blankets  with  a  preparation  that 

would  protect  the  surface  of  the  blanket 

from  the  ink ;  but  not  a  great  deal  of  en¬ 
couragement  was  afforded  to  the  inven- 
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SCHMID  ON  CURBING  CIRCULATION  WASTE 

'amous  Circulation  Expert  Tells  How  Economies  May  Be  Made — Day  of  Reckless  Competition  Over 
— Advises  Publishers  to  Hold  Services  of  Trained  Men — Turn-Over  Costs  $400  or  $500 

By  JOHN  M.  SCHMID 
Business  Manager,  The  Indianapolis  News 

(Address  Read  on  Thursday  at  American  Newspaper  Publishers’  Association  Convention  at  White  Sulphur  Springs) 

newspaper  agents  throughout  Indiana,  between  mail  and  press  room  forces,  to 

handling  local  and  foreign  papers,  were  prevent  over-runs  on  various  editions, 

making  big  profits  on  “junk,"  which  by  Surplus  copies  are  used  to  great  advan* 
long  standing  custom  was  given  in  the  tage  on  our  paper  as  tops  and  bottoms  to 

form  of  newspapers  they  were  supposed  our  city  dealers’  bundles.  We  use  prac- 
to  sell.  tically  no  wrapping  paper  or  twine  on 

Excessive  return  privileges,  for  which  our  large  city  circulation,  using  spoils  on 

the  paper  received  nothing,  and  for  which  over-runs  exclusively,  and  patented  “ties,” 
it  took  no  circulation  credit,  amounted  all  of  which  comes  back  to  us  by  truck, 

on  paper  alone  to  over  650,000  pounds  to  be  used  over  and  over  again.  Qieck- 
the  preceding  year.  This  meant  a  waste  ing  copies  for  advertisers,  and  copies  for 
of  about  $13,500  annually  at  the  current  office  files  are  taken  from  our  mail  and 

price  of  paper  in  those  days.  press-room  “left-over.” 
Excessive  transportation  charges  figured  There  can  be  much  waste  of  white 

at  an  average  of  cents  per  pound,  cost  paper  in  the  distribution  of  sample  copies, 
about  $4,800  more,  and  wrapping  paper,  unless  the  work  is  done  systematically, 

twine,  and  extra  cost  of  handling  these  Throwing  samples  here  and  there  promis- 
excess  returns,  cost  an  additional  $1,000  cuously  is  a  waste  of  money  and  effort. 
— a  total  of  $19,300.  Sample  distribution  should  be  followed 

If  this  practice  were  in  effect  today,  by  a  diligent  canvass  either  by  the  agent 
the  loss  would  perhaps  reach  the  enormous  or  by  newspaper  representatives.  This 
sum  of  one  hundred  thousand  dollars  a  will  produce  new  business  and  prevent 

year.  Today,  we  are  on  a  non-returnable  waste. 
basis,  with  more  than  100  percent  increase  We  perhaps  all  remember  the  days  when 
in  circulation.  free  copies  were  given  to  employees  of 

Our  daily  average  shrinkage  in  October  street  and  interburban  railways,  baggage- 
1925,  was  only  421  copies  in  the  way  of  men,  express  messengers,  depot  employes, 

“returns,”  in  face  of  World  Series  extras,  public,  city  employes,  public  officials. 
There  are  of  course  achievements  of  postal  clerks,  and  the  like.  In  addition 

other  newspapers  along  similar  lines.  If  to  these,  nearly  every  employe  of  the 
your  newspaper  so  far  excels  others  in  paper  carried  home  a  copy  and  in  some 

L  McLean,  Jr.,  Philadelphim  Bul¬ 

kin,  nicknamed  “Little  Nemo,”  with 
A.  R.  Michener,  general  manager, 

Harrisburg  Tplef^raph  (left). 

Victor  Riflder,  New  Yorker  StaaU 

Zeitunp  (right),  snapped  with  Elzej 
Roberts,  .St.  Louis  Star. 
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AVERAGE  ORGANIZATION  EFFICIENCY 

By  LOUIS  H.  BRUSH 

(East  Liverpool  (O.)  Review) 

Addres*  at  American  Newspaper  Publishers’  Convention  This  Week 
at  White  Sulphur  Springs 

fearless  and  intelligent  opinion,  who  will  dices  that  are  bound  to  creep  into  an 

think  and  think,  every  minute  of  the  time,  newspaper  wholly  dominated  by  one  mind 

of  the  whole  newspaper  problem,  to  make  Beware  of  the  “Yessirs”;  get  rid  of  tht^  < 
their  newspaper  the  institution  it  ought  “Nosirs”;  surround  yourself  with  ad-  ***  . 
to  be  and  has  the  opportunity  of  be-  vertising  managers,  circulation  managers, 
coming.  editop  and  others  who  will  think  as  a  h 

If  it  presents  its  opinions  as  a  group  of  unit  in  efficient  newspaper  management—  ' 

thinking  men  arrive  at  them  rather  that  and  you  will  have  just  what  you  are  sed-  ““St  va 
the  biased  decisions  and  personal  preju-  ing. 

TN  conducting  newspaper  properties,  we 

all  seek  two  very  distinct  results.  If 

our  success  is  to  be  continued  and  endur¬ 

ing,  each  one  is  necessary  to  the  other. 
One  is  profit;  the  other  is  the  building 

of  a  solid,  stable  institution  that  can¬ 
not  be  sent  topsy-turvy  by  a  whiff  of 
wind  or  a  strike  in  the  mines — and,  much 

more  to  the  point,  by  the  constantly  men¬ 
acing  competitor.  In  seeking  this,  _we 

are  dependent  almost  entirely  on  organiza¬ 
tion. 

Department  heads  are  the  key  men — 
not  the  kind  of  men  around  whom  each 

separate  department  is  developed,  but 
men  to  whom  every  key  man  in  the 
scheme  of  things  can  go  for  consultation 

and  advice  concerning  the  more  impor¬ 
tant  and  crucial  situations  that  develop 
within  his  own  division. 

These  men,  at  least  we  so  regard  them 

in  our  own  properties,  should  be  capable 
of  coming  into  the  office  of  the  general 
manager  of  the  newspaper  and  giving  an 

intelligent  opinion  on  any  important  ques¬ 
tion  that  may  be  up  for  decision.  They 
must  be  men  whose  judgment  on  those 

questions  from  time  to  time  will  compel 
the  wholesome  respect  of  the  front  office, 
and  this  means  they  must  be  constantly 
in  touch  and  everlastingly  thinking  of  the 

whole  newspaper  in  addition  to  bringing 
their  individual  departments  up  to  the 

highest  point  of  production  and  economy 
in  operation. 

Positively,  the  most  dangerous  depart- 

MILUONS  WASTED  IN  NEWSPRINT  TRAFFIC 

CAN  BE  SAVED  BY  EXPERT  ADVICE 

By  £.  M.  ANTRIM 
Traffic  Manager,  Chicago  Tribune 

Address  this  week  before  American  Newspaper  Publishers’  Association 
at  White  Sulphur  Springs 

Mr.  and  Mrs.  Frank  B.  Noyes,  leav¬ 
ing  the  Greenbrier  for  a  stroll. 

A  TKAl'T-TC  manager’s  duty  is  to 
eliminate  lost  motion  and  waste  and 

he  is,  of  course,  primarily  in  the  trans¬ 
portation  business.  Within  the  limits  of 
my  time  i  shall  give  some  idea  of  the 
importance  and  profit  a  closer  and  more 
specialized  attention  to  traffic  will  be  to 
each  newspaper. 

You  will  recall  that  prior  to  1915  news¬ 
print  was  sold  by  the  mills  at  a  price 

F.U.B.  press  room. 
About  ten  years  ago  all  of  these  mills 

got  together  and  told  you  that  in  the  fu¬ 
ture  their  prices  would  be  on  a  basis 
F.O.B.  mill.  Lver  since  that  time  you 

have  been  paying  the  freight.  It  is  up 

to  you  to  see  that  your  cars  are  delivered 
on  schedule  by  the  carriers  and  to  protect 
yourselves  against  excessive  damage. 

The  paper  mills  are  no  longer  interested 
in  the  volume  or  measure  of  the  freight 

rates;  they  are  only  interested  in  their 
parity,  that  is,  each  mill  has  a  highly 
organized  traffic  department  to  see  that 

ment  head  in  any  organization  is  the  well  tnina  to  do  in  the  newsnaner  hnsinesc  is  its  freight  rates  are  on  relatively  the  same 

known  “yes”  man,  whose  consultation,  if  reduce  the  payroll.  I  have  also  found  tt  high  or  low)  as  its  competi- 
it  is  sought,  simply  encourages  the  chief  where  there  is  an  absolute  need  for  ̂ “ts.  For  example,  the  average  distance 

executive  to  plunge  headlong  into  a  mis-  seating  a  greater  breach  between  the  ̂ tom  four  newsprint  producing  points  I 
take.  Less  dangerous,  but  equally  ag-  expense  figure  and  the  gross  income  'tave  in  mind  to  New  York  City  is  less 
gravating  is  the  opposite  type  who  sim-  figure _ that  when  the  profit  shrinks  to  a  miles  and  the  carload  freight 
ply  must  argue  the  point  to  avoid  sus-  disagreeably  low  ebb  it  is  usually  much  newsprint  to  New  York  from 
picion  of  “yessing”  the  boss  ♦  *  *  easier  to  increase  the  income  than  to  re-  *^se  mills  is  25  cents  per  1(W  pounds. 

The  position  should  be  rilled  by  a  man  ju^e  the  expense.  *  *  ♦  .Another  mill  is  319  miles  from  New  York 
whose  helpful  analysis  of  this  or  that  has  always  seemed  to  me  'hat  the  Another 
question  might  be  of  incomparable  value  newspaper  business  is  of  necessity  dif-  located  in  Maine  is  404  miles  from 

to  the  management  of  the  paper.  *  ♦  *  ferent  from  almost  any  kind  of  productive  New  York  City  and  it  has  an  all  rail  rate 
Editorial  policy  matters  are  not  by  any  effort.  The  product  of  a  day’s  work  is  higher  and  a  rail  and 

manner  of  means,  the  only  questions  that  the  printed  page  which  forthwith  and  for-  '’^'“fer  rate  exactly  the  same, — 25  cents^ 

come  up  for  an  organization’s  decision.  ever  becomes  history.  It  is  a  service  addition  to  being  unreasonable,  the  25 

E.  J.  Lynett,  Scranton  Times,  and 
-Miss  Lynett,  among  those  on  Casino 

Walk. 

However,  we  treat  editorial  comment  rendered  to  the  great  publiiT,  the  masses  PO'^s  brst  men 
when  it  is  a  matter  of  opinion 
curate  information,  most  seri 

man  was  sought.  He  showed  that  news¬ 
paper  how  it  could  hold  cars  not  wanted 

lion  and  ac-  and  all  the  classes,  rather  than  to  or  York  is  also  in  direct  vio-  immediately  on  the  Jersey  side  for  a 
seriously.  I  within  a  certain  trade  or  clientele.  More-  short  haul  provision  period  of  four  days  free,  and  at  a  charge 

have  known  our  fellows  to  discuss  and  over,  it  is  its  own  mouthpiece  and  does  Interstate  Commerce  Act.  q£  only  one  cent  for  a  period  of  five  days 

argue  for  three  days  over  a  public  utility  all  the  talking  to  a  listening  audience.  \\  by  does  this  situation  exist?  ̂ be  £or  six  periods  or  thirty  days  beyond  the 
editorial,  and  it  is  not  uncommon  to  hold  There  is  no  back-talk,  the  six>aker  has  the  of  these  time,  and  then  float  the  cars  to  Man- 

them  out  until  next  edition.  You  may  floor  every  day  and  the  privilege  of  ex-  •^bls  know  that  they  have  as  low  a  flattan  piers  only  when  the  paper  was 

call  it  boastful,  but  I  say  this  with  pard-  pounding  his  theories  and  his  beliefs  con-  ̂'^^’.^bt  rate  as  any  of  their  com-  actually  needed.  He  thus  saved  them  al- 
onable  pride  and  extreme  confidence;  I  stantly.  If  anyone  doesn’t  like  it  he  can  P^t 'tors  and  so  long  as  the  publishers  pay  $1,000.  per  month  and  showed  how 

challenge  the  city  voters  m  any  city  where  hire  a  hall  and  talk  at  most  to  a  few  'be  freight  the  mills  do  not  care  to  an-  gg^  increased  amount  of 
we  operate,  to  elect  a  councilmanic  body  hundred,  while  the  newspaper  can  a^ain  m^onize  the  earners.  As  ̂ r  as  1  have  storage  at  a  reasonable  price  without  any 

that  will  treat  more  seriously  or  with  issue  forth  within  the  hour  to  many  thou-  ^  k  expense  of  unloading  to  and  from  a  ware- 
more  thorough  analysis — or  with  any  .sands— even  garbling 
greater  intelligence— any  question  of  pub-  speech  if  it  so  wishes, 
lie  concern  on  which  we  take  an  editorial  Such  an  opportunity- 
stand.  press  the  nublisher  n 

opponent’s  nothing  about  it  Realise  they  did  house. not  realize  they  were  being  stung  Here  ^^g  has  been  the  practice  of 

Such  an  opportunity  as  this  must  im-  ^  go^  traffic  man  could  prob-  carriers  in  Central  Freight  Association «co  — 1 . ;*u  4i —  ably  save  one  dollar  on  each  ton  of  territory  to  unload  carloads  of  newsprint press  the  publisher  not  only  with  the  \  •  a  t  .t,  t  -n 

We  believe  that  when  we  get  four  power  of  the  press  that  he  holds  in  his  to  New  through  their  freight  houses  free  of 
tVif»  L-av  rnPinKprc  r\f  rtiif  /Arnran-  V.-*  a. _ i _  1  OrK.  pViarcrp  'TtiPmf  AlA  fV»«e  wwAurcnrifit or  five  of  the  key  members  of  our  organ-  lone  hands,  but  with  the  tremendous charge.  They  did  this  because  newsprint 

ization  together  to  discuss  any  subject  responsibility  these  privileges  carry  with  PUDMsner  who  pays  the  ̂eight  is  jg  about  the  most  desirable  traffic  they 
of  civic  or  municipal  government  impor-  them.  int^ested  m  the  handle  and  actual  unloading  expense  is 
tance,  we  arrive  at  a  point  that  the  city- 
council  seldom  quite  reaches.  ♦  ♦  * 

That  brings  forth  the  need  for  an  or-  Y'^bime  of  freight  '"ate  The  publisher  small.  They  recently  decided,  however, .1 — .  - tj  t.  bears  all  the_  transportation  burden  and  £o  assess  a  charge  of  50  cents  per  ton „ — . .  . ganization  of  a  variety  that  would  not  be  -.u  •  .  •  i.  *  m  •'v/  ,.^..1.- 

The  manner  in  which  the  payroll  has  a  contemplated  in  a  manufacturing  plant  "  .  carrying  about  50  per  thjs  service  in  Chicago,  Cleveland, 
tendency  to  crawl  up  and  up — always  up  or  a  distributing  system  or  a  sales  depart-  u  i!?^  Detroit  and  several  other  places.  Tariffs 

—sometimes  makes  me  shudder,  for  it  is  ment.  It  must  positively  be  an  organiza-  '’’^"^I^ctation  expense  should  have  highly  carrying  the  charge  were  published  and so  like  creeping  paralysis.  The  fact  that  tion  of  intelligence,  of  fair  and  square  r-  a  ■  i.-  t.  .  m  - -  - - - - - 

an  employe  hasn’t  had  a  raise  for  a  year  motives,  of  keen,  fearless  analvsis  and  Lonsider  some  ways  in  which  a  traffic  mission.  few  paper  jobbers  asked  the 

doesn’t  begin  to  mean  that  he  should  be  the  courage  of  convictions.  Would  vou  make  rpl  money  for  a  news-  Commission  to  suspend  the  tariffs  pend- 

specialized  attention. 
filed  with  the  Interstate  Commerce  Com- 

doesn’t  begin  to  mean  that  he  should  be  the  courage  of  convictions.  Would  vou  maxe  reai  money  lor  a  news-  Commission  to  suspend  the  tariffs  pend- 
immediately  boosted.  The  first  question  call  that  efficiency  in  newspaper  organiza-  v  'a  '"1?  ̂ n  investigation.  Not  one  publisher 
and  the  last  is:  has  he  developed  him-  tion,  when  the  common  interpretation  of  r  •.  delivery  made  any  real  attempt  to  forestall  the 

self  in  the  organization  so  that  he  is  the  term  instantlv  connects  it  wTh  e^^^^^  S ”tw  effectiveness  of  those  tariffs.  The  re¬ 
worth  more  than  he  was  a  year  ago,  or  omv  in  operation?  Would  you  hold  that  isiana.  inese  cars  loaaed  witn  suit  is  that  the  commission  allowed  the 

hasn’t  he?  sort  of  an  organization  shouW  T  saerL  ®  ̂   v  ’'w®  T  November  1  and  you  who  do  not 
But  if  you  ask  my  humble  advice,  I  ficed  for  a  higher  degree  of  economy  private  sidings  have  50  cents  a 

wniild  rr-rtainlv  that  vou  never  ’let  ^he  publisher  wished  to  consume  the  ton  on  all  oaner  received  through  freight would  certainly  urge  that  you  never  let  when  the  very  house  you  are  building  is  paper  coE^  therein  'P'rresuTt  was  h" a  good  department  he.ad,  who  approxi-  one  that  must  have  as  its  fniinriat;r.n  P.  P  contained  therein.  1  e  result  was  houses  tacked  on  to 
ton  on  all  paper  received  through  freight 
houses  tacked  on  to  vour  costs.  It  b 

a  good  department  head,  who  approxi-  one  that  must  have  as  its  foundation  the  {hat  pier  storTge  accrued  at  th^ rate  of  k' 
mately  answers  n,y  dosc„p„„n  of  ,ha,  absolute, oOhe  newspaper  read-  c|n„  per  lOO  ,«nndf  ,’1  lay  lol'the  eTeluyTtonltTs'inedprol  « 

I  humbly  submit  that  the  real  efficiency  J"' j  "  foTthe"'‘slrtnnd'lKlI”su‘SlJd’  '  Vi”  "5’ fi""  Ta'dX  T 
of  a  newspaper  organization  denends  •  j  ̂   succeed-  is  $13.,  and  five  good  men  can  unload*a  i^roj 

on  those  k^*^en  who  ire  charges  ran  as  high  as  car  of  paper  in  15  minutes.  It  seems  to  i«o, 
m  that  $tO>IO  per  hour  for  stevedore  > 

mately  answers  my  description  of  that  absolute  confidence  of  the  newspaper  read-  nz  .  si  ir,t^  accrued  ai  ine  rate  oi  much  easier  to  prevent  a  rates  becoming 

rarity"  get  away  from  you.  We  feel  that  ing  public?  *  *  *  newspaper  read-  ]i/  cents  per  100  jwunds  per  day  for  the  effectiye  than  it  is  to  reduce  or  cancel  it. 
no  newspaper  needs  good  men  more  than  I  humbly  submit  that  the  real  efficiency  cents  per  ton  on  a  car  of  2fi  tons 
we  do,  and  when  we  get  a  good  man.  of  a  newspaper  organization  depends  up-  ing  day  These  charges we  keep  him.  _  _  on  those  key  men  who  will  walk  right  in- 

I  have  found  that  the  one  most  difficult  to  the  front  office  and  give  an  honest  it  'tv,  * i  ^  510  40  per  hour  fo^r  s ana  give  an  nonest,  $1,000  per  month.  TTie  advice  of  a  traffic  labor  is  somewhat  unreasonable. 

t 
i 



Editor  &  Publisher  for  November  14,  1925 

\  newspaper’s  traffic  manager  should  be  million  dtJbf*.  You  sre  there  is  stUl  roooi  handle  matters  of  a  general  nature,  that  is:  it  would  Seem  to  be  the  interest  of  every 
rtio  f-rtntincr  r>n  improvement.  This  IS  purely  a  tranic  prob-  matters  that  ertect  the  Association  as  a  whole.  _ _  i„„,i 

flu  I  absolute  control  OI  the  routing  O  solve  it  for  your  own  publi-  lie  cannot  deal  with  rate  situations,  for  example,  I'CUspaper  in  one  City  to  lend  more  help 
^1  all  its  freight  shlpnicnts.  All  contracts  cation  if  ynu  have  the  proper  tnifSc  advice,  for  the  sole  benefit  of  one  member  who  is  in  to  another  Competitor  aS  attempting  tO cation  if  ynu  have  the  proper  tr.ifiSc  advice 

most  valuable  asset  a  receiver  of  freight  thing  for  your  own  individual  organization,  why  gs-neral  interest  to  e.ich  group  and  in  addition,  understanding  as  to  what  may  be  allowed 
in  flpalincr  with  the  carriers  under  ^"Oiild  it  not  be  a  thin^  for  this  associatitn  each  mill  has  its  own  traffic  manager.  They  for  lari?er  inr  a/lv#»rfi*iin«T  olc/^  frk 

has  in  dealing  witn  me  carriers  unaer  ^  Vs  that  it  would  be  a  have  found  the  arrangement  profitable.  If  the  f  *’u  o  ̂‘Ivertismg,  also  to 
private  ownership.  By  means  OI  it,  your  w*onderful  thing,  but  1  don't  want  >-ou  to  get  the  American  Newspaper  Publishers’  Association  lt<irn  what  may  bc  regarded  as  local 
traffic  rtian  can  secure  for  you  the  most  idea  that  if  you  organize  such  a  department  for  had  a  specialized  traffic  department  of  its  own  advertising  and  national  advertising.  It 
efficient  service  in  movement  and  delivcrv  Ij'®  American  Newspaper  Publishers  -Association  It  cniiid  negotiate  with  the  carriers  and  paper  jj  also  within  the  province  of  the  local 

.  j  j  .  -  It  can  come  into  your  own  home  town  and  mills  in  their  own  language  upon  these  important  •  ivzva. 

of  your  cars  in  good  order.  _l~le  can  in-  handle  all  of  your  local  traffic  problems.  The  subjects  anil  in  a  manner  which  I  believe  would  organization  to  agree  upon  the  minimum 
sure  that  your  legitimate  claims  will  bc  only  way  a  traffic  manager  for  any  association  eliminate  a  large  am.  lint  of  waste  and  lost  number  of  columns  tO  bc  carried  im 

paid  promptly  and  often  he  can  save  you  industries  can  successfully  operate  IS  to  motion.  double  trucks.  Possibly  the  most  im- 
Doney  from  the  standpoint  of  a  freight - — — —   - portant  cooperation  on  this  subject  i» 
rate  because  the  lowest  rate  does  not  al-  the  ItKal  field  is  agreement  on  the  amount 

trays  apply  via  all  routes  from  and  to  COOPERATION  IN  THE  LOCAL  NEWSPAPER  FIELD  T  :e  of  amount  of  cooperation- 
given  points.  _  that  will  be  given  to  the  national  adver- 
„  ,  ,  .  .  ,  D  n*  D  wii"  would  seem  to  be  a  simple 

More  and  mor.  of  our  newsprint  comes  from  By  T.  R.  Williams  matter  to  agree  with  your  competitMs,. 
&nada  and  Newf.undland  each  year.  The  G„:ctlc  Times  and  Chronicale  Telegraph)  ^or  instance,  to  recognize  the  A.N  P.A, 
firat  I-akes  and  Atlantic  Ocean  are  wonderful  ,  a  •  ki  P  l>r  U  »  r-  .•  TU-  \i/  i  recommendation  on  the  subject  of  CO- biihways  for  carrying  freight.  It  is  true  that  Address  at  American  Newspaper  Publishers  Convention  This  Week  operation  with  advertisers  and  then  all 

of  you  are  located  inland,  but  a  traffic  at  White  Sulphur  Springs  stand  pat,  as  you  will  all  be  in  the  same 
can  liWy  figure  nut  a  way  of  getting  •  boat  and  the  national  advertiser  cannot 

TOr  newsprint  to  you  at  least  part  of  the - - - - -  ,i„r  penalize  any  one. (Hslancc  by  water  at  a  substantial  saving.  _  ,  .  .  .  .  It  is  sramnlv  a  martn,-  nf  ^ 

Wlien  1  speak  of  boat  freight  I  am  immediately  Vlf,'  there  is  not  more  cooperation  in  number  of  daily  papers  from  seven  f  nevvsnaners  in  the  Iru-al 

cosfronted  with  the  statement  that  the  damage  ”  the  local  field  is  difficult  for  some  dailies  and  five  Sundays  to  three  evening,  ^aLi  anmn 

to  boat  shipments  is  so  high  that  it  offsets  any  of  US  to  understand,  becaii.se  it  is  thought  two  morning  and  three  Sundays.  This  prices  but  after  the  siihsrr  in  ” 

siring  in  freight  charges.  That  is  a  problem  that  in  some  rcsiKcts  the  greatest  bene-  IS  regarded  as  ̂ ssibly  uniiiue  in  Amer-  ,le,rrmhiXl  lmlivi,liV-?n„ 
for  your  traffic  manager  to  solve.  I  have  lieen  fits  may  be  derived.  However,  there  ican  newspaper  busi  less,  but  it  is  my  be-  .  imnroner  matter  fnr  the  „  k 

.orking  at  it  for  several  years  now,  and  I  seems  to  be  an  explanation  for  this  lack  hef  that  the  principal  is  correct,  and  i;  i  ‘  r  °  ̂ 
1  know  th.it  paper  can  be  handled  in  a  boat  with  of  Cooperation  in  the  tact  that  there  that  it  would  be  a  very  good  investment  jv  ,  ^  putting 
,  m  greater  damage  than  all  rail  traffic  receives,  seems  to  be  a  feeling  among  local  pub-  lor  ixqiers  Similarly  situated  to  clean  up  ,  ,  ,  , 

'  pnwided  every  one  who  takes  part  in  the  op-  HsluTS  that  their  chief  object  in  life  is  the  field  ill  this  waV.  In  fact  it  is  really  T”  "  f  ̂   L 
tnfidi  is  properly  educated.  The  publisher  to  put  otlier  competitors  out  of  business,  clieaper  than  throwing  away  immense  .„rritorv  in  vJlilrh  thee.,  ro me  n  i  ^ 

"  must  show*  some  interest  in  this  matter  or  it  I  heir  swords  are  always  sharpened,  slims  of  money  in  useless  competition.  ,  ^ 

COOPERATION  IN  THE  LOCAL  NEWSPAPER  FIELD 

By  T.  R.  Williams 
iPiltsbnrgh  Gaeetic  Times  and  Chronicale  Telegraph) 

Address  at  American  Newspaper  Publishers’  Convention  This  Week 
at  White  Sulphur  Springs 

m  greater  damage  than  all  rail  traffic  receives,  seems  to  be  a  feeling  among  local  pub-  for  ixqiers  similarly  situated  to  clean  up  ,  ,  ,  , 

pnwided  every  one  who  takes  part  in  the  op-  HsluTS  that  their  chief  object  in  life  is  the  field  ill  this  waV.  In  fact  it  is  really  T”  "  f  ̂   m  L 
ttsfiin  is  properly  educated.  The  publisher  to  put  otlier  competitors  out  of  business,  clieaper  than  throwing  away  immense  .„rritorv  in  vJlilrh  them  me  n  i  ^ 
must  show  some  interest  in  this  matter  or  it  I  heir  swords  are  always  sharpened,  slims  of  money  in  useless  competition.  .  -loree  mvin  rnmniiccinnc  ^ 

will  never  succeed.  Bv  the  close  of  navigation  their  axes  always  ground  and  at  all  times  It  must  have  occurred  that  under  the  r  •  » 

this  year  my  company  will  have  received  ap-  they  are  ready  to  practically  drive  out  subject  ot  plant  equipment  there  is  room  °  „  ®[i  p  ‘ £ 
f  proximately  20,000  tons  of  newsprint  from  one  all  opjio.sition.  In  Certain  fields  ill  the  tor  liK.-al  cooiieration  that  may  mean  a  :  „■  n.ivprtimrc  W  -b  u-  „ 

mill  shipped  via  rail  and  lake  at  a  cost  of  $2.70  smaller  towns  where  there  is  only  one  great  deal  to  newspapers  in  all  cities.  I  puVpose.s  °  cnecKing 
per  ton  less  than  the  all  rail  rate,  and  we  newspaiier  established  my  remarks,  of  refer  to  tlie  number  of  columns  to  the  i>o„ihlv  the  orentret  mvino,  _ 

have  seen  to  it  that  our  expense  for  damage  is  course,  are  not  applicable.  These  mcm-  page,  the  width  of  columns,  length  of  tmA,,  ;£  the  nnhlicherc 
:  to  greater  than  that  of  the  all  rail  shipments,  liers  are  ill  an  admirable  position,  but  columns  and  eiiuipmeiit  of  stereotyping  i  t-mnpht  inoether  a,.,i  1 

This  is  our  third  year  in  this  particular  trade,  ill  the  field  of  larger  cities  where  there  and  press  room.  Some  years  ago  in  nrlvantaire  of  elimimtintr  the  oioitirr  ( 

If  .here  is  anything  that  needs  to  be  ex-  is  a  larger  ni.ml.er  of  papcrs-to  them  I’mshurgh  there  was  a  great  divergence 

pedUed  and  delivered  with  clocklike  regularity  my  remarks  are  particularly  addressed.  on  these  subjects.  I  here  were  seven  „  the  elimination  of  ̂comlnr^  ronw 

it  i.  newsprint.  Your  traffic  man  knows,  when  To  such  members  it  is  my  purpose  to  and  eight  column  papers,  there  were  Lnd  aS  ‘wr 

Toor  press  room  can  be  supplied  with  the  dif-  point  out  some  few  things  that  they  may  papers  12}4  ems  column  widths  and  13  eampaigns  ̂   ̂   ®  "  subscription 

— -I  '"f”*  and  grades.  He  can  act  as  the  find  grounds  to  cooperate  upon  and  ems  column  wulths.  There  was  a  diverg-  q'  'll  nh^„«  .h,. 

pciat  f>f  contact  between  the  press  room  and  which  might  prove  to  bc  a  nucleus  for  ence  of  length  of  column.  On  account  of  p*aa  y.  ^  uuiiiiicu  a^ve  me 

I  ‘herniil.  If  yon  have  never  had  such  traffic  formation  of  the  local  publishers’  as-  comlitioiis  during  the  war  time  period.  ,  r  "‘^^spapers  have  been  co- h  sapmisum  I  will  venture  to  say  a  good  traffic  .  ^  ...  ..  ^  i  * _  a  i  j-  operating  tor  a  number  of  vears  It 

f  man  cmld  materially  cut  down  the  amount  of  sociatioii  that  Will  Without  question  savc  it  was  found  ad\antageous  to  standardize  lonircr  an  pvn#»riTnf'nt  it  ic  »cfnK 
paper  you  have  been  holding  in  storage.  The  tlicm  many  thousands  if  not  hundreds  this  equipment  and  it  was  standardized  i;,i,„,i  f  j  estab- 

1  aterest  on  a  few  thousand  tons  of  paper  at  $80  ̂ f  thousands  of  dollars  every  year,  and  for  the  good  of  all  members  of  the  '  *  '  ‘  ",  advantages.  It 
I___p^runs  into  money  and  storage  ctarges  are  rising  this  it  is  not  a  pioneer  move-  A.N.P.A.,  making  a  page  of  eight  "eZ 

-  I  do  not  know  how  much  car  demurrage  each  ment  at  all,  the  ground  has  already  columns,  12  ems  column  width  and  22  ̂ ;^P- ^  ti  ̂   m  the  Pittsburgh  As- 

of  you  pays  in  a  year,  but  whatever  it  is  it  is  broken.  It  has  been  done  by  news-  inch  column  length.  In  addition  the  tne  rule  is  that  all  agreements 

i  pa^rs  i„  some  cities  and  ha,  ntovod  stereotyping  epnipment  was  sutmlardized  f .Ki  ”'a’„d 
nrehouse  foreman  and  press  room  will  elim-  most  satisfactory.  I  refer  particularly  m  SO  far  as  It  was  possible  to  be,  with  •  •  ,  pccoming  enective  ana 

inate  demurrage  charges  entirely.  The  paiier  jbe  Pittsburgh  Newspaper  Pub-  thc  result  that  with  One  exception  it  is  .  ,  privilege  01  any  member 
from  which  I  draw  rny  salary  has  not  paid  one  ,  Association  has  done  in  this  line  now  possible  in  Pittsburgh  to  stereo-  *  ?bohsh  any  agreement  upon  60  days 

I  dollar  of  demurrage  in  the  last  six  years.  lisiiers  rtssociaiion  nas  uoiie  in  tins  iiiic.  iiu«  ijus.siun.  ziiisunigii  to  siicrco  „otice  if  that  mpmhrr  finrls  that  tho 
A  “pure  quill”  traffic  manager’s  Imbby  is  Some  of  vou  are  familiar  With  It  and  It  type  pages  in  any  one  plant  for  all  thc  ,virtiVi,lae  moer  nnns  that  the 

freight  rates  and  their  adjustment.  When  he  j,  a  pleasure  in  referring  to  this  asso-  Other  papers  in  Pittsburgh  and  to  print  p  f  may  be  working  to 

^e^raTZ"ort?.erVfcTe^^^^^^^^^^  ciation  in  Pittsburgh  that  has  been  in  tlje  plates  on  any  press  in  any  of  the  h  iftEST^ tim  art  hr  i.  in  hi.  .i.mrnt  A«  a  wnnfter  nf  (iiipration  for  1.1  vpars  OP  motp  With  tlic  officcs  of  thc  citv.  This  IS  3  distmct  ,  .  ..  maticr  OI  worKing  our 

This  is  our  third  year  in  this  particular  trade.  m  the  held  Ot  larger  Cities  Where  ttiei 

If  there  is  anything  that  needs  to  be  ex-  is  a  larger  number  of  papers— to  thei 
pedUed  and  delivered  with  clocklike  regularity  my  remarks  are  particularly  addressed 

lishers  Association  has  done  in  this  line,  now  possible  in  Pittsburgh  to  stereo-  „  -r  ~  ,  c  j  .l  .~7t'' 

Some  of  you  are  familiar  with  it  and  it  type  pages  in  any  one  plant  for  all  thc  ’.in,  on,  niember  finds  that  thc 

any  agreement  upon  60  days 

. .  IS  a  pleasure  in  reicrriiig  to  tins  assu-  wiuvi  |mi|>vis  in  iiiisuuigii  aiiu  lu  pi  iiii  ,•  ,i-  _ 

ciation  in  Pittsburgh  that  has  been  in  tlje  plates  on  any  press  in  any  of  the 
tion  »ct  he  is  in  his  element.  As  a  matter  of  (iperation  for  15  years  or  more  with  the  offices  of  the  city.  This  is  a  distinct local  problems  to  thc  mutual  advantage 

mpply,  I  believe  you  would  agree  he  has  found 
ramcient  excuse  for  his  existence.  Things  of 

'hU  sort  are  being  accomplished  quite  fre¬ 
quently. 

:  days  ’*«.  'f  he  can  reduce  your  cost  of  newsprint.  of  local  cooperation  obtained  from  advantage  not  onfv  because  of  the  ncces-  ....  *,  mutual  adVMtage 

>!*•  Vlcor  F,  Lawson  of  ™cago.,wh,»e  si, y  .ha,  might  arise  tor  doing  , I, is  horn  JS'eemSri  no,  “rk^ng  rM^  h^^ Mail'  I  believe  you  would  agree  he  has  found  memory  was  SO  effectively  eulogized  by  calamity,  fire,  etc.,  but  ni  addition  it  is  Lnve  it  rhanaed  ”  *  * 
r  was  raScient  excuse  for  his  existence.  Things  of  \ir  prank  B.  Noyes  the  Other  day.  a  great  advantage  because  of  the  great  ^  _ 

quentiy'^*  accomplished  quite  fre-  apparent  that  before  we  can  amount  of  local  advertisements  that  are  -c  , 

i  how  ■  ...  have  proper  cooperation  in  the  local  field  exchanged  from  one  office  to^  the  other.  Taking  Classified  on  Typewriters 
int  of  When  I  first  started  on  this  proposition  our  jbere  must  be  an  entirely  different  mental  Besides  this  it  is  possible  wh’en  there  is  jbe  JVctv  York  Times  has  instillerl  a 

any  “K,‘^rp^f%e*nt*  “MffiaftiJJTe^it  me^m'°h2:  attitude  toward  our  contemporary  jnib-  a  shortage  of  news  print  to  exchange  „ew  system  whereby  classified  ads  are 
ware-  twevn  $60,000  and  $75,000  a  year  to  us.  At  the  lishers.  Instead  of  desiring  to  dri\e  rolls,  as  has  been  the  case  m  the  past  taken  on  typewriters  equipped  with  spe- 

present  time  our  railway  damage  is  less  than  them  out  of  the  field  there  must  be  a  ten  years,  so  that  publication  can  go  carriage  rolls  with  a  capacity  of  200 

^  *Wrt'&tc.‘7ranTferrcd  car  damage,  poor  feeling  that  next  to  making  m^ey  for  ahead  in  all  offices  wit^^^^^^  ad  blanks.  The  new  roll  was  designed ciatiOB  eqnpment  damage  and  rough  handling  (lam-  your  organization  >ou  should  be  inter-  v Inly  recently  it  was  found  that  in  all  hy  I„ouis  M.  Snyder  of  the  typewriter 
iTsprint  Me  arc  all  railway  liabilities  and  they  should  cstcd  in  seeing  that  your  Competitors  in  the  Pittsburgh  new^spaper  plants  it  was  denartment  and  olaccs  no  extra  weight 

makeZoney.  Vt^ver  possible  to  add  five,  agate  lines. to  the  .Ke  carriaZ  ft Ts  said  All  Sf)  pS^ 

^sprint  je  can  not  fairly  ask  thc  carriers  to  stand  for.  helps  your  competitor  indirectly  in  rais-  length  of  column  without  throwing  the  tions  in  the  classified  department  have 
c  they  To  correct  these  we  depend  on  a  campaign  of  ing  the  rates,  in  the  promotion  of  their  page  out  of  proportion.  This  was  done  been  equipped  with  the  new  system  The 

:nse  is  .  Standard  Loading  Rules  directly  and  indirectly  heli»  at  little  or  no  expense  and  without  the  typewritten  copy  is  expected  to  increase 
wever,  During  thf, Tme  we  were  busy  with  our  un-  vour  business.  In  Pittsburgh  where  this  expenditnre  of  any  more  money  for  production  in  the  composing  room  and 
er  ton  loading  crews,  our  warehouse  men  and  our  truck  cooperation  has  been  in  effect,  real  com-  news  print,  and  there  was  added  to  the  eliminate  “free-for-error”  often  due  to 
veland,  |  r*",,.  l.‘  »»»  a  tedious  process.  We  tried  first  petition  is  just  as  keen  or  perhaps  keener  earning  power  of  the  Pittsburgh  news-  illegible  handwriting 

Ts*  |lSit5r,'f,'’4ilZZ‘ZZ.rb';?.''  w.“£  Ihan  in  mi,  olher  ci.ies  of  Pitlstargh's  pa|XT,  aroroxima.jl,  gOO.OOO  per  year  .  _ ?d  and  I  UAled  the  carriers.  size  or  in  larger  cities,  but  the  difference  and  on  the  basis  that  60  per  cent  would  o  r,  o  d 

:  Coo-  I  the  best  policy.”  is  the  rule  you  that  instead  of  expending  resources  he  reflected  in  advertising  revenue  it  Uodge  Oets  G.O.P.  Post 

‘•d  I  ,  ^ringThe  U?“fer  year^ffie  ?Xa*d^  in  wasteful  practices  of  competition,  this  meant  an  addition  of  $180,000  a  year  Arthur  J.  Dodge,  for  many  years  a 
I  been  doing  wonderful  work  in  freight  claim  moncv  is  expended  in  the  direction  of  increase  in  advertising  revenues.  Washington  correspondent,  has  been  ap- 

blisher  •’’z'y  turned  their  special  producing  better  newspapers,  putting  Local  cooperation  furnishes  to  my  pointed  assistant  to  the  chairman  of  the 
all  the  to  shipments  of  newsprint  paper.  The  tViP  mlnmn  rnlpc  thnt  the  mind  the  best  method  and  in  manv  in- 

ents  a  ptrcir  from  one  mill,  and  out  of  173  cars  in-  service  to  the  public.  Competitor  th.Tt  publicity  matter,  both  campaigns. 

freicht  *P«ted  from  our  own  plant,  they  found  our  The  point  is  that  if  there  are  too  manv  from  the  national  and  the  local  field  will  - - 

5  K„tg7fror’all“m^lI»®  w"^r?05  ̂ indl:  newspapers  in  your  field  why  should  you  not  be  published  unless  paid  for,  and  in  Wurlitzer 
coming  ,  Tk  loading  rule,  they  promulgated  as  a  result  not  select  the  most  likely  competiter  to  this  way  every  one  will  benefit  and 
ncel  it-  thi,  investigation  were  almost  an  exact  dupli-  sell  out,  purchase  their  plant  and  equip-  neither  the  local  nor  foreign  can  penalize  C.  W.  Page,  advertising  director  of  the 

26  tons  ̂   “xo"* •,  ment  and  discontinue  the  publication,  or  favor  any  paper  for  publishing  and  not  Rudolph  Wurlitzer  Company,  Cincinnati 
iloacrt  '«aroads'’for'*damaw  to  newsprint  pnor  to  This  was  done  in  Pittsburgh  two  years  publishing  his  publicity  and  you  are  all  piano  and  music  house,  has  resigned  to 
“cms  to  iWo.  but  since  1920  they  have  been  reduc^  ago  when  the  three  present  newspapers  on  the  same  footing.  return  to  Richmond,  Va.,  where  he  for- 
•vedore  Ttii”®’®”.'!.  ,x:.  bought  out  and  discontinued  the  publica-  In  advertising  it  is  not  advisable  to  merlv  conducted  an  advertising  agency, 

,  H>r  diir  to  transit*  damagr  win™  reach  half  a  tion  of  two  Other  papers,  reducing  the  cooperate  for  obvious  reasons,  although  the  C.  W.  Page  Company
. 

.1 



•  li 

r  ' 

tL
 

Editor  &  Publisher  for  iS  o  v  e  m  b  e  r  1  i  ,  1925 

ADVERTISING  AGAIN  VEXING  TRADE  COMMISSIONS 
But  Publishers  Deny  to  Editor  &  Publisher  Existence  of  Alleged  Coercion  of  Newspapers  by  Local 

Merchants  Against  Mail  Order  Advertisers,  Who  Demanded  Investigation 

"V^ASHIXGTON,  D.  C.  Nov.  11.— The 
^  Federal  Trade  Commi.ssion  has  begun 
an  investigation,  under  cover  as  usual,  of 

a  complaint  registered  by  mail  order  ad- 
Tertising  interests  against  local  merchants 
dictating  the  advertising  policy  of  local 

newspapers  by  giving  them  the  choice 
between  accepting  local  or  mail  order 
advertising.  Smaller  newspapers,  it  is 
alleged,  are  particularly  affected  by  a 

standing  threat  of  local  business  men’s 
organizations  that  if  mail  order  advertis¬ 
ing  is  carried,  local  merchants  will  with¬ 
draw  their  announcements. 

It  is  hinted  unofficially  that  the  com¬ 
mission  may  seek  to  require  newspapers 
to  accept  mail  order  advertising  despite 
the  objection  of  local  merchants  and  it 

is  said  that  some  newspapers  have  al¬ 
ready  indicated  that  they  would  welcome 
such  an  official  order  from  the  commis¬ 
sion.  The  commission,  it  is  stated,  has 

been  so  informed  by  officials  of  a  number 
of  newspapers  and  may  soon  issue  a 

complaint.  In  that  event,  under  the  pres¬ 
ent  rules,  the  complaint  would  not  be 
made  public  until  an  answer  was  filed  or 
decision  recorded. 

By  J.  BART  CAMPBELL 
(lyasliinKt  )ii  Corresruiident  of  K.HiTO*  &  Pcui  isiim  I 

vertisiiig,"  was  the  terse  comment  of 

Fleming  Xewbold,  ll’ashiitffton  Star. 
“Mail  order  houses  do  not  pay  Wash¬ 

ington  taxes  or  rent.  They  are  not.  in 

fact,  identified  in  any  way  with  merchan¬ 

dising  in  Washington.’’ Frank  K.  Tripp,  general  manager  of  the 
Gannett  newspapers,  said ; 

“In  five  New  York  cities  with  which 
I  am  familiar,  Rochester,  Utica,  Elmira. 
Ithaca  and  Xewburgh.  there  has  been  no 
concerted  scheme  or  effort  on  the  part 
of  local  advertisers  in  any  way  to  attempt 

control  of  newspaper  policies.  The  prin¬ 
cipal  interest  of  local  merchants  is  at 

present  rather  concerned  with  house-to- 
house  solicitation,  which  constitutes  a  seri¬ 
ous  menace  to  local  advertisers  and  also 

national  advertisers  who  depend  upon  re¬ 

tail  stores  for  distribution.’’ 
“We  would  print  all  legitimate  mad 

order  business,”  Frank  E.  Gannett,  presi¬ 
dent  of  the  newspaper  group  said. 

“While  there  are  some  lines  of  mail 

order  advertising  we  would  not  accept,  we 

would  print  all  legitimate  copy  offered,’’ was  the  view  of  T.  K.  Williams.  Pitts- 
ChronicU'-Tdcffraph. 

“The  ((uestion  hasn't  come  un  in  my  city 
but  I  certainly  will  refuse  mail  order  busi¬ 
ness,"  declared  John  Stewart  Bryan, 
Riihwofid  Xnvs-Lcader. 

.\.  C.  Deuel.  Niagara  Falls  Gazette, 

said :  “We  accept  some  mail  order  busi¬ 
ness  and  reject  others,  but  not  because 
of  any  request  or  threat  on  the  part  of 

our  local  merchants.’’ .Ml  Philadelphia  newspapers  accept  mail 

order  business,  according  to  Rowe  Stew¬ 

art,  Philadelphia  Record.  “We  have  had 
no  ci>mplaint  from  department  stores.  In 
fact,  three  riailies  in  Philadelphia  in  their 
classiiied  departments  run  between  two 

and  three  pages  of  mail  order  advertising 
every  day.  Some  display  advertising  from 

mail  order  houses  is  also  printed.” 
"We  accept  a  limited  amount  of  mail 

order  business."  stated  W.  R.  Bryant, 

By  Philip  Schuyler BIG  INSURANCE  CONCERN  MOOCHES 
White  Sulphur  Springs,  W.  Va.,  I 

Nov.  12. — Newspaper  publishers  decide 
their  own  advertising  policies,  without 
the  aid  or  advice  of  department  stores 
or  mail  order  houses,  it  was  generally 

asserted  by  newspaper  men  attending  the 
A.  N.  P.  A.  convention,  when  questioned 

regarding  the  Federal  Trade  Commis¬ 

sion’s  investigation  of  coercion  of  news¬ 
papers  by  local  merchants  against  mail 
order  advertising. 

As  to  whether  mail  order  advertising 

should  be  accepted,  opinion  was  divided. 

While  some  held  that  all  legitimate  ad¬ 

vertising  should  be  accepted  by  a  news¬ 
paper,  others  declared  mail  order  copy 
•should  be  refused.  But  which  ever  policy 

■was  arrived  at,  all  said  it  was  not  the  re¬ 
sult  of  department  store  or  mail  order 
dictation. 

The  controversy  hinges  on  the  question, 

■“is  advertising  a  service  or  a  commodity,” 
it  was  asserted.  Newspaper  publishers 

here  showed  themselves  inclined  to  re^rd 
it  as  a  service,  with  which  no  one  might 
interfere. 

S.  E.  Thomason,  Chicago  Tribune,  and 
association  president,  was  one  of  those 
who  believed  mail  order  business  should 

be  refused  by  a  newspaper. 

“We  do  not  print  mail  order  advertis¬ 

ing,”  he  said,  “not  because  of  any  threat 
by  department  stores,  but  because  the  mail 

order  method  of  doing  business  is  not  con¬ 
genial  to  the  method  of  distribution  on 

which  the  success  of  newspaper  advertis¬ 
ing  depends.  That  is,  the  distribution 
through  local  wholesiders,  jobbers  and 
retailers. 

“If  the  mail  order  method  of  distribu¬ 
tion  is  correct,  distribution  through  local 

dealers,  wholesalers,  and  jobbers  is  in¬ 
correct. 

“We  are  committed  to  the  latter  meth- 

od.” 

An  opposite  view  was  taken  by  Louis 

Wiley,  New  York  Times.  “We  treat  all 
advertising  on  its  merits,"  he  said.  “If 
the  advertised  product  is  genuine  and 
meritorious,  the  Times  will  accept  the 

copy.  The  only  business  we  refuse  is 
refused  in  the  interest  of  our  reading 

public.” 
Of  the  same  opinion  was  Edwin  S. 

Friendly  of  the  New  York  Sun. 

“No  department  store  has  ever  threat¬ 
ened  to  withdraw  its  patronage  because 

we  accepted  mail  order  advertising,”  he declared. 

“We  accept  mail  order  advertising,  have 
never  refused  to  publish  it,  and  see  no 

reason  why  we  should,  providing  it  comes 
from  a  reliable  firm,  and  the  copy  is 

truthful  and  not  exaggerated.” 
“Of  course  we  refuse  mail  order  ad- 

THIS  MAT  IS  SENT  TO  YOU  FREE  OF  CHARGE 
FOR  EXCLUSIVE  USE  IN  YOUR  CITY 

Hunting -Accidents  Increasing 
And  Statisticians  Urge  Code 

Of  Safety  Rules  For  New  Season 

Paterson  Press-Guardian.  “Our  selec¬ 
tion  depends  on  whether  or  not  the  adver¬ 

tising  is  legitimate.” 
Hilton  U.  Brown,  Indianapolis  News, 

made  the  following  statement: 
“Newspapers  censor  advertising  matter 

the  same  as  news  matter.  I  don’t  know 
that  the  procedure  is  any  different  now 
than  it  ever  was,  that  is,  we  exercise  our 

discretion  as  to  what  we  print. 
“I  believe,  for  instance,  we  print  some 

medical  advertising  and  some  financial, 

and  some  we  don’t.  The  same  judgment  | 
pertains  to  mail  order  business,  Florida  ; 
real  estate  and  political  advertisements.  E; 

The  advertising  department  doesn’t  use  | 
any  blanket  rule  in  rejecting  any  classifi-  I 
cations,  but  treats  all  on  the  merits  of  the  I 

offerings.”  I 

T.  F.  Merseles,  president  of  Mont¬ 

gomery  Ward  &  Co.,  Chicago,  made  the  ' 
following  statement  to  Editr  &  Pub-  i lisher  : 

“Selling  goods  by  mail  is  a  legitimate  i 
method  of  merchandising.  The  mail  l 

order  business  is  fundamentally  an  econ-  ■ 

omic  good  to  this  country.  Mail  order  ’ catalogs  bring  into  homes  standard  for  i 
price  comparison.  | 

“During  the  war  when  merchandise  ■ 
brought  any  price,  the  mail  order  catalog 
was  the  one  big  factor  that  kept  prices 

down  to  fair  levels  in  thousands  of  com¬ 
munities.  That  was  an  economic  good  as 

a  price-maker  and  stabilizer. 
“The  mail  order  catalog  has  saved 

millions  of  dollars  for  the  American 

people.  It  has  been  said  mail  order 
houses  are  taking  away  a  large  volume 
of  orders  from  local  stores  througout  the 

country.  The  director  of  the  Retail  Re¬ 
search  Association  of  the  United  States 

in  classifying  the  total  volume  of  retail 
trade,  shows  that  mail  order  houses  of 
all  kinds  taken  together  do  but  4.6  per 

cent  of  America’s  total  retail  business. 

“My  personal  opinion  is  that  the  mail 
order  catalog  has  helped  the  small  mer¬ 
chant  more  than  it  has  hurt  him.  It  has 

given  him  a  healthful  stimulus  that  has 
bettered  his  merchandising  methods.  It 
has  made  him  a  better  business  man  and 
therefore  increased  his  business. 

“While  at  present  we  do  not  offer  our 
advertisements  to  local  papers  there 

seems  to  be  no  good  ground  for  its  re¬ 

fusal  if  offered.” 

With  the  approach  of  colder  —  ^  ^  . 

weather  a  new  activity  baa  devel-  ^  -  . .  ^  ^ oped  amonff  the  aportamen  of  the 
country.  8bot  ffuna  are  being  over-  for  ao  animal  when  only  part  of]—  «  •-w.tr 
hauled  for  the  aeaaon  of  bunting  bia  body  U  vlalble.  Look  before}.^;  .iTI 
ahead  and  camping  outfits  are  In  you  shoot 

the  process  of  refurbishing.  “Don't  climb  a  fence  with  a  shot  an*  and 
Timely  advice  Is  offered  at  tblajguo  or  rifle  In  your  hand.  'There  _  ,  aither  hand 

•la(«  to  U).  advenluror  who  nndi 1 1*  dancer  of  death  •hroo**' »UPP*”«i  ̂ Hvin»*on  tha^enno.lia  hank  h* 
hla  thrill  In  aulkinc  came.  and.  or  droppinc  the  flrinc  place.  I  *  n,.  .n^^nd 

If  It  la  heeded.  It  ahould  aerve  to  "Be  watchful  of  dancer  apota  In  I  "j* remove  from  that  aport  the  moot  the  purautt  of  caittf.  Anlmala  may 

traetcoflufeoturea-the  accident-  veotura  whero  marmay  not.  Many  ‘j! 
al  dealha  that  yearly  eaact  auch  huntera  have  been  swallowed  uP  1 L  ° a  tremendou.  ,0,1  of  Uvea  wtthout  trac  throuch 
words  Of  cauilon  are  given  bv  the  In  this  regard.  ^dv 

PrudehtTal  ^Insuran«-t>  OornDanvn  “In  all  friendly  scuffling  see  that  *'* 
<JcDart  rn**nt.  which  re- ’  fire  arms  have  no  narL  Victims  I  A  hunter  started  out  darly  last 

a  tremendous  toll  of  lives. 
words  of  cauilon  are  given 

P^dehtTal  lnsuran«t>  Oon 
dcpartrrvent.  whl 

without  trace  through  carelessness 

^  In  this  regard. 
“In  all  friendly  scuffling  see  that 

e-’flro  arms  have  no  part.  Victims 

CARROLL  SEES  DANGER 

Court  Order  to  Force  Acceptaaec 

of  Adverticing  a  Menace 

{By  Telegraph  to  Editor  &  Publichu) 

coVntzrs  ihr  nt-tr-ssuy  for  extreme jhavo  been  slain  by  their  b«*t  Christmas  morning  to  bag  rabbita 

care  amonf  ̂ ose  who  venture  to- ,  friends  through  failure  to  exercise  climbing  a  fence  he  thrust  his 
to  the  woods  with  flre-arma  this  caution.**  through  stock  first  and  the 

“Don't  lake  It  for  granted.'*  the  The  wisdom  of  this  advice  Is  at-  trtccef  pulled  by  a  twig.  In* 
huntsman  Is  told,  “that  an  *un- 1  tested  by  the  records  of  death  death  ensued, 

loaded*  gun  Is  safe.  Many  persons'  claims  paid  last  year  by  ̂ ^^Prud-  Another  Nimrod  stopped  to  roll  a 
have  been  vIcUms  of  'unloaded* '  entlal  to  the  dependents  or  hunt-  cigarette  and  made  the  fatal  mle* 
weapona  |  in^  accident  vlctlma  A  boy  of  take  of  leaning  on  the  mussle  of 

“Be  safe,  not  eorry.  In  shooting  sixteen,  hunting  with  two  com-  his  gun  while  doing  It.  A  slip,  a 
at  your  quarry.  In  dense  under- !  panlons.  lost  his  life  because  of  shot,  and  another  life  sacrificed  to 
growth  It  Is  easy  to  mistake  a  mao !  this  lapse  from  eternal  vigilance,  recklessnesa. 

Newspaper  ofiires  are  now  being  deluged  with  this  cunningly  conrealed  free 
advertising  for  an  insurance  company  that,  considering  its  huge  profits,  should 
flush  at  such  a  iiipasiire  to  promote  its  interest  at  the  expense  of  the  daily  press. 

Indianapolis,  Nov.  12. — “I  believe, 
the  policy  of  newspapers  generally,  ex¬ 
cept  possibly  in  metropolitan  centers,  it 
to  exclude  mail  order  advertising  as  un¬ 
fair  competition  with  local  retail  stores 
who  are  paying  taxes,  wages,  etc.,  in 

upbuilding  the  city  and  using  columns  of 
local  newspapers  liberally  to  promote 

sale  of  merchandise,  said  Frank  T.  Car* 

roll,  advertising  director  of  the  Indiana¬ 
polis  News  and  president  of  the  Assodi- 
tion  of  Newspaper  Advertising  Execu¬ 
tives.  “My  impression  is  that  a  pulp 
lisher  of  a  newspaper  has  the  privilege 

of  excluding  any  advertising  which  be 
deems  objectionable  either  as  to  subject  j 
matter,  illustration,  or  as  conflicting  with 
the  established  policy  of  the  newspaper. 

“I  can  conceive  that  the  newspaper 

publisher  would  be  seriously  embarrassed 
if  any  court  ruling  would  force  him  to 
accept  and  publish  advertising  that  the 
publisher  did  not  desire  to  carry,  since 

this  might  automatically  force  many  pub¬ 
lishers  with  a  strict  ruling  as  to  the  type 

of  medical  and  financial  advertising  car¬ 
ried  to  change  the  entire  character  of  his 
publication  and  thus  make  it  a  much  less 
valuable  advertising  medium  for  the  other 
advertisers  whose  copy  he  is  willing  to 

accept.” 
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RADIO  ADVERTISING  CONDEMNED  BY  CONFERENCE 
Fourth  Assembly  of  the  Industry’s  Leaders  Under  Hoover’s  Chairmanship  Finds  Broadcasting  of 

“Direct”  and  “Mixed”  - -  ^  i  ... Advertising  Always  Objectionable,  and  Indirect  Advertising 
Potentially  Harmful 

i*») 

^"ASHINGTON,  Nov.  12. — A  smash- 

”  in(<  blow  at  the  use  of  the  radio  for 
advertising  purposes  was  dealt  this  week 

at  the  fourth  annual  radio  conference 

held  in  the  big  assembly  room  of  the 

United  States  Chamber  of  Commerce 

under  the  auspices  of  the  United  States 

Depaninent  of  Commerce. 

The  report  of  the  committee  on  ad¬ 
vertising  and  publicity,  in  which  both 

direct  and  mixed  advertising  on  the  radio 

were  strongly  condemned  as  objection¬ 
able  to  the  listening  public,  was  adopted 

unanimously  by  the  large  gathering  of 

radio  manufacturers,  experts  and  editors. 

Resolutions  reported  by  the  committee 

were  adopted  which  placed  the  conference 

on  record  as  deprecating  the  “use  of  radio 
broadcasting  for  direct  sales  effort,  and 

any  form  of  special  pleading  for  the 
broadcaster  or  his  products,  which  forms 

are  entirely  appropriate  when  printed  or 

through  direct  advertising  mediums." 
The  stamp  of  unqualified  approval 

given  the  committee  report  by  the  con¬ 
ference  was  one  of  the  most  far-reaching 

and  significant  of  the  many  important 

nvwes  made  by  the  conference  toward  the 

improvement  of  radio  conditions. 

The  text  of  the  committee  report  fol¬ 
lows: 

“The  Committee  divided  advertising  or 
publicity  into  three  classes : 

“1.  Direct  advertising. 

"2.  Mixed  advertising. 

“3.  Indirect  advertising. 

“It  was  the  concensus  of  opinion  that 
both  direct  and  mixed  advertising  were 

objectionable  to  the  listening  public.  In 

fact,  indirect  advertising  could  be  made 
detrimental  to  the  interests  of  both  the 

public  and  the  broadcasting  station. 

“.Advertising  to  achieve  its  best  results 
must  create  the  good  will  of  those  to 

whom  it  is  addressed.  Hence  the  first 

requisite  in  the  successful  operation  of 

any  broadcasting  station  in  which  the  ex¬ 

cellence  of  programs  depends  largely 

upon  the  support  of  the  advertiser  is  the 

presentation  of  the  material  transmitted 

in  such  a  manner  that  it  may  appeal  to 

the  majority  of  the  listening  public. 

“The  following  resolution  has  lieen 
unanimously  adopted  by  this  committee 

for  the  guidance  of  all  broadcasting  sta¬ 
tions  : 

“Whereas,  The  excellence  and  public 
service  value  of  radio  programs  is  in¬ 

creased  by  the  support  of  those  seeking 

appropriate  publicity, 

“And  Whereas,  The  u.se  of  inappro¬ 
priate  publicity  methods  meets  with  the 

hearty  disfavor  of  the  listening  public, 

“And  Whereas,  This  public  disfavor 
is  fatal  to  the  purpose  of  those  seeking 

publicity  and  goivi  will,  as  well  as  detri- 
tnental  to  the  interest  of  the  broadcaster 

and  all  branches  of  the  radio  industry, 

“REsn(.vED,  That  it  is  the  sense  of  this 
committee  that  the  best  interests  of  the 

listening  public,  of  the  radio  industry,  and 

of  the  broadcaster,  are  all  served  by  that 

form  of  broadcasting  which  provides  a 

meritorious  program  of  entertainment 

?nd  educational  nature  and  which  limits 

itself  to  the  building  of  good  will  for  the 

sponsor  of  the  program  whether  he  be 
tb<  owner  of  the  station  or  a  subscriber 

utilizing  its  facilities, 

“Resolved,  That  the  Conference  depre¬ 
cates  the  use  of  radio  broadcasting  for 

direct  sales  effort,  and  any  form  of 

special  pleading  for  the  broadcaster  or  his 

pr^ucts.  which  forms  are  entirely  appro¬ 

priate  when  printed  or  through  direct  ad¬ 
vertising  medium:?, 

“Resol\t.d,  That  the  Conference  con¬ 
curs  in  the  suggestion  of  the  Secretary  of 

ronmerce  that  the  problems  of  ratlio 

publicity  should  be  solved  by  the  indus¬ 

try  itself  and  not  by  Government  com- 

PuUion  or  by  legislation,  and 

“Resolved,  That  the  Conference  urges 
upon  all  owners  of  radio  broadcasting 

stations  the  importance  of  safeguarding 

By  J.  BART  CAMPBELL 
Washington  rorrcsi>ondent  of  Editor  &  Publisher 

their  programs  against  the  intrusion  of 

that  publicity  which  is  objectionable  to 

the  listener  and  consequently  detrimental 

to  others  in  the  industry,  as  well  as  to 

the  reputation  of  the  individual  broad¬ 

casting  station." Upon  the  suggestion  of  Secretary  of 

Commerce  Hoover,  who  presided,  the 

conference  agreed  that  no  more  licenses 

be  issued  to  proposed  broadcasting  sta¬ 

tions  until  the  present  air  congestion  has 

been  reduced  materially. 

Mr.  Hoover  stated  plainly  that  no  more 

wave  lengths  are  available  and  resolu¬ 

tions  limiting  the  number  of  stations  on 

the  air  were  adopted  unanimously.  .Ap¬ 

proximately  175  proposetl  broadcasting 
stations  now  seeking  a  wave  length  will 

therefore  have  to  wait  until  mt)re  are 

available. 

.Another  resolution  adopted  recom- 

mende<l  that  the  Department  of  Com¬ 
merce  carefully  scrutinize  the  sale  of 

wave  lengths  so  that  the  jxissibility  of 

speculation  be  eliminated.  Consideration 

was  given  to  the  fact  that  wave  lengths 

already  have  been  sold  for  the  purpose  of 

profit. 

“TO  GET  DISTRIBUTORS  AND  SELL  QUICKLY  WE  USE 

THE  DAILY  NEWSPAPER” 

By  Lee  Fleming,  Sales  Manager,  Flyer  Garment  Company, 
Fort  Smith,  Ark. 

An  excerpt  from  an  address  made  before  Advertising  Clubs 

under  the  auspices  of  the  National  Speakers'  Bureau,  Associated 
Advertising  Clubs  of  the  World. 

44rjiHE  newspaper,  we  have  found,  is  the  great  selling  medium. 
When  we  want  to  increase  sales  in  any  territory  and  in¬ 

crease  them  quickly,  a  newspaper  campaign  in  that  locality, 

without  exception,  will  move  the  goods  from  the  dealer's  shelves 
and  create  a  demand  for  our  product  in  stores  of  the  dealers 

not  stocking  our  brand. 

“When  we  wanted  additional  dealers  in  a  territory,  a  news¬ 

paper  advertising  schedule  in  the  hands  of  the  salesmen  in¬ 
variably  added  the  new  dealers. 

“There  is  as  much  difference  in  the  results  from  ilifferent  ad¬ 

vertising  mediums  as  there  is  difference  in  the  mediums  them¬ 

selves.  In  advertising  our  overalls  we  use  newspapers,  farm 

papers,  magazines,  painted  bulletins  and  signs.  A  check  over 

a  period  of  years  has  taught  us  what  to  expect  from  each  type 

of  medium  and  in  most  instances  they  run  true  to  form  year 

after  year. 

“Farm  papers  build  a  substantial  background  for  our  product. 

It  is  a  slow  process  as  the  farmer  is  not  a  person  to  be  easily 

influenced.  Dur  experience  has  convinced  us  that  the  greatest 

value  to  be  had  from  farm  papers  is  a  continu,ou8  campaign  over 

a  long  period, 

“Magazines  bring  more  inquiries  and  create  a  confidence  anti 

dignity  for  the  product.  Painted  bulletins  are  a  reminder 
 that 

ties  the  advertising  to  the  local  dealer  and  are  of  value  in  keep¬ 

ing  the  public  familiar  with  the  brand. 

“But  the  very  nature  of  a  daily  newspaper  is  favorable  to  cre¬ 

ating  immediate  sales.  The  fact  that  a  newspaper  is  born  anti 

dies  today,  and  tomorrow  an  entirely  new  one  comes  into  ex¬ 

istence,  creates  the  thought  of  action  in  the  reatler  s  mind. 

The  opportunity  is  present.  It  may  be  gone  tomorrow,  anti 

creating  the  psychology  of  action  is  the  most  important  of  the 

four  steps  to  a  sale:  Attention,  Interest,  Desire,  and  Action. 

“In  newspaper  advertising  there  is  the  same  opportunity  af¬ 

forded  by  the  other  mediums  to  get  attention,  interest  and  desire, 

with  the  added  advantage  of  creating  the  thought  of  action. 

“Monthly  publications  give  the  impression  of  leisure  to  the 

reader’s  mind.  He  may  be  attracted  and  interested,  but  there 

is  no  hurry.  .Another  won’t  be  published  for  a  month.  That  is 

the  reader's  impression.  The  same  is  true  of  bulletins  and  signs, 
there  is  a  permanency  in  connection  with  them  that  does  not 
suggest  immediate  buying. 

“The  daily  newspaper  gives  the  thought  of  action  without  stat¬ 
ing  it.  The  paper  is  published  today  amid  a  rush  and  hurry. 

Tomorrow  it  is  gone.  Today’s  news  is  stale  tomorrow  and  yester¬ 

day’s  opportunities  are  gone  today.  The  buyer  has  learned  to 

read  today's  newspaper  to  find  today's  buying  opportunities. 
Daily  newspapers  are  the  greatest  action  getting  mediums  on 
earth.  When  we  want  to  sell  our  goods  and  sell  now,  we  use 

the  daily  newspapers.” 

International  broadcasting  and  the  ex¬ 

change  of  programs  between  the  United 

States  and  foreign  countries  were  dis¬ 
cussed  as  certain  events  of  the  near 

future.  David  Sarnoff,  vice-president  of 

the  Radio  UorjKiration  of  .America,  an¬ 

nounced  his  organization  soon  hojies  to 

exchange  programs  with  b'ngland  and 
Germany. 

Arthur  Lynch,  of  New  York,  explained 

the  arrangements  being  made  for  the  in¬ 

ternational  week  tests  which,  to  be  con¬ 
ducted  during  the  last  week  in  January, 

will  afford  .American  listeners  an  opp<ir- 

tunity  to  hear  European  radioed  con¬ 

certs. 
Spokesmen  for  the  American  SiKiety 

of  Composers,  .Authors  and  Publishers 
revived  the  copyright  controversy  and 

suggested  as  a  present,  “and  perhaps  only 
temiH»rary  solution  of  the  subject,  that  it 

continue  its  present  system  of  licensing 
the  use  of  the  works  of  its  members  for 

broadcast  performances,  by  individual 

bargaining  with  users  of  its  copyrighted 

musical  works,  and  that  the  Broad¬ 

casters'  .Association  and  the  Society  re¬ 

spectively  promptly  appoint  committees 

repre.senting  their  respective  organiza¬ 
tions,  to  continue  conferences  on  this 

subject,  and  endeavor  thus  to  work  out  a 

.solution  of  many  vexing  and  difficult 

problems.” 

DAILY  ROTO  SECTION  ON 

MIAMI  TAB 

Vanderbilt  Tabloid  Printing  Four  Page 

Supplement  With  Regular  Edi¬ 
tion — Eight  Pages  on 

Sunday 

A  daily  rotogravure  section  of  four 

pages  became  on  Oct.  29,  a  regular  fea¬ 
ture  of  the  Miami  Illustraled  Daily  Tab 

one  of  the  Vanderbilt  newspapers. 

Thus  far  the  daily  rotogravure  sec¬ 
tion  has  been  devoted  alxjut  equally  to 

local  pictures  syndicated  pictures  and 
advertisements.  The  first  page  carries 

every  day  the  pictures  of  one  of  more 

prominent  Miami  business  and  pro¬ 
fessional  men,  according  to  Frank  Bailey, 

general  manager. 
Because  of  the  distance  to  the  nearest 

rotogravure  plant  about  two  weeks 

elapse  from  the  time  rotogravure  pic¬ 

tures  pass  through  the  editorial  room 

until  they  appear  in  the  paper.  This 
difficulty  is  overcome,  .Mr.  Bailey  said, 

by  using  timely  pictures  in  the  four 
p:tges  of  the  black  and  white  section  and 
interesting,  but  iK)t  nece.s.sarily  timely 

pictures,  in  the  roto  section.  The  in¬ 
auguration  of  the  daily  rotogravure  has 

not  changed  the  Illustrated  Daily  Tab’s 
policy  of  using  eight  pages  of  rotogravure 

every  Sunday,  .Mr.  Bailey  stated. 
The  Miami  Daily  Tab  is  the  second 

U.  S.  newspaper  to  use  daily  roto.  The 

.A'cre  York  /{mi  nig  Post  launched  a 

daily  section  .April  1  this  year.  It  was 

discontinued  June  27. 

100  Years  at  Same  Office 

During  100  years  of  its  I2I  years  of 
life  the  London  Morning  Adzvrtiser  has 

been  published  from  the  same  offices  in 
Fleet  street,  and  the  Incorporated  Society 
of  Licensed  Victuallers  commemorated 

centenary  at  a  luncheon  recently.  It  was 
recalled  that  75  years  ago  the  paper 

gained  a  circulation  second  only  to  that 

of  the  London  Times.  The  Morning  .Ad¬ 
vertiser  is  the  only  daily  newspaper  in 

Englawl  who.se  profits  are  devoted  en¬ 
tirely  to  benevolent  works,  providing  pen¬ 
sions  for  needy  members  of  the  Society 

and  free  education  for  their  children. 

James  Grant,  early  editor  of  the  paper 

aided  largely  in  the  growth  of  Reuter’s. 
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CONVENTION  PAUSES  TO 
PAY  LAWSON  TRIBUTE 

Publisher*  Saddened  by  Death  of 

Chicago  Daily  News  Owner  Hear 

Tribute  Read  by  Frank 

B.  Noyes 

(By  Telegraph  to  Editor  &  Publisher) 

White  Sulphur  Springs,  W.  Va., 

Nov.  10. — Publishers  gathered  here  to¬ 
day  for  the  convention  of  the  A.  N.  P.  A., 

paused  a  short 
while  at  their 

opening  session  to 

pay  tribute  to  the 

memory  of  Vic¬ 
tor  Lawson,  late 
publisher  of  the 
Chicago  Daily 
.\ews. 

A  eulogj-  of  the 
Associated  Press 
founder  was  read 

by  Frank  B. 
Noyes,  publisher 

of  the  Washing¬ 
ton  Star  and  A. 

P.  president,  as 
follows : 

Frank  B.  Noyes 

pedient.  His  response  was  automatic  in 
such  cases  and  they  are  many. 

“Of  his  many  admirable  characteristics, 
his  courage,  his  patience,  his  tcJerance, 
his  consideration,  his  tender  kindness 
were  notable  but  I  think  I  most  often 

dwell  in  my  own  mind  on  his  beautiful 
serenity — a  serenity  of  character  and  of 
conduct. 

“I  have  been  with  him  under  many 

varjring  conditions,  happy  and  sorrow¬ 
ful,  in  conferences  with  others  when 
much  bitterness  was  expressed  and  when 
anger  was  uppermost;  when  he  had  been 
wronged  by  opponents  or  friends;  and 

always  there  was  the  same  wonderful 

serenity  of  pleasure,  of  approval  or  dis¬ 
approval  or  of  grieved  surprise. 

“Shy,  modest,  reserved,  he  was  some¬ 
times  regarded  by  those  who  did  not 

really  know  the  man  as  cold  and  un¬ 
approachable.  He  was  in  fact  the  re¬ 
verse.  He  loved  his  fellow  men,  any 
kindness  or  tenderness  to  him  touched 
him  to  the  soul  and  he  craved,  I  think, 
as  much  as  any  man  I  know  the  good 

opinion  and  affection  of  those  with  whom 
he  came  in  contact. 

“He  was  too  hard  a  w’orker  and  his 
mental  inability  to  share  his  burdens  with 
others  made  him  do  much  work  that  I 

feel  he  should  have  put  on  others. 

“I  have  spoken  in  my  own  halting 
fashion  of  the  man  we  honor  today, 

“I  pray  that  today  he  knows  that  we 
take  pride  in  his  achievements,  that  we 
acknowledge  our  great  debt  to  him  as 
a  leader  in  our  calling  and, that  we  hold 
him  in  our  hearts  very  tenderly,  very 

lovingly.’’ 

NEW  SHOPPING  NEWS 
IN  MILWAUKEE 

r 
DRIVE  FOR  MEMBERS 

FiTe  Firms  Cooperate  in  PublicsUoa-.. 
To  Print  100,000  Copies  Weekly 

— A.  G.  Heinmiller  Named Manager 

New  York  Advertising  Club  Start 
Intensive  Campaign 

During  the  week  the  Advertising  Club 
of  New  York  laimched  a  novel  drive 

to  increase  its  membership  to  its  full 

quota  of  2,250. 
Several  hundred  active  members  were 

brought  together  at  a  luncheon  at  the 

Hotel  Astor  and  Gilbert  T.  Hodges  an¬ 
nounced  that  each  person  present  had 

been  put  in  charge  of  a  squad  to  bring 
in  new  members  during  the  drive. 

A  long  list  of  attractive  prizes  were 

offered  to  the  squads  delivering  the  high¬ 
est  number  of  acceptable  candidates. 

“It  is  not  as  a  transcendent  genius  who  . 
through  the  exercise  of  mental  powers  dealing  only  perfunctorily  I  fear  with  his 
beyond  those  of  normal  men  created  a  great  ability  and  extraordinary  successes, 
great  newspaper  that  was  also  amazingly  because  these  I  confess  are  not  uppermost 
prosperous  financially  that  we  remember  in  my  heart.  I  am  proud  of  him  as  a 
Victor  Fremont  Lawson,  but  as  the  sim¬ 
ple,  honest  gentleman,  who  believed  that 
a  newspaper  could  be  conducted  on  the 
same  lines  and  with  the  same  limitations 
as  those  on  which  his  life  was  lived  and 

found  his  faith  well  grounded. 

“I  first  met  Mr.  Lawson  nearly  forty 
years  ago,  for  more  than  thirty  years  w'e 
were  closely  associated  and  I  held  him  as 
a  very  dear  friend.  In  all  these  years  I 
never  knew  him  to  fail  to  meet  a  duty, 
I  never  knew  him  to  be  unfair  in  his 

dealings  with  any  man  or  woman  and  I 
knew  of  countless  kindnesses  of  his  to 

others,  though  I  knew  of  only  a  fraction 
of  his  generosity. 

“Holding  the  highest  ideals  for  news¬ 
papers  he  steadfastly  pursued  those  ideals 
in  his  own  newspaper,  always  refusing  to 
be  led  into  less  worthy  ways  however 
successful  they  might  seem  to  be. 

“All  familiar  with  the  civic  life  of  Chi¬ 
cago  know  of  his  sustained  devotion  to 
the  betterment  and  development  of  all 
that  was  good  in  that  city.  It  seems  to 
me  that  no  citizen  ever  made  a  more 

complete  dedication  of  heart  and  mind 
and  purse  to  the  real  betterment  of  a 
community  than  did  Victor  Lawson  to 
the  city  of  Chicago. 

“One  of  his  monuments  is  the  Associ¬ 
ated  Press,  which  I  think  ow'es  its  ex¬ 
istence  to  his  passion  for  honesty  and 
truth  in  news.  He  would  be  the  first 
to  add  another  name  on  that  monument, 

the  name  of  his  partner  from  early  man¬ 
hood,  Melville  Stone. 

“It  is  not  in  my  heart  or  mind  to  list 
the  material  successes  of  Victor  Lawson. 

From  my  knowledge  of  the  man,  I  am 
sure  that  they  were  not  of  controlling 
importance  in  his  scheme  of  life. 

“Herbert  Spencer  wrote,  ‘Not  as  ad¬ 
ventitious  therefore  will  the  wise  man 

regard  the  faith  which  is  in  him.  The 

highest  truth  he  sees,  he  will  fearlessly 
utter,  knowing  that,  let  what  may  come 
of  it,  he  is  thus  playing  his  right  part 

in  the  world — knowing  that  if  he  can 
effect  the  change  he  aims  at — well;  if 

not — well  also;  though  not  so  well.’ 

“This,  I  think,  was  Victor  Lawson’s 
code;  to  strive  for  the  best  attainable,  if 
he  succeeded,  well ;  if  not,  well  also, 

though  not  so  well. 

“I  would  like  to  dwell  a  little  time  on 
some  of  the  characteristics  of  the  man 

we  honor  today. 

“He  was  a  man  of  great  ability  and 
of  remarkable  judgment.  He  had  a 

sturdy  common  sense.  Not  governed  by 
intuitions  or  aided  by  flashes  of  genius 
he  reached  his  conclusions  after  careful 

deliberation  and  really  laborious  thought. 

“What  shortened  this  deliberation  and 
lightened  this  labor  was  his  high  ethical 
sense.  No  time  was  lost  in  deciding  be¬ 
tween  what  was  right  and  what  was  ex¬ 

great  newspaper  man  but  I  loved  him 
for  his  simple  self. 

“Mr.  Adolph  Ochs  in  a  noble  tribute 
to  Mr.  Lawson  alluded  to  him  as 

Christian  gentleman.  Christian  in  the 
sense  of  being  a  practiser  as  few  men 
are  of  the  teaching  of  Him  who  taught 
that  we  should  do  unto  others  as  we 

would  they  would  do  unto  us,  and  to 
love  our  neighbors  as  ourselves. 

Radio  Writers  Organize 

The  National  Association  of  Radio 

Writers  was  organized  at  Washington 

this  week,  by  writers  who  attended 
the  Fourth  National  Radio  Conference. 

Harry  La  Mertha  of  the  St.  Louis  Globe- 
Democrat,  was  elected  president,  Step¬ 
hen  L.  Coles  of  the  New  York  Herald 

Tribune,  vice-president,  Thomas  Steven¬ 
son  of  Washington,  secretary  and  Stuart 
C.  Mahanay  of  the  Country  Gentleman, 
treasurer. 

Councilman  Sues  for  $25,000 

H.  E.  V.  Porter,  president  of  the  James¬ 
town,  N.  Y.,  city  council,  has  brought 
suit  against  the  Jamestown  Journal  for 

$25,000,  charging  he  was  libelled  in  a 
political  advertisement  in  that  newspaper. 

Milwaukee  is  again  to  have  a  shopping 
news  it  was  learned  this  week  with  tht 
announcement  that  the  Downtown  News 
published  for  several  months  last  spring 
by  a  private  individual  is  to  be  revi^ on  a  cooperative  basis  by  a  group  of 
downtown  stores.  The  first  issue  was  to 

appear  Nov.  14,  Vinton  M.  Pace,  man¬ 
ager  of  Gimbel  Brothers,  said. 

The  paper  will  be  issued  once  a  week, 
on  Saturdays,  and  will  contain  advertise¬ 
ments  of  merchandise  for  Monday  and 

Tuesday  selling.  The  paper  will  be  de¬ 
livered  to  100,000  homes  in  Milwaukee 
and  vicinity  by  a  special  organization. 

The  policies  of  Down  Town  News  and 
general  supervision  of  the  paper  will  be 
in  the  hands  of  a  board  of  directors  con¬ 
sisting  of  representatives  of  five  stock¬ 
holders,  Gimbel  Brothers,  the  Boston 
Store,  Waldheim  &  Co.,  Inc.,  furniture 
and  home  furnishings;  Ph.  Gross  Hard¬ 
ware  &  Supply  Company,  and  Geo  W. 
Chatterton,  Inc.,  jewelers.  Direct  man¬ 
agement  of  the  i»per  will  be  in  charge 
of  Arthur  G.  Heinmiller,  formerly  retail 
and  advertising  manager  of  the  Gross 
hardware  store. 

No  advertiser  can  use  more  than  one 

page  of  the  paper.  Copy  will  be  closely scrutinized  to  guard  against  any  mislead 
ing  statements  or  misrepresentations  of 
any  kind,  Mr.  Pace  stated. 

The  publication  will  start  with  10 

pages. 
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SHOPPING  NEWS  PLANNED 

SONGS  OF  THE  CRAFT 

(Written  Exclusively  for  Editor  &  Publisher) 

By  Henry  Edward  Warner 

ADVICE-TO-THE-LOVELORN 

Advice-to-the-Lovelorn  gat  in  state 
In  the  hole  that  he  called  his  den. 

And  pondered  deeply  the  swing  of  Fate 
In  affairs  of  the  things  called  Men; 

He  lit  his  pipe  and  he  puffed  away 
And  he  stroked  his  whiskery  face 

As  he  muttered:  “Well,  it's  a  sorry  day 
For  the  rest  of  the  human  race! 

“Now  I,  I  never  have  fooled  with  love 
Nor  stuff  of  the  heart,  not  I! 

I  have  never  sung  with  the  turtle  dove 

Nor  heaved  with  a  lover’s  sigh. 
I’m  Sister  Anna,  the  Lover’s  Friend, 

And  they  come  to  me  for  advice; 

I  throb  for  them,  but  I  don’t  unbend — I  am  built  like  a  cake  of  ice! 

“I  know  the  dope!  ...  I  know  this  game 
From  Eve  to  the  crack  of  doom! 

And  ever  and  ever  it’s  ever  the  same, 
.And  the  sum  of  it  all  is  gloom! 

For  I  can  read,  and  the  thing  I  read 

Is  a  story  of  grief  and  pain; 
For  a  lovers  heart,  it  will  always  bleed, 

Yet  he’ll  do  it  all  over  again! 

“And  the  Girl  .  .  .  poor  thing!  I  almost  weep 
As  I  think  of  her  troubled  plight! 

Can't  eat,  can’t  work,  can’t  dance  nor  sleep. 
And  bathes  in  her  tears  all  night! 

-And  Sister  Anna  will  calm  their  fears 
And  tell  them  that  love  is  true. 

But  the  saline  bath  of  a  young  love’s  tears 

Is  a  picture  in  deep  dark  blue!” 

-Advice-to-the-Lovelorn  sat  alone 
And  stroked  at  his  beard,  did  he. 

And  muttered  with  Puck  in  a  sneering  tone: 

“What  fools  these  mortals  be!” 

Richmond  Merchants  Considering  Start- 
ing  Advertising  Paper 

The  retail  merchants  of  Richmond  art 

planning  the  publication  of  their  own 
organ,  to  be  known  as  The  Shopping 

News.  The  paper,  according  to  tenta¬ 
tive  plans,  will  be  regulation  newspaper 
size,  and  be  confined  strictly  to  advertise¬ 
ments,  carrying  no  news,  feature  articles 
or  illustrations.  It  will  be  for  free  dis¬ 
tribution  and  will  be  issued  weekly. 

_  While  the  plans  have  been  gone  over, 
discussed  and  thoroughly  threshed  out  at 

several  meetings  of  the  advertising  man- 
agers,  or  their  representatives,  and  a  pub- 

lishing_  house,  nothing  definite  has  been 
determined  upon  as  yet,  according  to  some 
of  those  interested,  including  Allen  0. 

White,  advertising  manager  for  Miller 
and  Rhoads,  largest  department  store  in 
Richmond,  and  Robert  S.  Isbell,  repre¬ 
senting  the  William  Byrd  Press,  who, 
according  to  present  plans,  would  print 

the  publication. 

The  plan  is  co-operative,  the  merchants 
to  bear  their  pro  rata  cost,  according  to the  space  they  occupy. 
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OUVER  HEADS  A.P.  GROUP 

Pennsylvania  Members  Hold  Annual 
Meeting  Nov.  7 

George  S.  Oliver,  of  the  Pittsburgh'. 
Gacette  Times  and  Chronicle  Telegraph, 

was  elected  president  of  the  Pennsylvania 
members  of  the  Associated  Press  at  the 
annual  meeting  in  Pittsburgh,  Nov.  7. 

J.  Andrew  Boyd,  of  the  Wilkes-Barre 
Record,  was  named  vice-president,  and 

Henry  Walser,  retiring  president  of  the 
state  organization,  was  elected  the  Penn¬ 
sylvania  member  of  the  Eastern  Division 

advisory  board.  J.  H.  Reitinger,  chief 

of  the  Philadelphia  bureau,  was  re-elected 
secretary. 

General  Manager  Kent  Cooper,  of  the 

A.  P.,  was  the  guest  of  honor  and  ad¬ dressed  the  members  on  the  work  of  the 

general  organization  and  the  state  asso¬ ciations. 

C.  W.  Danziger  and  T.  R.  Williams, 
of  the  Gazette  Times  and  and  Chronicle 

Telegraph  and  Charles  F.  Lewis,  of  the Pittsburgh  Sun,  also  spoke. 
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Trail  Blazers  of  flovEaTisiNG 
How  Bamum  Promoted  His  Woolly  Horse 

6y  6£dhners  £»,  Vancoasi Copyright  1925  by  editor  a  publisher  co. 

This  is  the  second  installment  of  Chalmers  L.  Pancoast’s  zdvid  narrative  of 
advertising  in  the  early  days  when  P.  T.  Barnum  and  Buffalo  Bill  were  the  chief 

exponents  of  the  art  of  publicity. 

Chapter  III 

The  Woolly  Horse 

DARNUM  also  confesses  to  getting  up 

^  enterprises  which  were  genuine  hum-  ing  event.  If  the  nondescript  had  made 

bags.  The  most  notorious  was  the  Woolly  the  fearful  leap  represented,  he  would 

Horse,  which  Barnum^  put  over_  on  the  have  jumped  not  less  than  five  miles; 

ptlilic  through  sensational  stories  _  fol-  and  if  he  was  alive  when  he  struck  on 
lowed  by  a  most  unusual  advertising  the  other  side  of  the  valley,  I  imagine 

campaign.  even  the  speed  of  Fremont’s  horses  would 
In  the  sumrner  of  1848  while  in  Cin-  never  have  overtaken  him. 

cmnati,  O.,  with  General  Tom  Thumb,  In  his  account  of  this  stunt  Barnum 

his  attention  was  attracted  by  handbills  says: 

announcing  the  exhibition  of  a  “woolly  “My  agent  tried  ‘Old  Woolly’  in 

Buffalo 

Chapter  IV 

Bill  —  Famous 

Showman 

Scout  and 

horse.
” 

Being  always  on  the  lookout  for  every¬ 
thing  curious,  with  which  to  amuse  or 

astonish  the  public,  he  visited  the  exhibi¬ 

tion  and  found  the  animal  to  be  a  verit¬ 

able  curiosity. 

It  was  a  well-formed  horse  of  rather 

small  size,  without  any  mane  or  the 

slightest  portion  of  hair  upon  the  tail. 

Tlx  entire  body  was  covert  with  thick 

black  hair  or  wool  curling  tight  to  the 

skin.  It  was  a  mere  freak  of  nature, 

and  a  very  curious  looking  animal. 

Barnum  purchased  the  horse  and  hid 

him  away  in  a  barn  in  Bridgeport,  Conn., 

until  the  proper  advertising  opportunity 

arrived.  This  came  very  quickly.  Col. 
Fremont  was  lost  in  the  trackless  snows 

of  Gilorado.  The  public  was  greatly 

acited  over  it.  Serious  apprehension 

«isted  that  the  great  soldier  had  fallen 

a  victim  to  the  severe  winters  of  Colo¬ 
rado. 

At  last  the  newspapers  announced  he 

had  come  through  his  trying  experience 

safely.  Barnum  here  saw  a  chance  for 

the  “Woolly  Horse.”  He  was  brought 
from  Bridgeport  to  New  York  and  hid¬ 

den  in  a  stable  where  no  curious  eye 
could  reach  him. 

The  next  day  newspapers  carried  a 

smsational  story  that  Col.  Fremont  and 

his  hardy  band  of  warriors  had  after  a 

three  days’  chase  succeeded  in  capturing, 
near  the  river  of  Gila,  a  most  extra¬ 

ordinary  nondescript,  which  resembled  a 

some  I  horse,  but  which  had  no  mane  or  tail,  _ 
md  was  covered  with  thick  wool. 

several  of  the  provincial  towns  with  toler- 

T3UFFALO  BILL— Honorable  \Vm.  F. 

^  Cody — was  another  old-time  hero, 

and  a  notorious  buccaneer  in  the  adver¬ 

tising  game  of  yesteryear. 

This  Buckskin  Bravo  was  a  great  show¬ 
man,  a  clever  stunt  and  trick  advertiser, 

1  one 

losely 

slead- 
ns  of 

h  10 

Start- 

id  are 

own 

tpping 

tenta- 

ipaper 

ertise- 
rticles 

e  dis- 

over, 

out  at 

man- 

1  pub- 
been 

0. 
Miller 

ore  in 

repre- 
who, 

print 

chants 

ing  to 

UP 

.nnual 

;burgh\ 

graph, 
Ivania 

at  the 

ov.  7. 

-Barre 

t,  and 
of  the 

Penn- 
ivlsion 

chief 

elected 

of  the 

Barnum's 

*WooU>  Horse”  was  another  fake  but  adroit  advertising  whetted 
public  curiosity  and  crowds  poured  in 

XL  f  ...  .  j  .  able  success,  and  finally  he  was  taken 
The  newspapers  further  reported  that  Washington  to  see  if  the  wool  could 

^1.  Fremont  had  sent  this  wonderful  pulled  over  the  eyes  of  the  politicians, 
imal  as  a  present  to  the  U.  S.  Quarter-  done  successfully  for  several  days, 

when  Col.  Benton,  ever  regardful  of  the 

Two  days  after  this  sensational  news-  reputation  of  his  son-in-law,  caused  my 

paper  announcement,  the  following  ad-  agent  to  be  arrested  on  a  grand-jury 

vmisements  appeared  in  the  New  York  complaint  for  obtaining  from  him  twenty- 
live  cents  under  false  pretences,  and  the 

“Col.  Fremont’s  Nondescript  or  Senator  from  Missouri  
tertified,  that  hav- 

Woolly  Horse  will  be  exhibited  for  a  mention  of  this  horse  m  any  ot 

few  days  at  the  corner  of  Broadway  the  numerou
s  letters  received  from  his 

and  Reade  street,  previous  to  his  de-  son-in-law,  
he  was  sure  Col.  Fremont 

parture  for  London.  Nature  seems  to  .  3*a'mal. 

have  exerted  all  her  ingenuity  in  the  Such  testimony 
 could  not  prove  a 

production  of  this  astounding  animal,  complaint  was  ruled  out. 

He  is  extremely  complex-made  up  of  Old  Woolly  came  off  victorious, 

the  elephant,  deer,  horse,  buffalo,  camel  The  exc
itement  which  Col.  Benton  un- 

not  merely  a  dime  novel  hero.  They 
knew  he  actually  existed.  Perhaps  they 

had  read  of  his  real  exploits ;  that  Buffalo 

Bill,  in  less  than  18  months,  while  em¬ 
ployed  as  a  hunter  of  the  construction 
company  of  the  Kansas  Pacific  Railroad, 
in  1867,  killed  nearly  5,000  buffalo,  which 

were  consumed  by  the  1,200  men  employed 
in  track-laying. 

He  was  one  of  the  famous  plainsmen, 

employed  by  the  Government  as  guide 

and  scout  against  the  Comanches.  He 

lived  an  exciting  and  thrilling  life  which 

made  good  material  for  the  dime  novel 

writers. 

This  old  Indian  Scout  had  been  adver¬ 

tised  with  thrills  and  heart-stopping 

escapades  before  he  appeared  as  a  show¬ 
man.  Then  when  the  real  Buffalo  Bill 

came  along  with  his  Wild  West  Show, 

the  minds  of  American  people  were  stir¬ 
red  and  their  hearts  sent  jumping  by  his 

advertising  of  the  real  “Wild  and  Woolly 

West  Exhibition.” The  flaring,  colorful  billboards  of  In¬ 

dian  massacres,  wild  horse  bucking,  dare¬ 

devil  riding,  hair-raising  Indian  dances 

was  popular  advertising — it  caught  and 
set  fire  to  the  imagination  of  American boys. 

The  story  of  the  attack  on  the  old 

stage-coach  by  a  band  of  blood-thirsty 

red  devils  was  the  most  sensational  ad¬ 

vertising  of  its  day.  People  knew  it  was 

merely  an  exhibition,  but  somehow 

Buffalo  Bill’s  personal  appearance  gave it  a  touch  of  reality. 

Thousands  of  thrilled  readers  went  to 

Buffalo  Bill’s  show  to  see  the  bloody 

stage-coach  massacre.  As  the  rocking 
old  stage  dashed  around  the  arena,  a 

band  of  yelling  Indians  dashed  after  it, 

held  it  up  and  were  about  to  scalp  the 

driver  and  passengers.  The  Indians  wore 

war-bonnets  of  feathers,  and  their  faces 
were  painted  hideously. 

This  was  one  of  Buffalo  Bill’s  great 
advertised  attractions.  The  Indians  al¬ 

ways  outnumbered  the  passengers.  With 

mighty  war  whoops,  which  thrilled  the 
breathless  crowd,  the  Indians  were  about 

to  burn  the  poor  white  victims  at  the 

stake  when,  just  in  the  nick  of  time, 
came  the  rescue  party  headed  by  no 
other  than  Buffalo  Bill  himself. 

The  yipping,  madly  riding  cowboys. 

and  a  smooth  manipulator  for  free  pub¬ 

licity. 

The  notoriety  which  Buffalo  Bill  re¬ 
ceived  through  being  nationwide  adver-  ,  -  -  .  .  ■-■  - ^ 

tised  as  the  Buckskin  Hero  of  dime  then  engaged  in  a  spirited  pistol  duel  with 

novels,  made  him  a  hero  of  thousands  of  Indians  who  finally  escaped  on  their 
red-blooded  American  boys  in  the  early 

days.  .  ®  Wild  West  Show  was  an  event 

Buffalo  Bill  dime  novels  were  sold  by  ̂ '’Hich  lent  itself  to  sensational  advertis- 
the  hundreds  of  thousands.  Such  titles  ^ti.  Buffalo  Bill  knew  all  the  tricks 

as  “Deadly  Eye,  The  Unknown  Scout”;  staging  and  advertising  his  show.  He 

“Kansas  King,  or.  The  Red  Right  Hand” ;  always  led  his  wild  west  parade.  His 

“Border  Robin  Hood,  or.  The  Prairie  bttcRskin  suit,  big  blacK  sombrero,  high 

Rover” ;  and  “The  Phantom  Spy,  or,  "oo.**’  “lack  shirt  with  white  buttons  and 

Pilot  of  the  Prairie,”  won  him  fame  as  crimson  neckerchief  made  him  a 
a  fighter,  striking  tigure.  He  rode  a,  spirited  mus- 

Those  old  thrillers,  read  in  the  quiet  saddle  was  ornamented  with 
and  secret  back-of-the-barn  library,  such 

horse^^'has  the^ haunches  ̂ of  a*'deer°\he  receipts  for  the  succeeding  few  days.  Ters  Guide,”  will  long  live  in  the  memo-  widely  and  successfully  ad- t,a  Jr  -  ,  ,  .  ’  ,  But  alwavs  entertaininc  the  irreatest  re-  ries  of  manv  American  bovs.  who  are  to-  ycrtised  attractions.  The  show  actually 

consciously  produced  added  materially  to  as  “Buffalo  Bill’s  Bet,”  or,  "The  Gamb-  stage  hold-up  was  one  ot  Buffalo 

Uil  of  an  elephant,  a  fine  curled  wool  always  entertaining  the  greatest  re 

of  camel’s  hair  color,  and  easily  bounds  X Bullion,  and  out  of  re- 

12  or  15  feet  high.  Naturalists  and  feelings.  I  ordered  the  horse 

the  oldest  trappers  assured  Col.  Fre- 

®ont  that  it  was  never  known  previous  u 

to  his  discovery.  It  is  undoubtedly  For  some  ti
me  however,  he  was  turn- 

Nature’s  last,’  and  the  richest  sped-  a  field  lying  on  the  public 

,  men  received  from  California.  Tb  be  ^casional  Ne%v  T  ork  patrons 

....  e  every  day  this  week.  Admittance  Recognized  t
heir  woolly  friend  in  his  re¬ 

nd  ad-  I*  25  cents;  children  half  price.”  ■  *  1  ,11  .11  u  , f  the  !  Tu  L  •  .  Advertising  men  today  still  talk  about 
^  building  where  he  was  exhibited,  Barnum  and  his  sensational  advertising 

^  1^^' 'te  Stuart’s  old  dry-goods  store,  was  stunts.  There  is  no  doubt  that  Barnum 
|mount{<l  by  several  large  transparencies  was  a  very  keen  student  of  human  nature 

■presenting  the  “Nondescript”  in  full  and  knew  how  to  make  an  advertising 
L!?ot,  pursued  by  the  brave  Fremont  and  appeal  to  the  masses.  He  played  on 

I  handful  of  soldiers.  The  streets  were  such  chords  in  the  human  mind  and  heart 

lined  with  handbills  and  posters,  as  curiosity,  humor,  and  the  desire  for 

''trating  in  wood-cuts  the  same  thrill-  melodrama,  the  strange  and  unusual. 

asso- 

lliaras, 

ronicle 

of  the 

ries  of  many  American  boys,  who  are  to-  v^viisea  attractions,  l  he  show_  actually 

day  some  of  our  big  executives.  He  up  to  its  thrilling  advertising,  be- 

simply  rode  and  shot  his  way  into  the  exhibitions  were  put  on  by 

hearts  of  thousands  of  boys.  men  who  could  ride  spirited^  horses,  who 

Perhaps  one  of  the  most  famous  auth-  *■?,*;*  ̂   conquor  wild,  bucking  broncos, 

ors  of  “Buffalo  Bill”  novels  was  CoL  could  rope  and  throw  jumping 

Prentiss  Ingraham  who  wrote  for  Indians  dead 

Beadle’s  Half  Dime  Library,  which  was  "  it^h  blan
k  cartridges, 

the  most  popular  bov’s  publication  in  the  fv*  ̂"V^ctising  copy  was  a  revi
ew  of 

’eighties  and  ’nineties.  "'story;  it  exploited  a  pageant 

One  well  remembered  masterpiece  was  °  ^  passing  era  of  events  which
  had 

Buffalo  Bill’s  Mazeppa  Chase,  or,  Dick  been  the  daily  life  of  famous  heros 

Dearborn’s  Death  Ride.  The  deep  mys-  f
rontiersmen, tery  of  the  black  mustang  was  a  story 

of  Buffalo  Bill,  which  was  purely  fiction, 

but  it  gave  him  credit  for  shooting  his 

way  through  a  band  of  desperadoes  and 

rescuing  the  son  of  an  army  officer. 
To  .American  bovs  Buffalo  Bill  was 

Next  Week 

Writing  an  Advertisement 
For  Buffalo  Bill 



STONE  WHICH  SAW  BIRTH  OF  THE  PRESS  j™  “Thrw  'rweu  S4 
>I  CA^^PUS  School  of  Journalism  there  is,  in  my opinion,  no  more  effective  force  at  work 

in  the  United  States  to  establish  and  ly  _  ^ 

dth  Relic  from  St.  make  all-pervading  that  sense  of  duty  and  excellencies. 

I  Ininn  responsibility  which  must  govern  our 
e  r  ess  union  newspapers  if  they  are  to  be  equal  to  the 

opportunity  which  is  theirs. 
It  IS  a  tine  and  gracious  thing  for  the 

British  journalists  to  present  this  stone  1 

from  Old  St.  Paul’s  to  the  journalists  of  | 
America.  It  is  a  mark  of  interest  and  | 

friendship  which  not  only  they,  but  the 

citizens  generally  highly  value.  To  Lord  I 

~  ,  your  distinguished  journalist,  I 
ith  misfortune  through  whose  courtesy  this  gift  is  be- 

. '  ‘  stowed,  and  to  Dean  William  Ralph  Inge 

.\s  an  instance  of  St.  Paul’s  Cathedral,  whose  gracious  I 
consent  made  its  transfer  possible,  we 

shall  ever  labor  under  a  debt  of  gratitude. 

“The  use  to  which  this  stone  is  to  be  I 

put  also  is  peculiarly  fitting.  It  was 

quarried  two  centuries  ago  in  the  vale  of 

Portland.  Here  it  is  to  rest  upon  a  1 

There  freshly  quarried  block  of  native  Missouri  | _ 

stone.  Thus  recognition  is  given  to  the 
bonds  between  the  past  and  the  present  The  stem 
and  between  the  two  nations.  There  is  srrini 

significance,  too,  in  the  fact  that  the  old  * 
stone  is  to  bear  a  meridian  plate,  showing  differeth  fi 

•ictims  of  other  lions.  the  directions  and  distances  to  the  lead-  fer^nj-e  is  e 
ing  cities  of  the  world,  this  plate  carrying  ̂  

the  inscription,  ‘I  have  set  thee  a  watch- 
is — Restrain  your  man.’  Here  will  be  a  perpetual  reminder  ;  ’  11 

r-  of  course.  The  press  of  England  is  1 

Than  more  conservative ;  that  of  America  ; 

more  dashing.  Our  motto  is,  Do 

now ;  that  of  England,  Do  it  tliorom 
Plach  group  of  newspapers  has 
" — i-j.  They  differ  as  one  51 

-A  stone  and  Punch — a  little  Pep  is  a  very  good 

looked  thing,  like  a  taste  of  mustard  on  a  slice 

British  of  beefsteak,  but  if  you  habitually  eat 

i  was  your  beefsteak  covered  with  mustard  you 

today  ruin  vour  digestion, 

liversity  ‘Then  there  are  the  two  great  twin 
luri  by  sisters  Gush  and  Slop  which  must  also  Burnham, 

;  s  m  e  be  avoided — sympathy  
w'  ‘ British  ^ud  pity  are  all  good  but  not  misplaced 

t  o  misguided  sympathy 
of  misplaced  sympathy  I  could  quote  the 

which  old  story  of  the  little  girl  who  on  seeing 

be  ex-  Dore’s  picture  of  the  Christian  Martyrs 
a  pe<l-  iu  the  Roman  Colosseum  being  devoured 

■  by  lions  turned  to  her  mother  and  said, 

‘Oh,  mummy,  do  you  see  that  poor  lion 

who  hasn’t  got  a  Christian  t(j  eat" 
to  -  the  are  ((uite  a  lot  of  people  who  from  ignor¬ 

ance  or  misunderstanding  get  into  a  flut¬ 
ter  of  sympathy  with  the  poor  starving 

lions  of  this  world,  and  apparently  over- 

lo<jk  the  perhaps  equally  deserving  view- 

I)oint  of  the  vi  ’ “So,  (jentlemen,  the  moral  of  this  little 
sermon  of  mine  w^hich  I  have  lieen  l)old 

enough  to  preach  is  thi: 
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the  United  States. 
The  stone, 

will  now 

hibited  on 

estal  of  Missouri 

limestone  in  the 

Jay  E.  Xeff  Hall, 
devoted 

School  of  Journ¬ 

alism,  was  accep¬ 

ted  for  the  Uni¬ 

versity  by  George  B.  Dealey,  president 

of  the  Dallas  A'ezvs  and  a  former  vice- 
president  of  the  Associated  Press.  Fol¬ 

lowing  the  ceremony,  the  University  con¬ 
ferred  the  degree  of  Doctor  of  Laws  on 

the  Ambassador  and  Mr.  Dealey.  E. 

I-ansing  Ray,  editor  of  the  St.  Louis 

Glohc-Dcmocrat.  as  chairman  of  the  ex¬ 
ecutive  board  of  the  board  of  curators, 

presided,  and  other  newspaper  men  pres¬ 

ent  included  R.  E.  Stout,  Kansas  City 

Star;  \V.  Laurence  Dickey,  Kansas  City 

Jounuil-Post ;  Umis  T.  Golding,  .S'/. 
Jose  ('ll  A’cws-Prc.ss ;  William  Southern. 
Independence  fMo.)  Examiner,  and 
James  W.  Brown,  Editor  &  Pi  busher. 

“The  reason  why  a  stone  was  chosen 

from  St.  Paul’s  rather  than  from  Canter¬ 
bury  or  Westminster  Abbey  or  one  of 

the  older  cathedrals,”  Sir  Esme  said,  “is 

that  St.  Paul’s  looks  down  on  Fleet  street, 

Paltcrnoste."  row  and  Printing  House 
Square,  which  for  generations  have  been 

,the  centre  of  British  journalism,  and 

have  been  connected  with  all  the  great 

writers  and  pamphleteers  of  England  for 

generations  past. 

“The  power  of  the  press  is  a  theme 
which  has  been  so  often  discussed  that  I 

need  not  expatiate  upon  it  here,  but  I 

may  say  this,  that  the  power  of  the 

Treater'  t«Hv''than 'any 'Il'I^^er  IhaThls  .**•  Neff  Hall  home  of  the  School  of  Journalism  at  the  Univ^shy  of  Mis- 

ever  been.  A  great  writer  in  the  Press
  Howard  pre^nt. 

whom  men  follow  can  make  and  unmak
e  ^'ehalf  of  the  British 

governments,  can  turn  the  thoughts  of 

men  to  peace  or  war,  can  alter  the  whole  natural  inclinations  to  attack  those  who 

course  of  iirtlicy  and,  when  it  is  a  ques-  disagree  with  you  until  you  are  sure  that 
tion  of  the  policy  of  a  nation  such  as  you  have  studied  their  point  of  view  and 

yours,  this  may  well  mean  the  history  of  that  you  understand  something  of  it. 

the  world.  Think  then  of  this  as  a  “Restrain  also  your  first  keen  move- 
serious  vocation,  not  one  to  be  lightly  ment  of  sympathy  until  you  are  sure  that 

entered  upon  nor  easily  followed.  it  is  well  founded  and  well  deserved  for 

“I  have  in  the  course  of  what  is  now  a  an  excess  of  sympathy  with  A  may  often 
fairly  long  diplomatic  career  had  to  read  lead  us  into  an  excess  of  undeserved  in¬ 

papers  in  many  languages — French,  dignation  against  B. 

German,  Italian,  Spanish,  Swedish  and  “Kspecially  in  dealing  with  other  na- 
Grcek,  as  well  as  English  papers  and  tionalities  whose  ways  are  not  our  ways 

.\merican  papers.  I  may  perhaps  be  over  and  whose  maner  of  thought  is  different 

critical,  but  I  have  no  where  yet  found  to  ours  should  we  be  careful  not  to  rush 

what  seems  to  me  to  be  the  iierfect  paper,  into  rash  judgments  by  doing  which  we 

Almost  everywhere,  with  rare  exceptions,  are  more  likely  to  do  harm  than  good. 

I  have  met  with  what  appears  to  me  the  “In  all  such  dealing  a  judicial,  calm, 
great  defect  of  an  inclination  to  excessive  serene  and  impartial  spirit  is  necessary  if 

partisan  spirit,  and  a  lack  of  impartiality  we  are  not  to  make  gross  and  often  irre- 

and  objectiveness.  It  is  true  that  you  trievable  blunders.  Such  a  spirit  is  neces- 
find  the  same  lack  in  most  histories  sary  for  that  good  will  which  alone  can 

whether  they  deal  with  internal  or  ex-  bring  real  peace  on  earth.  I  am  inclined 
ternal  events.  It  is  this  spirit  which,  to  think  that  over  and  over  again  serious 

whether  it  refers  to  internal  political  crises  would  have  been  averted  if  such  a 

strug,gles  or  to  external  affairs,  breeds  ill  spirit  had  prevailed  in  international  deal¬ 

feeling,  antagonism  and  ultimately  jws-  ings.” 

sibly  even  war.  It  is  the  serene  spirit,  “This  is  a  happy  dav  for  the  Univer- 

which  trying  to  understand  the  viewpoint  sity  of  Missouri,  for  the  press  of  A^ner- 

of  those  with  whom  we  do  not  agree — of  ica  and  for  the  people  of  this  country,” 

our  adversaries — alone  is  capable  of  responded  Mr.  Dealey.  “We  are  gathered 
averting  disasters  which  we  all  after-  here  to  celebrate  the  presence  of  this 
wards  deplore.  token,  carved  from  the  very  heart  of  Old 

“  ‘Yes,’  you  will  say,  ‘but  if  we  write  England  and  pedestaled  here  in  the 

serenely  and  objectively  won’t  that  make  heart  of  our  own  land.  It  stands  as  a 
the  papers  so  dull  that  no  one  will  read  concrete  symbol  of  the  bonds  of  thought 

them?  A  paper  has  to  interest  its  and  friendship  existing  between  the 

readers.’  I’nited  States  and  the  mother  country. 

“That  is  no  doubt  an  objection  but  I  “By  happy  inspiration  this  gift  comes 
often  think  that  too  much  is  made  in  the  from  the  British  Empire  Press  Union  to 

Press  of  those  great  twin  brethren  Pep  rest  in  the  care  of  this  School  of  Journal- 

Dean  Walter  W'illiams 

Mr.  Kay,  m  opening  the  cercmoniet. said : 

“This  stone  is  a  tribute  from  the  Brit¬ 
ish  Empire  Press  Union  to  the  Scliool 

of  Journalism  established  here,  the  first 

of  its  kind  in  the  world,  and  to  th- 

man  who  began  here  a  work  for  the  dt- 

velopment  and  advancement  of  jonrn,-ili'r 
that  has  been  a  rapidly  increasing  an 
cumulative  influence  to  that  end. 

“.\ny  survey  of  journalism  in  t': 
twentieth  century  would  be  imnmpk' 
wiUiout  adequate  reference  to  the  sig 

nificance  of  the  beginnings  of  journali't: 

education,  and  to  the  vision,  courage  an 
I  uui  s  111  Liuiiuuu  ,  .  , education,  and  to  the  _  _ _ 

initiative  of  Walter  Williams  as  the  :;r-' 
pioneer,  and  the  first  constructive  Urc' 

owe  to  the  great  rfien  in  this  field.  The  stone  is  a  declaraii 

[he  fact  that  our  for-  of  the  impress  made  upon  contemporar 

re  interwined  and  cn-  journalism  by  this  man  and  the  institute 
h  those  of  the  other  which  he  created, 

fl.  “But  it  is  more  than  that.  It  is  a  sip 
of  America  had  its  and  symbol  of  the  international  relati 

yet  draws  inspiration  of  journalism.  It  is  a  silent  plea  for  i. 

suggei 

be  cul 

organi 

amons 

Marbl Editoi 

mond each  1 

begun 
to  pre 
comm 

t 
i 



Editor  &  Publisher  for  November  14,  1925 
17 

looking  ahead  to  greater  linage 
DURING  NATIONAL  THRIFT  WEEK 

Building  and  Loan  Associations,  Banks  and  Insurance 

Companies  Best  Prospects — How  Dailies  Tied  Up 

Successfully  Last  Year 

By  HAMMOND  EDWARD  FRANKLIN 
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Cartoons  by  leading  newspaper  ar¬ tists  will  distinguish  the  copy  of  1926 

Xationril  Thrift  Week,  whicii  during  the 

week  to  start  Jan.  17,  promises  to  be  a 

large  source  of  revenue  for  many  news¬ 

papers. 
The  following  newspapers  and  cartoon¬ 

ists  have  co-operated  with  the  National 

Thrift  Week  Committee:  E.  W.  Gale, 

Lps  Times;  j.  F.  Knott,  Dallas 

ilomiiii’  Neit’s;  C.  K.  Berryman,  IVash- 
mglon  Star;  Grover  Page,  LouisvUle 
Courier-Joitnutl ;  Lute  Pease,  Newark 
Evening:  News;  C.  H.  Morris,  George 
Mathews  Adams  Service;  and  H.  P. 

.\lley,  Mem(>liis  Commercial- Appeal. 
.\  general  cartoon  by  Berryman  of  the 

Washington  Star  will  open  the  week’s 
concentration  period.  This  will  depict 

Uncle  Sam  with  smiling  face  arrayed  as 

a  sandwich  man  and  serving  as  town 

crier  walking  down  the  street,  bell  in 

hand,  the  Capitol  glimpsed  over  his 
shoulder.  The  bulletin  board  will  bear 

wording  appropriate  to  the  week.  On  the 

special  days  to  be  set  aside  for  various 

aspects  of  thrift  during  the  week,  the 
cartoonists  will  furnish  suitable  material, 

which  will  be  obtainable  in  mat  form 

through  the  local  Y.  M.  C.  A.  or  local 

Thrift  Week  Committee  or  from  the  com¬ 

mittee's  headquarters,  347  Madison  Av¬ 
enue,  New  York  City,  in  charge  of  John 

.\.  Goodell,  director,  and  Aloph  Lewisohn, 
chairman 

insurance  men  and  members  of  the  Ro¬ 

chester  Realtor's  Association  took  a  good¬ 
ly  list  of  cards,  the  savings  banks  a  half 

a  page,  and  a  tinal  advertisement  was  used 

by  the  investment  houses.  The  Times- 

I  'niott  discovered  banks  and  life  insurance 
companies  the  most  interested.  Real 
estate  men  contributed  $150  each. 

The  Hartford,  Conn.,  newspapers,  as 

usual,  won  a  large  amount  of  linage  in 
connection  with  the  Week.  The  Times 

landed  17,798  lines  and  the  Courant  25,954, 
which  included  two  double  trucks  on 

“Budget  day"  and  “Own  Your  Own  Home 

Day,”  three  full  pages  of  bank  advertis¬ 

ing  on  “Pay  Your  Bills”  day  and  "Make 
A  Will”  day,  and  three  pages  on  “Safe 

Investment  Day,”  together  with  mi.scel- 
laneous  thrift  advertisement>. 

The  Atlantic  City  (N.  J.)  Ga^ette- 

Hes'iezc  succeeded  in  increasing  its  linage 
about  13,(K)0  during  the  week. 

The  insurance  agents  proved  indifferent 

at  Easton,  Pa.,  but  the  li.rpress  managed 

to  sign  up  14,112  lines  among  other  or¬ 

ganizations. 
The  Toledo  Blade  received  12,000  lines. 

In  some  cities,  the  banks  have  joined 

together  to  advertising  LTiristmas  Clubs 

for  five  weeks  in  December.  If  any  of 

them  consider  a  campaign  in  January  an 

anti-climax,  the  copy  should  be  shaped, 

according  to  one  banker,  to  make  this 

Thrift  Week  drive  a  followup  to  keep 

Christmas  Club  depositor  coming  with 

arithmetic,  themes  and  many  school  room 

activities  in  public  and  parochial  schools, 

with  prizes  awarded,  as  a  part  of  the 

program. “On  arrival  of  the  Thrift  Week  mats, 

they  were  passed  out  to  our  regular  soli¬ 
citors  for  likely  prospects  along  with  our 

regular  mats  from  our  services,  which 

also  treated  the  thrift  week  idea,”  says 
W.  W.  Pigue,  advertising  manager  of  the 

Houston  Post-Dispatch. 
“We  started  out  Saturday  with  two  full 

pages  from  the  Wholesale  Credit  Men’s 
Association,  Retail  Credit  Men’s  Associa¬ tion  and  Retail  Merchants  Association. 

This  double  page  spread  was  run  in  each 

daily  in  Houston.  Throughout  the  week, 

various  banks,  building  and  loan  associa¬ 
tions,  etc.,  came  in  with  their  message 

of  thrift.”  It  is  estimated  each  paper 
carried  71K)  i>r  8(10  inches. 

On  Sunday,  Jan.  18,  the  San  Antonio 

Light  published  a  special  Thrift  Week 
.section  containing  1,028  inches,  including 

considerable  from  insurance  companies. 

B.  J.  Horner,  advertising  mana.ger,  says 

he  found  the  thrift  appeal  more  universal 
than  in  the  p;ist. 

The  oppewtunity  to  combat  wildcat 
stocks,  which  absorb  millions  a  year,  by 

something  constructive  is  obvious. 

Although  the  rush  of  Christmas  adver¬ 
tising  will  l)e  monopolizing  attention  for 

the  next  few  weeks,  it  is  well  to  start 

planning  for  the  month  after. 

VanAUtin  to  Rorida 

R.  D.  \’an.-\lstin,  manager  of  the 

.S't.  Joseph  (.Mo.)  Gazette,  has  resigned, 
to  become  as.sociate  publisher  of  the 

.Miami  (Fla.)  Tribune.  Mr.  \'an  .Mstiii 
expects  to  leave  for  Florida,  within  the 
next  ten  (lavs. 

Still  another  phase  will  be  the  emphasis  payments.  At  Toledo  copy  headed 
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placed  upon  increasing  newspaper  adver¬ 

tising  of  local  building  and  loan  associa¬ 

tions,  many  of  which  have  failed  to  real¬ 

ize  the  importance  of  spending  a  small 

percentage  of  their  total  funds  for  regular 

space  the  year  'round,  but  which  are 
beginning  to  see  what  can  be  done. 

In  Greensboro,  N.  C.,  for  instance!  an 

advertising  fund  of  $7,000  was  created 

jointly  by  the  building  and  loan  ass(x:ia- 
tion  and  building  interests  with  the  result 

that  a  total  of  more  than  $1,200,(X)0  in 

mortgage  money  for  home  building  was 
underwritten. 

“No  apology  need  be  offered  for  the 
suggestion  that  a  public  sentiment  should 

be  cultivated  in  active  sympathy  with  the 

organized  movement  to  encourage  thrift 

among  our  own  people,”  George  W. 
Marble  retiring  president  of  the  National 

Editorial  .Association,  declared  at  Rich¬ 

mond  la.st  summer.  “If  20  years  ago, 
each  newspaper  in  this  organization  had 

begun  a  studied  and  constructive  campaign 

to  promote  thrift  among  its  readers,  each 

community  in  which  such  a  campaign  had 

been  properly  conducted  would  today  be 

vastly  more  wealthy  than  it  is.” 
The  Trenton  (N.  J.)  State  Gazette 

lined  up  more  than  15()0  agate  lines  daily 

•luring  the  week  last  year,  making  a  total 

of  11,095  lines  in  six  days.  Bankers  were 

^  the  most  interested  prospects. 

_  The  Peoria  (Ill.)  Jottmal -Transcript 

tor  Saturday,  Jan.  17,  solicited  each  down¬ 

town  merchant  for  his  signature  in  con- 

nection  with  “Pay  Your  Bills”  day. 
^  ̂ch  merchant  contributed  $5.  On 

National  Bank  Day,”  Monday  four 

•juarter  pages  were  taken  by  banks.  For 

"Life  Insurance  Day,”  the  paper  picked )ut  the  seven  largest  agencies  ami  con- 

"ued  the  space  strictly  to  them,  and  the 
NKe  was  i)ut  over.  The  year  before  the 

^^r  found  the  small  insurance  agencies 
oifficult  to  sell. 

For  national  “Own  Your  Own  Home 
the  page  was  sold  to  building  and 

loan  associations  by  the  classified  depart- 

[|^nt  with  the  help  of  the  real  estate  men. 
Safe  Investment  Day’’  c(tpy  proved  easy 
jo  get  from  five  l)ond  and  mortgage 
l'ouse>.  One  style  of  border  was  u.sed 
**  all  thrift  week  advertisements  in  this 
»per. 

The  Rochester  (N.  Y.)  Demoerat- 
f-nroniele  realized  about  5.000  lines.  Life 

Now  Comes  The  Real  Test,”  did  this. 
The  flint  (Mich.)  Daily  Journal  met 

with  excellent  results  in  get.ing  merchants 

back  of  the  campaing  by  showing  them 

it  includes  wise  spending  as  well  as  wise .saving. 

The  advertising  at  Detroit  was  handled 

through  a  committee  and  the  News  and 

i  ree  Press  state  results  were  very  satis¬ factory. 

Court  Quashes  Libel  Suit 

.A  verdict  of  no  cause  of  action  was 

returned  in  supreme  court  at  Buffalo  in 

the  lifjel  action  of  Mrs.  .May  H.  Neeson 

against  the  Buffalo  Tribune,  based  on 

what  was  said  to  be  an  improper  report 

of  a  divorce  action  in  which  Mrs.  Neeson 

figured. 

New  New  Orleans  Weekly 

The  l'ieu.v  Carre  Neivs,  a  weekly 
paper,  dedicated  to  the  business  and  social 

interests  of  the  old  F'rench  (|uarter  of 
.A  text  book  written  on  thrift  by  well-  New  Orleans,  made  its  first  appearance 

known  local  people  was  made  up  at  Madi-  in  that  city  recently.  Joseph  N.  Liuzza 

son,  VV’is.,  and  during  the  week  children  is  publisher  and  Peter  Martino  business 
in  all  grades  study  this,  applying  it  in  manager. 

Cartoon  by  Berrvman  of  W  ashington  Star  used  to  pronioie  National  Thrift  eek. 
to  start  Jan.  17 

STAFF  CHANGES  AFTER 
SYRACUSE  SALE 

Entire  Journal  Organization  Retained 

Under  Harvey  D.  Burrill,  Publisher 

— Syracuse  Herald  Takes 
Six  Men 

Many  personnel  changes  on  Syracuse 

newspapers  resulted  from  the  purchase 

last  week  of  the  .Syracuse  Journal  by  the 

7  elegram  and  Sunday  Advertiser,  owned 

by  William  Randolph  Hearst. 
Organization  of  Syracuse  Newspapers, 

Inc.,  foimed  to  take  over  the  consolida¬ 

tion,  enabled  the  new  comiwny  to  auto¬ 

matically  discharge  the  employes  of  both 

organizations  the  day  of  the  consolidation. 

However,  by  agreement,  Harvey  D. 

Burrill,  publisher,  and  the  entire  Journal 
organization  has  been  retained,  except  in 

the  case  of  the  unionized  help,  which  was 

hired  according  to  meritorious  service 
from  each  newspaper. 

.Many  of  the  Hearst  editorial,  e.xecutive 
and  business  staff  have  been  taken  over 

by  the  consolidation  as  follows:  Milford 

E.  Wesp,  Sunday  editor,  Sunday  .Ameri¬ 

can  ;  E.  R.  V’adeboncix-ur,  reporter,  made 
city  editor,  Sunday  .American ;  Herman 
I..  Harding,  reporter,  Sunday  .American; 

James  !•'.  Estes,  news  editor,  made  assis¬ 
tant  managing  editor,  Sunday  .American ; 

Francis  J.  Murphy,  state  editor,  made  fea¬ 
ture  editor,  Sunday  .American;  \  ictor  L. 

Stepben.son,  George  Lythgoe  and  Edgar 

Spicer,  continued  on  the  copy  desk  of  the 
Sunday  .American;  Francis  11.  Murphy, 

copy  (lesk,  made  makeup  man  on  Sunday 
.American;  Lewis  Crabtree,  music  critic, 

in  same  capacity  on  Sunday  .American ; 

Phillip  11.  Bernes,  continued  as  artist  on 

the  Sunday  .American;  Mary  Frances 

Phelps,  continued  as  society  editor  of  the 

Sunday  .American;  James  Fenton  Phelps, 

continued  as  promotion  manager  of  the 

Sunday  .American. 
Ray  Sturman  as  city  circulator,  and 

■A  S.  Towne,  as  country  circulator,  are 

continued  with  the  Sunday  .American. 

It  was  stateel  that  the  executive  staff  of 

the  Telegram  and  Advertiser  will  be 
transferred  to  other  Hearst  newspapers. 

The  Syracuse  Herald,  only  competing 

evening  newspaper,  has  taken  over  a  num¬ 
ber  of  the  Hearst  staff  as  follows :  Ches¬ 
ter  B.  Bahn,  dramatic  critic ;  Stephen  P. 

Toadvine,  financial  editor;  James  (i.  Cal- 

ligan,  political  reporter ;  George  .A.  Car- 
roll.  rewrite;  Fred  T.  Martin,  police  re¬ 

porter  ;  and  David  S.  Bruce,  assistant  in 

sports. 
Members  of  the  Hearst  staff  who  have 

gone  to  other  papers  are :  L.  Michael 

Gratz,  feature  writer,  Rochester  Herald; 
Tlwmas  T.  Flaherty,  reporter,  Miami 

Herald;  William  H.  Jones,  photographer, 
Bostm  American;  Thomas  j.  Murphy, 

Rochester  Journal  and  Post-P.xpress ; 
C.  D.  O’Connell,  head  of  copy  desk.  New 

York  Atru'rican. 
Correspondents  in  the  Hearst  service, 

for  the  most  j)art,  have  been  ab.sorbed  in 
the  consolidated  newspapers,  including  the 

Sunday  .American. 

N.  Y.  SPECIAL  CHANGES  NAME 

Cone,  Rotbenburg  &  Noee,  Inc., 

Succeeds  Cone,  Hunton  & 

Woodman,  Inc. 

Cone,  Hunton  &  Woodman,  Inc.,  pub¬ 

lishers’  representatives.  New  York,  an¬ 
nounced  this  week  that  the  firm  name 

has  iK'en  changed  to  Cone,  Rothenburg 

&  Noee,  Inc. 
(irover  \’.  Rolhenhiirg  joined  the  firm 

Nov.  1  as  vice-president:  He  was  for 

years  ( ne  of  the  executives  in  the  sales 

:md  advertising  departments  of  the  Pos- 
tum  Cereal  Company,  Battle  Creek, 

\iich,  and  for  the  past  ten  years  had 
been  in  the  advertising  agency  business  in 

Chicago  and  New  York. 
(iecjrgc  Noee  has  l)eeu  secretary  of  the 

company  and  in  charge  of  the  Chicago 
office  for  the  past  two  years. 

Ifi.  S.  Cone  is  president  and  .senior 
member  of  the  company. 

EniTOR  &  PfBi.isHKR  supplies  wants. 
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S.  F.  DAILIES  CO-OPERATED  TO  WIN 
SMASHING  POLITICAL  VICTORY 

r 
Power  of  Press  Reaffirmed  When  Entire  “Newspaper  Ticket” 

Was  Swept  Into  Office  Nov.  3 — Daily  News,  Examiner 

and  Call  Joined  in  Fight 

Can  FRAN'CISCO  has  just  had  an 
^  eye-opening  demonstration  of  the 
power  of  the  press. 

It  is  a  story  of  how  three  newspapers 

forgot  their  differences  in  a  common  civic 

cause,  joined  hands  and  staged  a  spec¬ 

tacular  cooperative  “clean-up”  campaign 

that,  unaided  by  other  elements  in  their
 

city  swept  out  of  office  the  most  power
¬ 

fully  intrenched  political  organization 

controlling  the  city  since  the  days  of  the 
old  Schmitz-Reuf  regime. 

Led  by  the  Scripps-Howard  mili
tant 

afternoon  paper,  the  Daily  News,  a  c
am¬ 

paign  was  launched  several  yea^  ago 

against  what  was  termed  “The
  Hetch- 

Hetchy  Sell-Out.”  San  Francisc
o  had 

developed  its  first  crop  of  hydro-e
lectric 

oower  at  its  Moccasin  Creek  dam
  in  con¬ 

nection  with  the  city’s  $45,000,000  m
oun¬ 

tain  water  and  power  project  at 
 Hetch- 

Hetchy  Valley  in  the  high  Si
erra  moun¬ 

tains.  The  power  was  to  be  us
ed  as  a 

revenue-maker  for  the  huge  water 
 devel¬ 

opment. 

One  day  the  Daily  News  
discovered 

that  the  city  “dads,”  instead  of  pr
oviding 

for  a  distribution  system  fo
r  the  elec¬ 

tricity,  had  surveyed  the  po
wer  trunk 

lines  to  the  very  doors  of  the
  step-down 

station  of  the  Pacific  Gas  and  Ele
ctric 

Company,  a  powerful  private 
 company 

serving  northern  California,  and 
 said  to 

have  more  influence  at  the  San  Fra
ncisco 

city  hall  than  the  more  humbl
e  of  the 

city’s  citizens.  . 

At  the  same  time  the  city  engineer  
and 

the  majority  supervisors  were  urgi
ng  a 

contract  under  which  the  city  woul
d  sell 

its  crop  of  “juice,”  developed  at 
 a  cost 

of  $18,000,000,  wholesale  to  the  ̂ c^ 
Gas  and  Electric  Company  for 

a  year.  The  Daily  News  pointed 
 out  that 

this  same  company  would  re-sell  the  sam
e 

power  to  the  consumers  for  $8,500,000,  a 

profit  that  would  have  enabled  the  ci^  to 

build  or  buy  a  distribution  system.  Over 

the  protest  a  contract  was  signed  and  so
on 

afterward  the  majority  came  before  the 

people  for  re-election.  Unfortunately  for 

them  the  incumbent  majority  had  just 

raised  the  city’s  tax  rate  66  cents  besides 

increasing  assessments  $50,000,000  at  the 
same  time. 

One  month  before  election  three  papers 

announced  an  oppositiori  ticket  to  the 

majority  candidates,  besides  progressive 

opponents  for  recorder,  treasurer,  public 

administrator  and  city  attorney.  Joined 

with  the  Daily  News  were  the  two  pow¬ 

erful  Hearst  papers,  the  morning  Exam¬ iner  and  the  evening  Co//.  The  spectacle 

of  three  leading  dailies  joining  with  a 
common  ticket  one  month  before  election 

aroused  the  city  to  its  most  strenuous 

campaign.  The  papers  delivered  a  series 

of  smashing  exposures  showing  the  in¬ 
fluence  of  corporate  interests  at  the  city 
hall.  Five  great  mass  meetings  were 

held  to  support  the  “newspaper  ticket.” 
The  incum^nts,  put  on  the  defensive,  re¬ 
sorted  to  radio  and  bill-board  advertising. 

The  “Hetch-Hetchy  Sell-Out”  and  the 
tax  rate  boost  became  issues  in  a  bitter 

fight. 
EHection  Day,  Nov.  3,  proved  to  be 

Waterloo  for  the  “machine.”  All  nine 
supervisors  and  every  other  candidate 
supported  by  the  three  newspapers  were 

swept  into  office  by  tremendous  major¬ 

ities.  “Boss”  Ralph  McLeran,  a  wealthy 
contractor  was  buried  under  the  ava¬ 
lanche  of  votes.  So  was  Eugene  Schmitz, 

former  mayor  under  the  Schmitz-Ruef 

reign.  Even  the  city’s  lone  woman  sup¬ 
ervisor,  Miss  Margaret  Mary  Morgan, 

supported  by  the  feminists,  was  defeated 
with  the  rest. 

In  the  winning  ticket,  incidentally,  was 
a  well-known  newspaper  man,  Frank  R. 
Havenner,  formerly  secretary  to  Sen. 

Hiram  Johnson.  The  winning  public  ad¬ 
ministrator  was  Phil  Katz,  Legion  of 

Honor  man  and  the  coast’s  leading  war hero. 

The  victory  was  one  solely  of  ag¬ 
gressive  and  intelligent  newspaper  editing 
and  enterprise.  There  are  some  who 
have  said  that  since  the  radio,  the  movie 
and  other  modernities  have  come  news¬ 
papers  have  lost  their  kick. 

No  one  is  saying  that  in  San  Francisco today. 

COL.  BERRY  RETIRES 

New  Controlling  Company  for  El 
Dorado  News  and  Times 

FORESHADOWED  EVENTS 

Nov.  16-18 — Association  of  National 
Advertisers,  annual  convention, 
Mayflower  Hotel,  Washington, 
D.  C. 

Nov.  17-18 — Sixth  District,  A.A.C. 

W.,  annual  convention,  Chicago. 

Nov.  19-20 — Tenth  District,  A.A.C. 
W.,  annual  convention.  Fort 
Worth. 

Nov.  19 — Association  of  Foreign 
Press  Correspondents,  annual 

dinner.  New  York. 

Nov.  22-24 — Seventh  District,  A.A. 

C.W.,  annual  convention,  Okla¬ homa  City. 

Dec.  2-4 — Texas  Editorial  Assn.,  an¬ 
nual  meeting,  Brownsville,  Tex. 

Control  of  the  News  Publishing  Com¬ 
pany  of  El  Dorado,  Ark.,  publishers  of 
the  Morning  News  and  Evening  Times 

passed  Nov.  1,  to  the  News-Times  Pub¬ 
lishing  Company.  Coincident  with  change 
Col.  C.  A.  Berry  retired  as  active  member 
of  organization  publishing  the  News  and 
the  Times. 

Col.  Berry  has  been  in  ill  health  for 
several  months  and  upon  the  advice  of 
physicians  will  go  West  soon. 
The  new  company  is  composed  of, 

Stanley  Andrews,  vice-president  of  the 
old  company,  Lewis  Callow,  business 
manager,  Floyd  Miller  circulation  man¬ 
ager  and  Alex  Washbuni,  who  was  added 

to  the  board  of  directors  in  the  re-organi¬ 
zation.  Col.  Berry  will  still  hold  stock 

in  the  company  but  the  control  passes 
to  the  new  board  of  directors. 

Mr.  Andrews,  is  editor  of  both  papers 
and  Mr.  Washburn  becomes  associate 
editor  of  the  News  while  Mr.  Callow  and 
Mr.  Miller  will  retain  the  titles  held 
in  the  old  company. 

The  News  is  five  years  old  having  been 

founded  at  the  beginning  of  the  oil  de¬ 
velopment  here  and  the  Times  was 
launched  as  an  afternoon  daily  four months  ago. 

New  Plant  for  Paterson  Call 

HEARST  TWINS  VISIT  JACKIE  COOGAN 

HUGE  CROWDS  INSPECT!  STO 
DAILY’S  MODEL  HOMES 

The  Paterson  (N.  J.)  Morning  Call  has 
started  construction  of  a  new  building  at 
33  Church  street.  It  will  be  completed 
late  in  the  fall  of  1926. 

300,000  Drawn  to  19  Model  Houist 

in  Columbus  Dispatch’s  Home  Beau, 
tiful  Elxposition — Realtors  and 

Contractors  Cooperate 
Many r 

The  Columbus  (O.)  Dispatch  has  just 
completed  its  third  annual  Fall  Homt. 
Beautiful  Exposition,  a  yearly  promo-l 
tional  feature  sponsored  each  fall  in  co 
operation  with  the  Columbus  Retail  Fur¬ 
niture  Dealers’  Association,  an  organiza¬ tion  of  28  stores.  More  than  300,(^  vis¬ 
itors  inspected  19  model  homes,  which 
were  completely  draped  and  furnished  and 
thrown  open  to  public  inspection  Oct.  11 

to  21,  inclusive. The  Dispatch  inaugurated  the  Better 
Homes  idea  in  Columbus  in  1922.  At 
that  time  six  model  homes,  loaned  for 

the  purpose  by  contractors  and  realtors 
without  charge,  were  furnished  and 
public  invited  in  to  inspect  them.  Eighty 
thousand  visitors  responded.  In  1^4 
14  homes  were  used.  The  registration 
of  visitors  numbered  230,000. 
The  1925  exposition  differed  from  for¬ 

mer  events  of  the  kind,  in  that  the  cam¬ 

paign  was  begun  in  the  latter  part  of 
.April  although  the  show  did  not  mate¬ 
rialize  until  October.  House  plans  and 
sites  were  selected  from  many  offered  by 

real  estate  men  and  contractors.  Prog- 
r«s  of  the  homes  in  course  of  construc- 

tion_  formed  the  basis  for  weekly  news stories. 

Each  builder  entering  a  house  in  the 

exposition  contracted  for  a  half-page  of 
classified  advertising,  to  be  used  l»fore 
the  show,  and  a  full  page  of  display,  used 
in  the  special  section  run  the  opening 

day  of  the  exposition.  Furniture  men 
were  not  tied  to  contracts  for  advertising. 
Music  and  radio  dealers,  electrical  appli¬ 

ance  and  picture  merchants  respond^ 
favorably  with  space  in  the  special  sec¬ 
tion,  piano  dealers  using  up  to  full  pages. 
When  the  Better  Homes  movement  was 

begun  furniture  merchants  joined  in  fur¬ 
nishing  all  homes,  no  individual  identity 

being  made  public.  The  1922  exposifion 
saw'  as  high  as  four  dealers  co-operating 
to  furnish  one  house.  In  the  1924  ex- 

position  dealers  expressed  a  desire  to  fur-  , 
nish  individual  homes  in  many  instances.  1 
The  number  of  homes  was  increased  to 
14  and  the  attendance  nearly  tripled,  ] 

despite  some  thought  before  the  exposi¬ 
tion  that  perhaps  the  increased  number  of 
homes  might  cut  down  attendaiKe  per 
house.  Attendance  increased  also  in  the 

1925  exhibit,  although  19  homes  were  en¬ 
tered.  Attendance  ran  as  high  as  7000 
per  house  per  day. 

The  exposition  was  managed  for  the 

Dispatch  and  the  furniture  organization 

by  George_  H.  Bricker,  executive  director 
of  the  Ohio  Valley  Retail  Furniture  As¬ 
sociation.  Dealers  assumed  expense  in 
connection  with  draping  and  furnishing. 

The  Dispatch  expense  in  connection  widi 
the  exposition  consisted  of  its  contract 
with  Mr.  Bricker  as  manager,  and  the 

expense  of  signs  directing  the  public  to the  homes. 

The  special  section  published  Sunday, 

Oct._  1 1,  contained  48  pages.  Consklerabk 
special  advertising  also  appeared  in  the 
main  sections  of  the  paper,  which  on  this 
date  consisted  of  158  pages.  Sunday,  Oct. 

18,  dealers  and  realtors  again  responded with  advertising. 

Members  of  the  Columbus  Retail  Fur¬ 
niture  Dealers’  Association  in  a  meeting 
following  the  exposition,  pronounced  it 
the  most  successful  of  the  three  sponsored 

bv  the  Dispatch.  An  experiment  of  dis¬ 
closing  prices  of  merchandise  in  the  19^ 
e.xposition,  instead  of  keeping  the  public 

in  the  dark  as  to  prices,  as  was  done  in 

1922  and  1924,  apparently  was  successful 
and  did  not  detract  from  the  educational 
value  of  the  exposition. 
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Aoung  twin  sons  of  William  Randolph  Hearst  spend  a  day  of  play  at  Holly¬ 
wood  with  Jackie  Coogan  (centre) 

Loses  Fingers  in  Job  Press 

T.  E.  Thompson,  editor-publisher  of 
the  San  Juan  (Tex.)  Sentinel,  suffered 
the  loss  of  two  fingers  while  operating 

a  job  press  in  his  mechanical  department 
recently. 
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Editor Publisher  for  November  14,  1925 

Oi  STONE  URGES  BETTER  LIBEL  LAWS  AT 

ES|  BRADFORD  ANNIVERSARY 
Many  Litigants  Make  Use  of  Present  Legislation  to  Blackmail 

I  Newspapers,  He  Says,  in  Address  Honoring  200th 

Anniversary  of  First  New  York  Newspaper 

I  *  PLEA  for  better  libel  laws  was  made  York  Historical  Society  has  done  a 

zette,  was  entirely  controlled  by  the  * 
Governor.  Then  an  American  lawyer,  I 

born  in  Scotland,  one  Andrew  Hamilton,  ' and  whose  home  was  in  Philadelphia,  was  J 
called  in  to  defend  Zenger.  Of  course  | 
he  knew  all  about  the  trial  of  Bradford 

and  Bradford’s  own  successful  defense  of  I 

himself,  and  he  adopted  Bradford’s  policy,  1 
defended  Zenger  in  one  of  the  most  not-  j 
able  cases  ever  tried  in  this  country,  and  | 
achieved  a  great  victory,  notwithstanding  | 
the  attitude  of  the  Judge  who  denied  the  | 

Nov.  8,  by  Melville  E.  Stone,  sec-  worthy  thing  by  putting  tablets  on  the  right  of  the  jury  to  be  judges 
 of  both 

retary  and  counselor  of  the  Associated  scenes  of  his  New  York  activities.”  the  law  and  the  tact
.  \\  ho  and  what  this 

Press,  in  an  address  read  to  members  of  Mr.  Stone  traced  the  beginning  of  the  old  Andrew  Hamilton  was  has 
 never  been 

the  New  York  Newspaper  Club  gathered  free  newspaper  press  to  William  Brad-  known.  ,  ,  .  .  , 

tn  honor  the  200th  anniversary  of  the  ford.  "All  this  resulted  in  an  entirely  nesv 
the  New  York  Newspaper  Club  gather^  free  newspaper  press  to  William  Brad-  known 

to  honor  the  200th  anniversary  of  the  ford.  ...  .  /’All 

founding  of  the  Gazette,  first  New  York  “I  think  it  only  fair  to  say  that  in  view  of  libel  in  this  county.” 
daily,  established  in  1725,  by  William  large  measure  his  contribution  to  our  wel-  Mr.  Mitchell  told  ot  Wil

liam  Brad- 
**  Ua  f^nlA  taillirp.  WniCn  OC- 

Bradford.  *  fare  was  unwittingly  rendered/’  he  said,  ford’s  “memorable  failure/’  which  oc- 

Many  litigants  use  present  laws  as  a  ‘  “He  quarreled  with  his  fellow-Quakers  curred  two  years  before  he  s
tarted  lus 

means  for  blackmailing  newspapers,  he  when  he  was  still  a  young  man.  He  pub-  Gazette.  He  said: 

said,  holding  that  punitive  damages  were  hshed  certain  aggressive  tracts  against  “A  runaway  \ankee  printer  boy  
be- 

only  reasonable  when  the  libel  tended  to  fhe  New  England  churches.  In  1691  hav-  sought  a  job  in  the  Hanover  squa
re  es- 

if  disturb  the  public  peace ing  been  cited  and  having  a  quarrel  with  tablishment.  ‘Conceiving  myself  a  pretty 

Mr.  Stone  was  unable  to  attend,  and  the  authorities  for  having  printed  his  good  workman,’  the  rejected  applicant 

his  paper  was  read  by  William  Preston  ^Appeal  to  the  People/  and  other  tracts*  wrote  afterwards  in  his^  memoirs,  of- 

Beazell,  assistant  managing  editor  of  the  he  was  arrested  for  seditious  libel  and  lered  my  services  to  a  printer  of  the  place, 

1924,/  fJew  York  World.  Dwight  Perrin,  city  his  press,  forms,  materials  and  publica-  old  Mr.  W  illiam  Bradtord.  .  .  .  He  could 

ration  fj  editor  of  the  New  York  Herald  Tribune  tions  were  confiscated.  He  was  tried  on  give  me  no  employment,  having  little  to  I 

i!  and  club  president,  read  the  paper  pre-  a  charge  of  having  printed  a  paper  tend-  do  and  hands  enough  alrea
dy,’  And  so 

a  for.  I  pared  by  Edward  P.  Mitchell,  former  ing  to  weaken  the  hands  of  the  magis-  young  B.  rranklin  was  passed  on 
 to 

cam- 1  editor-in-chief  of  the  New  York  Sun,  also  trates,  but,  conducting  his  own  case  with  Philadelphia  to  make  that  second-choic
e 

n't  of  [  unable  to  be  present.  Mr.  Perrin  also  shrewdness  and  skill,  escaped  punishment  settlenrent  the  headquarters  of  an  
im- 

raate- 1  read  a  telegram  from  President  Coolidge,  through  the  disagreement  of  the  jury,  mortality  of  fame. 

s  and  L  paying  tribute  to  Bradford,  and  extend-  He  contended  in  his  defense,  in  opposition  “If  the  worthy  old  W’illiam  Bradford 
cd  by  f  ing  cordial  greetings  to  the  club.  to  the  ruling  of  the  court  directing  the  could  have  known !  If  he  could  have 

Prog-P  ‘‘The  press  of  America  has  ever  been  jury  to  find  only  as  to  the  facts  of  the  foreseen!  If  he  could  have  understood 

struc- 1  an  inconvenience  to  bigotry  and  oppres-  printing,  that  the  jurors  were  judges  of  that  at  critical  times  it  may  be  less  a 

news  I  sion  and  the  vital  aid  of  free  thought  and  the  law,  as  well  as  of  the  fact  and  question  of  hands  enough  already  than  of 

^  aspiration,”  President  Coolidge  wrote.  competent  to  determine  ivhether  the  sub-  brains  enough  already !  There,  asking 

in  the  Discussion  of  the  libel  laws  came  up  ject  matter  was  seditious,  a  point  that  in  only  to  be  admitted  and  to  go  to  work, 

ige  of  in  Mr.  Stone’s  speech  following  his  men-  after  times  was  much  controverted  in  simi-  was  the  first  real  journalistic  genius  de- 

i)efore  tion  of  the  fact  that  William  Bradford,  lar  cases.  Having  incurred  the  dis-  veloped  anywhere  in  the  Colonies.  There, 

,  used  in  defending  himself  against  a  charge  pleasure  of  the  dominant  party  ̂   in  right  on  the  doorstep  of  the  forthcoming 

Jening  of  seditious  libel,  brought  about  an  en-  Philadelphia,  he  received  an  invitation  Gazette,  was  the  all-around  newspaper 

'  men  tirely  new  view  of  libel  in  this  country,  from  Governor  Burnet,  to  come  to  New  man  capable  of  making  it,  or  any  other 

tising.  The  old  maxim  of  Lord  Mansfield  that  York,  and  establish  a  semi-official  journal,  periodical,  a  power  and  a  financial  suc- 

appli-  “the  greater  the  truth  the  greater  the  and  the  New  York  “Gazette”  was  started  cess;  all  the  qualities  there  in  that  em- 

londed  libel,”  gave  way  to  the  doctrine  in  this  here  by  Bradford  on  November  8th,  1725,  bryo  that  have  counted  in  the  two 

1  sec-  country  that  the  truth,  when  published  to  serve  as  an  organ  of  the  English  ad-  centuries— Greeley  and  Raymond  and 

pages.  I  from  good  motives  and  for  justifiable  ministration  of  the  Colony.  He  left  his  Bennett  and  Dana  and  Pulitzer  and  G
od- 

it  was  ■  ends,  was  a  good  defense.  paper  in  Philadelphia  in  the  hands  of  his  kin  and  Arthur  Brisbane  and  the  rest  of 

1  fur-  ̂   “But  I  would  not  have  you  assume  son,  Andrew,  but  continued  as  a  partner  the  more
  modern  practitioners  tied  up  in 

[entity  |  that  I  think  the  present  libel  law  enforced  in  that  enterprise.  He  was  appointed  embryo  in  one  parcel,  and  that  to  
be  had 

)S'*ion  \  in  almost  all  of  the  states  is  perfect  any  Public  Printer  in  the  Colonies  of  New  for  the  asking.  r>  jr  j  ■  j 

rating  t  more  than  I  would  want  you  to  believe  York  and  New  Jersey  with  a  salary  of  Consider  what  Bradford  missed,  as 

4  ex-  i  that  I  thought  the  William  Bradford  of  fifty  pounds  a  year.  well  as  what  he  did. 

SCENE  AT  PIONEER’S  RESTING  PLACE 

more  than  1  would  want  you  to  believe  York  and  New  Jersey  with  a  salary  of  Consider  what  ̂ Bradford  missed,  as 

that  I  thought  the  William  Bradford  of  fifty  pounds  a  year.  well  as  what  he  did. 

Philadelphia  and  New  York  was  free  few  years  later  a  former  employe  Chester  S.  Lord,  former  managing  ed- 

from  error,”  he  said.  of  his,  John  Peter  Zenger,  established  itor  of  the  old  Nero  York  Sun  under 

“In  the  befuddled  state  of  American  a  competing  paper  in  New  York  called  Charles  S.  Dana,  who  was  scheduled  to 

law,  very  few  people  seem  to  understand  the  Journal.  There  was  a  fierce  contest  speak  was  unable  to  attend  and  his  ad- 
what  the  libel  law  is  or  what  it  should  between  the  two  and  finally  Zenger,  who  dress  was  read  by  Robert  Livingston, 

be.  I  have  had  very  definite  views  on  bitterly  opposed  Governor  Cosby,  the  Mr.  Lord  declared  he  was  particularly 

this  subject  for  50  years.  British  Provincial  Governor,  was  arrested  sorry  he  was  unable  to  attend  for  the 

“As  I  have  said,  there  are  two  things  and  brought  to  bar  for  libel  of  the  Gov-  reason  that  he  is  a  direct  descendant  of 

to  be  avoided  for’  the  protection  of  the  ernor.  Bradford,  in  his  paper,  the  Ga-  William  Bradford.  His  great  grand- rountry  and  the  protection  of  the  citizen. 

'The  country  at  large  is  interested  in  libel  '  . . 

vKSo,Vp»i.i.“  SSs SCENE  AT  PIONEER’S  RESTING  PLACE reasonable  to  impose  upon  the  accused 

newspaper  proprietor.  i^  i 
“And  the  victim  of  the  libel  is  likewise  , 

justified  in  claiming  all  of  the  damage 
mental,  physical,  or  financial  that  he  has 
suffered  from  the  publication. 

“My  view  is  that  the  law  should  draw 
a  sharp  line  between  the  two  characters 
of  offence — the  one  against  the  state  and 

the  other  against  the  individual — but  the 
law  does  not  do  so.  Quite  the  contrary, 
it  permits  the  plaintiff  in  a  libel  suit  to 
ask  for  punitive  damages  entirely  over 
and  above  the  personal  damages  suffered. 

“This  is  made  use  of  by  many  litigants 
to  blackmail  the  newspaper.  The  really 

innocent  victim  of  a  libel  as  a  rule  hesi¬ 
tates  about  bringing  an  action  because 
even  if  he  wins,  it  proves  in  nine  cases 

<wt  of  ten  a  pyrrhic  victory.  The  pub¬ 
licity  of  the  trial  may  do  him_  more 
damage  than  the  original  publication. 

Wherefore,  I  think  a  very  large  per¬ 
centage  of  the  libel  suits  are  brought  by 

persons  of  no  fine  feeling,  either  to  ex¬ 
tort  money,  or  to  threaten  to  extort  money 
from  the  newspaper. 

“Punitive  damages  should  always  go 
to  the  state  and  private  damages  should 

be  appraised  fully  and  fairly  and  ac-  o  ir  i  • 
corded  the  individual  sufferer  Punish-  Placing  the  Newspaper  Club  wreath  on  the  grave  of  William  Bradford  in 

ment  is  a  function  of  government  and  Trinity  Churchyard.  Left  to  right;  Dwight  Perrin,  city  editor  N
eu-  York 

not  of  an  individual.  Herald  Tribune  and  president.  Newspaper  Club;  William  Bradford  vlll, 

“Even  though  I  feel  that  the  William  lineal  descendant  of  William  Bradford;  William  P.  Beazell,  assistant  man- 

Bradford,  Quaker  printer,  was  by  no  aging  editor.  New  York  World,  vice-president.  Newspaper  Club;  Robert  L. 

means  perfect,  I  think  we  do  well  to  Livingston,  chairman,  arrangements  committee;  James  Melvin  Lee,  second 

respect  his  memory  and  I  think  the  New  vice-president;  Rev.  .41fred  W.  Treen,  curate  of  Trinity. 

Placing  the  Newspaper  Club  wreath  on  the  grave  of  William  Bradford  in 
Trinity  Churchyard.  Left  to  right:  Dwight  Perrin,  city  editor  New  York 
Herald  Tribune  and  president.  Newspaper  Club;  William  Bradford  \11I, 

lineal  descendant  of  William  Bradford;  William  P.  Beazell,  assistant  man¬ 
aging  editor.  New  York  World,  vice-president.  Newspaper  Club;  Robert  L. 
Livingston,  chairman,  arrangements  committee;  James  Melvin  Lee,  second 

vice-president;  Rev.  .41fred  W.  Treen,  curate  of  Trinity. 

“PRESS  VITAL  .4ID  TO  FREE 

THOUGHT,”  SAYS  COOUDGE 
‘■The  WTiite  House, 

“Washington,  D.  C. 

“Nov.  7,  1925.  ! 
“Mr.  Dwight  S.  Perrin,  i 

“President  Newspaper  Club.  ’ 
“I  am  glad  to  have  an  opportu¬ 

nity  to  participate  in  the  services 
in  commemoration  of  the  two  hun¬ 
dredth  anniversary  of  the  issuance 

of  The  New  York  Gazette  and  in 
tribute  to  William  Bradford,  its 
founder. 

“Whatever  may  have  been  the 
limitation  imposed  upon  him  by 

ihe  Government  under  which  Wil¬ 
liam  Bradford  lived,  his  contribu¬ 
tion  to  the  cause  of  liberty  is  none 
the  less  real  in  the  life  and  career 
of  his  descendants  and  those  who 
worked  with  him  in  the  establish¬ 
ment  of  the  Gazette. 

“It  is  almost  prophetic  that  the 
very  order  of  the  Crown,  which 
aimed  to  stifle  liberty  of  thought 

and  expression,  should  have  con¬ 

tained  the  words:  ‘Great  incon¬ 
venience  may  arise  by  the  liberty 

of  printing,’  for  the  press  of  Amer¬ ica  has  ever  been  an  inconvenience 

to  bigotry  and  oppression  and  the 
vital  aid  of  free  thought  and  aspi¬ 
ration. 

“I  ask  that  you  will  extend  to 
those  gathered  with  you  my  most 
cordial  greetings. 

“CALVIN  COOLIDGE.” 

mother,  Jerusha,  was  a  sister  of  Noah 
Webster,  the  lexicographer,  and  they  in 

turn  were  great-grandchildren  of  William 
Bradford,  the  Pilgrim. 

Mr.  Lord  called  attention  to  the  vastly 
superior  work  newspapers  are  doing  now 
compared  with  the  old  days.  He  cited 
the  way  the  November  elections  were 
covered  as  an  example. 

“In  the  famous  Blaine-Cleveland  elec¬ tion  of  1884,  the  Sun  was  a  four  page 
paper  with  ten  columns  only  alotted  to 
the  news  of  the  day.  On  the  morning 
after  election  it  printed  si.x  and  a  half 
columns  of  election  returns.  On  Wed¬ 

nesday  morning.  Nov.  4,  the  Neio  York 
Times  printed  about  30  columns. 
“The  public  can  hardly  appreciate  the 

painstaking  labor  necessary  to  such  a 
result— the  mass  of  detail  to  be  over¬ 
come,  the  system  of  collection  involved. 
It  was  not  until  about  1882  that  the 
newspapers  made  much  attempt  to  print 
election  returns  promptly.  About  that 

time  John  Reid,  managing  editor  of  the 
Times,  and  the  managing  editor  of  the 
old  New  York  Sun  got  into  sharp  com¬ 
petition  to  give  the  best  election  results. 
These  two  managing  editors  invented, 
each,  a  system  of  collection  in  the  at¬ 
tempt  to  beat  each  other  and  it  is  from 
their  efforts  that  the  present  greatly  im¬ 
proved  system  has  grown.  Their  first 
real  test  was  in  that  same  Blaine-Cleve¬ 
land  campaign,  but  even  then  it  required 
the  official  count,  one  week  after  the 

voting,  to  verify  the  announcement  of 
these  two  newspapers  that  Cleveland  was 
elected.  Most  of  the  other  newspapers 
insisted  up  to  the  last  moment  of  the 

official  count  that  Blaine  was  elected.” 
He  advised  critics  who  condemn  the 

press  for  printing  so  much  news  of  crime 
to  urge  the  newspapers  to  print  more, 
rather  than  less. 

“If  the  newspapers  do  not  print  the 
details  of  crime  the  people  cannot  know 
the  extent  to  which  crime  exists.  It  is 

through  widespread  publicity  that  evil  is 

stamped  out.  .\nd  so  I  say  to  our  com¬ 

plaining  clergymen  and  to  our  criticising 

reformers ;  ‘.Advise  the  newspapers  to  ex¬ 
pose  crime,  not  suppress  it  or  minimize 

its  hideousness !’  ” 

•About  140  New  A'ork  newspaper  men 
and  their  friends  attended  the  Newspaper 
Club  dinner.  .At  each  place  was  a  spindle 

on  which  “takes”  from  each  morning 
newspaper  concerning  the  event  were 
spiked,  and  also  a  poem  by  Henry  Ed¬ 
ward  Warner  quoted  from  Editor  & 
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NEWSPAPER  MAKERS  AT  WORK 
COOPER  DEHNES  NEWS  tween  the  peninsula,  on  which  St.  Peters- 

- -  burg  is  situated  and  the  bathing  beaches. 

*  D  u  c  u  T  Cl  The  first  act  of  the  Daily  News  after A.  P.  Manager  Say.  It  Ha.  Two  Ele-  purchase  was  to  reduce  the  toll  Z 
ment.^ — “Surpri.e  and  Sub.tance  all  automobiles  and  to  make  the  bridge 

News  was  defined  as  having  two  ele-  absolutely  free  to  children  
from  schools 

ments  “surprise  and  substance,”  by  Kent  orphan  asylums  or  Sunday  schools. 

Cooper,  general  manager  of  the  Associ-  accompanied  
by  an  attendant, 

ated  Press,  in  an  address  before  Okla-  The_  Daily  News  had  ̂ en  fighting  the 

homa  A.  P.  members  recently.  excessive  tolls  to  the  bathing  beaches,  and 

In  part  he  said :  “Substance  offers  op-  of^er  to  be  consistent 
 with  their  tight 

portunity  for  tine  treatment,  the  appli-  ‘^is  subject, 
 purchased  the  whole 

cation  of  intelligence  in  its  preparation  for  and  brcnight  the  toll  down, the  market,  that  it  may  not  be  a  crude  -- 

product,  and,  of  coursl  it  must  be  the  F-  
P^^b-shed  by  Maj.  Alfred 

truth  in  order  to  have  any  substance  '  sa  . 
at  all.  Sound  and  sane  treatment  of  niirirp  i  itti  c  rPACT 

the  substance  in  news,  therefore,  accentu-  QUEER  LITTLE  GRAFT ates  the  element  of  surprise.  Being  a  - 
creditable  product,  it  never  dulls  the  de-  Two  Chicago  Schemer.  Working  a 
sire  for  the  surprise  so  far  as  the  reader  Free  Copy  Game  in  We.t 

is  concerned.  On  the  other  hand,  stres-  „  i  .  . 

sing  the  element  of  surprise  lowers  the  Publishers  in  the  middle  west  wh
o  have 

creditable  product,  it  never  dulls  the  de-  Two  Chicago  Schemer.  Working  a 
sire  for  the  surprise  so  far  as  the  reader  Free  Copy  Game  in  We.t 

is  concerned.  On  the  other  hand,  stres-  „  i  .  . 

sing  the  element  of  surprise  lowers  the  Publishers  in  the  middle  west  wh
o  have 

(lualitv  of  the  substance,  .^ny  one  can  been  puzzled  by  a  large  number 
 of  re- 

cry  ‘wolf  once  where  there  is  no  ‘wolf.’”  quests  for  sample  copies  of  your  jiaper 

Cooper  said  of  the  reiiiiirements  of  distant  cities  will  be  interested  to 

a  reporter  :  “Of  all  the  requisites  for  ibat  a  couple  of  Chicago  schemers 

a  good  reporter,  I  jiut  first  a  mental  ^  home  clipping  ̂ ''^''yi^ 

urgenev,  an  intense,  compelling  force  b>r  $1  sell  to  prospects  a  list  cil  1,000 

from  within  that  brings  contentment  while  •'‘-'w  advising  their  custimers  to 

War  or  Waste  CHARLES  H.  NEWELL 

T'’H.-\K!.KS  H.  Nb-WELL,  vice-presi-  ]»aper  profession  is  that  publishers  are  the 
dent  and  general  manager  of  the  slowest  group  to  cooperate  to  eliminate 
/T-  _  c  _  .j:  nr-  A _ 

on  the  job  and  fretfulness  when  not.”  ask  the  publishers  to  f
urnish  free  sample copies,  from  which  the  home  clipper  may 

DAILY  BUYS  TOLL  BRIDGE  extract  items  to  sell  to  persons  apia-aring 
in  the  news.  Ihe  matter  has  been 

-  brought  to  the  attention  of  the  authori- 

Peter.burg  (Fla.)  New.  Then  ties. 

Dallas  (Tex.)  Dispatch  is  a  former  edi¬ 
torial  man  who  after  achieving  .success 

waste.”  Mr.  Newell  declared. 

Reduce.  Charge  to  U.er. 

The  St.  I'etcrshurg  (Fla.)  Daily  News, 
To  Enter  Daily  Field 

in  that  field  of  newspaper  work,  changed  waste  is  that  caused  by  laxity  in  advertis 
to  the  business  side  and  found  it  none  the  ing  copy  deadlines. 

“The  most  obvious  and  most  costly  tabloid,  has  inirchased  the  long  bridge  The  Oshkosh  (\Vis.)  Republican  which 

less  interesting. 

reaching  from  St.  F’etersburg  to  the  recently  began  publication  as  a  weekly, 
islands  off  the  coast  in  the  Gulf  of  will  apjK-ar  as  a  daily  in  the  near  future 

“The  job  of  selling  advertising  from  an  that  no  copy  would  lie  set  on  day  of  pub-  , 
editorial  man’s  slandixiint  is  applying  lication  more  money  would  be  saved  than 
common  sense,”  he  declared.  “The  gap  by  the  yearly  solernn  argument  with  the 

between  the  two  fields  is  not  as  wide,  in  unions  over  wages.” 
my  opinion,  as  many  believe.  Paraphrasing  direct  rnail  letters  of  l<Kal 

“The  resourcefulness  of  news  men  is  business  firms  'Mr.  Newell  has  found  a 
their  chief  asset  in  selling  advertising.  If  good  way  to  call  attention  to  the  merits  of 

they  can’t  get  in  the  front  door  they  get  in  newspaper  space. 
the  back.”  “For  instance,  at  the  time  of  an  im- 

There  are  two  clas.ses  of  spare  buyers,  portant  local  football  game  a  men's  cloth- 
Mr.  Newell  said.  First  merchants  who  ing  store  sent  out  a  letter  urging  the  pur- 

cannot  afford  an  advertising  department  chase  of  a  new  hat  to  wear  to  the  game,” 

for  jireparation  of  their  copy.  This  class  he  explained.  “VVe  wrote  the  letter  tell- 
appreciates  solicitors  who  come  to  them  ing  alxiut  what  a  fine  story  on  the  game 
with  definite  copy  ideas,  and  give  them  the  Dispatch  would  carry,  and  suggesting 
the  benefit  of  their  advertising  experience  that  the  firm  might  want  to  capitalize  on 
The  second  class,  consisting  of  firms  the  interest  in  that  story  to  place  an  ad  in 

which  have  copy  departments  are  more  the  paper.” interested  in  service  than  ideas.  Both  Mr.  Newell  began  newspaper  work  on 

must  lx-  efficiently  served.  the  old  Oklahoma  Times-J ournal,  now 
The  question  of  free  publicity  is  one  the  Times.  He  attended  the  University 

of  free  determination  in  each  city,  Mr.  of  Oklahoma,  leaving  in  1907  to  join  the 
Newell  Ixlieves.  Oklahoma  City  Neios.  I^ter  he  went  to 

“If  one  publisher  gives  free  space  the  the  Cleveland  Press  and  Akron  Press. 

matter  should  be  taken  up  and  settled  F'rom  .Akron  he  went  to  Denver  as  editor 
locally,  he  said.  Local  publishers  agree-  of  the  li.rpress.  He  was  editor  of  NE.A 
ments  in  regard  to  free  publicity  will  do  at  Cleveland  in  1920.  In  1922  he  bought 
much  to  eliminate  the  evil.  into  the  Dallas  Dispatch  owned  by  A.  O. 

“The  greatest  weakness  in  the  news-  .Andersson. 

“If  every  iniblisher  would  make  a  rule  Mexico.  It  is  the  only  connection  be-  according  to  its  publisher,  Paul  F.  Dehnel. 

CHICAGO  PRINTING  GAINING 

Association  of  Commerce  Reports 

on  Growth  of  Industry 

Chicago  challenges  the  supremacy  of 
New  York  as  a  center  of  printing  and 
publishing  in  a  partial  report  just  issued 
on  the  survey  conducted  as  part  of  a 

general  inventory  of  industry  and  com¬ 
merce  by  the  Association  of  Commerce 
as  part  of  its  21st  anniversary  celebration. 

“While  Chicago  is  not  in  first  place,” 
the  report  concedes,  “it  is  forging  ahead 
more  rapidly  than  New  York.  In  fact 
in  the  twenty  years  period  from  1899  to 
1919,  Chicago  had  advanced  96  per  cent 
in  this  respect  while  New  York  showed 

an  increase  of  only  42  per  cent.” 
Some  .SOO  papers  and  periodicals  are 

published  in  Chicago  and  more  than  200 
of  these  are  trade  papers. 

The  report  estimates  that  the  value  of 
Ihe  jiroducts  of  the  printing  industry  in 
Chicago  is  more  than  $275,()()0,(K)0  a  year. 

The  committee  responsible  for  the  re¬ 
port  is  composed  of  W.  Frank  McClure, 
chairman,  Homer  J.  Buckley,  Bernard 
1.  Mullaney,  J.  H.  Scherm,  Clifford  R. 
Hunn,  T.  E.  Donnelly,  William  Eastman, 
\V.  W.  Buchanan,  Burley  B.  .Ayers, 
Charles  H.  Stoddart,  Lawrence  M.  Bradv, 

K.  C.  Jacobsen,  Herman  F'abry,  W.  E. Shoemaker,  George  R.  Schaeffer,  Stanley 

Clague,  George  K.  Kroeck,  Robert  J. 

Kane,  .A.  W.  Shaw,  Merritt  Lun,  Ed¬ 
ward  W.  Houser  and  Carroll  Shaffer. 

200  ATTEND  DINNER 

Jewish  Telegraphic  Agency  Celebrates 
Sixth  Anniversary 

More  than  200  attended  the  dinner  held 

Nov  5,  in  New  York,  celebrating  the 
sixth  anniversary  of  the  founding  of  the 
Jewish  Telegraphic  Agency,  Inc. 

Adolph  S.  Ochs,  publisher  of  the  Nc7V 
York  Times,  who  was  to  have  been  guest 
of  honor,  was  unable  to  attend.  .A  letter 

written  by  Mr.  Ochs,  and  read  at  the 
dinner  jiraised  the  ability,  enterprise  and 
impartiality  with  which  the  agency  was 
conducted. 

Speakers  paid  tribute  to  Jacob  Landau, 
founder  and  director  of  the  agency.  The 
news  service  now  maintains  bureaus  in 

l-ondon,  Paris,  Berlin,  Warsaw,  and 

Jerusalem. 

80  Years  a  Reader 

The  Peekskill  (N.  Y.)  Highland  De¬ 

mocrat  claims  the  “Oldest  Subscriber”  in 
the  person  of  David  J.  Reed.  91,  of  Adams 
Corners,  who  declares  he  started  reading 
the  paper  when  it  was  first  published  80 

years  ago. 

The  Day 

Jacksonville 
Became  A 

'Billion  Dollar  Qity Bant  Ctearings  from  Jan.  to  Oct.  30,  1925  were  $1,115,022,692.12 

The  sound  of  hammer  and  saw  grew 

I  louder — 

Real  estate  developments  became 

more  extensive — 

The  hosts  passing  through  the 

gateway  paused — stopped ! 

Today  Jacksonville — the  entrance  to 
Florida — is  the  mart  for  every  com¬ 

modity  of  a  progressive  civilization. 

Largest  state  and  city  circulation  of 

any  publication  in  Florida. 

THE  FLORIDA  TIMES-UNION 

DAILY  -  -  55,000 
SUNDAY .  70,000 

Read  of  Florida's  mee^/y  develop-rtenl  in 
our  n>ee^/y  bulletin.  Copv  upon  request. 

National  Representativei— BENJAMIN  &  KENTNOR  CO. 

New  York.  Chicaico.  Lo«  Angelei.  San  Francifco. 



Daily  contact  with  32,522  homes 

The  Youngstown  Telepm  Leads 
1.  The  Youngstown  Telegram  is  FIRST  in  total  circulation. 

2.  The  Youngstown  Telegram  is  FIRST  in  local  circulation. 

3.  The  Youngstown  Telegram  is  FIRST  in  total  advertising. 

4.  The  Youngstown  Telegram  is  FIRST  in  local  advertising. 

The  radius  of  the  suburban  territory  of  Youngstown  is  only  14  miles.  The 
eight  nearby  towns,  with  one  exception,  have  no  big  stores.  These  towns  have 

grown  with  Youngstown  into  one  big  metropolitan  community — into  one  con¬ 
tinuous  city. 

City  and  suburban  circulation,  i.e..  Local  circulation,  is  therefore  comparable 

with  “city”  circulation  in  other  markets;  and  country  circulation  compares 
with  what  is  called  “suburban”  elsewhere. 

According  to  the  latest  available  figures,  the  circulations  of  Youngstow  n  news¬ 
papers  are: 

The  Telegram  . 32,522 

Daily  Vindicator . 30,768 

Sunday  Vindicator  . 29,720 

The  Youngstown  Telegram 
A  Scripps-Howard  Newspaper 

Member  of  the  A.  B.  C. 

Repiesented  in  the  national  advertising  held  by 

ALLIED  NEWSPAPERS,  Inc. 
New  York  Chicago  Cleveland  Cincinnati  San  Francisco  Los  Angeles  Seattle 
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NEW  ENGLAND  LEADERS 

HONOR  R.  L.  O’BRIEN 
Boiton  Herald  Editor  Guest  of  Honor 

at  Dinner  Celebrating  His 

Fifteenth  Year  of 

Editorship 

Leaders  in  community  life  in  New 

England — ^journalists,  educators,  clergy¬ 
men  merchants,  financiers,  lawyers  and 

public  officials — 
gathered  at  the 
Algonquin  Oub 

Nov.  5,  at  a  din¬ 
ner  in  observance 
of  the  fifteenth 

anniversary  of  the 
Boston  Herald 

under  its  present 
management  and 
the  editorship  of 
Robert  Lincoln 
O’Brien. 
Prominent 

among  the  guests 
were  Gov.  Alvan 

T.  Fuller  whose  Robert  Lincoln  O’Brien 
father  was  com¬ 
posing  room  foreman  on  the  Herald  when 
the  governor  was  born;  U.  S.  Senator 

William  M.  Butler ;  Mayor-elect  Malcolm 
E.  Nichols,  former  Boston  newspaper 
man ;  Kent  Cooper,  general  manager  of 
the  Associated  Press ;  President  Ernest 
M.  Hopkins  of  Dartmouth  College; 
Bishop  Charles  L.  Slattery;  George  S. 

Mandcll,  Boston  Transcript;  Rear  Ad¬ 
miral  Francis  T.  Bowles,  representing  the 

family  which  has  published  the  Springfield 
Republican  for  the  past  century;  Philip 

S.  Marden,  Lowell  Couricr-Citiscn;  Ma¬ 
jor  Frank  Knox,  Manchester  (N.  H.) 

Union;  Richard  Hooker,  Springfield  Re¬ 
publican;  Maurice  S.  Sherman,  Spring- 
field  Union;  Theodore  T.  Ellis,  IVorcester 
Telegram  and  Gazette;  E.  W.  Preston, 
Harold  F.  Wheeler,  Philip  Hale,  George 
B.  Ryan,  Edward  E.  Whiting,  John  Clair 
Minot,  Burton  Whitman,  Thomas  Carens 
and  Frank  W.  Buxton,  all  of  the  Boston 
Herald.  Charles  F.  Choate,  Jr.,  presided 
as  toastmaster. 

Brief  addresses  were  made  by  Gov. 

Fuller,  Senator  Butler,  Mayor-elect  Nich¬ 
ols  and  Messrs.  Cooper,  Marden  and 
Bowles  in  which  they  paid  high  tribute 

to  Mr.  O'Brien  for  the  part  he  has  played 
in  the  upbuilding  of  the  Herald  in  the 
past  decade  and  a  half.  They  paid  tribute 
to  the  newspaper  itself,  and  to  the  place 

that  it  holds  in  New  England,  with  refer¬ 
ences  to  the  rapid  strides  it  has  made  in 

the  past  15  years,  during  which  the  circu¬ 
lation  has  almost  trebled  in  that  period. 

In  responding  to  the  greetings  and  best 

wishes  of  his  friends,  Mr.  O'Brien  de¬ 
clared  that  the  men  who  had  been  associ¬ 
ated  wdth  him  for  the  past  15  years  were 
more  deserving  of  credit  than  he  for  what 
the  Herald  has  done  in  that  time.  He 

review  the  paper’s  history  in  the  past  dec¬ 
ade  and  a  half,  telling  of  the  unhealthy 
condition  in  which  he  found  it,  and  of  its 

steady  growth  since  that  time. 

In  closing  Mr.  O’Brien  said  in  part : 
“We  have  much  to  be  thankful  for  in 

America  in  the  institutional  spirit  of  our 

journalism,  in  distinction  from  that  which 
is  petty,  and  personal,  and  factional,  and 

commercial.  WTien  you  look  at  the  jour¬ 
nalism  of  France  for  example,  at  the  106 

daily  newspapers  in  Paris,  each  one  in 
almost  every  case  the  recognized  organ 

of  some  man,  or  group,  or  financial  in¬ 
terest,  each  with  an  axe  to  grind,  each 
more  or  less  discounted  on  this  account, 

you  realize  what  an  enormous  advantage 
our  civilization  enjoys  in  the  tradition  of 
journalism  which  we  have  in  America, 
and  I  hope  in  some  small  degree,  in  the 
Boston  Herald.  We  do  not  think  of  it 

as  a  paper  for  the  editor  and  his  associates 
to  expound  their  views,  or  even  for  the 
directors,  or  the  owners,  or  for  any  party 
or  other  factional  group;  but  rather  we 
think  of  it  as  an  institution  growing  out 

of  a  great  body  of  New  England  tradi¬ 
tion,  responding  to  its  best  impulses;  in 
no  sense  a  monarchy  of  its  editor,  or  an 

oligarchy  of  its  owners,  but  rather,  a 
republic  of  its  readers. 

“We  must  never  let  our  journalism 
become  petty,  or  personal,  or  factional,  or 

partisan,  but  rather  we  must  keep  it  broad 
in  world  outlook  and  free  in  expression. 
For  without  such  an  agency  in  the  great 
cosmopolitan  community  we  have  become, 

with  its  diverse  racial  groups  and  antago¬ 
nistic  business  and  social  interests,  our 

community  breaks  into  a  scrap  heap. 
From  such  a  fate  the  newspaper,  more 
than  any  other  institution  of  modern  times, 
can  save  us.  It  furnishes  the  unifying 
force  that  the  modern  era  needs.  It 

ranks  among  our  great  educational  estab¬ 
lishments.  It  is  in  a  sense  the  light  of 

our  modern  democracy.” 

NEW  AIR  MAIL  ROUTES 

Contract  Let  for  Five  New  Lines  by 

Postmaster  New 

Postmaster  General  New  on  Nev.  7, 

signed  contracts  with  private  corporations 
and  individuals  to  operate  air  mail  service 
on  five  commercial  routes  throughout  the 

country,  as  follows; 
Boston  to  New  York  via  Hartford: 

Colonial  Air  Lines,  Inc.  Naugatuck, 

Conn. 
Chicago  to  St.  Louis,  via  Springfield : 

Robertson  Aircraft  Corporation,  St. 
I^uis. 

Salt  Lake  City  to  Los  -Angeles:  West¬ 
ern  Air  Express,  Inc.,  Los  .\ngeles. 

Chicago  to  Dallas  and  Ft.  Worth: 
National  Air  Transport,  Inc.  Chicago. 

Elko,  Nev.  to  Pasco,  Washington : 

Walter  T.  \'arncy  of  San  Francisco. 

Carmichael  Editing  New  Daily 

Claude  Carmichael  has  been  named  ed¬ 
itor  of  the  Okemah  (Okla.)  Ledger, 

which  was  converted  into  a  daily  fo'.-ow- 
ing  its  purchase  recently  by  Raymond 

Fields  and  Edward  M.  McIntyre,  pub¬ 
lishers  of  the  Guthrie  Daily  Leader. 
William  O.  Loftus,  formerly  circulation 
manager  of  the  Oklahoma  City  News, 
has  been  named  business  manager.  Arnold 
Brown  of  the  Guthrie  Leader  staff  goes 

to  the  Ledger  as  mechanical  superin¬ 
tendent. 

Oklahoma  Paper*  Consolidated 

The  Bristenv  (Okla.)  Weekly  Record 
and  the  Bristow  Tribune  have  been  con¬ 

solidated,  the  Record  Company  purchas¬ 
ing  the  Tribune  outright  from  E.  M. 
Skaggs.  R.  C.  Wright  has  purchased 
the  mechanical  equipment  of  the  Tribune 
and  will  move  it  to  Blackwell,  Okla., 

where  he  will  start  a  new  semi-weekly. 

Foreign  Writers  Hold  Luncheon 

The  Association  of  Foreign  Press  Cor¬ 
respondents,  New  York,  held  its  first 
fall  luncheon  Nov.  11  at  the  Lawyers 

Club.  M.  Julean  .\rnold.  United  States 

commercial  attache  who  has  just  re¬ 
turned  from  Peking  was  chief  speaker. 
Annual  dinner  of  the  Association  will 

be  held  Nov.  19,  place  to  be  selected. 

Young  Join*  Philadelphia  News 

T.  J.  Young,  merchandising  manager 
of  the  Philadelphia  Public  Ledger  has 
joined  the  Philadelphia  Daily  News, 
tabloid,  as  national  advertising  manager. 

Our  Customers  Write  Our  Ads 

The  Lockport,  New  York, 

Union>Sun  and  Journal 
SAYS: 

"Our  DUPLEX  TUBULAR  press 
is  so  simple  and  easy  to  handle 

that  our  boys  have  always  been 

able  to  get  1 00%  efficiency  in 

production  throughout  each  day's 
run.”  

_ 

DU^EX 
PRESSES 

FOR  ALL  NEWSPAPERS 

Duplex  Printing  Press  Co. 
BATTLE  CREEK.  MICH. 

SMALL  DAILY  AIDS  TO 
NATIONAL  FIRMS 

Six  Points  Offered  in  Answer  to  How 

Much  Merchandising  Service  Adver¬ 

tiser*  Should  Expect  from  Country 

Papers  by  A.  G.  Mayse 

How  far  can  a  small  daily  go  on  mer¬ 

chandising  service  to  a  national  adver¬ tiser  ? 

Six  points  in  answer  to  this  question 
were  offered  recently  by  A.  G.  Mayse, 

vice-president  and  general  manager  of  the 
Sherman  (Tex.)  Democrat.  Mr.  Mayse 
was  addressing  the  annual  convention  of 
the  Texas  Daily  Press  League  at  Dallas. 

The  six  points  were: 

“1 — We  can  and  should  protect  the 
national  advertiser  with  good  position,  a 

good,  clearly  printed  advertisement  on  a 

page  of  live  news. 
“2 — We  should  promptly  send  checking 

copies  and  statements  and  be  diligent  in 
these  essentials  which  he  naturally  ex¬ 

pects. 

“3 — We  should  be  willing  to  cheerfully 
furnish  information  and  a  reasonable  sur¬ 
vey  and  other  data  on  the  market  which 
we  offer  for  the  various  products. 

“4 — Letters  to  the  trade,  broadsides  and 
other  service  of  this  nature  on  good  sized 
schedules  where  the  cost  does  not  exceed 

five  per  cent  of  the  amount  of  the 
schedule. 

“5 — To  be  willing  always  to  endeavor  to 

obtain  window  (displays  and  in  some  ex¬ 
ceptional  cases  assist  in  putting  in  win¬ 
dows  and  to  encourage  interior  displays 

on  the  products  advertised. 
“6 — To  be  willing,  on  any  sized  ad,  to 

advise  the  local  dealer  concerned  about 

the  schedule,  its  size  and  duration  in  your 

publication.” 

Previously  in  his  address,  Mr.  Mayse 
said  it  was  the  theory  of  one  of  the  best 

Texas  publishers  that  he  can  afford  to 
give  service  to  the  national  advertisen 
when  the  cost  does  not  exceed  five  per 

cent  of  the  total  price  of  the  schedule 

“It  is  his  opinion  that  this  servicing  of 

foreign  advertising  has  been  an  important 
factor  in  moving  national  accounts  to  the 

newspapers,”  he  said. “Here  is  a  publisher,  who  has  given 

almost  every  kind  of  service  asked  for. 
“The  other  day  we  received  1,100  lines 

for  one  insertion  with  the  request  that 

the  publisher  send  out  letters  accompanied 
by  proof  of  the  advertisement,  to  obtain 
show  window  displays  and  to  give  any 

other  cooperation  possible.  Ne^less  to 

say  that  was  too  far  for  him  to  go.  And 
yet  because  of  this  unreasonable  request 
he  would  not  change  his  policy,  for  to 

his  mind,  it  is  essential  for  the  publisher 
to  use  every  reasonable  means  to  insure 
the  maximum  results  for  his  national  ad¬ 

vertisers,  for,  as  he  said,  it  is  results  that 
the  advertiser  seeks  and  our  national  busi¬ 
ness  must  of  necessity  be  governed  by  the 

results  we  get  for  our  patrons.” 

Ad  Writing  Contest  Via  Radio 

The  Dallas  (Tex.)  Advertising  League, 
of  which  Alfonso  Johnson  is  president,  is 

conducting  an  advertisement  writing  con¬ 
test  to  start  Nov.  24,  from  Station 

W.  F.  S.  S.,  of  the  Dallas  News  and 
Dallas  Journal.  The  article  to  be  adver¬ 
tised  is  to  be  announced  and  described 

over  the  radio,  and  contestants  asked  to 
submit  advertising  copy  not  later  than 

Nov.  30.  In  judging  the  winners,  choice 
of  words,  selections  of  selling  arguments, 
conciseness  and  grammar  will  be  the  main 

points  taken  under  consideration. 

The  Cincinnati  Department  Stores 
Furnish  a  Cross  Section 

of  Business 

The  department  stores  in  Cincinnati  are  prosperous  and  busy. 
No  class  of  business  houses  in  this  city  can  boast  of  a  more 
consistent,  a  more  uniformly  maintained  prosperity  over 
equally  long  periods  of  years.  And  department  store  pros¬ 
perity  in  Cincinnati  has  been  secured  and  maintained  primarily 
by  means  of  consistent  local  newspaper  advertising. 

Like  the  grocery  business  and  the  clothing  business,  the  de¬ 
partment  stores  of  Cincinnati  place  more  display  advertising 
in  the  Times-Star  than  in  any  other  medium  in  the  Cincinnati 
trading  area.  In  fact,  the  Times-Star  carries  more  department 
store  advertising  than  the  three  other  Cincinnati  newspapers 
combined,  including  the  Sunday  editions  of  the  morning  papers. 

There  are  two  outstanding  reasons  why  this  should  be  so. 
First  is  the  fact  that  the  Times-Star  reaches  more  homes,  more 

families  in  Greater  Cincinnati  than  any  other  newspaper.  ' 
Second  is  the  fact  that  the  Times-Star  makes  the  strongest 
appeal  to  the  members  of  these  families.  Quantity  plus  qual¬ 
ity — a  winning  combination. 

When  you  realize  that  the  Times-Star  carries  more  food  ad¬ 
vertising,  more  clothing  advertising  and  more  department 
store  advertising  than  any  other  pubUcation  in  Southern  Ohio 
you  will  readily  understand  why  it  also  dominates  its  field  in 
general  display  advertising,  both  local  and  nationaL  The  I 
newspaper  that  pays  the  grocer  and  the  clothing  merchant  and 
the  department  store  can  be  relied  on  to  pay  the  manufacturer 
of  automobiles,  or  of  roofing  and  building  materials,  or  of 
radio  sets,  talking  machines,  pianos  or  electrical  goc^s.  It 
will  pay  the  railroads,  the  steamship  lines,  the  tourist  com¬ 
panies,  hotels  and  banking  houses. 

So  you  see  there  is  no  mystery  about  Times-Star  leadership 
in  display  advertising. 

ONCINNA'n  HMES  SIM CHARLES  P.  TAFT,  Publisher  C.  H.  REMBOLD,  Msnsger 

Member  of  Audit  Bureau  cf  Circulations 
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A  New  Record  445 
In  AdvertisiniS! 

The  New  York  Evening  Journal  today  (Friday,  Novem¬ 

ber  6th)  prints  445  columns  of  paid  display  advertising 

(Brooklyn  and  Harlem  and  Bronx  Sections  included ). 

This  is  MORE  than  was  ever  published  before  in  any 

regular  issue  of  a  New  York  evening  newspaper. 

“Nothing  succeeds  like  circulation” 

The  following^  editorial  by  Arthur  Brisbane  is  reprinted  from  the  November  6th  issue  of 
the  New  York  Evening  Journal. 

Read  the  Advertisements 
The  Evening  Journal  Today  Prints  445  Columns  of  Advertising 

Copyright.  1925,  by  New  York  Evening  Journal,  Inc. 
Registered  U.  S.  Patent  Office. 

We  do  NOT  apologize  to  our  readers  for  the  crowded  condition  of  the  paper.  On  the  contrary,  we  CONGRAT¬ 
ULATE  them. 

For,  this  extraordinary  collection  of  advertisements,  representing  the  greatest  and  most  enterprising  firms, 
contains  the  news  that  readers — and  especially  women  that  do  the  buying — want  and  NEED. 

Advertising  in  the  Evening  Journal  today  not  only  eclipses  the  records  of  all  other  evening  papers,  which  is 
usual,  but  it  eclipses  all  records  for  the  EVENING  JOURNAL  itself. 

Frank  A.  Munsey,  owner  of  our  bright  little  contemporary,  the  Evening  Sun,  says  very  earnestly,  “Money  tells 
the  story.”  Yes,  and  in  those  few  wise  words,  Mr.  Munsey  tells  the  story.  The  amount  of  money  invested  by 
intelligent  advertisers  in  today’s  Evening  Journal  is  a  good  deal  more  than  double  the  amount  invested  in  Mr. 
Munsey’s  Evening  Sun  or  any  other  evening  newspaper. 

Business  men  of  intelligence  know  that  GREAT  CIRCULATION  counts.  They  offer  to  the  Evening  Journal 
readers  their  best  inducements.  They  know  that  the  Evening  Journal  is  read  by  millions  of  women  and  that  the 
careful,  discriminating  buyers  do  their  ADVANCE  SHOPPING  in  the  Evening  Journal. 

Women  are  advised  to  look  through  every  advertising  page  of  this  paper.  The  economy  news  that  they  want 
is  there.  While  the  Evening  Journal  carries  in  advertising  more  than  double  that  of  any  competitor,  it  spends 
revenue — much  more  than  double  what  any  competitor  spends — to  interest  its  readers  and  give  them  the  best. 

To  produce  the  Evening  Journal  costs  more  than  three  times  what  it  costs  to*  produce  any  other  evening  paper. 

For  instance  on  the  Evening  Journal  one  single  editor  is  paid  a  salary  greater  than  the  combined  salaries  of  all 
the  editors  on  the  Evening  Sun — and  a  great  deal  more. 

Mr.  Munsey  might  call  that  wasteful.  We  don’t.  The  Evening  Journal  plan  is  to  use  the  money  that  readers 
and  merchants  contribute  TO  MAKE  A  BETTER  EVENING  JOURNAL. 

That  is  why  the  Evening  Journal  has  DOUBLE  the  circulation  of  the  Evening  Sun  plus  123,337. 

That  is  why  the  Evening  Journal  is  carrying  today  more  advertising  than  it  ever  carried  before — more  than  any 

evening  newspaper  ever  carried,  even  among  the  Journal’s  cheaper  competitors,  and  that’s  why  the  Evening  Journal 
leads  successful  journalism  in  New  York.  ' 

The  circulation  of  the  Evening  Journal,  for  instance,  is  double  the  circulation  of  the  Evening  Sun,  plus  123,337, 
as  shown  by  Government  reports  of  Oct.  1st. 

It  is  true,  as  Mr.  Munsey  says,  that  money  tells  the  story  in  some  things.  But  more  important  to  merchants  is 
the  fact  that  CIRCULATION  GIVES  THE  RESULTS. 

Americans  largest  evening  newspaper  circulation — and  at  3c  a  copy 

Double  the  circulation  of  any  other  newyork  evening  paper 
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jFa\)orite  l^ettpts  of  jfamous  Ctiitoris 
Dainty  Dishes  That  Will  Please  Hungry  Readers 

By  CHET  JOHNSON 

INXEN'DIARY  SALAD 
(By  Mike  McArson,  City  Editor  Tha 

Morning’s  Morning.) 

^AKE  one  cigaret  dropped  to  carpet  in 

^  any  rooming  house,  causing  small 
amount  of  smoke,  unnoticed  by  guests, 

and  property  damage  of  about  $1.34. 
Mix  well  with  imagination.  Add  gener¬ 

ous  portions  of  adjectives  and  all  avail¬ 
able  bromides.  Strain  carefully,  remov¬ 
ing  facts.  Beat  until  mixture  sizzles, 
flavor  with  8-column  bull  lines  and  serve 
hot  in  first  editions : 

possibilities  and  crisis  looms.  V'iew  sit¬ uation  with  alarm  and  flavor  to  taste 

with  clashes  on  frontier.  If  richer  mix¬ 

ture  is  desired  stir  up  several  mobiliza¬ 
tions  and  wild  demonstrations.  Kush  to 

stereotyping  rooms  and  steam  quickly 
before  mixture  falls : 

WAR  CLOUDS  HOVER  OVER 
BALKANS ! 

Mars  Girds  on  Sword  as  Frefxe  and 

Gi'ixarians  Clash  ;  “Apologize  or 
Fight!”  Demand  Both  Nations. 

500  PERILED  IN  HOTEL  FIRE! 

Scores  of  Guests,  Scantily  Clad,  P'lee 
I'ASHIONABI.E  HoSTF.LRY  IN  TeRROR 

EARLY  MORNING  BLAZE  CAUSES 

PANIC 

pp:ace  periled  as  crisis 

LOOMS. 

Ti.ny  Spark  of  Hatred  Threatens  New 

Conflagration  in  Europe;  Britain 
Rushes  W.\rships  to  Egypt. 

Heroic  W'ork  of  Firemen  Prevents 
Hf;avy  Df:.\th  Toll  and  Property  Loss. 

RAGOUT  OF  RUM  RINGS 

(By  J.  Semicolon  MeSniff,  editor  the 
Sunday  Wail  and  Squaivk.) 

BROMIDE  COCKTAIL 

(By  Gilbert  Gixifus,  Head  of  the  Copy 
desk  of  The  Tvening  Exaggeralor.) 

To  one  small  safe  robbery  add  six  parts 

bunk,  diluted  with  nitro-glycerine.  Mix 
quickly  in  city  and  then  transfer,  still  hot, 
to  hills  outside.  Scour  surrounding 

country  with  hastily  organized  posses  and 
add  several  dashes  for  liberty.  Sprinkle 
with  bloodhounds  and  throw  out  dragnet 

Add  yeast  until  loot  is  raised  to  at  least 

$50,000.  Sift  all  clues,  garnish  with  cor¬ 
dons  of  police  and  imminent  clashes  and 
serve  in  wood  type : 

YEGGS  FLEE  TO  HILLS  AFTER 

BOLD  ROBBERY;  GUN  BATTLE 
IMMINENT 

T 
CLASSIFIED  SERVICE 

MEETS  SUCCESS 

Take  one  small  prohibition  raid  and 

beat  rewrite  man  on  back.  Add  “promi¬ 
nent  higher  ups,”  international  plots  and 
mysterious  rum  .ships.  Pour  in  banana 
oil  and  beat  vigorously  until  mixture  will 
drop  easily  from  typewriter  keys.  In 

separate  machine  prepare  following  mix¬ 
ture  of  fake  interviews  with  dry  chief, 

.'\nti-Saloon  league  heads  prominent  poli¬ 
ticians  and  unnamed  bootlegger.  Spice 

each  with  several  slices  of  bologny.  Then 

put  two  mixtures  together  and  serve  with 
lots  of  applesauce: 

Edward  Green,  Director  of  National 

Business  Bureau,  Reports  Newspaper 

Publishers  Approve  of  New  Work 

— Probed  208  Advertisements 

Success  of  the  classified  advertising 
service  being  offered  newspaper  publishers 

by  the  National  Better  Business  Bureau, 
Inc.,  was  reported  this  week  by  Edward 
L.  Green,  managing  director. 

In  a  statement  to  Editor  &  Publisher 

covering  the  first  two  months  of  operation 
Mr.  Green  declared  letters  from  news¬ 

papers  characterize  the  new  work  as  “the 
most  practical  and  valuable  service  so  far 

offered  to  publishers  by  the  truth  in  ad¬ 

vertising  movement.” The  bureau  sends  out  a  bulletin  service 

to  classified  managers  reporting  on  ad¬ 
vertisements  which  have  appeared  in 

newspapers.  Advertisements  are  printed 
together  with  the  responses  the  bureau 
has  received  to  them.  A  survey  is  made 

of  classified  jwges  in  key  cities  of  the 
nation. 

During  September  and  October,  the 
National  Better  Business  Bureau  sent  out 

58  bulletins  to  a  list  of  1,200  newspapers. 
Investigations  of  classified  copy  numbered 

208,  and  a  total  of  271  inquiries  on  classi¬ 
fied  advertising  from  newspapers.  Better 

Business  Bureaus  and  Chambers  of  Com¬ 
merce  were  answered,  Mr.  Green  said. 

His  statement  follows  in  part: 

“Since  the  inception  of  the  service,  the 
National  Bureau  has  received  from  news¬ 

papers  alone  almost  150  requests  for  in¬ 
formation  on  classified  copy  submitted  to 
them  for  insertion. 

“The  service  has  apparently  stimulated 
a  desire  on  the  part  of  several  classified 
managers  to  censor  copy  submitted  to 
them  more  rigidly.  In  one  case,  a  news¬ 

paper  frankly  admitted  that  much  copy 
upon  which  we  have  reported  had  previ¬ 

ously  been  carried  in  the  classified 
columns,  inasmuch  as  they  had  no  way  of 
knowing  what  the  offer  was  as  made  to 
respondents.  Several  smaller  newspapers 

have  asked  us  for  suggestions  for  censor¬ 

ing  copy,  and  were  desirous  of  learning 
in  what  way  the  larger  newspapers  handle 
this  work. 

“To  sum  up  the  whole  situation,  it 
seems  to  me  this :  newspapers  are  now  re¬ 
ceiving  a  service  never  before  rendered 

by  an  organization  except  by  the  .\ssoci- 
ation  of  Newspaper  Classified  Advertising 
Managers  to  its  members  in  a  limited  way. 

New'spapers  have  not  alw'ays  had  time  nor 
inclination  to  investigate  thoroughly  the 

proposition  as  offered  to  their  readers 
through  classified  advertisements,  their  in¬ 

terest  being  solely  to  see  if  it  was  mislead¬ 
ing  or  objectionable  on  its  face.  The 
service  is  a  time  saver  to  the  classified 

manager,  a  protection  to  his  readers,  and 

a  good  will  builder  for  his  newspaper.” 

K.  C.  M.  Million  Dollar  Postal  Clau 

Postal  receipt  figures  for  the  50  selected 
cities  for  October,  1925,  made  public  by 

Postmaster  General  New,  disclose  that 

Kansas  City,  Mo.,  for  the  first  time,  en¬ 
tered  the  mill  ion-dollar-a -month-class. 
The  total  receipts  for  the  50  cities  were 

$32,489,042.23  as  compared  with  $29,118,- 
862.75  for  October,  1924,  an  increase  ni 

$3,370,179.48,  or  11.57  per  cent.  Jack¬ 
sonville,  Florida,  led  the  list  in  percentage 
of  gain  with  an  increase  of  33.10  per cent. 

INTERNATIONAL  RUM  RING 

BARED  BY  RAID  ON 

HEADQUARTERS  HERE! 

Dry  Agents  Obtain  Names  of  Higher 
Ups  in  Sensational  Bootleggers 

Round-up 

The  MIAMI  HERALD 
Has  Published 

$50,0(M)  Taken  from  Vault  Shattered 

By  Blast  ;  Every  Road  Guarded;  Grim 

Man  Hunt  Under  Way. 

“SHOOT  TO  KILL!”  CHIEF’S 
ORDER 

PROMINENT  'MEN  FACE  ARREST 

Conspiracy  With  Ramifications  in 

Canada,  Me.xican  and  Gua.m  Reveaixd 
by  Seized  Papers 515,945 

(7,124,026  Lines) 
P)UK)DHOUNi)s  Lead  Hastily  Organized 
Posses:  Df;tectives  Co.mb  City  for 

Dari.ng  Safe  Crackers. 

WAR  CLOUDS  AU  GRATIN 

(By  Percy  Piffle,  telegraph  editor  The 
livening  Blah.) 

Take  two  dispatches  from  Southern 
Europe,  (written  in  New  York,)  and  stir 
in  three  drops  essence  of  ultimatum. 
Beat  until  mixture  is  pregnant  with  the 

Tuckahoe  Citizen-Bulletin  Sold 

The  Bronxville  Press,  new  community 

weekly  which  started  last  February  in 
Westchester  County,  N.  Y.,  this  week 

purchased  the  Tuckahoe  (N.  Y.)  East- 
clicster  Citisen-Bullctin.  and  the  printing 

and  publishing  plant  of  A.  H.  Seaman 
&  Co.  of  Tuckahoe.  Both  newspapers 

will  be  continued,  the  Bulletin  on  Wed¬ 
nesdays  and  the  Press  on  Fridays.  Maj. 
C.  E.  Lovejoy,  who  started  the  Press,  is 

also  publisher  of  the  Tuckahoe  Bulletin. 

Get  Your  Readers  to  build 
their  own  cook  books  in  a  card 
index  box  out  of  the  columns 

of  your  paper. 
A  card  index  box  with  the 

name  of  your  paper  on  it  and  a 
card  index  recipe  on  your 

woman’s  page.  Think  that  over. 
Now  being  used  by  50  leading 
newspapers  of  America.  Write 
us  for  terms  and  particulars  of 

our  plan. 

THE  U.  P.  C.  NEWS  SERVICE,  Inc. 
243  West  39th  Street,  New  York 

'  Paid  Classified  Advertisements  Dur¬ 
ing  the  First  Ten  Months  of  1925 
Ending  October  31st,  Showing  an 
Increase  of 

97%  I 
Over  the  same  period  1924 
This  remarkable  increase  is  due  entirely  to 

the  fact  that  The  Miami  Herald  gets  results 
for  its  advertisers. 

And  since  advertisers  realize  that  classified 

leadership  is  a  reliable  standard  by  which  to 

judge  a  “result  getting'*  medium,  this  record 
should  convince  the  space  buyer  that  The 

Miami  Herald  is  the  choice  of  the  Miami  pub¬ 
lic  in  the  use  of  classified  advertising. 

The  MIAMI  HERALD, 
“Florida’s  Most  Important  Newspaper’’ 

FRANK  B.  SHUTTS,  Publisher 



Love 

Qlory 

‘i^artache 
‘Tain 

Jealousy 
Loneliness 

(Applause 

‘Despair 

The  Author 

wairu 
(Copyright.  192o.  NEA  Service,  Inc.  All  Rights  Reserved.) 

To  Be  Released 
November  23rd 

Love  or  Loneliness? 

A  Man  or  a  Career? 
 The  Mar -  ..  The  Other  Girl 

An  army  or  girls  will  make  their  decision 

this  year.  NEA’s  great  newspaper  novel  “Spinsterhood” 
tells  what  happened  to  one  girl  who  made  the  choice. 

Every  married  woman  and  every  girl,  and  nearly  every 
man  will  read  it  to  the  end-'-and  that  means  circulation! 

NEA  SERVICE,  Inc., 
1200  West  Third  Street  Cleveland,  Ohio 

'World's  Qreatest  T^lvslmper  ‘feature  Service 
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OLDEST  JERSEY  DAILY 

CHANGES  HANDS 

Trenton  State  Gazette,  Published 

Continuously  Since  1792  Sold  to 

F.  W.  Roebling,  £.  C.  Rose  and 

Frank  D.  Schroth 

“The  days  of  abusive  personal  jour-  chairman  of  the  Association’s  Reforesta-  PEGLER  JOINS  CHICAGO  TRIBURf 
nalism  are  happily  gone  forever.  Pub-  tion  Committee.  Other  members  of  the  _ 
lishing  a  newspaper  is  now  too  costly  and  committee  are:  William  F.  Rogers,  Gil-  United  New.  Sneri.l  ■ 
carries  with  it  too  much  public  respon-  bert  T.  Hodges.  J.  C.  McQuiston,  James  ^  ,  L  L 

sibility  for  that  sort  of  thing.  It  is  no  Wright  Brown,  F.  D.  Zimmerman,  Shir-  oports  Writer  lakes  New  Post 
longer  possible  for  the  rollicking  adven-  ley  Walker,  Harry  C.  Macdonald,  and  F.  Westbrook  Pegler,  since  1919  with  the turer  to  launch  a  lasting  newspaper.  W.  Stewart.  New  York  staff  of  the  United 
Success  only  comes  where  there  is  busi-  - 
ness  stability,  character  and  a  lively  in-  PLAN  NEW  OHIO  DAILY 
terest  in  human  affairs. 

“P'crdinand  W.  Roebling,  Jr.,  Edward  Semi- Weekly  Press  to  Appear  As  Eve- 

Westbrook  Pegler,  since  1919  with  the 

New  York  staff  of  the  United  News 

writing  special  features  and  sports  has 

joined  the  Chi¬ cago  Tribune  as 

Trenton,  N.  J.,  Nov.  9.— The  oldest  C.  Rose  and  Frank  D.  Schroth  bring  to  ning  Paper  ^pr«*^tative.*^  ̂   * newspaper  in  continuous  circulation  in  the  property  a  deep  sense  of  civic  duty,  t-,  u  n  //-i  \  r>  r>  ui-  t.  Mr  Peeler  has 
New  Jersey  has  passed  into  new  hands,  business  acumen  and  first-rate  integrity.  •  Steubenville  (O.)  Press  Publish-  *  rov 
with  the  sale  announced  recently  of  the  All  natives  of  Trenton,  they  have  seen  Company,  Inc.,  organized  last  week  cimmission  to 

Trenton  (N.  J.)  State  Gazette  to  take  the  city  prosper  and  they  have  grown  f  Planning  to  make  an  evening  daily  of  '"g  to 

effect  Nov.  30.  The  newspaper,  a  morn-  with  it.  We  are  frankly  glad  to  see  the  semi-weekly  now  published  by  cover  the  ̂ jor 
ing  publication,  has  been  purchased  from  Gazette  in  such  excellent  hands.”  the  cornpany,  Janies  J.  Weir,  publisher  P  s 

the  State  Gazette  Publishing  Company  by _ of  the  Press  stated  this  week.  ac  -  ,1,11  au  f 

Ferdinand  W.  Roebling,  Edward  C.  Rose  SPARTANBURC  SUN  SllSPFNns  Plans  are  going  forward  for  the  install-  '^«t. 

and  Frank  D.  Schrolh.  all  natives  of  SPARTANBURG  SUN  SUSPENDS  ^tion  of  a  modern  mechanical  plant.  His  headquarters 

Trenton  who  have  for  years  been  promi-  -  ..The  press  entered  the  field  when  Louis  at  the  New 

Ferdinand  W’.  Roebling,  Edward  C.  Rose 
and  Frank  D.  Schroth,  all  natives  of 

Trenton  who  have  for  years  been  promi- 

nently  identified  with  the  business  life  of  South  Carolina  Afternoon  Paper  Brush  and  Roy  Moorr,  publishers  of  Vatly  News <  _  Oz _ T7 _ A  T  T _ »-__l  n  .  *  onH  Kte* 

Westb*ook  Peclu the  city.  Forced  to  Quit  Nov.  9  the  Afanon  5/ar.  E^t  Liverpool  Retnew 

Mr.  Roebling  is  vice-president  and  c-.  ,  /o  ^  ^  c-  r  Ya/cm  News  purchased  the  daily  articles  are 

treasurer  of  the  John  A.  Roebling’s  Sons  The  Y/>aHa»i6urg  (S.  C.)  Nun  after-  .^eubpivtlle  Herald-Star  from  Charles  carped  %  the  Westbkook  Peclu 
Company.  He  is  the  son  of  the  late  Fer-  ".oc"  ^cn  published  D.  Simeral  last  July.  C‘”cago  Tribune 

dinand  Roebling  and  grandson  of  the  late  since  March  19-4,  under  the  caption  The  Incorporators  of  the  Press  Publishing  °cess  Service.  _ 
John  A  Roebling  father  of  the  Brooklyn  Sunset  announced  its  suspension  Nov.  9.  Company  are  James  J.  Weir,  John  D.  The  New  Chicago  Tribune  writer  ob- 

bridge  Mr  Rose  is  head  of  the  invest-  The  Sun  was  started  first  as  an  after-  Gardner,  Harry  A.  Cooper,  Carl  F.  .M-  tained  virtually  all  of  his  newspaper  ex- 
ment  house  of  Edward  C  Rose  &  Co.  "cion  and  Sunday  morning  newspaper,  but  lebaughm  and  A.  G.  Gardner.  perience  with  the  United  Press  Associa- 

and  is  also  vice-president' of  the  First  ?^tcr  a  few  months  the  Sunday  
morning 

National  Bank.  Mr.  Schroth  is  at  pres-  ‘^s^e  was  suspended.  A.  M.  Ca
rpenter, 

ent  secretary  of  the  State  Board  of  Taxes  ^^Jtor,  resided  recently.  -  i  u 
and  Assessments  There  are  no  other  (George  Koester,  formerly  with  the  ^uwaiu  n  v^iusuy,  urainanc  enue  oi  me  start  ot  the  Ues  Moines  News. 

sto'-kholders  Columbia  Record  and  later  with  the  the  Boj/om  Post,  was  called  as  witness  Subsequently  he  served  as  bureau 

-  tions,  his  first  newspaper  work  having 

Dramatic  Critic  as  Trial  Witness  !?cen  done  in  the  Chicago  office  of  the ,  United  Press.  From  there  he  went  to 
Edward  H.  Crosby,  dramatic  critic  of  the  staff  of  the  Des  Moines  News. 

■'“l^addiUon  to  the  newspaper,  .the  _pur-  f ^  W 
chase^rr^Twith  it  ̂ roprSirof^  -venue  was  given^  as  the  cause  trial  brought  by  W^^  Dallas,  Denver  and.New  York  D.ii^ 
job  printing  plant.  A  ..^ok  bind^y  is  of  the  suspe_i^ _  ^ also  included.  The  purchase  price  is  r-i  iinc  nar'K-  ocirnDircTATirvKi 
understood  to  be  approximately  $600,000.  CLUBS  

BACK  REFORESTATION 
Mr.  Schroth,  who  is  a  newspaper  man  - 

of  long  experience,  will  serve  as  editor  Every  A.A.C.W.  Member  Club  to  Be 
and  will  also  direct  its  business  manage¬ 
ment.  He  received  his  early  training  on 
the  Trenton  Times  and  for  more  than  15 

Azked  to  Boost  Forest  Week 

Every  Advertising  Club  in  the  United 

Olga  Petrova  actress  and  playwright,  bureau,  and  since  1919  has  been  a  member 
appropriated  the  plot  and  characters  for  of  the  United  News  New  York  staff her  play  The  White  Peacock  from  his  writing  signed  daily  features.  One  of 

Vs  u  A  his  first  assignments  for  the  Chicago  Tri- written  15  plays  and  has  had  nine  of  them  bune  was  covering  the  Chicago-Illinois 
proauced.  _  football  game  at  Chicago  last  Saturday. 

years  was  political  writer  for  the  New  States  and  Canada  will  be  asked 
 by  the 

York  Tribune  and  the  Philadelphia  Rec-  Associated  Advertising  Oubs  of
  the 

Bristol  to  Raise  Ad  Fund New  Paper  at  Oakfield,  N.  Y, 

be  actively  identified  with  its  administra-  i"  April  of  next  year  Malc^m  Muir,  country 
vice-president  of  the  McGraw-Hill  Com-  ^ 

The  State  Gazette  has  been  published  pany.  New  York,  and  chair
man  of  the 

by  the  State  Gazette  Publishing  Company  -Association  s  Committe
e  on  Reforestra-  1 

consisting  of  Henry  W.  Comfort,  presi-  t'^n,  stated  following  a  me
eting  of  the 

dent;  Charles  B.  Case,  secretary;  and  committee  at  the  Advertising  Club  o
f  I  ̂  

Charles  H.  Baker,  treasurer  and  general  ̂ cw  Aork.  „  .  i 

manager,  for  almost  25  years.  EXiring  H  may  be  recalled,  sai
d  Mr.  Aluir,  ■ 

this  iieriod  it  has  been  under  the  personal  Executive  Con^ittee  of  the  | 

m:inagement  of  Mr.  Baker.  Associated  Advertising  Clubs,  at  its  1 

Under  the  terms  of  the  sale,  the  new  Detroit  meeting  in  January  of  this 
 year, 

owners  purdiase  all  of  the  stock  of  the  g?ve  full  and  hearty  e
ndorsement  to  the 

State  Gazette  Publishing  Company,  and  Pla«  the  American 
 Forestry  Associa- 

as  Mr  Baker,  Mr.  Comfort  and  Mr.  tioii  for  increasing
  the  number  and  ex- 

('a.e  own  all  of  the  stock,  they  will  tent  of  our  nationa
l  forests, 

retire  from  the  company.  ,  \N  e  believe  that  the  .Advertising  Oubs 

Ever  since  the  Republican  party  was  '-'‘e  f.  very  important  factor 

founded  the  State  Gazette  has  always  creating  pu
blic  interest  111  this  im- 

been  a  staunch  supporter  of  the  principle 
 ‘  ’-URh  their  observance 

of  protection.  According  to  an  announce-  Forestry  ̂ 'eek.  \\  e  trust  that  every 
inent  made  by  Mr.  Roebling  the  paper 

would  continue  to  be  a  Republican  news-  Canada  will  s
tage  a  forestry  wee  this 

pacer  in  national  affairs.  The  first  paper  ^  .  'ave  reason  to  believe 

under  the  auspices  of  the  new  owners  will  ‘‘’^t  t ’e  vast  ma
jority,  at  leas  ,  will  do  so. 

be  issued  Dec.  1,  and  following  this  date  ^  'V’ll  appreciate  the  full  and  hearty 

it  is  understood  that  extensive  improve-  co-operation
  of  all  the  interes  s  repre- 

meiits  will  he  made  to  both  the  job  print- 
 advertising, 

in,,  ..,,1  nnvv=n:.npr  This  IS  Mr.  Miiir  s  second  year  as 

7  Reasons  why 
You  Should  At  Least  Try  Our 

CERTIFIED  DRY  MATS 
(1)  they  are  easily  conditioned  WITHOUT  steam¬ 

ing 

(2)  they  do  not  crush  standing  type 

(3)  they  are  readily  molded,  giving  deep,  sharp, 
even  impressions 

Oh,  Boy!  Gum 

be  issued  Dec.  1,  and  following  this  date  "e  win  app
rec  die  me  lun  anu  i.eariy 

it  is  understood  that  extensive  improve-  co-operation 
 of  all  the  interes  s  repre- 

mciits  will  he  made  to  both  the  job  print-  advertising, 

ing  and  newspaper  departments.  This  is 
 Mr.  Muir  s  second  year  as 

The  .State  Gazette  was  founded  in  1792. 

Matthias  Day,  a  practical  printer,  issued  '  ■'  ■ 
tlie  first  tiumber  of  the  State  Gazette  and 

AVw  Jersey  Adz>ertiscr.  The  memories  J  VjUm 

of  the  older  generation  concerning  it  go  ,  ”  •'  .  ,,  , 
hack  to  John  L.  Murphy  and  Charles  another  of  the  nationally  fa- 

Betchcl,  who  purchased  the  newspaper  in  mous  accounts  which  has  recog- 

1869.  For  many  years  the  old  home  at  nized  the  fact  that  the  Washing- 

Ihe  northwest  corner  of  State  and  Broad  fott,  D.  C.,  territory  cannot  be 

streets  was  one  of  Trenton’s  familiar  adequately  covered  without 
establishments.  Tl%rfc 

The  last  owners  purchased  the  State  1  11“ 
Gazette  from  the  John  L.  Murphy  Pub-  WT  L.*  ■ 
lishing  Company.  VV  StSlHllfi^Oll 
Commenting  on  the  sale  the  Trenton  ^ 

Sunday  Times  Advertiser  and  Evening  £ 
Times  said  iditorially : 

“For  the  new  owners  of  the  State  Ga-  The  futility  of  the  “one  paper 

zette,  as  for  the  old,  the  Sunday  Times-  buy”  argument  is  nowhere  better 
Advertiser  and  the  Trenton  Evening  illustrated  than  in  the  experiences 
Times  have  the  most  kindly  feeling.  In  of  its  national  advertisers, 
this  solid  community  there  is  room  enough  p^^YNE  BURNS  &  SMITH 

(4)  they  have  “stayback”  which  requires  only  a minimum  of  packing 

(5)  they  do  not  stick  to  the  plates 

(6)  they  shrink  UNIFORMLY 

is  another  of  the  nationally  fa¬ 
mous  accounts  which  has  recog¬ 
nized  the  fact  that  the  Washing¬ 
ton,  D.  C.,  territory  cannot  be 

adequately  covered  without 

(7)  they  enable  stereotypers  to  produce  perfect 

printing  plates. 

The 

Washington 
Times 

We  invite  you  to  make  a  trial  of  Certifieds  in 

your  own  plant  at  our  expense — samples  are  yours 

free  of  any  charge  or  obligation. 

Now  is  a  good  time  to  get  acquainted! 

The  futility  of  the  “one  paper 
bu3r“  argument  is  nowhere  better 
illustrated  than  in  the  experiences 
of  its  national  advertisers. 

CERTIFIED  DRY  MAT 
CORPORATION 

340  Madison  Avenue, New  York,  N.  Y. 

for  us  all.  .And  glory  enough,  too! 
Rivalries  and  differences  between  decent 

newspapers  are  largely  fanciful.  They 
are  mwh  like  the  fictions  between  op¬ 

posing  counsel. 

New  York  City— Boston 

G.  LOGAN  PAYNE  CO. 
Chicaco  •  Detroit  -  St.  Louis  -  Loo  Anceloa 

For  “wet  mat”  printing  with  DRY  MAT  facility — 
use  Certifieds. 

I 

‘World  to  co-operate  with  the  program  Bristol  (Va-Tenn.)  Chamber  of  The  Oakfield  (N.  Y.)  Independent 
of  the  American  Forestry  Association  in  appearance  recently  with  an 

It  is  anticipated  that  Mr.  Rose  will  be  Srrring  LerkaTSe^  "  fund’ of  $25,000  for  one  issue  of  16  pages.  Peyton  R."  HolMs president  of  the  company  under  the  new  ̂ ^e^k  which  probaWy  5lu  bf  observed  ̂ 10.000  of  which  will  be  used  for  editor  and  publisher.  Charles  C.  Avery 
ownership  and,  with  Mn  Roebling,  will  -  P  y  j  j  j  the  purpose  of  advertising  Bristol  to  the  is  president  of  the  publishing  corporation, 
be  actively  identified  with  its  administra-  n  Apn  of^  Muir,  vice-president." 

Made  in  the  U.  S.  A. 

■  f  t  " 



■WHIM'*" 
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TERRE  HAUTE  TRIBUNE SUNDAY,  OCTOBER  -25.  1925. 

TRIBUNE’S  NE\^'  PRESS  IS  MECHANICAL  WONDER 

Reproduction  of  page  from  the  Terre  Haute  Tribune,  50th  Anniver¬ 
sary  Number,  October  25th,  1925.  The  issue  consisted  of  304  pages — 
the  second  largest  newspaper  ever  printed  in  the  world — and  was 
the  first  issue  printed  on  a  new  HOE  Heavy-Pattern  Unit-Type 
Octuple  Press. 



Another  World’s  Mark  Set  on 
Hoe  Presses 

*The  Mitimi  Daily  Xcws  on  Aug¬ 

ust  2n<l,  1925,  printed  its  Anniver¬ 
sary  Number  of  304  pages,  re- 

jHirted  to  be  the  world’s  largest newspaper  issue.  This  gigantic 
issue  was  printed  on  a  HOE 

Heavy-Pattern  Unit-Type  Double 
Sextuple  Press. 

The  first  issue  printed  on  The  Tribune’s 
new  Hoe  Heavy-Pattern  Unit-Type 

Octuple  Press  was  304  pages — the  second 
largest  newspaper  issue  in  the  World. 

Dependability  of  Performance,  Quantity  and  Quality  of  Output  are  the  Invariable 

and  Enduring  Characteristics  of  Hoe  Machinery 

R.  HOE  &  CO.,  Inc. 
50't.520  GRAND  STREET,  NEW  YORK  CITY 

BOSTON  :  CHICAGO  ;  LONDON  :  DUNELLEN 
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N.  A.  N.  A.  ELECTS  NEW 
FOREIGN  MEMBERS 

Exclucive  Feature  Newt  Co>operative 

Organization  Extends  Membership 

to  Europe,  Egypt,  and  South 

America — Further  Plans 

The  North  American  Newspaper  Alli¬ 
ance  has  extended  its  membership_  inter¬ 
nationally  and  now  includes  in  addition  to 
its  American  and  Canadian  members  19 

newspapers  in  Europe,  Egypt,  Cuba  and 

South  America,  Coring  Pickering,  gen¬ 
eral  manager,  announced  this  week. 

The  Alliance  is  a  co-operative  organiza¬ 
tion  of  newspapers  for  the  gathering  and 
distribution  of  news  features,  reporting  to 
its  executive  committee.  Mr.  Pickering 
announced  that  the  total  circulation  of  its 

members  was  now  approximately  22,- 
OOd.OtX). 

Plans  are  under  way  for  the  admission 
of  important  newspapers  in  Asia  and 
Australasia. 

The  Alliance’s  London  offices  and  staff 
have  been  enlarged  to  care  for  the  Euro¬ 

pean  members.  H.  J.  J.  Sargint,  for¬ 

merly  telegraph  editor  for  Reuter’s  Ltd., 
has  ̂ en  appointed  foreign  editor. 

The  new  foreign  members  of  the  Al¬ 
liance  are; 

Vienna,  Neue  Freie  Presse;  Brussels, 

L’Etoile  Beige;  Havana,  Diario  de  la 
Marina;  Prague,  Ceske  Slovo;  Copen¬ 
hagen,  Berlingske  Tidende;  Helsingfors, 
Uiisi  Suomi. 

Paris,  Petit  Parisien;  Berlin,  Berliner 
Tageblatt;  Budapest,  Pesti  Naplo; 
MHan,  Corriere  della  Sera;  Rotterdam, 
Nieuwe  Rotterdamsche  Courant;  Oslo, 

'I'idcns  Tegn;  IL  arsaw,  Gazeta  Warszaw- 
ska  Poranna. 

Lisbon,  Diario  de  Noticias;  Madrid, 
Prensa  Espanola;  Stockholm ,  Dagens, 

Nyheter;  Zurich,  Neue  Zurcher  Zeitung; 
Buenos  Aires,  La  Prensa;  Alexandria, 

Egyptian  Gazette. 
.Membership  on  the  North  .American 

continent  is  to  continue  limited  to  71 

newspapers,  with  the  possible  addition 
of  one  more. 

Maj.  Pickering’s  announcement  was 
made  exclusively  to  Ewtor  &  Pub- 
lishi-:r  following  his  return  to  this  coun¬ 

try  from  a  four  months’  trip  abroad, 
during  which  he  concluded  negotiations 
with  the  new  European  members.  It 

was  first  decided  to  extend  the  .Alliance’s 
interests  abroad  last  April.  Details, 
however,  were  kept  secret  and  were  not 

revealed  until  this  week,  when  Maj.  Pick¬ 
ering  submitted  a  report  to  the  executive 
committee  of  the  .Alliance. 

Operation  of  the  Alliance  as  an  in¬ 
ternational  membership  organization  has 
been  functioning  for  the  past  two  months, 
Maj.  Pickering  revealed. 

Future  plans  call  for  the  appointment 
of  a  similar  administrative  executive  in 

New  York  to  direct  dealings  with  mem¬ 
bers  in  Asia,  Australasia,  and  South 
America. 

“We  found  first  of  all  that  three- 
quarters  of  our  feature  stories  were  in¬ 

ternational  in  scope,”  Maj.  Pickering  de¬ 

clared  in  commenting  on  the  expansion 

program. 
“We  had  correspondents  abroad,  whom 

we  will  continue  to  maintain,  but  we  be¬ 
lieved  the  addition  of  foreign  newspapers 

as  members  would  give  us  added  protec¬ 
tion,  and  would  aid  materially  in  arrang¬ 
ing  the  gathering  and  distribution  of  the 

feature  stories.” Members  of  the  executive  committee 

of  the  N.  A.  N.  A.  to  whom  Maj.  Pick¬ 

ering’s  report  was  submitted,  include: 
J.  R.  Bone,  Toronto  Star;  Robert  Mc- 
Clean,  Philadelphia  Bulletin,  George  E. 
Miller,  Detroit  News;  Ralph  Pulitzer, 

New  York  World;  and  C.  E.  L.  Win¬ 
gate,  Boston  Post  and  J.  Edwin  Murphy. 

PROBING  FAKE  POLICE  CARDS 

New  York  District  Attorney’s  Office 
Investigating  Forgeries 

The  New  York  district  attorney’s  of¬ 
fice  is  investigating  the  appearance  of 
spurious  newspaper  police  cards  among 
persons  not  entitled  to  carry  them. 
One  of  the  cards  to  the  attention  of 

the  District  Attorney  reads : 

“Official ;  International  News  Service, 
members  of  the  Associated  Press.  The 

bearer  is  an  accredited  representative  of 
this  service  and  any  courtesies  shown  him 

gathering  news  will  be  highly  appreciat¬ 
ed.  New  York,  San  Francisco,  New  Or¬ 
leans,  London,  Paris,  Montreal.  (Signed) 

C.  W.  Willis,  superintendent  field  serv¬ 
ice.  F.  H.  Worthington,  managing  direc¬ 

tor.” 

The  absurdity  of  the  forgery  is  seen  in 
the  wording  at  the  beginning  which 
makes  the  International  News  Service  a 
member  of  the  Associated  Press.  The 

two  names  appearing  on  the  cards  ap¬ 
pear  to  be  mythical  persons,  neither  the 
.Associated  Press  nor  the  International 

News  Service  having  any  one  with  these 
names  associated  with  them. 

Waukegan  Editor  Marries 

The  marriage  of  William  J.  Smith, 
editor  of  the  Waukegan  (Ill.)  Daily 

Sun  and  Lake  County  Independent  and 
Eula  S.  Qark  of  East  St.  Louis  took 

place  Nov.  11,  at  the  home  of  the  bride’s parents  in  East  St.  Louis.  The  bride  is 
a  niece  of  A.  T.  Spivey,  editor  of  the 
East  .St.  Louis  Journal..  Mr.  Smith  is 

president  of  the  Illinois  Press  Associa¬ tion. 

Turns  Readers  Into  Proofreaders 

The  New  York  Evening  World  this 
week  asked  its  readers  to  list  errors  in 

each  day’s  paper  for  cash  prizes  of  $50, 
$25,  $15,  and  $10.  A  woman  won  Tues¬ 
day’s  contest  with  340  errors,  the  major¬ 
ity  of  them  typographical.  In  explana¬ 
tion  the  pai)er  stressed  the  speed  of  news¬ 

paper  publishing. 

Herbert  E.  Ehlers  Dies 

Herbert  E.  Ehlers,  57,  city  editor  of 
the  Newark  Sunday  Call  for  the  past 
20  years,  died  at  his  home  in  Newark 
Nov.  12.  He  is  survived  by  his  wife 
and  three  sons. 

HUMORIST  TELLS  ’EM 
WHAT  IS  NEWS 

Neal  O’Hara,  Syndicate  Columist,  Says 

Dana’s  Epigram  Has  Changed — 

Explains  Why  to  Young  Men 

Entering  Journalism 

Neal  O’Hara,  who  writes  the  daily 

column  “Telling  the  World”  for  the  New 
York  World  Syndicate,  took  occasion  last 

week  to  furnish  young  journalists  with 

“the  latest  dope”  in  answer  to  the  ques¬ 

tion  “What  is  News?” In  his  column  he  wrote,  in  part : 

“Fifty  years  ago  an  editor  defined  news. 
‘If  a  dog  bites  a  man,’  he  said,  ‘that  is  not 
news.  But  if  a  man  bites  a  dog,  that 

IS  news.’ 

“A  lot  of  journalism  has  flowed  into 
the  waste  basket  since  that  wise  crack 

was  got  off.  News  is  a  different  article 
today.  The  old  epigram  changeth. 

“Young  men  who  are  rushing  into 
journalism  nowadays  should  get  hep  to 
the  following  dope: 

“If  somebody  robs  a  gasoline  filling 
station,  that  is  not  news.  And  if  a  gas¬ 
oline  filling  station  robs  somebody,  that 
isn’t  news,  either. 

“If  Miss  -America  appears  in  a  half¬ 
piece  bathing  suit,  that  is  not  news.  But 

it  would  make  a  swell  picture  for  the 

rotogravure  sectioa “If  John  D.  Rockefeller  gives  $10,000,. 
000  to  a  hospital,  that  is  not  news.  B® 
is  he  gives  a  dime  to  a  traffic  cop,  that 
is  news. 

“If  a  widow  parts  with  her  life’s  sav¬ 
ings,  that  is  not  news.  But  if  Valentino 
parts  his  hair  on  the  side,  that  is  news. 

“If  Prohibition  is  a  success  that  is  news 
to  everybody. 

“If  Jack  Dempsey  says  he  is  rarin’  to 
fight,  that  is  not  news,  even  if  he  bites 

a  dog  to  prove  it.” 

“If  Morris  (jest  imports  a  new  tht. 

atrical  troupe,  that  is  not  news,  but  you’ll 
have  a  tough  time  keeping  it  out  of  the 

paper. 

“If  the  Meat  Trust  announces  Thanks¬ 
giving  turkeys  will  be  cheaper  this  year, 

that  is  new’s  but  there’s  a  trick  clause 
in  it  somewhere. 

“If  a  visiting  British  author  says 
-America  is  wonderful,  that  is  not  news. 
But  if  he  says  America  gives  him  a  pain 

in  the  neck,  it  will  be  under  a  London 

dateline. 
“If  a  bandit  robs  a  bank  of  $10,000, 

that  is  not  news.  But  if  (Jerald  Chap¬ 

man’s  old  pals  are  suspected,  it  will  get 

a  place  in  the  paper  somewhere. 
“If  President  CJoolidge  has  nothing  to 

py,  that  is  not  news.  But  the  Wash¬ ington  correspondents  will  make  a  column 

and  a  half  out  of  it.” 

An  interesting  situation  in  "Lone  Bound."  The  uife  solving  the  mystery  of 
the  gold  vanity  case. 

LOVE  BOUND 
BEATRICE  BURTON’S 

PROMPT  SERVICE^ 

TYPE 
BORDERS -ORNAMENTS -BRASS  RULE 

Printers  ̂   Supplies 
KELLY  PRESSES '■KLYM AX  FEEDERS  '  PAPER  CUTTERS 

HAMILTON  WOOD  AND  STEEL  EQUIPMENT,  INCLUDING  OUR 

AMERICAN  CUT-COST  EQUIPMENT 

Carrted  in  stock  for  prompt  shipment  at  tht  foOvwing  Selling  Houses  of  thcj 

(American  Type  Founders  Qmpany 
BOSTON  RICHMOND  DETROIT 

NEW  YORK  ATLANTA  CHICAGO 

PHILADELPHIA  BUFFALO  CINCINNATI 

BALTIMORE  PITTSBURGH  ST.  LOUIS 

CLEVELAND  MILWAUKEE 

MINNEAPOUS  SAN  FRANCISCO 

KANSAS  CITY  PORTLAND 

DES  MOINES  SPOKANE 

DENVER  WINNIPEG 
LOS  ANGELES 

latest  and  best  newspaper  serial  is  now  ready  for 

release.  Better  than  her  “THE  FLAPPER  WIFE,” 

which  was  a  circulation  sensation.  Mrs.  Burton’s  new¬ 

est  serial — “Love  Bound” — is  an  amazing  and  intimate 

story  of  the  business  office  girl  who  in  a  few  short 

months  knows  “husbands”  better  than  the  wives  who 
have  lived  with  them  for  years. 

Immediate  wire  order  is  necessary.  FIRST  COME — 
FIRST  SERVED. 

JOHNSON  FEATURES,  Inc. 
1819  Broadway  New  York  City 
N.  B.  Leadinz  papers  in  New  York.  Baltimore,  Washfaifton,  Syracuso,  Chicago, 

Buffalo,  Pittsburgh,  Cleveland,  Toledo,  CincinnatL  Youngstown,  Memphis, 

Springfield,  Ills.;  Omaha,  New  Orleans,  Louisville,  Seattle,  Tacoma,  Portland 

(Oregon),  Spokane,  New  Haven,  Reading,  WichiU  Falls,  Gastonia,  N.  C. 

Have  bought  “Love  Bound” 
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Educational  Value  of  The  New  York  Times 

N  intelligent  and  clear  understanding  of  the  day’s 
news  is  an  absolute  necessity  in  present-day 
business  and  social  contacts. 

Each  day  the  true  newspaper  asks  arresting 

questions.  It  is  alive  with  suggestions  toward 

a  fuller  insight  into  the  ways  of  man  and  his 

universe.  In  the  broad  sweep  of  the  news,  it 

deals  in  a  single  day  with  many  of  the  great 

problems  that  confront  the  world.  In  its  pages 
there  is  a  wealth  of  human  drama;  there  are 

many  facts  far  stranger  than  fiction ;  there  is 
an  abundance  of  interest  and  a  multitude  of 

directions  for  extending  your  information. 

What  do  you  get  out  of  your  nezvspaper* 
The  news,  of  course. 

But  do  you  get  out  of  it  also — 

a  knowledge  of  current  history, 

a  clear  picture  of  the  course  of  great  events, 

a  multitude  of  suggestions  for  building  up 

your  information, 
a  stimulus  to  thought, 

a  method  of  arriving  at  sound  judgments — 

In  short,  does  your  newspaper  contribute 

vitally  to*  your  education  ? 
If  it  does  not,  you  are  getting  only  a  small 

part  of  what  the  true  newspaper  can  give 

you ;  for  the  time  you  spend  on  newspaper 

reading  you  are  receiving  only  half  a  return. 

The  New  York  Times  will  give  you  a  full 

return,  if  you  will  use  it  as  it  can  and  should 
be  used. 

Newspaper  reports  of  governmental  and  in¬ 
dustrial  affairs  give  the  reader  current  mate¬ 
rial  for  the  study  of  political  science  and 
economics. 

Investors,  bankers  and  brokers  find  in  its 

pages  a  continuing  course  in  finance.  The 

business  man  is  daily  given  the  facts  of 

industry  and  commerce. 

In  the  Magazine  Section  of  the  Sunday 

edition  are  illustrated  articles  on  the  outstand¬ 

ing  subjects  of  the  hour,  both  in  this  country 
and  abroad. 

The  Book  Review  Section  is  a  compendium 

of  authoritative  information  on  current 
literature. 

Students  at  schools  and  universities  find 

The  New  York  Times  valuable  in  courses  of 

history  and  current  events. 

Those  interested  in  foreign  affairs  obtain 

light  from  The  Times  on  the  political  and 
economic  problems  of  Europe. 

The  New  York  Times  is  a  day-by-day  history 

of  events — important  as  a  means  of  giving  the 
reader  a  conscious  part  in  the  life  of  the  xvhole xi'orld. 

Once  you  begin  to  follow  the  unfolding  of 

history  day  by  day  in  the  newspaper,  there 
will  be  aroused  a  curiosity  that  will  lead  you 

deep  into  the  reference  books.  If  you  will 

give  to  the  newspaper  only  the  application 

and  the  reflection  you  accord  to  your  simplest 

problem,  the  questions  it  raises  will  carry  you 

eagerly  into  your  library. 

To  answer  these  questions  is  to  broaden 

your  information  immeasurably;  to  consider 

their  significance  is  to  train  your  powers  of 

analysis  and  reasoning  and  thus  to  arrive  at 

sound  judgment. 

The  process  is  simple.  The  only  require¬ 
ment  is  that  you  read  the  important  news 

thoughtfully,  not  merely  scan  headline  and 

text.  If  you  will  do  this,  you  will  possess  the 

facts;  without  such  possession  sound  judg¬ 
ments  are  ixit  possible. 

The  largest  group  of  intelligent  and 

thoughtful  people  in  the  country,  professional 
men  and  women,  leaders  in  educational  groups 

and  in  business  read  ‘The  New  York  Times 
regularly.  It  is  kept  on  file  in  college  and 
public  libraries  and  in  business  institutions. 

Students  of  current  history,  politics,  econom¬ 

ics,  public  speaking  and  allied  subjects  use 
The  Times  as  a  texth<M)k.  When  you  quote  The 

New  York  Times  you  speak  xvith  authority.  The 
New  York  Times  is  the  newspaper  preferred 
above  all  others  bv  leaders  of  education. 

There  are  fezv  more  helpful  influences  in  shaping  the  course  of  educational  progress  tozvard  larger 

and  better  things  in  school  work  than  the  editorials  on  educational  topics  that  appear  in  The  New  York 

Times,  from  time  to  time.  Unlike  so  much  of  the  editorial  comment  in  the  newspapers  on  school  and 

college  conditions,  The  Times  editorials  show  a  clear  and  comprehensive  understanding  of  present-day 

needs  and  tendencies  in  American  education.  From  October  issue  “American  Education,”  Albany,  N.  Y. 
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E  D  I 
APPLAUSE 

Never  has  the  crying  need  of  standards  in  news¬ paper  mechanics  been  better  exposed  than  dur¬ 

ing  this  week  at  the  mid-season  convention  of 

ilie  American  Newspaper  Publishers’  Association.  We 
urge  our  readers  to  closely  examine  and  ponder  the 

proceedings,  printed  on  other  pages  of  this  issue. 

The  A.  X.  P.  A.  has  never  done  a  better  job  in  its 

existence  than  in  calling  this  conference  for  a  show¬ 

down  on  the  long-neglected  question  of  newspaper 

waste  and  lost  motion.  Some  of  the  cleverest  experts 

in  newspaper  manufacture,  speaking  there,  were  in 

perfect  agreement  that  the  time  had  come  for  the  or¬ 

ganized  press  to  do  something  to  bring  order  out  of 

chaos,  to  stop  wasteful,  uneconomic  practices,  to  get 

mechanics  of  the  daily  press  under  the  supervision  of 

the  engineer,  to  supplant  harum-scarum  methods  with 

order  according  to  the  dictates  of  modern  science. 

The  resolutions  adopted  at  White  Sulphur  Springs 

are  to  be  applauded  by  the  press  in  general.  The 

.\pril  convention  will  most  certainly  put  the  big  enter¬ 

prise  in  motion.  The  A.  X.  P.  A.  is  chartered  for 

large  service  to  the  daily  press  industry,  and  those  in 

command  of  it  are  determined  that  it  shall  function 

to  full  capacity.  The  White  Sulphur  Springs  reso¬ 

lutions  strike  a  new  and  happy  note. 

ll'liat  must  he  the  thoughts  of  a  reader  of  a 
Sunday  newspaper  Tohieh  contains  300  pages, 
impossible  to  read  short  of  two  or  three  days 

of  constant  application? 

PRESS  AGENT  ON  THE  RUN 

There  is  substantial  evidence  that  the  industrial press  agent  graft  is  having  hard  sledding.  Graft¬ 

ers  who  for  years  liave  had  easy  picking  in  some 

daily  newspapers  and  many  weekly  papers  are  not  find¬ 

ing  it  so  easy  these  days  to  place  their  deceitful  “news” 

and  “feature  stories.”  Their  employers  are  awakening 
to  the  fact  that  the  game  has  been  as  much  at  their 

expense  as  the  press,  the  great  bulk  of  the  material 

sent  out  representing  pure  waste.  Editors,  publishers 

and  advertising  men  are  adopting  the  policy  of  candid¬ 

ly  informing  heads  of  reputable  business  concerns  of 
unethical  and  in  instances  scandalous  methods  of  press 

agents  operating  in  their  names.  Press  agents  are 

losing  their  accounts. 

That  the  press  agent  is  squirming  is  shown  by  such 

incidents  as  the  following:  A  Chicago  advertising 

agency,  which  also  conducts  an  industrial  press  agent 

business,  has  abandoned  the  method  of  sending  free 

advertising  direct  to  editors,  but  now  hands  the  stuff 

to  the  special  advertising  representatives  of  news¬ 

papers,  which  helps  a  little  as  the  special  may  with 

one  sweep  of  the  hand  toward  a  waste  basket  save 

a  whole  group  of  editors  from  the  trouble  of  oix.‘ning 
the  futile  mail.  Other  press  agents  are  mailing  their 

stuff  in  envelopes  which  bear  no  printing.  Another 

game  is  to  induce  a  local  advertiser  or  local  agent 

to  hand  the  copy  in  to  the  editor.  The  demand  to  get 

the  stuff  printed  is  increasingly  frantic,  indicating  that 

the  press  agent  is  hard  pressed. 

Some  of  the  grafters  are  growing  ugly.  One  of 

the  smoothest  of  the  tribe  attempted  this  week  to  get 

Editor  &  Publisher  to  print  a  subtle  attack,  intended 

to  impugn  honesty,  upon  a  mid-west  newspaper  editor 

who  recently  made  an  address  charging  press  agents 

with  fraud.  When  Editor  &  Publisher  refused  to 

comply  the  press  agent  became  insulting. 

Editors :  Stop  using  all  press  agent  material ;  get 

your  own  news  or  go  without  it ;  make  national  dis¬ 
tributors  of  merchandise  who  employ  press  agents  buy 

their  space  on  even  terms  with  local  advertisers ;  meet 

the  spirit  as  well  as  the  letter  of  the  law  which,  for 

the  protection  of  readers,  demands  that  advertising 
be  labelled  as  such! 

Advertising  executives :  Send  the  stuff  back,  not 

to  the  press  agent,  but  to  his  employer  and  frankly 

expose  the  graft! 

Publishers :  When  you  see  a  piece  of  press  agentry 

in  your  columns  find  out  who  put  it  there  and  who 

was  paid! 

The  press  agents  are  on  the  run — keep  'em  running, 
say  we. 

I  A  L 

Wisdom  strengtheneth  the  wise  more  than 

ten  mighty  men  which  are  in  the  city. 

For  there  is  not  a  just  man  upon  earth,  that 

doeth  good,  and  sinneth  not. — Ecclesiastes,  VH; 
19,  20. 

PATTEE’S  DIRECT  MAIL 

JG.  P.ATTEE,  sales  director  of  the  Newcomb- Endicott  department  store  at  Detroit,  continues 

•  to  boost  tbe  direct-mail  business.  We  notice 

an  article  by  him  contributed  to  System.  He  tells 

how  his  company  sold  $21,608  of  merchandise  for  4.4 

per  cent  for  advertising. 

Fortunately,  for  those  who  hold  that  direct-mail 

advertising  does  not  compare  in  efficiency  or  economy 

with  newspaper  advertising,  Mr.  Pattee  reproduces 

with  his  article  facsimiles  of  letters  he  sent  by  mail 

to  the  store’s  customers  offering  merchandise.  These 
letters  explain  much.  One  describes  oriental  rugs  of 

amazing  beauty,  valued  at  from  $65  to  $125,  for  only 

$38.  The  letter  is  one  of  the  most  alluring  sales  argu¬ 

ments  we  have  seen  in  a  long  time.  It  would  melt  a 

heart  of  stone.  Who  would  ever  dream  of  being  able 

to  buy  a  $125  Persian  rug  for  $38?  Mr.  Pattee,  as 

a  lure  to  the  store’s  “best  customers,”  even  put  a 

“card  of  admission”  into  the  envelope — think*  of  it,  a 
card  of  admission  to  a  private  sale  of  cheap  rugs ! 

Mr.  Pattee’s  sensational  letters  naturally  pulled  a 
high  average  of  trade,  but  such  tricks  soon  wear  out, 

according  to  time-tested  experience.  When  his  store 

wants  to  move  its  legitimate  merchandise,  not  at  sen¬ 

sational  bargain  prices  and  with  such  doubtful  ex¬ 

pedients  as  a  “private  sale,”  but  for  true  values,  it 
uses  newspaper  columns. 

In  the  lead  of  the  System  article  the  gentleman  states 

that  his  firm  is  traditionally  committed  to  “only  honest 

merchandise  at  a  fair  price,”  so  it  must  be  true  that 
those  Persian  rugs  were  actually  worth  two  or  three 

times  the  price  asked  for  them  in  letter  advertising. 

Such  startling  bargains  might  be  sold  on  sight,  with¬ 

out  advertising  of  any  kind.  Put  the  Persian  rug 

described  in  Pattee’s  letters  in  any  high-class  store’s 

display  window  marked :  “This  Persian  rug  is  worth 

$125 ;  price  today.  $38,”  and  we  submit  that  police 
reserves  would  be  called  to  preserve  the  peace. 
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SATURDAY  ADVERTISING 

There  is  no  better  example  of  what  can  b 
done  with  Saturday  newspaper  advertising  iha 
is  offered  in  The  Philadelphia  Bulletin.  W. 

have  just  been  noticing  the  issue  of  November  7  j 
48-page  paper,  produced  normally,  without  special  V 
fort.  It  contains  165  individual  retail  store  adver. 
tisements,  as  well  as  the  announcements  of  all  tht 
department  stores  that  advertise  in  the  paper  on  other 

days  of  the  week. 
There  are  also  approximately  4,200  separate  classi¬ 

fied  advertisements  in  the  issue. 

The  Bulletin’s  half  million  circulation  does  business 
for  the  merchants  who  advertise  on  Saturday,  just « 
the  same  circulation  does  business  for  those  who  ad- 
vertise  on  other  days  of  the  week.  William  Simpson, 
business  manager,  tells  us  Bulletin  advertising  clients 

are  well  satisfied  with  Saturday  results. 

Saturday  editions  of  newspapers  of  merit  that  art 
unprofitable  are  simply  not  being  sold.  Much  busi¬ 
ness  is  more  suitable  for  a  Saturday  edition  than  the 
more  crowded  Thursday  or  Friday  numbers.  Satur¬ 

day  advertising  is  a  subject  that  must  be  intensively 
studied.  It  is  a  newspaper  problem  that  can  be  solved 

by  management,  indeed,  is  being  solved  by  enterprising 
executives  on  many  newspapers. 

Christmas  is  coming — for  Neu>shoys,  who 

make  possible  the  success  of  daily  journalism. 

RADIO  ADVERTISING 
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Editor  &  publisher  has  come  in  for  ci 
siderable  censure  during  the  past  two  years  i 

its  editorial  attitude  of  objection  to  radio  brua 

cast  advertising.  In  some  quarters  our  motives  ha  ' 
fieen  regarded  as  merely  partisan  to  the  newspat^ 

As  a  matter  of  fact  we  have  objected  to  radio  adverj 

tising  for  the  sound  seasons:  (1)  In  its  indirect  forirP 
it  is  deceptive  and  an  imposition  on  the  public ;  (2)  I 

cannot  obtain  direct-advertising  results;  (3)  it  \i  | 

lates  the  long-sought  ethical  rule  that  advertising  m ;  | 

he  labelled ;  (4)  in  that  It  cannot,  by  its  naf’-t.  ch 
liver  substantial  values  to  advertisers,  it  is  a  mena 

to  the  advertising  bu.siness;  (5)  it  is  not  only  unib 

to  established  media  but  is  a  blow  at  the  fine  ne* 

science  of  communication,  radio,  a  blessing  if  proptr!. 

used,  a  curse  if  abused. 

Editor  &  Publisher  this  week  calls  attention  to  ile 

resolutions  adopted  at  Mr.  Hoover’s  radio  conferuac 

at  Washington,  published  in  full  in  another  columr, 

officially  confirming  all  we  have  been  contending  i:: 
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“Christian  Science  Monitor”  recently  pub¬ 
lished  an  Ohio  special  edition  which  might  be 

used  as  a  model  for  such  enterprises — a  special 
edition  of  such  editorial  merit  as  to  warrant 

permanent  filing. 
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A  NOVEL  CONTEST 

PRIZES  to  readers  who  detect  errors  in  the  ncv. editorial  or  advertising  columns,  are  being  ‘ 

fered  by  the  New  York  Evening  World.  T 

sum  of  $50  is  paid  for  the  longest  list  of  ina^  cur.ni 

in  a  single  issue,  $25  for  the  second,  $15  for  the  t!:!' 
and  $10  for  the  fourth.  Errors  in  punctuation  i 

not  count.  But  if  a  reporter  mis-spells  a  name 

intersects  parallel  streets,  or  if  an  editorial  \':i' 
mixes  his  dates  in  historical  reference,  or  a  prir^ 

transposes  or  makes  a  typographical  blunder,  it 

valid  for  a  count.  Any  statement  of  fact  may challenged. 

This  is  a  novelty  and  nothing  could  be  better  o 

culated  to  stimulate  newspaper  makers  in  the  rcastk 

quest  of  accuracy.  That  the  contest  is  intercstii^ ' 
the  public  was  shown  by  the  large  response  the  Wn 
received  from  its  first  contest  issue.  Hundreds 

keen-eyed  readers  reported  an  error  in  a  date  a' 

also  a  reporter’s  slip  in  reference  to  the  celebra! 

of  a  Saint’s  Day.  World  writers  have  not  only  ’ 
pass  the  copy-desk,  but  run  the  gauntlet  of 

critical  throng  of  readers  who  are  well  paid  for  t 

detection  of  errors.  In  the  meantime  the  VYoi 

builds  an  enviable  public  reputation  for  accuracy. 
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PLAREN’CE  VV.  BARRON,  publisher 
^  of  the  Boston  News  Bureau  and  Wall 

Street  Journal,  sailed  Nov.  7,  from  New 

York  on  the  liner  “Paris”  for  a  European 

tour. 

John  L.  Stewart,  publisher  of  the 

H’asltington  (Pa.)  Observer  and  Re¬ 
porter  and  president  of  the  Pennsylvania 

Sewspai)er  Publishers’  Association,  sailed 
this  week  from  San  Francisco  for  a  trip 

around  the  world.  He  will  return  next 

April. 
Oscar  Woodruff,  editor  and  publisher 

of  the  Dansville  (N.  Y.)  Express  for  the 

past  5<>  years,  observed  his  86th  birth¬ 

day  recently. 

Grove  Patterson,  executive  editor  of 

the  Toledo  Blade,  and  Mrs.  Patterson 

have  been  touring  Florida  and  the  south¬ 

ern  battlefields. 

tlnel,  was  severely  injured  when  she  fell 
from  the  running  board  of  an  automobile. 

Dick  Hutchenson,  Houston  Press  re¬ 
porter,  has  returned  to  Rice  Institute  to 

complete  his  course. 

newspaper  has  appointed  the  following 

representatives:  New  York.  Michael  .Alt¬ 
schuler;  Chicago,  E.  H.  Moran;  Kansas 

City,  J.  H.  Miller. 

Burton  Davis,  writer  of  the  “Sidewalk  A  many  progressive  pub-  PLANTS  AND ........  ti,..  lisners  of  small  prowintr  Florida 

L. 

IN  THE  BUSINESS  OFFICE 

A.  MORRIS  has  resigned  from  the 

Damdlle  (Va.)  Register  and  Bee 
staff  to  become  circulation  manager  of 

three  Florida  papers,  the  Palm  Beach 

World,  Delray  Daily  Press  and  Boca 
Raton  News. 

Donald  F".  Grey,  formerly  assistant 
business  manager,  Portland  (Me.)  Ex¬ 

press- Adz'ertiser,  and  recently  of  the 
Worcester  Telegram  and  Gaaette,  has 

succeeded  Everett  B.  Harvey  as  busi¬ 

ness  manager  of  the  Quincy  (Mass.)  Pa¬ 
triot  Ledger. 

Revue”  for  the  Houston  Chronicle,  has 
gone  to  the  New  York  Evening  Post. 

Fred  H.  Strong  is  now'  assistant  city 
editor,  St.  Paul  Daily  Nnvs. 

Arthur  J.  Shannon,  column  conductor 

on  the  Seattle  Daily  Star,  and  Mrs. 

Shannon,  are  parents  of  a  daughter,  born 
Nov.  1. 

William  Corbett  of  Waynesboro,  Pa., 

formerly  circulation  manager  of  the 

Hagerstown  (Md.)  Herald-Mail,  is  now 
state  editor  of  the  Philadelphia  Inquirer. 

Norval  N.  Luxon,  city  editor  of  the 

Cantors  (O.)  Neivs,  is  improving  after 

a  seven  weeks’  illness  in  a  Canton  hos¬ 

pital. R.  .A.  Dickerson  has  joined  the  copy 

desk  staff  of  the  Des  Moines  Register. 

Chauncey  H.  Derby  formerly  with 

newspapers  in  Wilkes-Barre,  Scranton 

and  Altoona,  Pa.,  is  now  managing  edi¬ 
tor  of  the  Staten  Island  Advance,  New 

York,  succeeding  St.  John  McLean  who 

has  purchased  a  paper  at  Hamburg,  Pa. 

John  B.  Long,  Jr.,  city  editor  of  the 

Omaha  Bee,  has  resigned  to  join  the  pub¬ 
licity  department  of  the  Northwestern 
Bell  Telephone  Company. 

J.  Maxwell  Beers,  of  the  editorial  staff, 

Elmira  (N.  Y.)  Adi’ertLser,  was  recently- 
elected  to  the  city  council. 

lishers  of  small  growing 

newspapers,  is  H.  H.  Hudson, 

of  the  Titusville 

(Fla.)  Star  Ad¬ vocate. 
Mr.  Hudson 

entered  the  news¬ 

paper  business  in 1914  as  classified 
solicitor  on  the 

Des  M  0  i  n  e  s 
News.  .After  a 

year,  in  that  capa¬ 

city  he  was  trans¬ 
ferred  to  the  dis¬ 

play  staff  where he  remained  nine 

years.  The  last 

year  he  was  with 
the  News  he  was 

II.  H.  Hudson 

EQUIPMENT 
publisher  AKRON  (N.  Y.)  JOURN.AL,  pub- 

^  lished  by  J.  C.  Murphy,  will  be  moved 
soon  into  the  Buchner  building  on  Main 

street.  The  property  has  been  purchased 

by  Mr.  Murphy. 
Buenos  Aires  La  Prcnsa  has  ordered 

a  second  16-page  Hoe  intaglio  press  for 
rotogravure  printing. 

Elrod  casters  have  been  installed  by 

the  following  papers :  Cincinnati  Tiines- 
Star,  Daytona  Beach  (Fla.)  Jmirnal, 

Deland  (Fla.)  Nezvs,  Evangelical  Mess¬ 

enger,  Cleveland,  and  the  Calcutta  States¬ 
man,  India. 

Brooklyn  Times  has  ordered  two  16- 
page  press  units  and  one  double  folder 
from  R.  Hoe  &  Co. 

MARRIED manager  of  the  advertising  department. 
In  the  fall  of  1922,  he  was  transferred  .-iott-tu  \ on  t>  wtjT'rTXT/-'  r  ■ 

to  the  Cleveland  Press,  where  he  served  WGUTHARD  P.  WHITING,  for  eight 

nearly  three  years  in  the  advertising  with  the  advertising  department department. 

Just  recently,  he  realized  an  ambition 
he  had  long  held  in  the  purchase  oi 
the  Star  Advocate. 

HOLDING  NEW  POSTS 

R.  B.  Deane,  for  two  years  with  the  D.  JENCKES,^  from  reporter, 

foreign  advertising  department  of  the  St.  Paul  Dispatch-Pioneer  Press,  to 
Syracuse  (N.  Y.)  Journal  has  been 
named  manager  of  foreign  advertising, 

^{ami  (Fla.)  Herald. 

Emile  F.  Freniere  formerly  with  the 

Boston  Herald  and  lately  with  the 

Worcester  Telegram-Gacette  is  now  ad¬ 
vertising  manager  of  the  Hudson  (N.  Y.) 
Daily  Star. 
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IN  THE  EDITORIAL  ROOMS 

\t  W'.  DICKEY,  managing  editor  of 
the  Springfield  (Mass.)  Union,  is 

conducting  a  class  in  Journalism  for  the 

State  Division  of  University  Extension 

in  Springfield. 

L.  Thomas  Simonyi,  formerly  on  the 
staff  of  the  Wall  Street  Journal  is  now 

with  the  brokerage  house  of  Shearson, 

Hamill  &  Co.,  members  of  the  New  York 

Stock  Exchange. 

Theodore  H.  Townsend  has  resigned 

as  assistant  editor.  Dairymen’s  League 
News,  to  become  editor  and  business 
manager  oi  the  Waterville  (N.  Y.) 
Times. 

Bruce  Copeland,  turf  writer,  and  for¬ 
merly  connected  with  the  Chicago  Daily 

Journal  and  Chicago  Evening  American 
is  now  on  the  editorial  staff  of  the  Chi¬ 

cago  Daily  News. 

“Pop”  Boone,  sports  writer  on  the 
Fort  Worth  Record  prior  to  its  sale  to 
Amon  G.  Carter  of  the  Star-Telegram, 

is  now  writing  sports  on  the  Fort  Worth 
Press. 

J.  \V.  Robson  of  the  Dayton  Daily 
News,  was  awarded  $100  by  Liberty 

publicity  director,  St.  Paul  Association 
of  Public  and  Business  Affairs. 

Miss  Florence  M.  Brown,  from  Minne¬ 
apolis  Journal,  to  feature  writer,  St. 
Paul  Daily  News. 

Frank  Dooley,  from  city  staff,  Buffalo 

Evening  Netvs,  to  Buffalo  Courier. 

James  Trainor,  from  city  staff,  Buf¬ 

falo  Courier,  to  Buffalo  Evening  Nesvs. 

Sidney  Curtis,  from  district  man,  Lynn 

(Mass.)  Telegram-News,  to  reporter, 
ITest  Palm  Beach  (Fla.)  Times. 

Don  Hinga,  from  assistant  news  edi¬ 

tor,  Fort  Worth  Record,  to  assistant  city- 
editor,  Houston  Press. 

Max  Jacobs,  from  police  reporter, 

Houston  Press,  to  Houston  Post-Dis¬ 

patch. Arch  MacDonald,  from  Minneapolis 

(Minn.)  Tribune  to  editorial  staff,  Des 

Moines  (la.)  Register. 

Glenn  Rohrbach,  from  manager  of  clas¬ 

sified,  Moline  (Ill.)  Daily  Dispatch,  to 

advertising  staff,  Deere  &  Co.,  Moline. 

James  Keefe,  from  Minneapolis  Daily 

Star,  to  copy  desk,  St.  Paul  Daily  Ne~Ms. 

L.  E.  Eskelson  has  taken  charge  of 

the  Pukwana  (S.  D.)  Press-Reporter, 

succeeding  J.  W.  Jackson,  who  has  gone 
to  Nebraska. 

Robert  Good,  of  the  Caivker  City 

(Kan.)  Ledger,  and  former  assistant 
state  business  manager,  has  purchased 

the  Ottawa  (Kan.)  World,  Democratic weekly. 

R.  L.  Barnard,  one  of  the  owners  of  the 

Ketchikan  (Alaska)  Chronicle  since  it 

w-as  established  five  years  ago,  has  sold 

his  interest  to  his  partner,  E.  C.  Morris¬ 

sey. 

Fred  Zeigler,  Jr.,  editor  of  the  Green- 

castle  (Pa.)  Echo-Pilot,  owned  by  the 
late  William  J.  Patton,  has  purchased 
that  paper. 

Selah  (Wash.)  Optimist  was  sold,  Oct. 

29,  by  Roy  C.  Irvine  to  John  Simonson, 
former  newspaper  man  and  now  a  fruit 
ranch  owner. 

advertising  department 

of  the  Des  Moines  Register  and  Tribune - 

News  to  Miss  Florence  M.  Blount  re¬ 

cently.  Mr.  Whiting  is  now  with  the  ao- 

vertising  department  of  the  F'ord  Motor 
Company. 

Ralph  M.  Rhoderick,  editor  of  the  Mid¬ 
dletown  (Md.)  Valley  Register,  to  Miss 
Mildred  M.  Speak  of  Middletown,  Oct. 

31. 

Gilson  B.  Gray,  Jr.,  formerly  of  the 
Nezu  York  Herald  Tribune,  and  now 

with  Barton,  Durstine  &  Osborn  to 

Miss  Mary  Frances  Buffum  of  Louisiana, 

Mo.,  recently. 

PRESS  ASSOCIATION  NOTES 

WITH  THE  SPECIALS 

pREDERIC  A.  KIMBALL  has  joined 
^  the  staff  of  the  S  G.  Lindenstein, 

Inc.,  publishers  representatives,  New 
York.  He  has  been  in  the  newspaper 

representative  Business  in  New  A'ork  for 
the  past  20  years. 

Paul  F.  Clark  formerly  with  the  Port¬ 

land  (Me.)  Press  Herald  has  joined  the 

staff  of  Carroll  Swan,  publisher’s  repre¬ sentative,  Boston. 

Photoplay  Neivs,  illustrated  weekly 

SPECIAL  EDITIONS 

T  AKELAND  (FLA.)  LEDGER.  224- 
*  ̂   page  Tourist  edition,  Sunday,  Nov.  1. 

Lebanon  (Ind.)  Reporter,  32-page  edi¬ 
tion  in  connection  with  annual  Corn  Car¬ nival. 

OttauHi  Citisen,  22-page  edition  in  con¬ 
nection  with  Eastern  Canadian  Laundry 

Owners  Association  convention,  Nov.  5. 

Minneapolis  Daily  .Star,  40-p<-ige  Prog¬ 
ress  of  Minneapolis  edition,  Oct.  31. 

Duluth  Nezvs-Tribune,  68-page  En¬ 
closed  Car  edition,  Nov.  1. 

Cobleskill  (N.  Y.)  Times,  26-page 

Progressive  New  A’ork  edition,  Nov.  6. 
Atlantic  City  Press-Union,  64-page 

Know  Your  City  Day  edition,  Nov.  6. 

ASSOCIATIONS 

TVTEWSPAPERMEN’S  GOLF  CLUB 
'  OF  BOSTON  held  its  last  tourna¬ 

ment  of  the  season  at  the  Bellevue  Golf 

Club  last  week.  Thanksgiving  turkeys 

were  given  to  the  winners.  They  were: 

Class  .A,  C.  S.  Jacobs,  Boston  Post;  Class 

lyj  M.  OPPEGARD,  St.  Paul  cor- •  respondent  of  the  Associated  Press, 
and  Mrs.  Oppegard  are  parents  of  twin 

girls. Joseph  L.  Jones,  United  Press  foreign 
editor  sailed  from  New  York  for  Lon¬ 

don,  Nov.  7,  to  join  the  London  U.  P. 

staff.  Larry  .Allen,  Ixindon  manager,  ar- 

Magacine  last  week  for  his  tip  on  the  rived  this  week  in  New  York  to  take 

ict  of  bravery  that  won  the  publication’s  charge  of  the  foreign  desk. 
weekly  $1,000  prize. 

Harold  .Allegree,  has  been  made  tele¬ 

graph  editor  of  the  Wichita  Beacon  suc¬ 

ceeding  James  Joyce. 

.Aubrey  Cossar,  former  Louisville  news¬ 
paper  man  was  recently  elected  sheriff 

of  Jefferson  county.  He  was  at  various 

times  with  the  Associated  Press,  Louis- 

dlle  Courier-/ oumal  and  Times,  Louis¬ 
ville  Herald,  and  the  Ohio  Valley  News 
Service. 

Sam  Kopp,  formerly  w-ith  the  N'ezvark 
Sunday  Call  aixl  the  Newark  Ledger  is 
now  new-s  editor  of  the  Palm  Beach 

Times,  going  there  from  the  rewrite 
desk  of  the  Tampa  Times. 

Hazel  Fletcher,  reporter  for  the  5*/. 
Paul  Daily  News,  has  resigned. 

Miss  Margaret  Morrison,  society  edi¬ 

tor  of  the  Centralia  (Ill.)  Evening  Sen- 

Ralph  Turner,  news  manager  of  the 

United  News,  New  York,  visited  the 

L’nited  News  Washington  bureau  this 

w-eek. 

CHANGES  OF  OWNERSHIP 

OOSCOE  H.  LARSON,  has  purchased 

the  Irene  (S.  D.)  Tri-County  Neivs, 
succeeding  W.  W.  Myreholt,  Nov.  1. 

F.  H.  Plumb  of  Bagley,  la.,  for  the 

last  year  a  partner  with  H.  E.  Hankins  in 

the  publication  of  the  North  Guthrie 

(la.)  Neivs  published  at  Bayard,  has 
sold  his  interests  to  Mr.  Plumb  and  will 
retire. 

George  S.  Peck,  who  with  C.  F.  Brown 

of  Palouse,  purchased  the  Lacrosse 

(Wash.)  Clipper  in  the  early  summer, 

sold  his  interest  in  the  paper  to  his 

partner  recently. 

Figures  Don’t  Lie! I F  YOU  want  to  know  the  name  of  the  most  popular  daily  illustrated  feature news  service,  take  a  look  at  the  figures  w-e  are  going  to  give  you  in  a 
scries  of  advertisements  in  the  Editor  &  Publisher,  of  which  this  is 

the  first. 

Central  Press  is  dominant  in  the  dominant  states. 

Consider  North  Carolina,  for  instance. 

The  newspapers  with  the  largest  circulation  and  widest  influence  in  this 

important  key  state  are  the  Charlotte  Observer,  the  Raleigh  News  and 

Observer,  the  Greensboro  News  and  the  Winston-Salem  Sentinel. 

All  four  are  using  the  Central  Press  Association’s  full  daily  general  service 
in  making  and  holding  readers. 

Central  ^sieiociation 
V.  McNitt President 

Central  Press  Bldg. 
Cleveland 

II.  A.  McNitt 
Manager 

PS. — fVe  produce  the  world’s  best  daily  picture  page. 
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B,  Alex  Kennedy,  Globe;  Novice  class, 
J.  J.  Hallahan,  Globe. 

Woman’s  Press  Club  of  Denver  has 

inaugurated  a  series  of  evening  “Shop 
Talks,”  to  be  held  once  a  month  in¬ 
formally  about  the  club  fireplace.  At 
these  gatherings  established  writers  will 
discuss  magazine  and  syndicate  markets 
and  allied  topics. 

Medina  (N.  Y.)  Advertising  Club 
has  elected  these  officers :  President, 

Raymond  Feller;  vice-president,  Freder¬ 
ick  Neff;  treasurer,  D.  A.  Barnes;  secre¬ 
tary,  Percy  Krompart. 

Missouri  Republican  Editors’  Asso¬ ciation  will  hold  its  annual  session  at 

Jefferson  City,  Nov.  20-21.  Walter  S. 
Dickey,  publisher  of  the  Kansas  City 

Journal-Post  and  president  of  the  Asso¬ 
ciation  will  preside. 

Advertising  Club  of  Danbury,  Conn., 

was  organized  recently  with  the  follow¬ 
ing  officers:  President,  Harry  S.  Pal¬ 
mer;  vice-president,  Joseph  S.  Landsman; 
secretary,  Harold  J.  De  Puy;  treasurer, 
Leopold  Levy;  board  of  directors,  E.  R. 
Barnard,  Frank  W.  Hanson,  Lz;onard 

Brady,  Jesse  W.  Hill,  Fred  C.  Brown, 
C,  J.  Fisher,  William  A.  Deakin,  R.  F. 
Foster,  E.  Janeway,  R.  E.  Landers,  Miss 
Katheryn  Lane. 

Aurora  (IlL)  Advertising  Club,  in¬ 
active  for  several  years,  has  been  re¬ 
organized  with  43  members  and  the 
following  officers:  C.  W.  Hoefer,  Aurora 

Beacon-N ews,  president ;  W.  F.  Hitch¬ 
cock,  vice-president;  J.  M.  Strotz,  secre¬ 
tary;  and  C.  H.  Curtis,  treasurer. 

First  district  conference  of  the  Iowa 

Press  Association  was  held  at  Chero¬ 
kee,  Iowa,  last  week  with  publishers  and 
editors  from  15  counties  attending.  Justin 
Barry,  Cherokee,  was  elected  president; 

W.  J.  Stearns,  Inwood,  vice-president, 
and  Otto  Bartz,  Sheldon,  secretary- 
treasurer. 

Advertising  Club  of  Baltimore  heard 

an  address  by  Robert  K.  Leavitt,  secre¬ 
tary-treasurer  of  the  Association  of  Na¬ 
tional  Advertisers  at  its  regular  meeting, 

Nov.  11.  Mr.  Leavitt  spoke  on  the  pre¬ 
ventable  wastes  in  advertising. 

ASSOaATlON  CHIEFS 

% 
y 

TDECAUSE  he  thought  the  work  inter- 

^  esting,  C.  E.  Blewer,  circulation  man¬ 
ager  of  the  Binghamton  Press,  became 

a  newspaper  man 

15  years  ago. 
His  interest  car¬ 
ried  him  beyond 

mere  routine  of¬ 
fice  work,  and 

into  association 
endeavor.  A  few 
weeks  ago,  he 

was  elected  presi¬ 
dent  of  the  New 

York  State  Cir¬ 
culation  Manag¬ 
ers’  Association. 

Mr.  Blewer 
started  newspaper 
work  in  1910  on 
the  Press,  his 

only  newspaper  connection.  After  three 
years  as  outside  traveling  agent,  he  was 
promoted  to  his  present  position,  which 
he  has  held  since. 

“Harmony  and  co-operation,”  Mr. 
Blewer  said,  “are  the  two  words  which 
mean  most,  when  translated  into  action 
in  a  newspaper  circulation  department. 

“I  favor  the  independent  carrier  sys¬ 
tem,”  he  added,  “because  I  believe  the 
psychology  of  co-operation  it  produces 
is  conducive  of  greater  effort  and  better 

service  by  each  carrier  to  the  sub¬ 

scriber.” 

Before  his  election  as  association  presi¬ 

dent,  Mr.  Blewer  was  first  vice-presi¬ 
dent  of  the  New'  York  State  Circulation 

Managers’  Association. 

C.  E.  Blewer 

ON  THE  MECHANICAL  SIDE 

jrRNEST  ROBBINS,  foreman  of  the 
_  stereotyping  department.  Salt  Lake 

City  Deseret  Neios,  has  gone  to  southern 
California  on  a  visit. 

Charles  Thomas  has  joined  the  compos¬ 

ing  force,  Des  Moines  Register  and  Tri- 
bune-NczL's. 

FLASHES 

Now  is  the  time  for  the  press  agent 

to  begin  explaining  why  turkeys  will  be 

higher  this  year. — New  York  Telegram 
and  Evening  Mail. 

In  Wilkes-Barre,  at  any  rate,  the 

journalist  has  the  proverbial  lean  and 

hungry  look,  according  to  the  Times - 
Leader,  which  says  that  there  will  be 

excluded  from  the  press  box  “all  but 
bonified  newswriters.” — F.  P.  A.  in  Neiv 
York  World. 

New  Pest  Attacks  Florida  Palms. — 
Headline.  What  is  it?  Itch? — Little 
Rock  Arkansas  Gacette. 

A  man  can  smell  with  his  nose,  but 

that’s  where  a  woman  shines. — Columbia 
Record. 

A  resort  is  a  pleasant  strutting  ground 

where  nobody  knows  how  unimportant 

you  are  at  home. — New  York  Telegram 
and  Evening  Mail. 

If  only  philanthropists  would  give  it 
back  to  the  same  people  they  took  it 
from. — Roanoke  World-News. 

Increase  of  autos  suggests  propriety 

of  changing  national  flower  from  golden- 
rod  to  car-nation. — Wall  Street  Journal. 

Still,  the  modern  girl  knows  as  much 
about  a  needle  as  the  modern  boy  knows 

about  a  bucksaw. — Wichita  Falls  Record- 
News. 

“If  Shakespeare  were  alive  to-day  he 
would  be  looked  upon  as  a  remarkable 

man.” — Lecture.  Sure,  he  would  be  over 

300  years  old. — Chicago  Herald-E.vam- incr. 

It  would  be  fine  if  clothing  1 
facturers  would  sew  on  buttons  with  the 

same  care  that  is  devoted  to  the  affixing 

of  size  and  price  tags. — Florence  (Alii 

Herald.  
’ 

Nobody  is  more  aroused  to  rebellious 
comment,  when  intolerance  menaces  hu¬ 
manity,  than  Prof.  Heywood  Broun.  Hh  \ 
theory  is  that  when  the  man  bites  the 

dogma,  that’s  news. — F.  P.  A.,  New  York  ̂  World.  I 

Armored  cars  will  evidently  have  to 

be  sent  under  convoy. — Springhcld  Rt. 

ptMican. London  now  boasts  of  titled  typists.  If 

they  can  spell  they  certainly  are  ladies 

of  quality. — /.  R.  Wolf,  in  Milxoaukei 

Journal. 

“What  shall  we  do  with  sewage?” 

Well,  let’s  not  dramatize  it. — New  York 
Telegram  and  Evening  Mail. 

Did  the  moths  enjoy  your  overcoat  last 

summer  ? — Columbia  Record. 

Furniture  Ad  Standards  Adopted 

Advertising  standards  for  the  sale  oi 
furniture  were  this  week  adopted  by  the 
furniture  dealers  of  Washingpton,  D.  C, 

the  Better  Business  Bureau  announced. 

The  campaign  to  corrfect  any  wrong  im¬ 
pression  in  the  advertising  of  furniture  is 

known  as  “Name  the  Woods”  program. 
The  program  provides  for  the  naming  in 
advertising  of  articles  of  furniture  the 
actual  woods  composing  the  exposed 

surface  of  the  piece  of  furniture.  Wash¬ 
ington  is  one  of  the  first  cities  to  adopt 

this  program.  The  Washington  Furni¬ 
ture,  Carpet  and  Upholstery  Association, 

which  has  approved  these  new  advertis¬ 
ing  standards,  has  appointed  a  committee 
to  co-operate  with  the  Better  Business 
Bureau. 

WHAT’S  WHAT  IN  THE  FEATURE  FIELD 
Rev.  S.  Parket  Cadman,  D.D.,  Becomes  a  Syndicate  Writer — “Great 

Love  Moments’’  in  Picture,  New  Ledger  Offering — McClure 

Preparing  “The  Review  of  the  Year” 

DEV.  S.  PARKES  CADMAN,  D.  D., 

noted  Brooklyn  clergyman,  has  de¬ 
cided  to  enter  the  syndicate  field  as  a 
writer  for  the  New  York  Herald 

Tribune  Syndicate,  Harry  Staton,  syndi¬ 
cate  manager,  announced  this  week. 

A  contract  w'as  signed  by  Dr.  Cad¬ 
man  late  last  week.  He  will  begin 
writing  a  daily  feature  Jan.  1,  1926. 

The  name  of  the  Cadman  feature  has 

not  yet  been  decided.  As  described  by 
Mr.  Staton,  it  will  endeavor  to  be  a 

sort  of  “clearing  house  of  human  emo¬ 

tions.” “Dr.  Cadman  will  answer  five  ques¬ 
tions  each  day  submitted  by  newspaper 

readers,”  Mr.  Staton  said.  “These  ques¬ 
tions  are  not  to  be  religious  or  con¬ 

troversial,  but  regarding  the  readers’  own 
problems,  ethics,  and  human  and  social 

conduct.” The  clergyman  on  Sundays  occupies 

the  pulpit  of  the  Central  Congrega¬ 
tional  Qiurch,  Brooklyn,  but  is  known 
to  a  wider  audience,  because  of  his 
addresses  over  the  radio.  He  is  said  to 

have  “stepped  into  the  shoes”  of  Henry 
Ward  Beecher. 

Ledger  Syndicate,  Philadelphia,  an¬ 
nounces  a  new  illustrated  series  under 

the  caption  “Famous  Sweethearts,  Love 
Stories  of  Life  and  Fiction,”  by  Blanche 
Greer. 

Preparations  are  now  under  way  for 

“The  Review  of  the  Year,”  offered  an¬ 
nually  by  the  McClure  Newspaper  Syn¬ 
dicate.  The  same  syndicate  announces 

“Who  Began  It,”  a  new  daily  service 
relating  the  origin  of  inventions. 

Joseph  F.  Hanratty  has  resigned  as 
promotion  manager  of  the  Christy  Walsh 

Syndicate,  New  York,  and  is  now  in 

the  promotion  department  of  King  Fea¬ 
tures  Syndicate,  Inc.,  New  York. 

Beatrice  Burtan  Morgan  has  gone  to 
Hollywood  to  complete  her  newspaper 

serial  “Love  Bound,”  which  is  being 
distributed  by  Johnson  Features,  Inc., 
New  York. 

Christmas  stories  announced  this  week 

by  the  McClure  Newspaper  Syndicate 

include:  “Lyn’s  Way”  and  “The  Great 

Man,”  by  Fannie  Hurst;  and  “A  Christ¬ 
mas  Story,”  by  Margaret  Sangster. 

N.  T.  N.  Robinson  has  written  a  series 

of  six  daily  articles  on  the  inside  of  the 

Shipping  Board  for  Current  News  Feat¬ ures. 

“Judge  Rummy,”  a  comic  strip  by  T. 
A.  Dorgan,  has  been  revived  by  King 
Features  Syndicate. 

William  Allen  White,  editor  and  pub¬ 
lisher  of  the  Emporia  (Kan.)  Gazette, 
will  write  a  special  Christmas  editorial 
for  the  United  Feature  Syndicate. 

.\  two  column  novelty  cartoon,  the 

“Name-Me  Game”  drawn  by  Darrell  Mc- 
Qure  is  recent  addition  to  the  list  of  the 
Premier  Syndicate,  New  York. 

George  Herriman,  creator  of  “Krazy 
Kat,”  has  returned  to  New  York  after  a 
long  stay  in  the  West. 

Jack  Hornday,  King  Feature  Service, 
is  making  a  swing  through  the  Southwest 
visiting  clients.  He  recently  spent  two 
months  in  Florida. 

Now  fully  licensed 
by  agreement  under  both  the 

Knight  (Monotype)  and 
Elrod  patents 

Elrod  Slug  Caster 
for  Leads,  Slugs  and  Plain  Rules 

This  machine  will  cast  leads,  slugs  and  plain  rules  of various  point  sizes,  any  length  desired,  at  less  than  the 
cost  of  distribution. 

It  is  so  simple  no  expert  operator  is  needed,  and  so  auto¬ 
matic  it  requires  no  constant  attendant. 

Elrod  material  is  solid  and  it  stands  up  under  the  most 

severe  press  and  stereotyping  conditions. 

Learn  how'  you  can  save  money  by  producing  your 

spacing  material  in  your  own  plant  from  regular  slug  metal. 

Ludlow  Typograph  Company 
2032  Clybourn  Avenue,  Chicago 

San  Francisco;  .S  Third  Street  New  York;  6.1  Park  Row 
Atlanta:  41  Marietta  Street  Boston:  261  Franklin  Street 
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“The  Proof  Of  The  Pudding 
Is  The  Eating” 

In  October,  1925,  The  Birmingham  News  carried  the  largest  volume  of 

paid  advertising  ever  printed  in  a  single  month  in  the  paper^s  history 
During  October,  The  News,  in  addition  to  carrying  the  largest  volume  of  paid  advertis¬ 
ing  in  the  history  of  Alabama  newspapers,  broke  all  records  for  local  advertising,  all  rec¬ 
ords  for  national  advertising  since  1920,  and  twice  during  the  month  broke  the  all-time 
record  for  total  advertising  carried  in  a  regular  week-day  issue.  The  following  figures 
tell  the  story,  and  prove  beyond  doubt,  that  The  News  produces  results  for  its  advertisers 
at  minimum  cost : 

THE  NEWS  AGE-HERALD  POST 
1925  October  1924 1925  October 1924 1925  October 1924 
Lines Lines Lines Lines Lines 

Lines 

Local  .... .  1,194,102 1,133,132 501,578 541,044 436,590 272,230 

Classified  . 166,152 154,266 136,892 137,032 29,260 21,364 
National  . 288,918 236,936 114,380 122,514 

59,640 45,388 

Total  .... .  1,649,172 1,524,334 752,850 800,590 525,490 338,982 

Gain  124,838 Loss  47,740 Gain  186,508 

Widening  the  Margin  of 
Advertising  Supremacy 

The  progress  of  The  News  has  been  steady  and  consistent.  For  five  years,  however, 
October,  1920,  stood  as  its  banner  month.  The  figures  below  serve  only  to  widen  the 
margin  of  supremacy  between  The  News  and  its  competitors.  The  Birmingham  Post 
was  not  established  until  January,  1921,  hence  no  figures  are  shown  on  it. 

THE  NEWS  AGE-HERALD 

1925  October  1920  1925  October  1920 
Lines  Lines  Lines  Lines 

Local .  1,194,102  1,076,404  501,578  611,254 

Classified  .  166,152  160,202  136,892  134,540 

National  .  288,918  363,580  114,380  173,516 

Total .  1,649,172  1,600,186  752,850  919,310 

Gain  48,986  Loss  166,460 

Net  Paid  Circulation  now  Greater  than 

75,000  Daily  87,000  Sunday 

(She  Birmingham 
THE  SOUTH’S  GREATEST  NEWSPAPER 

NATIONAL  REPRESENTATIVES 

KELLY-SMITH  CO.  J.  C.  HARRIS,  Jr.  KELLY-SMITH  CO. 
New  York  Atlanta  Chicago 
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Chicago  Tribune  in  1924,  announc 

tHJRMAL  opening  to  the  public  of  iMke  (la.)  Pilot  Tribune,  has  joined  the  resignation  this  week. 

Cole-MacDonald-Wood,  Inc.,  De-  staff  of  hairall  &  Co.,  Des  Moines  ad-  No  successor  has  yet  been  app 

troit’s  newest  advertising  agency,  with  vertising  agency,  as  copy  writer.  it  was  stated  at  Liberty’s  New  Yc 

ArkWrOTICIMr-  Ar-CMr-V  AI7I7ATDC  wheeler  leaves  UBERTY  The  Calumet  Baking  Powder  Com- ADVERTISING  AGENCY  AFFAIRS  _  pany  discussed  the  power  of  newspaper 

Cole-McDonald-Wood,  Inc.,  Formally  Open.  Detroit  Office— Sulcer  Chicago  Tribune'.  Magazine  j^ob|^'^Jrof  the  Un^S^Stitrs^*^  S'kttS^ Head.  A.A.A.A.  We.tem  Council — New  Manager  of  Announce.  Re.ignation  empha.sized  the  potency  of  newspaper 

McCann'.  Denver  Office  John  X.  Wheeler,  editor  of  Liberty  advertising  as  compared  with  magazine 

Magacine  since  it  was  launched  by  the  space. 
Chicago  Tribune  in  1924,  announced  his  “Compare  the  Calumet  advertising 

tHJRMAL  opening  to  the  public  of  Ijike  (la.)  Pilot  Tribune,  has  joined  the  resignation  this  week.  found  in  your  newspaper  with  the  ‘far 

Cole-MacDonald-Wood,  Inc.,  De-  staff  of  hairall  &  Co.,  Des  Moines  ad-  Xo  successor  has  yet  been  appointed,  off’  mediums  advertising  other  brands  of 
troit’s  newest  advertising  agency,  with  vertising  agency,  as  copy  writer.  it  was  stated  at  Liberty’s  Xew  York  of-  baking  powder.  Calumet  invites  the 
headquarters  in  the  Metropolitan  build-  -  lice.  Harvey  Deuell,  managing  editor,  customer  to  buy  at  your  customers 
ing,  was  held  Xov.  10.  E.  D.  Ring,  formerly  with  Marquis  is  acting  as  editor.  store.’’  it  read. 

The  company  is  headed  by  Col.  Walter  Regan,  Inc.,  sales  counsellors  of  Xew  Mr.  Wheeler  during  his  editorship  of  Calumet  is  one  of  the  large.st  user« 
C.  Cole,  who  for  years  was  secretary  York,  has  bought  an  interest  in  the  St.  Liberty  continued  as  president  of  the  Bell  of  newsiwper  advertising  in  the  country 
of  the  Detroit  Board  of  Commerce.  Col.  Paul  Advertising  Company,  of  which  he  Syndicate,  Xew  York. 
Cole  has  also  been  general  manager  of  is  now  vice-president, 
two  other  Detroit  national  agencies  and  - 

a  direct-by-mail  house.  Willard  A.  Pleunthcr  has  been  apjxiint-  ^  ^ 
The  vice-presidents  of  the  company  are  ed  account  executive  of  the  DeForest  *  *  .  Williamson  Candy  Company,  Chicago, 

Edmund  D.  \\  ood,  and  .A-rch  H.  Mac-  Porter  Advertising  agency  at  Buffalo.  J.  W.  Ferguson,  at  one  time  general  planning  a  new  campaign  for  its  prod- 

Donald.  -  manager  of  Editor  &  Pi  bi.ishkk  and  for  “ct  “Oh  Henry,’’  a  candy  bar.  The 
Mr.  Wood  for  several  years  was  con-  Alan  Lehmann  has  joined  the  staff  of  years  with  the  old  Xeze  York  Herald  has  Brennan- Phelps  Company  handles  the 

nected  as  sales  and  advertising  executive  Barton,  Durstine  &  Oslxirne  at  their  Buf-  joined  the  Canandaigua  (X.  Y)  Mes-  account, 
with  several  large  automobile  maiiufac-  falo  office.  sengcr  as  associate  manager, 

turers.  He  was,  for  four  years,  metro-  _ 
ixilitan  distributor  of  motor  cars. 

Mr.  MacDonald  is  a  Detroiter  and  has 
been  connected  with  the  Detroit  News, 
the  United  States  Rublxjr  Comiiany  and 

Devoe  &  Raynolds,  paint  manufacturers 
in  Xew  York. 

.As.sociated  with  these  three  will  be 

Russell  E.  Brown,  formerly  office  man- 

WITH  THE  GENERAL  ADVERTISERS 

Electrical  Society  Booming  Chriatmas  Newspaper  Advertising 

Calumet  Discusses  Ad  Program  With  Jobbers — The 

Story  of  “Simon  the  Pieman'' 

ager  and  assistant  treasurer  of  McManus  'T'HE  Society  for  Electrical  Develop-  One  feature  of  the  Simon  Hubig  Com 
Inc.,  and  Power,  Alexander  &  Jenkins ,  A  ment,  Inc.,  522  Fifth  avenue,  Xew  iwny  advertising  program  is  the  way  th( 

McCrea,  account  executive,  form^ly  with  season.  nients  appear  daily  for  six  or  seven  days 
Campbell-Ewald,  Brotherton  (^mpany  plan  is  divided  in  two  parts :  before  the  plant  actually  begins  operation, 
and  Velie  Motors  Corporation;  P^l  H.  First: — Promotion  of  the  idea  that  Mr.  Hubig  expects  to  carry  on  his 
Bruske,  copy  chief,  formerly  with  Stude-  ̂ .lectrical  products  make  excellent  Christ-  policy  of  persistent  newspaper  advertis- 
baker.  Maxwell  and  Power,  Alexander  gifts.  Dealers  are  being  urged  to  ing  in  ICW  cities  in  which  he  plans 

&  Jenkins.  W.  C.  Dudgeon,  i^eative  de-  purchase  newspaper  space  to  tell  this  eventually  to  install  his  bakeries, 
partment,  formerly  with  Campbell-Ewald,  story.  Members  of  the  society  are  be-  To  use  of  advertising  “not  as  a  tem- 
Gardner  Advertising  Agency,  St.  I^iuis.  j„g  furnished  with  advertising  mats  to  [xirary  sales  stimulant,  when  business  is 
and  Power,  Alexander  &  Jenkins.  placed  in  paid  space  in  local  news-  poor  or  when  there  is  an  overproduction 

-  papers.  of  pies,  but  as  a  method  of  building  up 

Henry  D.  Sulcer,  president  of  Vander-  Second : — Promotion  of  the  Com-  a  permanent  business,”  Mr.  Hubig  at- 
hoof  &  Co.,  Chicago  advertising  agency,  munity  electrical  Christmas  tree  idea.  tributes  much  of  his  success, 
was  elected  chairman  of  the  western  The  society  is  seiKling  out  several  Copy  is  being  placed  by  the  Wimberly 
council  of  the  .American  Association  of  thousand  copies  of  a  full  page  adver-  -Advertising  .Agency,  Fort  Worth. 
Advertising  Agencies  at  a  recent  Chicago  Bsement  for  insertion  in  newspapers. 

meeting.  Mr.  Sulcer  was  for  many  years  The  proofs  carry  a  caption  to  the  effect  li  - - 
western  advertising  manager  of  the  that  the  advertisement  may  be  signe<l  I 

ROAM  THE  EARTH 
SAIL  THE  SEAS 

EXPLOIT  AND  ADY[NTUR[ 
PIERCE  THE  DEPTHS 

FLY  THE  SKIES 

Excursions  on  the  Wings  of  Daring 

Splendidly  Illustrated 
EVERY  WEEK 

Served  as  Setting  Copy  and 

Mats  of  Illustrations  or  in 

Full'Page  Mat  Form 

METROPOLITAN 
NEWSPAPER  SERVICE 
Afaximilian  Elser,  Jr.,  Gen.  Manager. 

150  Nassau  Street,  New  York  City 

Chicago  Tribune.  and  ; 
-  or  el 

James  A.  Henderson  has  been  apiKjin- 
ted  manager  of  the  Denver  office  of  the 

H.  K.  .McCann  Comiiany.  F'or  the  past  nian. 

and  jwid  for  by  a  local  electrical  league 
or  electrical  concern. 

Consider  the  story  of  “Simon  the  Pie- 

three  years  he  has  been  with  McCanns  Simon  Hubig  oiiened  his  first  baking 

San  Francisco  office.  jilaiit  in  I'ort  Worth,  Tex.,  eight  years 
- -  ago.  He  began  and  maintained  a  policy 

C.  1.  Heikes  is  now  with  the  Betram  of  continuous  newspaper  advertising. 

May  Advertising  Agency,  Philadelphia.  The  quality  of  pies  he  produced  and 
At  one  time  he  was  associated  with  the  the  consistent  policy  of  newspaper  ad- 

F'rank  Presbrey  Company.  vertising  had  made  possible  a  program -  of  expansion,  which  today  is  being 

The  De  Forrest  Porter  .Advertising  chronicled  as  among  the  big  business 

Service,  Inc.,  Buffalo,  announces  the  ap-  successes  of
  the  country. 

pointment  of  Willard  A.  Pleuthner  as  l>uring  Uie  eight  years,  Simon  Hubig
 

account  executive.  Company  Pie  Bakeries  have  been  opened 
_  Ill  Dallas,  San  Antonio,  Houston,  >4ew 

r'  1  1.  r-  r'  i  '%  4.  Orleans,  BirminRham,  Atlanta,  Memphis, 
ColW\a  ter  C.  Co  e.pres  dent  of  Col^  Cincinnati,  and  Louisville.  These  plants MacDonald-Wo<Kl,  Inc  Detroit  adver-  25,000,000  pies  this  year, 

tismg  agency  announced  this  week  that  >  r  j 
his  agency  had  established  a  radio  broad-  _ _ _ 
casting  advertising  department.  Harold 
M.  1  tastings,  sixice  buyer,  has  been 
named  manager. 

Col.  Cole  was  a  delegate  this  week  to 

the  F'ourth  National  Radio  Conference 
in  Washington.  He  said  the  concensus 

of  opinion  at  the  conference  was  that  ad¬ 
vertising  has  a  place  in  radio  programs 
after  a  concern  has  built  a  solid  back¬ 

ground  of  good-will  by  using  newspapers 
and  magazine  space  to  such  an  extent 
that  the  mention  of  their  name  over  the 

radio  will  recall  the  prcxiuct.  He  is 

emphatic  in  the  belief,  however,  that  no 
one  should  be  allowed  to  broadcast  pure 
advertising. 

Frank  E.  White,  formerly  dramatic  ed¬ 
itor  of  the  Denver  Post  and  more  re¬ 
cently  advertising  manager  for  a  Denver 
amusement  park,  has  been  made  vice 

president  of  the  Conner  Advertising 
Agency,  Denver.  White  was  engaged  in 

advertising  in  N^ew  York  City  for  five 
years  before  coming  to  Denver. 

Phil  Jarnagin,  formerly  of  the  Storm 

Oho DKMOIN^ 
CAPITAL 

Completely  covert 

Dee  Moines'  entire 
trade  territory  for 

you  at  a  rate  of  14c 

per  line. It  it  the  best advertising 

buy  in  the  mid¬ 
west. 

0'Mara&  Ormtbee 
Special  Rapreaentative* 

The 

DES  MOINES 
CAPITAL 
La£ayctte  Young  . 

Publiahcr 

A  Single 

Advertising  Appropriation 
Will  cover  the  two  publications  that  reach  those  who  control  the 
national  advertising  of  the  United  States  and  Great  Britain. 

EDITOR  &  PUBLISHER '  New  York 
and 

ADVERTISING  WORLD 
London,  Eng. 

have  entered  into  an  agreement  in  respect  to  editorial  and  adver¬ 
tising  representation  in  their  representative  fields  and  thereby  afford 
a  single  source  of  information  and  service  for  those  interested  in 
international  marketing  and  advertising. 

Combination  Advertising  Rates  for  12  Insertion  Contract 

Full  Page . $280.00  per  insertion 
Half  Page .  145.00  per  insertion 
Quarter  Page  ....  82.50  per  insertion 

You  are  cordiatijr  invited  to  communicate  with  Editoz  &  PvBLiSHEa, 
Suite  1700  Times  Building,  New  York,  for  further  details  of  circulation, 
editorial  policy  and  mechanical  requirements  of  Aovutisinc  World.  This 
office  can  be  of  great  assistance  to  manufacturers  who  desire  information 
in  regard  to  marketing  conditions  of  Great  Britain.  Publishers  of  leading 
American  newspapers  will  also  avail  themselves  of  this  opportunity  to  de¬ 
liver  their  messages  to  the  largest  advertisers  of  Great  Britain,  many  of 
whom  are  keenly  interested  in  the  markets  of  Americi 

Editor  8C  Publisher 
1700  Times  Building 

Broadway  at  42d  St. 

New  York,  N.  Y. 

TalephoBas : 

Bryant  3052 . 3053  •  3054  •  3055  -  3056 
Cable  Addrass:  BDPUB,  NEW  YORK 

Advertising  World 
14  King  Street 

Covent  Garden,  W.  C.  2 

London,  England 

Taiephone:  Garrard  7615 
Cabl«  AddrcM  t 

ECOPUBLISH.  RAND,  LONDON 
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Oli!  MAPGY' 

“Some  girls  have  canoe  minds,  they 
are  so  eetsily  upset.”  says  Margy 

I  OH!  MAIfOY’ 

JOHN 

HELD JB 

“It  takes  a  four  year  college 
course  to  learn  how  to  sell'  tends to  the  men  who  never  got  an 
education,”  says  Margy. i.  iin^.1  -Sni.  hM. 

OH'  MARGY! 

BY  JOHN  HfLD  JR 

(A 

''  ‘/Y  ̂  

:\A  ivAj  _j;.Ypi 

ii//  \  \ 

ii-A\ 

X'xx  .... 

MargY  says;  “A  lot  of  girls  who  visit 
beauty  parlors  never  do  seem  to 

have  Lsen  waned  on.  ’ 

“JOHN  III'^.D,  JR.,  i.s  the  foremost  chronicler  of 
youth  and  beauty  in  the  world  today ;  he  under¬ 
stands  and  sympathizes  with  the  flapperian  view- 
jioint,  and  his  drawings  reflect  the  most  advanced 

thought  in  undergraduate  circles.” “LIFE,”  Oct.  24,  1925 

Now  is  the  time  to  start  Held’s  ̂ reat  newspaper  feature 
OH!  MARGY!  and  tune  in  with  the  new  generation.  Pungent 

humor,  unexcelled  art,  a  famous  name,  and  the  keenest  under¬ 

standing  of  what  youn^  people,  whether  they’re  fifteen  or  fifty, 
will  appreciate  and  look  for:  these  become  a  part  of  your 
paper  when  you  print  OH!  MARGY!  regularly. 

Margy  is  a  regular  feature  in 
such  papers  as  the  Washington 
Post,  San  Francisco  Chronicle, 

Birmingham  Age-Herald,  Pitts¬ 
burgh  Post,  Buffalo  Express, 

Omaha  News,  Columbus  Jour¬ 
nal,  Philadelphia  Inquirer, 
Louisville  Times,  Minneapolis 
Tribune,  Portland  Journal,  and 
others. 

OH  !  MAR<jY  !  serv  ice  consists 

of  a  daily  single  column  piece 
as  shown  above,  and  a  big  Held 

drawing,  which  we  make  either 

half-page  size  or  five  columns 
wide,  for  Saturday  or  Sunday. 

Also,  some  excellent  promotion 

pieces,  drawn  by  Held  himself. 

UNITED  FEATURE  SYNDICATE 
World  Building  New  York,  N.  Y. 
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RED  HEADED  GIRL  AND  TRAFFIC  COP 
KEEP  BALTIMOREANS  LAUGHING 

Clark  S.  Hobbs  Character  Creations  in  “Good  Evening  Column'* 

a  Permanent  Fixture  of  Baltimore  Sun — “Sometimes 

a  Frankenstein,"  He  Says 

^OR  four  years  Clark  Simpson  Hobbs 

has  written  “The  Diary  of  the  Traffic 
Cop”  as  a  part  of  the  “Good  Evening 
Column”  of  the  Baltimore  Evening  Sun. 
And  in  that  time  the  cop,  his  board¬ 

ing  house  lady,  the  red-headed  girl  and 
the  adventures  in  which  each  of  the  three 
react  on  the  other  have  become  as  much  a 

part  of  the  daily  lives  of  thousands  of 
Baltimoreans  as  are  their  meals.  Mr. 

Hobbs  writes  the  whole  of  the  “Good 

Evening”  column  which  includes  short 
poems  and  humorous  flings  at  fads  of 
the  moment.  But  the  characters  in  the 

diary  have,  through  familiarity,  become 
actual  persons  always  good  for  a  laugh 
for  those  who  follow  them. 

The  cop  is  of  course  a  bachelor.  He 
lives  in  a  boarding  house  kept  by  a  widow. 

And,  in  the  main,  he  travels  from  his 
semaphore  downtown  to  his  boarding 

house.  He  takes  the  widow  or  the  red¬ 
headed  girl  to  circus  or  church  supi^i 
or  dance  or  theater.  Or  he  discusses  with 

them  the  burning  issues  of  the  day.  Since 

both  the  red-headed  girl  and  the  boarding 
house  lady  have  their  minds  on  marriage 
and  the  pay  envelope  of  the  cop  and  since 
the  cop  is  wary,  the  situation  is  full  of 
complexities.  The  question  of  how  it  will 
be  decided  in  the  end,  the  question  of 
who  will  finally  land  him,  is  one  of  the 
most  interesting  problems  offered  to  the 
newspaper  readers  of  Baltimore.  And 
the  antipathy  of  the  cop  to  flivvers  and 
flivverites  and  the  adventures  he  has  with 

them  at  his  post  entertain  those  who  drive 
flivvers,  those  who  drive  more  costly  cars 
and  those  who  drive  none  at  all. 

The  “Diary”  occupies  one  third  of  a 

column.  The  “Good  Evening  Column”  is 
a  full  column  first  page  feature  except 
in  the  final  sporting  edition.  In  each 
third  of  a  column  there  are  at  least  three 
incidents.  That  means  that  in  the  more 

than  four  years  Hobbs  has  been  writing, 
he  has  invented  about  4,000  incidents. 

It  began  when  J.  Edwin  Murphy,  man¬ 
aging  editor  of  the  Evening  Sun,  assigned 

Hobbs  to  write  a  diary  of  the  traffic  cops’ 
troubles  at  a  time  when  Charles  street, 

which  runs  past  the  buildings  of  the  Sun 
and  the  Evening  Sun  was  being  torn  up 

for  repaving.  Hobbs  was  then  a  reporter. 
He  had  been  in  the  business  for  several 

years  and,  in  the  line  of  his  daily  work, 
had  proved  his  gifts  as  a  humorist. 

One  day  after  the  Soviets  took  charge 
of  Russia  and  adopted  the  red  flag  as  their 
emblem  a  tip  to  the  effect  that  the  red  flag 

which  had  formerly  been  used  by  con¬ 
tractors  as  a  sign  of  danger  had  been  re¬ 
placed  by  a  yellow  flag  because  some 
business  people  objected  to  the  use  of  the 
symbol  of  radical  Russia.  The  Evening 
Sun,  in  line  with  its  policy  of  laughing 
such  things  to  death,  sent  Hobbs  out  to 
find  a  yellow  flag  in  use. 

live 
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It  happened  that  the  city  was  at  the 

moment  in  the  grip  of  a  two-day  sleet 
storm  with  temperatures  well  below  zero. 
The  streets  were  covered  with  ice  and 

as  slippery  as  glass.  Hobbs  didn’t  find 
the  yellow  flag,  but  his  story  of  his  slip¬ 
ping  adventures  as  he  tried  to  find  it 

landed  him  in  the  “Good  Evening”  editor’s 
chair.  The  chair  was  brand-new.  It  was 
created  for  him. 

Many  comic  incidents  have  grown  out 
of  the  column.  The  traffic  cop  who  was 
on  duty  at  The  Sun  corner  when  the 
column  began  is  said  to  have  been 

actually  worried  about  how  the  thing 
would  be  taken  at  home.  He  was  a  big, 

good-natured  Irishman,  but  he  didn’t 
know  about  this  red-headed  girl  stuff.  He 

didn’t  know  how  the  Missus  was  going 
to  take  it.  Finally  he  quit  traffic  and 

went  back  to  his  post.  No;  it  wasn’t 
the  column.  He  didn’t  like  standing  so much. 

“There  is  one  element  about  this  oc¬ 
cupation  of  being  a  humorist  to  which 

I  have  never  grown  accustomed,”  says 
Hobbs.  “I  meet  people  who  have  read 
my  column  and  have  found  it  funny. 
They  look  at  me  and  I  heard  them 

whisper  ‘Is  that  the  fellow  who  writes 
the  traffic  cop?’  Then  they  take  a  long 

breath.  Then  they  say  ‘I  can’t  believ^ 
it.  The  traffic  cop’s  funny’.  You  see 
Nature  has  constructed  my  physiog¬ 
nomy  along  solemn  lines.  When  I  feel 
funniest  I  look  most  serious.  And  I 
have  been  told  that  much  of  the  time  I 
look  like  an  undertaker. 

“Wherever  I  go  in  Baltimore  I  am 
asked  how  the  red-headed  girl  or  the 
boarding  house  lady  or  the  traffic  cop  is 
until  sometimes  I  feel  myself  almost  as 
if  they  were  members  of  my  family. 
It  is  so  natural  to  thank  a  friend  for 

inquiring  after  their  health. 

“Real  enough  they  are  sometimes.  They 
are  Frankensteins.  You  remember  Shel¬ 

ley’s  story  of  the  scientist  who  built  a 
man  synthetically  out  of  chemical  mate¬ 
rials  and  who  was  driven  almost  into 

insanity  by  his  own  creation?  They 

don’t  drive  me  crazy.  But  imagine  get¬ 
ting  up  in  the  morning  with  the  certain 

knowledge  that  you’ve  got  to  invent  three 

incidents  that  day  involving  three  cer¬ 
tain  characters,  that  there  is  no  sleep  for 

you  that  night  until  you  have  done  that! 
Imagine  keeping  it  up  year  after  year! 

“I  get  down  to  the  office  around  9 
a.  m.  I  leave  it  at  about  11  with  the 

column  for  that  day  written.  That’s  the 
easiest  part  of  that  day’s  work.  I  go 
home  and  then  the  hard  part  begins. 

I  must  think  up  incidents  for  the  next 
day.  Sometimes  I  sit  on  my  porch  alone 
for  hours  and  just  stare  ahead  of  me. 
I  find  that  my  mind  is  wandering  off. 

I  bring  it  back  to  my  Frankensteins  and 
it  wanders  again.  It  gets  off  again  and 

I  haul  it  back.  Finally  I  land  the  in¬ 
cidents.  Now  and  then  I  finish  at  2 

o’clock  in  the  afternoon.  At  other  times 
I  lie  in  bed  at  night  and  think  about  it. 

“When  I  meet  my  readers  I  ask  them 

if  it  isn't  quite  natural  that  I  should  look 
solemn — since  I  have  to  carry  these 

three  characters  around  with  uk 

wherever  I  go.” San  Antonio  to  U»e  Newspaper* 

Advertising  San  Antonio  as  “  Tht 
Winter  Playground  of  America,”  the 
San  Antonio  Chamber  of  Commerce  wiH 
place  advertisements  in  17  newspapers 

and  eight  magazines  with  national  circa- 
lation,  as  the  result  of  a  recent  campaign 
which  provided  $51,000  to  be  spent  oe 

publicity  during  the  year, 

Westchester  Group  Plans  Meeting 

Means  of  obtaining  more  national  ad¬ 
vertising  will  be  discussed  by  members  of 
the  Westchester  County  (N.  Y.)  News¬ 

paper  Publishers  Association  at  a  meetiiu 
to  be  held  in  White  Plains,  N.  Y., 
16.  Thomas  Kermett,  of  the  Pelham  Sm, 

is  association  president. 

Artcraft  Bold 

SCH^ULE 
Each  job  ha$ 48  Point 

MODERNIZE 

Equipment  for 
42  Point  “  “ 

COMPOSITORS 
Introduce  exquisite 

PROGRESS  PRINTERS 
Is  Reflected  in  f 

LINEAGE  GAINS  llxperieiices 

30  Point  •
* 

THE 

Baltimore  News  ARTISTIC  IN 

_ i  Outline  details 

I  15,000  Lines 
j  of  National  Advertising; 

Week  ending  Nov.  1st! 

I  The  News  and  American  serve  a 

I  greater  number  of  readers  than 
any  other  Baltimore  combination. 

Sold  Separately  or 

in  Combination 

Payne,  Burns  &  Smith  Co. 
Eastern  Representative. 

Qi  Logan  Payne  Company 
!  Western  Representative. 

EXQUISITE Bold  display 
18  Point 

INTERESTING 

Ludlow  typeface 
14  Point 

SORT  HUNTING 
Obsolete  method  is 
12  Point 

PERFECT  LETTERS 
No  battered  or  broken 

For  advertising  and  job  composition  -  - The  Ludlow  system  of  matrix  composition  provides  new,  clear- 

cut  printing  faces  on  slugs  for  every  job.  Its  speed,  versatility,  6  to 

60  point  range  in  a  wide  variety  of  quality  typefaces,  including  bold 
and  extended,  ranks  it  first  for  display  and  job  work.  Because  you 

set  matrices,  not  type,  you  secure  your  slug  lines  immediately,  never 
running  short  of  sorts  for  any  job. 

Ludlow  Typo^raph  Co. 
2032  Clybourn  Avenue,  Chicago 

San  Francisco:  -S  Third  Street 
Atlanta:  41  Marietta  Street New  York:  63  Park  Row 

Boston:  261  Franklin  Street 

LUOLOW  QUALITY  COMPOSITION 
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Announcement 
Effective,  November  1,  1925 

Fort  Worth  Star-Telegram 
announces  the  purchase  of  the 

Fort  Worth  Record 

The  Publishers  of  the  Star-Telegram  will  in  future  publish 

FORT  WORTH  STAR-TELEGRAM  FORT  WORTH  RECORD-TELEGRAM 

Ei^enings  except  Sunday  Mornings  except  Sunday 

FORT  WORTH  STAR-TELEGRAM  AND  SUNDAY  RECORD 

Sunday  Mornings 

National  Advertisers  will  find  these  mediums  unexcelled  for  full  coverage  of  Fort  Worth 

and  its  trade  territory,  West  Texas,  one  of  the  richest  sections  of  the  entire  South  in  per  cap¬ 
ita  and  buying  power.  Over  1,000  cities  and  towns  will  be  served,  95%  in  West  Texas. 

LARGEST  CIRCULATION  IN  THE  SOUTH 

Daily  Combination  Sunday  Morning 
120,000  125,000 

RATES  (FLAT) 

Daily  Combination  Sunday  Morning 

25  cents  per  agate  line.  25  cents  per  agate  line. 

The  best  features  of  both  papers  will  be  retained  and  the  morning  Record-Telegram  will 
be  a  complete,  high  class  medium  in  every  detail. 

Market  investigations  made  for  National  Adver¬ 
tisers.  Merchandise  Service  rendered  in  accordance 

with  established  newspaper  Standards  of  Practice. 

Fort  Worth  Star-Telegram  Fort  Worth  Record-Telegram 

Fort  Worth  Star-Telegram  and  Suiidav  Record 

Member  Audit  Bureau  of  Circulations 

Amon  G.  Carter, 

President  &  Publisher 
A.  L.  Shuman. 

Vice  Pres.  &  Adv.  Mgr. 



40 Editor  &  Publisher  for  November  14,  1925 

A, 

COMPLETE  PROGRAM  OF 
ADVERTISERS  MEET 

Ten  Minute  Ditcustion*  Will  Follow 

Each  Address  by  Advertising  Experts 

Before  A.  N.  A.  Convention  in 

Washington,  Nov  16-18 

Tuesday  Evening  7 :00  P.  M. 

Annual  Dinner. — Speakers :  Strickland 
\V.  Gillilan,  of  Baltimore ;  Merle  Thorpe, 

editor,  The  Nation’s  Business,  Wash¬ 
ington,  D.  C. 

POSTAL  COMMITTEE  MEETS 

New  Predicts  Higher  Rates  Will  Only 

Half  Cover  Wage  Rise 

Robert  K.  I.eavitt,  secretary  of  the  Commerce 

Association  of  National  Advertisers,  this  “What  ’ 

^  '  At  the  resumption  of  the  hearings  be- 
Wednesday  Morning  fore  the  Joint  Subcommittee  on  Postal 

.  ,  .  .  ,  .  L  •  „  •  Kates  of  the  Congress  in  Washington,  on 
Advertising  and  Distribution.  A lyin  9^  the  only  witnesses  heard  were 

K  Dodd,  manager,  Domestic  Distribution  representatives  of  the  Post  Office  Depart- 
I^cpdrtniditt  vjnitccl  otRtcs  C^nsiiiucr  oi  trKjnt 

The  Postmaster  General,  Harry  S. 

WASHINGTON  FAVORS 
TOKYO  ARMS  MEET 

Proposal  of  Scrippt-Howard  Newi- 

papers  to  Hold  Next  Conference 

in  Orient  Welcomed 

at  Capital 

By  Bart  Campbell 

Washingto.v,  Nov.  11.— Interest  in  of. 

Association  of  National  Advertisers,  this  “What  We  Think  of  Inquiry  Advertis-  made  r  nreliminarv  s  fie  at  anVl  ̂   nl  k,  r  of- 
week  made  public  the  complete  program  i„g  and  Why  We  Use  It,”  Lee  H-  Bris-  probable  effect  on  this  fiscal  pro^sal  madl  by  the  S^ripp^llow^^ of  the  annual  association  ̂ nvention  to  tol,  advertising  manager,  Bristol-Myers  ^.^ar’s  revenues  of  the  increases  in  rate  newspapers  that  th^  next  world  S 

m  n  P  Nov  iris  ¥ei  minS;  ^5,  1925.  limitatir  conference  be  lield  at  TokTo 
ington,  D.  C.,  Nov.  1j  18.  len  m  ut  “\\  hat  We  Think  of  Institutional  Ad-  He  explained  that  this  was  an  estimate  has  increased  rapidly  since  Roy  \  How discussion  will  follow  each  address.  ^^hy  We  Use  It,”  Martin  based  entirely  on  revenues  from  the  50  ard  broached  thrsubjCCt  first  V  a 

llie  program  follows  in  lull.  p  pfcc  manager,  publicity  department,  largest  post  offices,  covering  the  first  four  cable  dispatch  from  the  Japanese  capital 
Monday  Morning  General  Electric  Company.  months  of  this  fiscal  year,  and  that  it  did  Advices  reaching  W'ashington  haw 

L'  .  f  c  T  0,1.,,.,  “Installment  Sales— Their  Place  in  not  necessarily  forecast  the  actual  result  shown  that  the  Japanese  press  seized  upon 

keynote  of  Session.  T>ing  up  adver-  , distribution.”  W^illiam  H.  Grimes,  presi-  under  a  full  year’s  operation.  He  pre-  Mr.  Howard’s  idea  as  one  that  wo^ tising  with  sales.  ,  ' 
Oiieiiing  address  by  President  Schu-  rnore  Md 

mann. 

Report  of  .secretary-treasurer. 

"Team  Work,”  Tim  Thrift,  advertis-  BAN 
ing  manager,  American  Multigraph  Sales 

Company'.  Canadian 

“Merchandising  Through  The  Jobber,” 
H.  W.  Prentis,  Jr.,  general  sales  man¬ 
ager,  Armstrong  Cork  Company.  Profess! 

dent.  Commercial  Credit  Company,  Balti-  dieted  that 

BAN  SPORT  PROPAGANDA 

Canadian  Dailies  Favoring  Amateur 

Contests  Over  Professional 

dieted  that  the  increase  in  revenues  from  promote  a  better  world  understanding 
these  rates  would  be  $32,(K)0,000,  which  The  Ja[<an  Times,  an  influential  weekly 
is  less  than  one-half  of  the  wage  increases  publication,  stated  recently : 

granted  by  the  last  Congress.  “Tar  Eastern  problems  too  long  havt 
Postmaster  General  New  was  followed  been  discussed  at  long  range.  Even 

by  his  executive  assistant,  Joseph  Stewart,  though  the  conference  should  not  discuss 
who  referred  to  the  various  suggestions  Pacilic  problems  exclusively,  or  even  pri- 
made  by  different  interests  at  the  liearings  marily,  it  should  nevertheless  meet  whew 
during  the  summer,  and  talked  particu-  the  delegates  may  gain  fresh  knowledge, 

Professional  syiort  promotors  in  Can-  larly  upon  the  suggestions  made  then  in  and  with  greater  profit  than  were  they 

Monday  Afternoon 

Subject  of  Session ;  Retail  distribu- 

ada,  who  up  until  recently  have  had 
things  all  their  own  way  as  far  as  getting 

connection  with  second  class  rates. 
to  gather  in  Washington,  or  in  a  Euro- 

The  only  rate  recommendation  made  by  pean  capital  which  offers  nothing  new.” 

“Tendencies  In  Retailing.”  Professor  If^j'^'-ship  of
  a  number  of  journals  in- Tj  TT  I  rM,*  ca  V  T-  •  •*  cliulinji  the  Vancouver  Prinnnce,  OttanHi State  University.  Chronicle,  Toronto 

The  Gutlook  For  National  Adver-  ---  -  - 

free  sporting-page  space  is  concerned,  are  the  Department  was  a  reduction  in  the  There  are  unofficial  indications  at 

beginning  to  get  alarmed.  I'nder  the  second-class  transient  rate  which  applies  Washington  that  this  is  becoming  the  ac- 
leadership  of  a  number  of  journals  in-  on  newspapers  and  periodicals  remailed  ceiited  viewpoint  in  some  sections  oi 

Globe,  Toronto  Star  and  others,  the  press 

“  ^  1  iiene,  presmem  dominion  is  rapidly  awakening  to  each  two  ounces,  and  the  Department  now  suggestion  unqualified  approval. 
bons  Company,  hJoston.  necessity  of  differentiating  between  recommends  a  rate  of  one  cent  for  each  Mr.  Howard  is  due  to  arrive  at  San 

me  i\ee(l  Por  Closer  cooperation  in  sporting  news  and  the  propaganda  two  ounces,  which  is  a  reversal  of  the  Francisco  from  the  Far  East  aboard  the 
llepartment  htore  Distribution,  J-  B.  material  with  which  the  newspapers  have  recommendation  made  by  it  in  December,  “President  Wilson”  Nov.  18.  He  spent 

on  newspapers  and  periodicals  remailed  cejited  viewpoint  in  some  sections  oi 
l)y  others  than  the  publishers.  This  rate  official  and  diplomatic  circles.  The  Jafm 
was  increased  on  April  15,  from  one  cent  Advertiser,  foremost  newspaper  in  Japan 

for  each  four  ounces,  to  two  cents  for  printed  in  English,  gave  Mr.  Howard's 
each  two  ounces,  and  the  Department  now  suggestion  unqualified  approval, 
recommends  a  rate  of  one  cent  for  each  Mr.  Howard  is  due  to  arrive  at  San 

Brundage,  vice-president.  White  &  Wy- 
ckoff  Manufacturing  Company. 

“Where  Are  We  Going  In  Dealer 

been  flooded  ever  since  the  development 

of  professional  sport. 
wiicic  .nic  vv  c  vjuiiii:  iii  c  i  r  ■  i  i  .i 

Heins’”  Carl  Gazlev  assistant  veneral  Severalof
thesejournalshaverecently 

_ made  definite  announcements  that  their 

1924.  much  time  in  Japan,  where  he  interviewe 

The  hearings  adjourned  until  Tuesday,  leading  statesmen,  business  men  and  news- 
Dec.  8,  at  which  time  it  is  expected  the  paper  men  of  that  country  and  in  China 
Department  will  have  additional  figures,  where  he  obtained  two  exclusive  inter- 

saies  manager,  Yawman  &  Manu-  from  now  on  will  be  to  restrict  and  other  interests  may  be  given  an  op-  views  of  international  scope.  One  inter- 
acunng  ompany.  «  ,  .  c  ir  their  columns  entirely  to  authentic  reports  pnrtunity  to  pre.scnt  additional  testimony,  view  was  with  Marshal  Chang  Iso-lin, 
tiroup  meetings— bubjeas:  selling  comment,  and  to  feature  amateur  No  final  action  is  anticipated  by  the  sub-  once  a  bandit,  now  ruler  of  Manchuria. 

ki  Q  '^A  n’  rather  than  professional  sporting  activi-  committee  until  after  the  Christmas  holi-  The  other  was  with  Feng  Yu-hsiang,  tht 

Group  meetings — Subjects:  Selling 
Direct  to  U.ser,  chairman,  Tim  Thrifty; 

Selling  Through  the  Jobber,  W.  S.  Ash¬ 
by;  Selling  Direct  to  the  Retail  Store, 

Mont.  H.  Wright;  Motion  Picture  Ad¬ 
vertising,  N.  S.  Greensfelder. 
Monday  Evening  7 :00  P.  M.,  dinner 

dance  and  entertainment. 

NEW  YORK  DAILIES  GAIN  2,000,000 
IN  OCTOBER  OVER  1924 

Tuesdsy  Alorning 

.nil-  !  - 1  SPAPER  linage  in  New  York  showed  a  gain  of  2,072,282  lines  during 
Nomination  and  BMloting  for  presulent.  ii  October  as  compared  with  October,  1924,  according  to  figures  compiled  by  the What  Are  \\  e  Going  to  Do  Alwut  statistical  department  of  the  Nezv  York  Evening  Post. 
ishonest  Substitution.,  h.W.Lovejoy,  J925  ij^age  totalled  17,387,908  agate  lines  as  compared  with  15,315,626 acuum  Oil  Company.  jj  carried  in  October  1924 
Nomination  and  Ballotting  for  Vice-  The  Evening  Post  Compilation  follows: 

Dishonest  Substitution?,”  F.  WC  Lovejoy,  ‘The  1925  linage  totalled  17,387,908  • Vacuum  Oil  Company.  jj  carried  in  October  1924 

PreslTJntf  
Evenh^  follow 

“What  We  Think  of  Radio  Advertis-  COMPARATIVE  LINAGE,  OCT.,  192S-HZ4 

ing  and  Why  We  Use  It,”  D.  1).  Davis,  1 
secretary-treasurer,  Washburn  Crosbv  I’.iRes 
Company.  “ 

Nomination  and  Ballotting  for  Direc-  HerlVd^Tribw;;::::;:;;;;::: tors.  2.012  1,826  Times  . 
Visit  to  White  House  and  Intrcxluc-  1,454  i.2.sn  World  . 

tion  to  President  Coolidge.  ,  ,  «;•« 
,  .  f,  I.IWS  ....  *KvcninB:  Graphic . Tuesday  .Xfternoon  1.4.12  1.2S2  ♦KveniiiK  Journal . 

Subject  Newspaper  Advertising.  876  sio  ‘Eveninp  World . 
“The  Tabloid  Newspaper,”  L.  E.  Me-  l.ono  *Sun  . 

Givena,  manager  of  publicitv.  New  York  ,  T  "1 . n™;..  .  1,268  1,178  Brooklyn  Eagle . 
Dmly  hezi’s.  678  578  Brooklyn  Times . 

Conservatism  m  Service,”  Don  Bridge,  642  646  .Standard  Union . 
manager,  merchandising  and  national  ,  , 

advertising,  Indiana fiolis  Nezvs,  and  sec-  Sunday^  edition" *  . retary -treasurer,  .Association  of  News-  tEveiiing  Graphic  first  issue  Septemlier  15,  1924. paper  .Advertising  Executives. 

“Newspaper  Service  Is  of  Real  Value  COMPARATIVE  LIN 

to  the  Adverti.ser,”  J.  Thomas  Lyons,  1925  1924  1923 
formerly  of  Baltimore  Ezrening  News.  American .  1.355,408  1,279,726  1.408,09 

I’ligcs 

1925 

1,470 
1,554 

2,012 
1,454 

924 

1.452 

I.IWS 1 .432 834 
876 

1.178 
678 

1,268 

678 

642 

1924 

1,354  American  . 
1,314  Ilerald  Tribune. 
1,826  Times  . 
1,2.80  World  . 

8-18  "Mirror  (Tabloid) 

1,156  News  Cr-abloid). 
....  "Evening  Graphic. 
1,282  "I'-veniiig  Journal 
806  "Evening  Post... 
810  "Evening  World.  . 

1,000  "Sun  . 696  "Telegram  . 

1,178  Brooklyn  Eagle.. 
578  Brooklyn  Times. 
646  Standard  Union. 

17.460  14.754  To 

"Xo  Sunday  edition. 

fil  sfiace 

1925 

1924 

Gain 

7.8 
1,355.408 

1,279,726 
75.682 

10.2 
1.774,878 1,397,140 

377,738 16.7 
2.897.642 

2.563,230 334.412 10.1 

1,762.298 
1,559,278 

203,020 
2.2 

386.024 
334,100 

51,924 

4.2 

731,6.38 

581,906 149,732 

1.4 

240,230 

t . 

9.2 

1,600,824 1,516,514 84,310 

3.1 

.532,296 
459.916 72,380 

5.6 

967,504 
854.992 112.512 

9.4 
1,642.102 

1.382.6.30 

259,472 

3.8 

6.59.554 
791.052 

9.S 

1,656,942 1,473.250 
183,692 

3.2 555.578 443,420 112,158 

3.6 

624.990 678.472 

17.387,908 
15,315.626 2,072,282 Net  Gain 

COMPARATIVE  LINAGE,  OCT.,  19ZS-191S 

ardization  of  Process  Colors,”  G.  A. 
Heintzemann,  advertising  manager,  Dex¬ 
ter  Folder  Company. 

“The  Postal  Outlook,”  R.  N.  h'ellows, 
advertising  sales  manager,  .Addresso- 
graph  Company. 

Report  of  Resolution  Committee. 

-Advisers’  Service  in  Session — Commit¬ 
tee  under  Chairmanship  of  W.  K.  Rurlen, 
advertising  manager.  New  England  C(mi- 
fectionery  Company. 

1925 1924 1923 

1922 

1921 1920 
1919 .\mericrin . 

1.355,408 1,279,726 1.408,092 
1,093,872 1,0.56,762 1,031,432 

1,103,590 Herald  . 
1,066.654 

1,240,434 
1.167.942 1,285.416 854.692 Ilerald  Trib. .. 

1.774.878 1,397,140 
970,456 952,746 

940,708 1,033,188 886,774 Timen  . 
2.897.642 2,563.230 2.438,942 

2,504,096 

2,154.542 2,234,254 
2,084,150 

W'orld  . 

1,762.298 .186.024 1,559,278 
334.100 

1,654,118 
1,826,518 

1.405,766 1,682,738 1,692,936 
News  fTah.1  . 

731.6x38 240.230 58i;906 

t . 

495,346 

329,318 324,884 

209,570 

t . 
Eve.  Toiirnal  . 

1,600.824 1,516,514 1.567.228 1,187,118 1. 081.271; 1,028.202 
1,085,464 

Eve.  Mail  .... 

it . 

798.620 

57<^.432 

590,152 
607,106 

582,890 
Eve.  Post  .... 532,296 459,916 

407,250 

346,740 
411,884 

533,542 
432,783 Eve.  World  . . 967,504 854,992 

870,004 

834,95.« 

854.040 
947,318 

979,102 Globe  . 

t . 
753,302 

718,454 

765,.398 981.850 
Sun  . 

1,642,102 1,382.630 1,231,822 961,796 789,506 870,724 985,036 Telep:rain  ,  , . . . 659,554 791,052 758,064 
639,008 601  478 

623,894 
852,996 

R’klvti  Eagle  . 
1,656.942 1,473,250 

1,555,462 

1,502,974 
1,409,590 

1,277,986 1.166,432 

B’k-lvn  Times  . 
555.578 443.420 

461,164 

326,040 
336,808 

382,564 
+ 

Stand.  Union  . 624.990 678,472 782,918 
792.610 

657,726 787,566 741,550 

Totals  . . . .  17,387,908 
15,315,626 

16,466,140 
15,870,962 14,501,518 15,300,898 14,430,245 

tE'igures  not  recorded. 
tSun  and  (Tlrbe  combined  June  4,  1923;  name  changed  to  Sun  March  10,  1924. 

ttTelegram  and  Mail  combined  January  28,  1924;  name  changed  to  Telegram  Mav  18,  1925. 

“Christian  General”  in  command  of  tht 
Peking  forces. 

NEW  ENGLAND  GROUP  ELECTS 

C.  H.  Hastings,  Lynn  (Mass.)  Item 

Publisher,  Heads  Newspaper  Alliance 

Charles  H.  Hastings,  publisher  of  the 

Lynn  (Mass.)  Item  was  elected  presi¬ dent  of  the  New  England  Newspapw 

-Alliance  at  its  annual  meeting  held  in 
Boston,  Nov.  10. 

Charles  L.  Fuller,  business  manager. 

Brocton,  (Mass.)  Enterprise,  was  re¬ 
elected  secretary.  Frank  Almy,  pub¬ 
lisher  of  the  Fall  Rizrr  (Mass.)  -Vm, 
was  re-elected  treasurer. 

The  following  advisory  board  was 
named : — William  H.  Reed,  general 

manager,  Taunton  (Mass.)  Gasetle; 
Robert  L.  Wright,  general  manager, 
Ilaz’erhill  (Mass.)  Gazette;  Timothy  F. 

Dwver,  advertising  manager,  Prozidcnct 

(R.  1.)  Tribune. Round  table  discussions  of  newspaper 

problems  proceded  election  of  officers. 

The  next  meeting  of  the  Alliance  will 
be  held  the  second  Tue.sday  in  Decemlier. 

NEW  MEMBERS  ELECTED 

Ohio  Circulator’s  Group  Growing — 
Moorehead  Chosen  President 

Four  new  members  were  added  to  the 

Ohio  Circulation  Managers’  Association 
at  the  18th  semi-annual  convention  held  at 
Columbus,  O.,  Oct.  28. 

Jeffersonian ;  K.  M.  Caldwell,  Marietts 
Register. 

The  convention  elected  T.  S.  .MoorC' 
liead  of  the  Cambridge  Jeffersonian  presi¬ 
dent  of  the  group,  with  Thomas  ]■ 

ville  Morning  Times  Recorder  aiul  Eves- mg  Signal,  secretary  and  treasurer. 

Mr.  Mofirehead  served  last  year  as  sec 
retary-treasurer.  He  succeeds  Charles  S. 
VV’il.son  of  the  Columbus  Dispatch. 
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Ever  since  the  start  of  newspaper  advertising — the  inevitable  question — 

Where  Do  the  Checking  Copies  Go  ? 
If  the  Checking  Proof  Problem  is  ever  to  be  solved  it  will  be  by  co-operation  between  Publishers  and  Agencies  thru  a 
standardized  medium  that  will  give  thought  and  attention  to  every  detail  in  the  interests  of  all  concerned. 

The  individual  Publisher  may  have  a  practical  and  efficient  method  for  distributing  his  checking  proofs — but  to  what  avail, 
if  it  is  out  of  harmony  with  the  problem  that  confronts  the  agency? 

No  individual  Publisher  or  Agency  can  find  the  practical  and  satisfactory  solution  to  his  “checking  proof  problem”  unless 
he  takes  into  account  every  existing  condition  that  effects  the  entire  situation. 

When  a  publisher  sends  out  a  checking  proof,  does  that  end  his  problem  or  does  it  just  begin?  What  control  has  he  over 
the  many  other  factors  which  go  into  the  making  of  this  problem?  Newspaper  and  Agency  service  alike  is  no  more  efficient 
than  the  quality  of  its  help,  and  human  errors  are  inevitable. 

We  have  solved  this  problem  for  over  two  hundred  newspaper  publishers,  and  we  welcome  the  opportunity  to  prove  our  ability  to 

solve  the  problem  of  every  other  newspaper  publisher  in  the  United  States  and  Canada.  — The  Advertising  Checking  Bureau,  Inc. 

The  Sioux  City  Journal 

Sioux  City,  Iowa. 

“We  want  to  write  you  about  how  satis¬ 
factory  your  checking  service  is  to  the 

Journal.  We  have  been  receiving  this 

service  now  for  about  a  year.  The  com¬ 

plaints  we  receive  from  agencies  and  ad¬ 

vertisers  for  missing  copies  has  been  prac¬ 

tically  done  away  with.  We  feel  obligated 

to  you  for  the  opportunity  to  use  a  service 

that  eliminates  much  detail  and  grief  in 

our  advertising  department,  and  your 

promptness  in  delivering  tear  pages  to 

advertisers  should  be  greatly  appreciated.” 

Yours  very  truly, 

THE  SIOUX  CITY  JOURNAL 

John  B.  Perkins. 

The  Charlotte  Observer 

Charlotte,  N.  C. 

“Your  service  in  my  opinion  is  a  most 
valuable  one  to  all  Newspapers,  and  re¬ 
lieves  them  of  one  of  the  worst  troubles 

that  could  come  to  them;  that  of  looking 

up  and  bothering  with  checking  copies. 

Very  few  requests  come  to  us  now  for 
checking  copies,  and  formerly  they  were 

a  torment;  first  because  they  took  up  un¬ 
necessary  time,  and  secondly,  because 
they  told  us  our  Agencies  were  not  getting 
the  attention  they  deserved  and  should 
have. 

I  think  you  win  in  your  line,  and  hope 

you  continue.” 
Yours  very  truly, 

THE  OBSERVER  CO.  C.  J.  Cook. 

Press-T  elegram 
Sheboygan,  Wis. 

“After  having  used  your  service  for  the 
past  year  and  one-half,  we  find  that  it 
efficiently  and  promptly  takes  care  of  all 
checking  copy  needs. 

It  would  seem  next  to  impossible  to  go 
back  to  former  methods  of  supplying 

checking  copies.” 
Very  truly  yours, 

THE  SHEBOYGAN  PRESS 
E.  S.  Gerlat, 

National  Advertising. 

The  Pawtucket  Times 

Pawtucket,  R.  I. 

“We  have  now  used  your  service  for  one  year  and 
desire  to  compliment  you  on  the  efficiency  you 

have  achieved  in  this  very  difficult  work.  Frankly, 

the  writer  did  not  believe  when  we  took  your 

proposition  on  trial,  that  your  service  would  even 

approximate  such  a  high  degree  of  efficiency. 

Previous  to  taking  on  your  service,  when  handling 

the  matter  through  this  office  we  were  sending 

out  a  large  number  of  tear  sheets  by  first  class 

mail  and  also  complete  papers.  We  believe  that 

our  service  was  as  efficient  as  the  average,  but  the 

number  of  continual  complaints  regarding  the  non¬ 

receipt  of  proofs  of  insertion  was  as  irritating  to 

us  as  they  must  have  been  to  the  agency.  At 

present  we  receive  only  a  half-dozen  or  so  requests 

for  proofs  of  publication  each  month,  with  the 

result  that  many  invoices  which  were  formerly 

held  up  due  to  lack  of  proof,  are  now  paid 

promptly  and  continual  letter  writing  is  avoided. 

Wishing  you  further  success  and  trusting  that 

your  service  will  be  even  more  widely  used  during 

the  coming  year  than  it  has  in  the  past,  we  are,” 

Very  truly  yours,  • 
THE  PAWTUCKET  TIMES 

Harry  B.  Adsit, 
Advertising  Manager. 

The  Boston  Herald-Traveler 
Boston,  Mass. 

“Since  taking  on  your  checking  service,  over  two 
years  ago,  the  results  we  have  obtained  from  this 
have  been  more  than  satisfactory.  We  receive 
very  few  requests  for  checking  copies  now. 

We  would  be  willing  to  recommend  this  service 
to  any  newspaper,  as  it  is  the  most  efficient  way 
of  handling  checking  service  and  most  satisfactory 

from  an  agency  point  of  view,  as  well  as  ours.” 
Very  truly  yours, 

E.  W.  Preston, 
General  Manager. 

New  Haven  Journal-Courier 
New  Haven,  Conn. 

“Allow  us  to  express  our  appreciation  of 
the  service  of  the  Advertising  Checking 
Bureau.  As  one  of  the  first  newspapers 

to  send  out  tear  sheets  in  proof  of  inser¬ 
tion  and  as  one  of  the  subscribers  to  your 
service  at  the  time  of  its  foundation,  we 

are  in  a  position  to  realize  its  value. 

It  not  only  eliminates  the  work  of  send¬ 
ing  out  tear  sheets  on  each  and  every 
advertisement  but  also  does  away  with 
the  numerous  calls  for  lost  checking 

copies  with  which  papers  not  affiliated  are 
constantly  pestered. 
It  also  means  that  the  agencies  get  their 
checkings  on  time  so  that  there  is  no  hold 

up  of  payments  on  that  score.  We  would 
not  be  without  it  and  cannot  recommend 

it  too  highly.”  Yours  very  truly, 

NEW  HAVEN  JOURNAL  COURIER 
Herbert  Peterson. 

Publisher. 

The  Duluth  Herald 

Duluth,  Minn. 

“We  have  given  your  service  a  thorough 
test  during  the  past  few  months  and  un¬ 
hesitatingly  recommend  it  as  the  final 
solution  of  one  of  the  most  annoying 

problems  in  newspaper  work,  that  of  sup- 
plsring  advertisers  with  checking  copies. 
The  expense  of  your  service  is  very  little 
more  than  what  it  used  to  cost  us  for 

envelopes  and  postage  and  it  relieves  our 
office  of  an  immense  amount  of  detail 

work.  There  is  now  no  excuse  for  delay 

in  payments  on  the  part  of  advertisers 
awaiting  checking  copies  which  they  used 
to  claim  were  not  received. 

Keep  up  the  good  work.” 

Sincerely  yours, 

THE  DULUTH  HERALD 

J.  L.  Dorsey,  Auditor. 

Jacksonville  Journal 

Jacksonville,  Fla. 
“We  are  receiving  wonderful  service  from 
your  company  on  checking  copies.  We 
are  having  practically  no  complaints  from 
foreign  advertisers. 

Hope  that  this  service  will  continue  and 
we  will  gladly  recommend  you  to  any 
newspaper  needing  a  good  checking 

bureau  service.” 
Very  truly  yours, 

JACKSONVILLE  JOURNAL Frank  P.  Beddow, 
Business  Manager. 

OUR  SERVICE  IS  OFFERED  ON  A  TWO  MONTHS’  TRIAL  TEST  BASIS— WILL  YOU  ACCEPT  IT? 

THE  ADVERTISING 
538  So.  Clark  St. 

C  H  I  C  A  G  O w 
CHECKING  BUREAU,  Inc. 

15-19  East  26th  St. 

NEW  YORK 
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SILVERWARE  AND  THANKSGIVING  MEATS 
PRIZES  FOR  A.N.P.A.  GOLFERS 

Hawley  Quier  and  J.  P.  Fishburn,  Princeton  Classmates,  Low 

Gross  Winners — Trainor  Takes  Low  Net — Thomason’s 

Raid  on  Stockyards 

W«1 

Any  great  loss  in  circulation  collections,  Hold  your  trained  circulation  men,  and 
is  waste.  City  carriers  and  newsboys  save  turn-over  costs, 

should  pay  cash  upon  deliverv.  for  their  Turn-over  can  be  avoided  to  a  great 
supply.  extent  by  inaugurating  bonus  and  pension  I 

Newsdealers  and  large  country  agents  systems,  group  insurance,  sick  and  accident  * 

should  be  made  to  pay  weekly,  while  the  benefits,  establishing  loan  department,  and 

small  agent  may  be  allowed  to  pay  perhaps  lifted  profit-sharing.  Our  ̂per 
monthly.  has  established  some  of  these  features,  and 

By  keeping  in  close  touch  with  out  of  our  turn-over  is  extremely  light, 
town  dealers  through  traveling  repre-  Newspapers  with  large  mail  subscrip. 

.IITE  SULPHUR  SPRINGS,  W.  The  booby  prize,  a  roast  ham,  went  to  sentat>ves,  and  by  correspondence,  losses  tion  lists  in  near-by  localities,  can  sav* 

Va .  Nov.  12.— P.  T.  Barnum  might  Mrs.  E.  K.  Gaylord,  Oklahoma  City  be  cut  to  a  minimum.  much  mail  room  expense  later  and  time, 

have  staged  the  A  N.  P.  A.  Golf  Tour-  Oklahoman.  The  practice  of  daily  payment  by  city  by  appointing  agents  or  dealers  in  towns 

nament,  but  the  honor  goes  to  Maj.  Allen  But  the  prize  which  caused  perhaps  the  carriers,  brings  about  more  regular  collec-  wh
ere  delivery  could  be  made  to  sub- 

Potts  Richmond  News-Leader.  It  was  greatest  sensation  was  won  by  Hilton  from  sutecribers,  and  a  minimum  of 
 ers,  or  where  the  paper  would  be 

one  of  those  lotteries  in  which  everybody  U.  Brown.  Indianapolis  News.  So  im-  disputes  and  loss  of  regular  readers.  ca
lled  for,  instead  of  sending  individual 

-  -  An  outstanding  asset  to  any  circulation  copies  through  the  mail  at  great  expense. .  .  •-  f  ..  -pjjg  number  of  packages  would  be 

everybody 

wins.  There  was  a  prize  for  one  of  portant  was  this  award,  that  Mr.  Potts  .  outstanain
g  asset  to  any  circula 

every  pair  with  nerve  enough  to  enter  called  on  Mr.  Palmer  to  make  the  presen-  department  is  the  permanency  of  its  or
-  .  ,  -  - 

their  nLes,  and  the  whole  cfew  won  by  tation  speech.  cSJtinn 
blisters  and  sore  muscles.  On  the  prize  loving  cup  was  engraved:  P^^tment  is  expensive.  A  man,  who  has  circulation  could  be  taken  out  of  the  mails, 

Twentv-six  prizes  were  awarded  last  “To  the  worst  player  at  the  A.  N.  P.  A.  '’'a'^cd  m  the  territory  knows  the  and  sent  by  baggage,  bus,  or  by  truck. 

night,  with  Maj.  Potts  behind  the  table,  convention,  from  Charles  H.  Taylor  of  the  country,  the  rou
tings,  means  of  transpor-  - - — 

which  looked  like  a  Jewelry  shop-Deli-  Boston  Globe.”  tation,  is  acquainted  with  all  of  his  agents, 

catessen  combination  counter.  Mr.  Taylor  kept  safely  distant.  He  is  l^^ows  the  people  in  the  district,  and  in 

SCHMID  SPEAKS  ON  CIRCU¬ 
LATION  WASTE 

Lined  up  for  inspection  were  silver  in  Europe, 
loving  cups,  pitchers,  and  vases  together 
with  roast  Virginia  hams,  roast  turkey, 
and  sides  of  beef.  The  edibles  were  of 

papier-mache,  but  inspection  of  the  stuf¬ 
fing  disclosed  certificates  entitling  winners 
to  real  meat  upon  application  to  S.  E. 

Thomason,  Chicago  Tribune.  Mr.  Thom-  i 

ason  had  raided  the  stock  yards  before  jt  has  been  the  salvation  of  many.  Meet  sider^ly  Ves^'^  as  supervision  over  a  new coming  to  the  Springs  your  competitor  face  to  face.  Forget  man’s  work  is  more  readily  obtained. 
First  prize  winner  called  by  Maj.  Potts  p^ty  grievances.  .  ,  .  ,  You  might  ask,  “Why  is  a  circulation 

was  Hawley  Quier,  Reading  (Pa  )  Bog/c,  To  illustrate  the  point  about  the  reck-  man  thoroughly  trained  in  a  particular 
who  turned  m  a  low  gross  ot  'y. tor  the  less  spending  of  money,  I  desire  to  draw  field  harder  to  replace,  than  a  man  in 

(Continued  from  page  9) 

a  general  way,  has  a  knowledge  of  their 
wants,  is  valuable. 

It  has  been  our  experience,  that  no  man 

with  a  complete  knowledge  of  these  things 
can  be  replaced  by  another  without  the 
necessary  training,  for  less  than  four  or 
five  hundred  dollars.  This  figure  is  not 
a  mere  guess. 

The  turn-over  cost  in  the  city  is  con- 

MstM hiD 
17,363,857  Lines 
Dispatch  advertisinfr  record  first 
ten  months  of  1925  exceeding  other 
Columbus  newspapers  combined  by 
2,906,834  tines.  For  the  first  eight 
months  1925  The  Dispatch  paid  ad- 

eighteen  holes.  Junius  Parker  Fishburn  attention  to  publishers  in  one  of  our  large  enther  the  editorial  or  advertising  depart- 
Roanoke  (Va.)  World-Neu^s  was  second  cities,  who  offer  prizes  to  carriers  who  ments?” 
gross  winner,  with  his  card  showing  93  increase  their  routes,  costing  the  publisher  \  good  reporter,  or  a  good  advertising 
strokes.  Fishburn  and  Quier  were  class  $12  for  five  six  months  subscribers,  net  solicitor  can  be  transferred  from  place  to 

vertising  linage  exceeded  the  second 
Ohio  newspaper  by  1,522,638  lines. 

NET  PAID  CIRCULATION 

mates  together  at  Prineton.  To  Quier  ting  him  at  the  wholesale  rate,  only  place,  and  can  make  good  more  readily 
went  a  ̂Iver  cup.  slightly  more  than  the  cost  of  the  prize  than  a  circulation  man.  I  don’t,  of  course, A.  R.  Trainor,  iagmaw  (Mich.)  Not  to  be  outdone,  one  competitor  offered  refer  to  the  canvasser  who  knocks  on 
Conner,  will  carry  back  a  handsome  sil-  a  prize  costing  $16.50,  for  five  new  doors  and  rings  bells  dav  after  day,  but  a ver^yase  for  winning  the  low  net  score  six-months  subscribers.  Another  paper  man  who  appoints  agents,  collects,  routes, 

-.U  charging  $7.80  a  year  to  city  subscribers  opens  new  avenues  of  circulation,  and  who 
Asheville  (N.  C.)  CiDcch,  also  vvith  a  offered  his  paper  six  days  a  week  to  rural  does  the  bigger  things  in  circulation  work. 
74,  but  with  a  handicap  of  20  strokes  subscribers  for  about  $3.00  and  gave  as 

compared  to  Trainor’s  fourteen. 

CITY  . 

SUBURBAN  . 
.  2«,*37 

COUNTRY  . . 

Total  Circulation  .... 
. 1*3,SZ( 

many  as  five  magazines  in  addition. 
Other  prize  winners  in  order  were  There  is  no  sense  in  doing  business  that 

Frank  E.  Gannett,  Gannett  newspapers ;  way,  and  publishers  must  sooner  or  later 
Guy  Davis,  Bureau  of  Advertising;  realize  it. 
Waher  DcdiT,  Jersey  City  Jersey  Journal:  The  amount  of  white  waste  varies 

Joseph  A.  Blondell,  Baltimore  Sun;  J.  greatly.  Much  depends  on  the  care  in 

.•\.  .yiuehling,  Manchester  Union-Leader;  handling  it  at  the  mill,  enroute,  or  while 
President  Thomason;  Charles  Osborne,  jn  storage.  Whatever  the  white  waste 
.4uburn  Citisen;  J.  S.  Douglas,  Toronto  may  amount  to,  it  may  usually  be  put  to 
Mail  &  Empire;  F.  1.  Ker,  Hamilton  good  use.  It  may  be  cut  up  for  proof 
(Ont.)  Spectator;  _D.  P.  Olmstead,  or  copy  paper  or  used  in  the  job  room. 
Perth  Amboy  Evening  Nezvs;  L.  B.  The  running  of  special  trains,  cars  or 
Palmer,  manager;  Lafayette  Young,  Des  trucks  in  order  to  beat  a  competitor  into 
Moines  (la.)  Capital;  Elisha  Hanson,  ̂   certain  locality,  is  often  a  waste  of 
A.  N.  P.  A. ;  Victor  Ridder,  Nerv  rnoney.  So-called  exclusive  service  of 

Yorker  Staats-Zeitung;  Fleming  New-  jfiis  kind  is  usually  of  short  duration,  as 
bold,  U  ashington  Star;  R(we  Stewart,  competing  publishers  either  meet  the 
Philadelphia  Record;  S.  L.  Slover,  Kicft-  situation  by  similar  service,  or  by  going 
mond  1  imes-Dispatch;  Major  J.  O.  {fig  other  fellow  “one  better,”  all,  how- 
Adler,  A^cw  York  Tunes;  E.  J.  Stack-  ever,  at  a  tremendous  cost, 
pole,  Harrisburg  Telegraph:  and  C.  Would  it  not  be  better  to  join  together, 
Deuel,  Niagara  balls  (N.  \  .)  Gasetle.  gjyg  {fig  service  at  half  the  cost,  by 
There  was  a  rush  to  the  golf  course  a  division  of  expense?  It  certainly  would 

Tuesday  immediately  after  lunch.  Bright  fi^jp  to  reduce  waste  of  money, 
jerseys,  checkered  knickerbockers,  and  The  same  thing  applies  to  other  prac- 
brigbter  stockings  made  a  rainbow  of  tices,  where  one  publisher  tries  to  out-do 
Casino  Walk  between  the  hotel  and  the  the  other,  and  is  perhaps  sorry  afterwards 
club  bouse  at  the  links.  Hardened  fans  f^,.  fiaving  started  something  he  couldn’t 
were  fir.st  to  arrive.  stop. 

To  1-afayette  Young  went  the  honor  ' _ 

Would  you  save  a  life 
if  you  could? 

W^OULD  you  reach  out  and  snatch  a  child fr 

of  the  first  drive.  Despite  the  fact 
camera  was  focused  to  catch  his  form, 

his  drive  made  a  good  distance  towards 

the  green.  With  Young’s  foresome  were 
President  Thomason,  E.  H.  Butler,  Buf¬ 
falo  Neji’S,  and  Fleming  Newbold,  Wash¬ 
ington  Star. 

Louis  W’iley,  New  York  Times,  Edwin 
S.  Friendly,  New  York  Sun,  and  Qiarles 
F.  Hart,  Times,  were  a  trio  about  last 
to  get  away. 

.\nd  waving  them  in  and  waving  them 
out  was  the  major  from  Richmond. 

The  women  on  another  course  held  their 

own  tournament,  from  which  Mrs.  Charles 
Osborne,  Auburn  Citizen,  emerged  the 
victor  with  the  best  low  net  score  and 

a  silver  vase  to  boot.  Mrs.  R.  E.  Lent, 

wife  of  the  publisher  of  the  Passaic  News, 
took  second  low  net  and  was  presented 
a  cook-book. 

Northern  Ohio ! 

one  of  the  country’s 

Greatest  Markets 

from  under  the  rushingwheels  of  a  motor 

car?  Of  course  you  would — and  you  can  help 

save  a  life  in  a  simpler,  easier  way  than  that. 

I’uherculosis  is  a  constant  threat  to  you  and 

your  children.  It  takes  an  annual  toll  of  thou¬ 
sands  of  lives.  Yet  other  thousands  of  lives  are 

saved  every  year  by  the  organized  warfare 

against  tuberculosis  carried  on  hy  the  tubercu¬ 
losis  crusade.  That  organizeil  fight  against  the 

dread  disease  has  cut  the  tubercu¬ 

losis  death  rate  in  half.  It  is  financed 

by  the  sale  of  Christmas  Seals. 

You  can  help  to  save  a  life.  Buy 
Christmas  Seals.  Buy  as 

many  as  you  can. 

&amp  Out  Tuberculuiit 

•with  thit 

Chriitmu  Seal 

covered  ALONE  by 

one  of  the  country’s 

Greatest  Newspapers 

Ohe] 

Christmas  Seals 

save  thousands  of 
lives  every  year. 

Your  help  is  need¬ 

ed.  Buy  Christ¬ mas  Seals. 

Mrs.  William  A.  Thomson,  wife  of  the  ONE  Medium  - 
 ONE  Cost 

director  of  the  Bureau  of  Advertising, 

THE  NATIONAL,  STATE,  AND  LOCAL  TUBERCULOSIS  ASSOCIATIONS 
OF  THE  UNITED  STATES 

also  took  home  a  vase  for  the  first  low  ̂ iio 
gross,  with  Mrs.  D.  Lamade,  Williams¬ 
port  Grit,  her  runner-up. 

Woodward  A  Kallj 

$60  N.  Mieli.  Ara. Chkafo 

2529  4%  ins.  ins.  if 
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POWERS  PERFECTION  COOLER 
Every  Newspaper  Photo  Engraving  Plant  should  have  at  least  one 

The  Potoers  Perfection  Cooler  requires  no  water 

connection  of  any  kind. 

It  can  be  moved  at  will  by  simply  picking  it  up  and 

placing  it  where  it  is  wanted. 

It  has  no  mechanical  parts  to  get  out  of  order. 

It  applies  cold  water  evenly  and  simultaneously  to 

aU  parts  of  the  plate— ON  THE  BACK  OF  THE 
PLATE  only. 

It  cools  the  plate  instantaneously  to  the  exact  tem¬ 
perature  required  and  saves  wiping,  mopping  and 
reheating. 

The  price  of  the  Powers  Perfection  Cooler 

is  $350 

The  Powers  Perfection  Cooler  met  with  the  instantaneous  approval  of  both  the  workers  and  the  owners 
wherever  it  was  instaUed  and  tried.  The  men  in  the  shops  like  it  because  it  helps  them  in  their  work. 
They  save  time  and  effort,  turn  out  more  work  and  better  work,  and  do  it  with  very  little  physical 
labor.  It  is  a  clean,  workmanlike  way  of  doing  what  is  otherwise  a  messy,  sloppy  task. 

Proprietors  like  it  because  it  saves  gas,  water,  time  and  makeovers.  These  savings  mean  money  and 
profits  and  that  is  what  we  all  want.  To  satisfy  yourself,  go  into  your  etching  rooms  and  see  what 
happens  when  the  etcher  tries  to  cool  a  large  plate  by  dragging  it  over  a  roller  wrapped  in  old  towels 
and  rags  or  a  piece  of  burlap.  Watch  the  plate  buckle  and  then  see  him  try  to  strai^ten  it  out.  You 
know  what  that  means  in  color  work. 

The  use  of  the  Powers  Perfection  Cooler  does  away  with  buckled^  and  twisted  plates,  the  splashing  of 
water  on  the  face  of  the  plate  and  the  constant  work  and  worry  connected  with  etching.  A  zinc  etch* 
ing  is  heated  from  13  to  16  times  by  the  etcher.  That  tells  the  story. 

ASK  ANY  USER 

Baltimore  News 

Boston  American 

Boston  Post 

B'klyn  Daily  Eagle 
Bronx  Home  News 

Chicago  Daily  News 

Chicago  Herald  Ezaminer 

Chicago  Tribune 

Denver  Post 

Des  Moines  Register  &  Tribune 
Florida  Times  Union 

Kansas  City  Star 

Milwaukee  Journal 

N.  Y.  American 

N.  Y.  Evening  Sun 

N.  Y.  Morning  Telegraph 

N.  Y.  Daily  News 

N.  Y.  Times 

N.  Y.  World 

Providence  Journal 

Rochester  Herald 

San  Francisco  Bulletin 

Washington  Times 

Wisconsin  News 

Immediate  delivery  guaranteed 
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POWERS,  Inc. 
205  West  39th  Street 

New  York  City 
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Editor  &  Publisher  for  November  14,  1925 

COOK  TELLS  EYE-WITNESS  STORY  OF  vention,  R.  L.  P,  Wallace,  of  Wallace,  mittee,  and  the  board  of  directors,  ijl 
Delany  &  Co..  New  York  tax  consul-  is  now  certain  that  the  Fall  A.  X  P  a 

“FALSE  ARMISTICE”  DISPATCH  tants,  spoke  before  the  convention  Thurs-  meeting,  outside  of  New  York,  will 
day  on  “Taxation  Problems.”  regular  feature. 

“The  invested  capital  problem,  which  I-afayette  Young,  Des  Moines  Capiti 

Washington  Star  Writer,  An  Officer  at  Brest  in  1918,  Heard  newspaper  publishers  thought  especially  in  moving  to  thank  Mr.  Bryant  and  it. 

(By  Telegraph  to  Editor  &  Publisher) 

Aj  ■  I  117*1  I-  II  D  ij  j  .u  11/  u  j  applicable  to  themselves,”  he  said,  “and  board,  suggested  that  the  next  meitir Admiral  Wilson  I  ell  Koy  Howard  the  War  Had  which  many  accountants  and  some  pub-  be  held  in  the  Middle  West.  He  wouH 
Ended,  According  to  Paris  Embassy  lishers  thought  was  settled  by  promulga-  be  delighted,  he  said,  to  return  to  Whiti 
_  tion  of  the  ruling  providing  for  the  Sulphur  Springs,  or  any  similar  rtv.a 

{By  Telegraph  to  Editor  &  Publisher)  restoration  of  slu-plus  of  invested  capital  however. 
of  expenditures  made  to  build  circula-  The  motion  was  seconded  by  Mr. 

.XSHINGTON,  D.  C.,  Nov.  12.—  reason  that  I  was  the  custodian  of  that  tion,  has  been  up  again  and  again  in  Noyes  and  carried  unanimously  by  ; 
’  JiLstilication  for  the  news  dispatch  all  important  stamp — for  the  army.  I  manufacturing  and  trading  cases.  rising  vote, 

from  Brest  which  was  responsible  for  stood  at  my  point  of  vantage,  the  open  “Officials  of  the  Treasury  Department  That  a  vote  of  thanks  be  csixrla;!. 
the  “False  .Armistice  Day”  excitement  on  window,  gazing  down  while  a  warrant  not  more  than  1  in  20  news-  extended  to  the  president  of  the  associ 
Nov.  7,  1918,  may  be  read  in  a  two  or  petty  officer  was  summoned  and  di-  paper  publishers  had  any  justification  for  tion  and  to  the  members  of  the  board 

column  article  in  the  IVashington  Star,  rected  to  ‘break  out  the  big  flag’  which  looking  to  this  ruling  for  relief.  Most  directors  for  inaugurating  this  excelk* 
describing  in  detail  the  dramatic  circum-  when  ‘broken  out,’  .stretched  from  the  of  you  had  to  go  to  the  special  assess-  innovation  in  the  career  of  the  assoda 
stances  under  which  the  dispatch  was  admiral’s  ‘deck’  almost  to  the  sidewalk;  nient  section  for  relief.  By  this  pro-  t>on. 
cabled.  1  stood  there,  and  looked  and  listened,  ceeding  your  profits  tax  was  determined  The  motion  was  regularly  seconded, 

The  article,  written  by  C.  Fred  Cook  of  while  an  announcement  was  written  and  on  the  basis  of  competition  with  repre-  Wiley  putting  the  question,  at  :h; 

the  Star’s  editorial  staff,  relates  how  he  sent  to  the  bandstand  and  read  to  the  sentative  firms  in  your  own  line  of  busi-  request  of  the  president,  and  it  was  car- 
personally  observed  Admiral  Henry  B.  populace.  I  saw  from  my  post  a  bulletin  pcss,  and  it  may  be  some  consolation  ried. 
Wil.son,  U.  S.  N.,  furnish  Roy  Howard,  it  was  placed  on  the  display  in  front  ̂ Q  you  to  know  that  the  rates  established  To  L.  B.  Palmer,  association  manager 
of  the  Seri pps- Howard  newspapers,  who  nf  the  office  of  La  Depcche,  a  french  for  your  trade  are  15  to  20  per  cent  equal  praise  was  accorded, 
sent  the  dispatch,  with  official  informa-  afternoon  newspaper ;  I  followed  the  below  the  high  rates  at  which  many  other 
tion  that  the  world  war  was  ended.  french  people  with  my  eyes  as  they  gath-  lines  were  taxed.  Outside  of  court  and 

CiKik  was  Base  Adjutant  of  Base  Sec-  ered  in  front  of  that  bulletin  to  read  the  tax  board  cases,  I  do  not  know  of  any 

tion  No.  5,  A.  K.  F.,  with  headquarters  ‘news’  that  the  war  was  over.  I  heard  ope  else  to  whom  relief  of  this  kind 
at  Brest.  He  states  in  part :  shouts  of  joy  and  exultation,  has  been  extended.” 

“During  the  early  afternoon  of  Thurs-  I  observed  —pandemonium.  YVjth  the  exception  of  Mr.  Wallace’s 
(SQorlD 

<lay,  Nov.  7,  an  orderly  announced  that  writers  have  touched  on  the  address  the  keynote  of  the  final  day’s 
(jen.  Harris  desired  to  see  me.  I  stepped  probability  of  (lerman  firopaganda  hav-  session  was  better  advertising, 
to  his  office,  to  be  introduced  to  Mr.  )ng  been  at  the  bottom  of  the  false  arm-  p-  Leut_  Passaic  Xeivs,  one  of  the 
Roy  W.  Howard,  president  of  one  of  istice.  Some  one  telephoned  the  Cnited  siieakers,  went  so  far  as  to  suggest  that 
the  press  associations  in  the  States,  States  F.,mbass)  in  Paris  that  morning.  ̂   snecial  bureau  be  established  bv  the 

as  a  newspaper  man  I  had  heard  of  Mr.  He  claimed  to  be  speaking  officially  for  a.  x  P.  T  to  aM  newspapers  in  the 
Howsrcl,  of  course,  t)ut  lid-d  never  met  the  french  ministrji  of  wsr.  As  3  result  smaller  cities  to  improve  the  sppesrsnee 
him.  the  telegram  was  ultimately  sent  to  Ad-  sales-producing  power  of  the  ad- 

The  General  continued;  rniral  Wilson.  By  «*ie  chance  m  a  vertising  from  their  home  merchants. 

“‘Mr.  Howard  is  sailing  for  home.  He  thousand  Mr.  Howard  happened  to  visit  pjjj  suggestion  was  taken  under  con- 

is  anxious  to  meet  .Admiral  Wilson  be-  Admiral  W’ilson  in  Brest  just  as  the  sjderation 
fore  he  leaves.  Please  arrange  to  pre-  telegram  was  receiveil.  By  chance  I  was  speakers,  included  William 

sent  him  to  the  Admiral.’  those  present.  Donohue,  Chicago  Tribune  and  Louis 
“We  started  at  once  for  the  navy  ‘flag  The  foregoing  is  the  true  story  based  W'jley,  A’cw  i'ork  Times,  R.  Mich- 

office,’  about  five  city  blocks  distant  from  ««  my  recollection  of  the  details  as  I  ̂ngr,  Harrisburg  Telegraph,  and  J,  M. 
.•\rmy  Base  headquarters.  The  Navy  oc-  observed  and  heard  them  not  on  hearsay  Schmid,  Indianapolis  News.  Mr,  Schmid 

cupied  a  tall  building  facing  the  Place  — the  actual  transmission  to  the  United  unable  to  attend  and  his  paper  was 

President  Wilson,  a  public  square  which  States  of  the  ‘news  of  ‘the  amazing  read. had  been  renamed  in  honor  of  the  presi-  armistice,  which  completely  upset  this  Thursday  meeting  ended  in  paeans 
ilent  of  the  United  States.  country,  Thursday,  Nov.  7,  seven  years  (,{  praise.  Tributes  were  paid  to  Mr. 

“There  being  no  elevator,  Mr.  Howard  Bryant,  chairman  of  the  program  com- 
and  myself  climbed  the  stairway  to  the  , - - 

These  two  newspapers  of¬ 

fer  the  most  powerful  all¬ 

day  service  in  New  York 
available  as  a  unit  under  a 

single  contact.  The  650,000 

Daily  Woau)  —  Evening 
World  readers  constitute  a 

highly  concentrated  force  to 
be  reckoned  with  in  any 

campaign  designed  to  effect 
distribution  in  Greater  New 

York. 

5®orlD 
Pulltsar  BuiMloE,  N«w  York 
Tribima  Towar,  Chicago 

fifth  ‘deck’  of  the  flag  ‘ship,’  and  entered  a  lu  p  a  APPort\/pc  aipii/ 
the  office  of  F:nsign  Sellards,  /Mlmiral  ^  

APPROVES  NEW 

W’ilson’s  personal  aide,  conlidential  sec-  ACTIVITIES 
retary  and  interpreter.  1  introduced  the  — ; — 
visitor  and  explained  our  mission.  En-  {Continued  from  page  3) 
sign  Selards  departed,  returning  a  mo- 
ment  later  with  the  statement  that  the  of  directors,  and  Mr.  Palmer  had  arrived 

{Continued  from  page  3) 

Admiral  would  see  us  ‘in  just  a  little  Sunday  and  on  Monday  had  greased  the wheels  so  that  everything  would  run 

“Suddenly  the  door  between  Ensign  smoothly  during  the  three  convention  days. 
Sellard's  room  and  .Admiral  Wilson’s  of-  Delegates  were  enthusiastic  at  the  suc- 
fice  was  opened.  We  turned  from  the  cess  of  this  convention  and  vote  at  the 

window  as  the  Admiral  stepped  toward  .session  was  unanimous  for  repetition  of 
us,  a  paper  in  his  hand.  Before  I  could  the  event  in  the  fall  of  1926. 
utter  a  word,  he  said:  Some  small  city  or  secluded  resort 

“  ‘Hello,  CfKik ;  how  do,  Mr.  Howard,  such  as  this  probably  in  the  Middle  W^est, 

Here’s  a  telegram  from  Jackson,  in  Paris,  will  lie  selected  by  the  board  of  directors, 
saying  the  armistice  was  signed  at  11  Particular  praise  was  given  W’.  B. 
o’clock  this  morning,  effective  at  2  o’-  Bryant,  Patterson  Press  Guardian,  chair- 
clock  this  afternoon.’  man  of  the  program  committee  on  his 

“We  all  were  aware  that  Jackson  was  choi.se  of  topics  and  selection  of  expert 
Commander  Jackson,  the  naval  attache  speakers. 

at  the  United  States  Embassy  in  Paris.  The  only  guest  speaker  of  the  con- 

Why  They  Write 
For  Information 

One  of  the  concerns  asking  EDITOR 

&  PUBLISHER  for  information  this 
week  says : 

“I  shall  appreciate  this  information 
very  much,  especially  as  I  fail  to  find 
any  such  house  advertising  in  your 

current  issue.” 
There  was  absolute  silence  for  a  second 
or  two.  The  announcement  seemed  to 

have  paralyzed  the  vocal  chords.  Finally, 
Howard  managed  to  blurt ; 

“‘Admiral,  may  I  use  that?’ 
“Admiral  W’ilson  hesitated,  as  though 

in  doubt  how  to  reply.  At  length,  he 
said,  slowly  and  hesitatingly : 

“  ‘W’hy,  I  supixise  so.’ 

“With  a  hasty  ‘I’ll  see  you  later,’  to 
me  Howard  fairly  jumped  down  that 
stairway.  He  must  have  touched  only 

about  every  tenth  step.  From  the  win¬ 
dow  I  watched  him  as  he  ran  across  the 
Place  President  Wilson  to  the  French 

Post  Office,  which  was  also  the  tele¬ 
graph  and  cable  office,  located  on  a  corner 

diagonally  opposite  the  Navy  flag  office. 

“In  my  judgment,  the  most  remarkable 
incident  of  ‘tlie  false  armistice’  was  the 
fact  that  the  message  filed  by  Mr.  How¬ 
ard  was  dispatched  immediately,  and 
without  question.  There  was  no  demand, 
so  far  as  I  am  aware,  that  it  be  censored 

and  approved.  No  other  message,  per¬ 
sonal  or  official,  ever  was  sent  from  the 

office  unless  it  bore  the  censor’s  stamp 
of  approval.  I  happen  to  know  for  the 

Cline-Westinghouse 

Double  Motor-Drive 
with  full  automatic 

push  button  control 

is  used  by 

There  is  the  point.  This  man  wanted 

to  purchase  certain  products  for  use  by 

the  circulation  department.  A  sales¬ 
man  was  not  in  his  office.  He  reached 

for  his  copy  of  EDITOR  &  PUB¬ 

LISHER  only  to  find  that  the  Manufac¬ 
turers  of  the  required  product  were  not 
advertisers. 

Johnstown  Tribune 
Johnstown,  Pa. 

Then  he  wrote  a  letter  and  we  re¬ 

plied,  giving  him  the  name  of  a  concern 
we  believe  to  be  reliable. 

Ask  them  about  it. 

Equipment,  Supplies  and  Services  , 
.should  be  listed  on  the  classified  page  of 

CLINE  ELECTRIC  MFC.  CO. 
Chienso:  111  Waat  Washington  Straat 

New  Y ork  i  47  West  34th  Street 

San  Francisco:  First  National  Bank  Building 

EDITOR  &  PUBLISHER 

The  motion  was  regularly  second^, 

Mr.  Wiley  putting  the  question,  at  :h; 

t 
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BUSINESS  CONDITIONS  IN 

New  England 
OF  IMPORTANCE  TO  ADVERTISERS 

The  steady  gains  in  nearly  all  lines  during  the  Fall  Season  have  fulfilled  and  in  some 

instances  surpassed  expectations. 

New  England  shoe  factories  are  booking  more  contracts.  Colder  weather  has  given  a  new 

stimulus  to  retail  sales  of  dry  goods  and  clothing.  In  various  commercial  channels  frequent 

purchases  by  dealers  are  necessitated  by  the  enlarging  demands  from  consumers.  The  con¬ 

stant  repeating  of  orders  by  distributors  shows  plainly  that  stocks  of  most  kinds  of  mer¬ 

chandise  are  moderate  and  the  buying,  though  still  chiefly  to  cover  actual  requirements  only, 

is  of  sufficient  magnitude  to  maintain  or  raise  the  rate  of  operation  at  most  manufactories. 

New  Englanders  are  noted  for  their  conservatism  and  reports  of  steady  trading  in  this 

territory  can  be  taken  as  an  assurance  that  merchandising  conditions  are  ideal. 

Sales  promotion — creating  consumer  demand — can  be  best  accomplished  with  the  coopera¬ 

tion  of  local  merchants  and  newspapers. 

It  is  the  most  direct  way.  It  is  the  most  economical  way. 

The  newspapers  listed  below  cover  the 

New  England  market  thoroughly 

and  at  an  exceedingly  low  cost. 

■ABSACHUSXTTS— Population,  8,Wt,3M 

‘AttUboro  Son . (Z) 
*Booton  Olobo . (MAE) 
*Boston  Olobo  . (S) 
*Boaton  Transoript . (E) 
tBoiton  Foot  . (II) 
tBooton  Foot  . (B) 
•Fall  SlTor  Horald . (E) 
•Fltohburt  Sentinel  . (E) 
••HaeeTbiU  Oasetto  . (E) 
•Lynn  Item  . (E) 
tl<owall  Conrler-Cltiaen  and 

Eeenint  leader . (KAE) 
••Hew  Bedford  Standard  Mercury 

(MAE) 
••Hew  Bedford  Sunday  Standard 

(S) 
•Hortb  Adama  Transcript.. (Z) 
•Salem  Mews  . (E) 
•Taunton  Oasette  . (E) 
•Worcester  Teleyram-Oasette 

(MAE) 
•Woroester  Snnday  Tale«ram  (S) 

•Portland  Press-Herald  and 
Express  . (E)  (MAE) 

•Portland  Telecram  . (S) 

(Snnday  Edition  Express) 

S.SOO  10,000 
Unas  Uass CnroB-  AOOO  10,000 

latien  Unas  Unea •St.  Johnsbnry  Oaledonian-Beoord 

(E)  4,0W  .0S14  .OIS 

HEW  HAMP8HIBE— PopuUUon.  443.68S 

(H>HHECTIOirr— Population,  l.SM.SSl 

••Ooneord  Monitor-Patriot . . .  (E)  B,t5S 
tKesns  Ssntinel  . (Z)  8,804 
tManohestsr  Onion  Leader 

(MAE)  89,488 

BBODE  ISLAHB— PopnUtlon,  404,897 

MAINE— PopuUUon.  768.014 

••Aurssta  Kennebec  Journal  (M)  11.388 
tBanyor  Daily  Commerolal .  (E)  19,487 

tNswpert  Daily  Nesrs... 

...(E) 

6,440 

,0334 
.0998 

tPawtuoket  Times  . 
...(E) 86.618 

.07 

.07 
•Providence  Bulletin  ... 

...(E) 
84.403 .17 

(B).88 

•Providence  Journal  ... 
...(M) 87.839 

.10 

(B).83 

•Providence  Journal  .., 
....(S) 66.304 .17 

.17 

•Providence  News  . ...(E) 89.481 

.08 

.08 

tProvidence  Tribune  ... 

...(E) 

88.049 
.10 .09 

•Westerly  Sun  . 

.(EAS) 4,476 

.086 
.086 

•Woonsocket  CaU  . 
...(E) 

13,969 

.06 

.06 

VEBMONT- 
-PopnUtlon,  368,488 

•Baire  Times  . ....(E) 

7,181 
.03 .086 

tBenninyton  Banner  ... 
....(E) 

3.138 
.0186 .0186 

•Burlincton  Free  Press. 
...(M) 

18,914 .06 .06 
•Bntland  Herald  . 

...(M) 11,038 

.04 

.04 

•Brldyeport  Poat-Telsrram 

(EAM) •Brldraport  Post  . (S) 
••Hartford  Courant  . (M) 
••Hartford  Courant  . (S) 

tHartford  Times  . (Z) 
•Meriden  Becord  . (M) 
•Middletown  Press  . (E) 
tMew  Haven  Befister. . .  (EAS) 
•Mew  London  Day . (E) 
tMorwlcb  Bulletin  . (M) 
•Morwalk  Hour  . (E) 

tSouth  Norwalk  Sentinel. ..  (E) 
•Stamford  Advocate  . (E) 

•Waterbury  BepubUcan  American 
(MAE) 

•Waterbury  BepubUcan  ...(B) 

.18  .16 

.10  .10 

.08  .04 

.11  .11 

.18  .18 

.046  .04 

.0386  .08 

.18  .18 

.07  .046 

.08  .06 

.04  .04 

.036  .086 

.06  .04 

•A.  B.  C.  Publishers'  Statement,  September  30,  1986. 

tOovemment  Statement.  September  30,  1986. 

••A.  B.  C.  Publishers’  Statement,  March  81,  1996. 

(B)  (h>mbinatlon  rate  Daily  Journal  and  Eve.  BuUetin. 

1 
I 

I 
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T.  E.  NILES,  EDITOR,  DIES  lication,  IVill  Wildwood*s  Magasm
e, •  9  f  which  later  was  merged  with  Turf,  Field 

IN  PROVIDENCE  and  Farm.  After  several  other  maga- 
_  zine  posts,  he  became  rod  and  gun  edi- 

_  ,  r  t»  -j  u  tot  of  the  New  York  Herald,  and  then 
General  Manager  of  Providence  New.  York  Herald  Tribune  after 

Wa.  for  Many  Year.  Managing  the  merger.  He  was  buried  at  Warwick, 

Editor  of  the  Old  New  York  Orange  County,  N.  Y. 

Mail  — - 

Theophilus  E.  Niles,  general  manager 
of  the  Providence  News,  and  for  many 

years  managing  editor  of  the  New  York 
Evening  Mail, 

- -  died  at  his  home 
'  Providence, 

weeks  ago  he  had 
iT  under  gone  an 

■  ^  operation  and  was 

making  progress 

.  ^  until  Saturday, 
when  heart  troub- 
le  developed. 

Mr.  Niles  be- 
gan  news  paper 

^  work  on  the  old 
^ New  York  Sim, 

„  _  „  when  that  news- T.  .  Niles  p;iper  was  under 
the  editorial  di¬ 

rection  of  .Arthur  Brisbane.  He  came 

to  tlie  Sun  from  a  school  teaching  posi¬ 
tion  on  Long  Island,  which  he  had  ac¬ 
cepted,  following  graduation  from  Wes¬ 
leyan  College,  Connecticut,  in  1888. 

Later  Mr.  Niles  joined  the  staff  of 

the  old  .Vew  York  Mail  and  Express, 
under  Col.  Shepherd,  which  later  became 
the  PNening  Mail.  He  remained  on  that 

newspaper  until  it  was  sold  to  Frank 
Munsey  in  1924.  Altogether  he  was  for 
16  years  managing  editor  of  the  Evening 
Mail,  beginning  in  1898,  but  his  service 
on  that  newspaper  was  interrupted  on 
various  occasions. 

For  a  time  during  that  period,  he  was 
associated  with  the  office  of  the  District 

Attorney  in  New  York,  and  then  became 
successively  managing  editor  of  the  New 
York  Tribune,  member  of  the  New  York 

Globe’s  editorial  staff  and  managing 
editor  of  tlie  old  Nezvark  (N.  J.)  Daily 
Adxwrtiscr,  until  it  was  purchased  by 
Col.  Ceorge  Harvey. 

It  was  while  he  was  managing  editor 
of  the  Mail  that  he  employed  and  held 
Franklin  Pierce  Adams,  now  conductor 

of  the  ‘‘Conning  Tower”  for  the  New 
York  World,  Gratland  Rice,  noted  sports 
writer  of  the  Nezv  York  Herald  Tribute, 

Rollin  Kirby  and  Rube  Goldberg,  car¬ 
toonists,  although  he  was  frequently  or¬ 
dered  to  discharge  them. 

Because  he  gave  these  men,  and  other 
present  journalistic  celebrities  work  and 
kept  them  on  the  Evening  Mail,  when 
other  New  York  managing  editors  turned 
them  down,  Mr.  Niles  has  been  given 

credit  for  ‘‘discovering”  them. 
Arthur  Brisbane  wanted  Goldberg  to 

come  from  the  Evening  Mail  to  the  New 
York  Journal,  but  the  cartoonist  remained 
loyal  to  Mr.  Niles.  The  same  was  true 
in  regard  to  F.  P.  A.,  to  whom  Lord 
Northcliffe  made  a  brilliant  offer. 

Once  in  an  interview  in  Editor  &  Pub¬ 

lisher,  however,  he  was  quoted  as 
saying : 

“I  get  a  lot  more  credit  than  I  deserve. 

I  just  didn’t  prevent  their  coming  through, 
that  was  all.” 

In  January  1925,  Mr.  Niles  became 
general  manager  of  the  Providence  News. 

FREDERICK  E.  POND 

Rod  and  Gun  Editor  of  N.  Y.  Herald 

Tribune  Dead 

Frederick  E.  Pond,  69,  conductor  of 
the  rod  and  gun  column  in  the  New 
York  Herald  Tribune  under  the  name 

of  “Will  Wildwood,”  died  recently  in 
a  New  York  hospital. 
Mr.  Pond  was  born  in  Packwaukee, 

Wis.,  April  8,  1856.  He  was  educated 
in  Montello,  Wis.  His  boyhood  passion 
for  fields  and  streams  remained  with  him, 
and  as  a  lifework  he  turned  to  writing 
about  them.  He  came  to  New  York 

in  1881  as  field  editor  of  Turf,  Field 

and  Farm,  one  of  the  first  outdoor  maga¬ 
zines.  In  1888  he  started  his  own  pub- 

and  Farm.  After  several  other  maga-  t 

zine  posts,  he  became  rod  and  gun  edi¬ 
tor  of  the  New  York  Herald,  and  then 
of  the  New  York  Herald  Tribune  after 

the  merger.  He  was  buried  at  Warwick, 
Orange  County,  N.  Y. 

T.  H.  PRESTON  DEAD 

Brantford  (Ont.)  Expositor  Publisher 
Was  Prominent  Liberal 

T.  H.  Preston,  proprietor  of  the  Brant-  . 
ford  (Ont.)  Expositor,  died  at  Brant-  , ford,  Nov.  7.  , 
Few  Canadian  newspaper  men  have  , 

been  known  throughout  the  dominion  then  ̂ 
was  Thomas  Hiram  Preston.  Born  at  , 
Mount  Vernon,  Ind.,  on  Oct.  22,  1855,  he  ̂ 
came  to  Canada  when  quite  young  and 

w'as  educated  in  Ontario  schools. 
He  began  his  apprenticeship  as  a  I 

printer  in  the  office  of  the  Woodstock 

Sentinal,  and  completed  it  on  the  Strat-  ; 
for  Beacon.  He  was  a  compositor  on  the  / 
Toronto  Globe  in  1871.  I^ter  he  removed 

to  the  United  States,  but  returned  to 
Canada  in  1874  and  joined  the  staff  of  the  ( 
Ottawa  Free  Press.  After  having  been  . 
a  member  of  the  Press  Gallery  at  Ottawa 
for  some  time,  Mr.  Preston  became  night 

editor  of  the  Toronto  Globe.  This  was  * 

in  1881.  .Afterwards  he  represented  the  ' 
Globe  and  other  newspapers  in  the  House 
of  Commons  press  gallery.  In  1882,  he 

became  connected  with  the  ll'innipeg  Sun. 
Fie  made  a  fine  record  for  enterprise  for 
his  newspaper  during  the  Northwest  | 
Rebellion  in  1885.  Shortly  afterwards  he 

represented  the  Canadian  Press  at  the 
Durbar  in  Delhi,  India. 

Fie  was  elected  to  the  Ontario  legisla¬ 
ture  as  a  Liberal  for  Brant  South  in  1899 

and  re-elected  in  1902  and  1904.  He  re¬ 
tired  from  membership  in  the  legislature 
in  1908  voluntarily  for  private  reasons. 
In  1906  he  was  offered  the  leadership  of 

the  Liberal  party  in  Ontario,  but  declined 
it. 

EDWARD  E  BRITTON 

Well  Known  Newspaper  Writer,  Once 

Secretary  to  Josephus  Daniels,  Dies 

Edward  E.  Britton,  widely  known 
Washington  newspaper  correspondent 
died  Nov.  9,  in  Washington  after  an 
illness  of  only  three  days. 

Mr.  Britton  came  to  Washington  in 
1917  as  private  secretary  to  Josephus 
Daniels,  then  Secretary  of  the  Navy. 

F'or  a  long  time  previously  he  had  been 
associated  with  several  North  Carolina 

newspapers.  He  was  editor  of  the 
Wilson  Daily  News  from  1899  to  1901 
and  succeeded  Mr.  Daniels  as  editor  of 

the  Raleigh  News  and  Observer  when 
the  latter  entered  the  Cabinet. 

Since  the  Wilson  .Administration’s 
close  Mr.  Britton  had  been  Washington 

correspondent  for  the  Raleigh  News  and 
Observer  and  the  Greenville  (S.  C.) 

News.  He  had  been  prominent  in  south¬ 
ern  politics  for  many  years  and  was  per¬ 
manent  secretary  of  the  Democratic  Na¬ 
tional  Convention  in  Baltimore  in  1912. 

T.  M.  HOLLINGSHEAD 

Veteran  St.  Louis  Globe-Democrat 

Business  Manager  Dies 

T.  M.  Flollingshead,  68,  business  mana¬ 
ger  of  the  St.  Louis  Globe-Democrat  for 

more  than  25  years  of  his  39  years’  con¬ 
nection  with  that  newspaper,  died  in  Mul- 
•anphy  Hospital,  St.  Louis,  on  Monday, 
following  an  operation  the  previous 
Thursday.  He  had  been  in  failing  health 
for  about  a  month. 

Mr.  Hollingshead  wag  born  in  Cincin¬ 
nati.  He  went  as  a  young  man  to  Fargo, 

N.  D.,  and  worked  in  a  hank,  but  shortly 
returned  to  his  home  and  engaged  in  the 

printing  business.  From  Cincinnati,  he 
1  went  to  St.  Lxjuis  with  his  two  elder 

brothers,  the  late  Mark  and  Murdock 
Hollingshead,  and  all  entered  the  employ 

of  the  (jlobe-Democrat.  T.  M.  Hollings- 
'  head  was  employed  in  the  auditing  de¬ 

partment  for  six  years  before  being  trans- 
-  ferred  to  the  business  office. 

He  is  survived  by  his  widow  and  two 

sisters.  The  body  was  cremated  and  re¬ 
turned  to  Cincinnati  for  burial. 

®btiuarg 

^ARTINEZ  LUJAN,  chief  of  the telegraph  department  of  La  Prensa 
of  Buenos  -Aires,  was  killed  there  Oct. 

26,  in  a  street  car  accident. 

Edward  B.  Duffy,  for  50  years  a 

press  telegrapher,  died  recently  at  La 
Crosse,  Wis.  Mr.  Duffy  was  one  of  the 
oldest  Associated  Press  operators  in  the 
service  having  started  when  long  hand 
reception  was  the  rule.  He  was  stricken 
with  apoplexy  while  at  his  key  in  the 
office  of  the  La  Crosse  Tribune. 

John’  William  Marksbury,  58.  until 
two  years  ago  editor  of  the  Portsmouth 
(O.)  Sun  died  in  Columbus  recently  after 
a  long  illness.  He  founded  the  Frank¬ 
fort  (Ky.)  State  Journal  and  later  worked 
for  the  Associated  Press  in  Columbus. 
At  one  time  he  was  a  member  of  the 

editorial  staff  of  the  Louisz'ille  Courier- 
Journal  under  the  late  Henry  Watterson. 

J.  W.  A.  Jen.son,  57,  owner  and  editor 
of  the  Mountain  I^ake  (Minn.)  Tribune, 

committed  suicide  Oct.  31.  Fie  is  sur¬ 

vived  by  his  widow  and  six  children. 

Harry  James  Barn’brook.  33,  of  the 
Basil  L.  Smith  System,  Inc.,  died  at 
Philadelphia  Nov.  3.  Mr.  Barnbrook  had 

been  with  the  Smith  System  since  1919. 

M.  R.  Jackson,  editor  of  the  Tipton 

(la.)  Consenvtion  for  49  years,  died 
his  home  last  week. 

Edward  Day  Stuart,  three-year-ok 
son  of  James  A.  Stuart,  managing  editor 
of  the  I ndioiuspolis  Star  and  former  edit¬ 
orial  director  of  the  Rocky  Mountan 

Nezvs  and  Denver  Times,  died  at  Indian¬ 

apolis,  Nov.  1. Mrs.  Ted  Ashby  23,  wife  of  Ted  Ash¬ 

by,  reporter  for  the  Des  Moines  Capital 
died  Sunday  after  a  short  illness  with 

pneumonia. D.  B.  Hosse,  51,  pressman  for  thr 

Columbia  (S.  C.)  Record,  was  killed  bv 

a  street  car  recently. 
F'ran’k  j.  Erskine,  57,  press  tekg 

rapher  for  the  Associated  Press  aik 
Consolidated  Press  .Association,  died 

cently  in  St.  Paul. 
T.  D.  Harman,  73,  for  25  years  presi¬ 

dent  of  the  National  .Stockman  and  Far 

mer  publishing  Company  of  Pittsburgh, 
died  at  his  home  there  Nov.  9. 

Robert  Goeting,  sporting  editor  of  the 

McKeesport  (Pa.)  Dailv  Nezvs  dkd 

10. 

Frank  B.  Dallam  Dead 

Frank  B.  Dallam,  56,  veteran  news 

paper  man,  who  had  worked  on  many 
papers  in  New  York  and  other  cities, 

died  Monday  in  New  A’ork,  after  an  ill¬ 
ness  of  many  months.  Mr.  Dallam  began 

his  newspaper  career  in  1895  on  the 
Chicago  Times.  L-ater  he  was  with  the 
Louisville  Courier- Journal.  He  started 

in  New  York  on  the  World,  later  work¬ 

ing  on  the  Sun,  Tribune  and  in  1912  on 
the  Times.  Recently  he  had  been  on  the 
American. 

Rapid  Growth 
In 

Church  Advertising 

Church  Advertising  in  newspapers  is  grow¬ 
ing  with  great  rapidity. 

There  is  ten  times  more  of  it  today  than 

when  we  first  printed  these  advertisements  in 
EDITOR  &  PUBLISHER  four  years  ago. 

The  growth  in  church  attendance  in  the 
United  States  last  year  is  reported  to  have 

exceeded  the  growth  in  population. 

Get  your  churches  to  avail  themselves  of  our 

congregation-building  service.  A  new  series 
of  Come-to-Church  advertisements  will  soon 

be  released.  They  have  been  written  by  men 

and  women  prominent  in  business  and  in  public 
life  in  the  United  States,  and  they  appeal  to 

those  of  every  faith. 

Let  us  help  you  with  your 
church  page. 

Church  Advertising  Department 

ASSOCIATED  ADVERTISING  CLUBS, 

383  Madison  Avenue, 
New  York,  N.  Y. 

-  / 



A.  A.  Parkes,  Poughkeepsie  (N.  Y.)  Star 
and  Enterprise;  Hawley  Quier,  Reading 

(Pa.)  Eagle. 
C.  H.  Rembold,  Cincinnati  Times-Star; 

Elzey  Roberts,  St.  Louis  Star;  Victor 

Ridder,  New  York  Staats-Zeitung;  H.  D. 
Slater,  El  Paso  (Tex.)  Herald;  Rowe 
Stewart,  Philadelphia  Record;  L.  B. 
Tobin,  Lincoln  (Neb.)  Star;  W.  Brydon, 

Tennant,  Richmond  (Va.)  News-Leader; 
R.  Treanor,  Saginasv  (Mich.)  News- 

Courier;  F.  E.  Tripp,  Elmira  (N.  Y.) 

Star  -Gazette,  William  A.  Thomson, 
Bureau  of  .Advertising ;  R.  L.  Smith, 

Charleston  (W.  Va.)  Gazette. 
Charles  .A.  Webb,  Asheville  (N,  C.) 

Citizen;  M.  S.  Weisiger,  Memphis 

(Tenn.)  Commercial  Appeal;  T.  R.  Wil¬ 
liams,  Pittsburgh  Chronicle-Telegraph; 
Lafayette  Young,  Jr,,  Des  Moines 

Capital. 

FOOTNOTES  FROM  A.  N.  P.  A.  MEET 
(^Continued  from  page  4) 

The  TERgE_H^yTE  Star 

lll'DHOKI)  SHOPS 

AIR  SHOW  THRILLS  CROWD 

COMPLAINT  AGAINST  RAILROADS 

Why 

Terre  Haute 
Unanimously 

Chose  the 
Plus  Plan 

Washington  Trade  Union  Weekly 

Protests  Newsprint  Charges 

.Alleging  overcharging  in  rates  and 
charges  on  shipments  of  newsprint  paper 

from  points  of  origin  in  Maine  and  Can¬ 
ada  to  Washington,  Labor  a  trade  union 
weekly,  asked  the  Interstate  Commerce 
Commission  this  week  to  institute  an  in¬ 
vestigation  into  the  reasonableness  of  the 
rates  complained  of.  Fifteen  railroads 

are  named  as  respondents  in  the  com¬ 

plaint. 
The  complaint  declares  the  railroads 

named  have  levied  unjust  and  unreason¬ 
able  rates  on  shipments  of  newsprint 

paper  since  Sept.  21,  1923,  to  the  extent 
that  the  rates  charged  exceeded  the  rates 
contemporaneously  in  effect  from  the 

nt.  .A  ride  to  remember,  it  Xiagra  Falls  Gazette;  F.  Guy  Davis,  same  points  of  origin  to  Baltimore  plus  a 
the  St.  Lawrence  river.  Bureau  of  Advertising,  Chicago;  J.  S.  differential  of  1  per  cent  per  1(X)  pounds. 

*  ♦  *  Douglas.  Toronto  Mail  &  Empire;  Walter  The  complaint  asks  establishment  of 

Dear,  Jersey  City  Jersey  Journal;  M.  M.  reasonable  rates  and  seeks  reparation  in 
Donosky,  Dallas  (Tex.)  Ncivs  and  Jour-  the  sum  of  the  alleged  overcharges.  A 

nal;  Mrs.  Zell  Hart  Deming  U'arren  similar  complaint  by  the  Washington ■  ■  Publishers’  .Association  and  several  Bal¬ 
timore  newspapers  is  pending  before  the 
commission. 

Chicago  in  the  majority  here,  showing  (left  to  right),  E.  W.  Parsons,  Chicago 

Tribune;  E.  M.  .Antrim,  Chicago  Tribune;  W.  A.  Thomson,  Bureau  of  .Adver¬ 
tising;  and  W.  E.  Donahue,  Chicago  Tribune. 

HREE  Tei 
■rre  Haute,  Ind., 

newspapers — The  Star,  Post 
and  Tribune  were  unanimous  in 

choosing  the  Imperial  Plus  Metal 
Plan  to  serve  their  type  metal. 

The  publishers  of  these  three 

Hoosier  papers  know  type  metal 

problems.  They  are  fully  aware 

of  the  fact  that  type  metal  be¬ 
comes  unbalanced  through  con¬ 
tinual  use  and  if  not  properly 

cared  for,  in  time  becomes  unfit 

and  must  be  replaced  by  a  new 

supply.  They  also  know  that 

type  metal  troubles  and  replace¬ 
ments  are  hard  on  overhead  ex¬ 

penses. 

That’s  why  they  chose  the  Plus 

Publishers  here  are  not  sobbing  oyer 
le  $5  a  ton  reduction  in  newsprint 
kduled  for  1926  contracts.  Opinions 

Her  regarding  the  suggestion  of  Joseph 

earing,  vice-president  of  International,  Joseph  B.  Finan,  Cumberland  (Md.) 
lat  the  $65  a  ton  price  would  cause  Evening  Times;  J.  P.  Fishburn,  Roanoke 
imc  American  mills  to  shut  down,  in-  (Va.)  Times;  F.  W.  Flagg,  A.  N.  P.  A.; 

UH  demand,  and  result  in  a  concom-  l-'dwin  S.  Friendly,  New  York  Sun;  E.  K. 
ant  upshoot  in  charges.  Majority  of  Gaylord.  Oklahoma  City  Oklahoman; 

group  of  paper  experts  questioned,  Elisha  Hanson,  Washington  representa- 
'.vcM  r,  were  of  the  opinion  newsprint  live,  A.  N.  P.  A. ;  P.  S.  Huber,  Norfolk 

m- sould  well  afford  the  promised  slash.  (Va.)  Ledger-Dispatch;  F.  I.  Ker, 
^  ^  Hamilton  (C)nt.)  Spectator;  H.  N.  Kel- 

Jav  E.  Klock,  president  of  the  Kingston  A  X.  P.  A. ;  H.  J
.  Grant,  Miheaukee 

N.'Y.)  Freeman,  has  his  town’s  popu-  Jay  L  K^k.  Emgston  (N- Y.) 

V,„  on  his  tongue  tip.  He  is  proud  of  l/ccmm;  J.  Lyle  Km
month  Park 

recent  growth.  P ,  ° 

“Twenty-eight  thousand  and  sixty-  tiamsp^t  (Pa  )  Gnt. 

'e,"  he  said,  “by  the  latest  count.’’  (^'  J  )  News; 
^  ^  ^  M.  M.  Lazarus,  and  Hyman  Lazarus,  Jr., 

^  J  ^  Sydney  A.  Lazarus,  Bayonne  (N.  J.) 
The  stenotype  reporter  engaged  to  ^  j  ̂ ynett,  Scranton  (Pa.) 

a  stenographic  report  of  the  busi-  y-;,„^  .  p  ̂   Leisenring.  Allentourn -sessions  got  caught  >n  a  trafik  jam  j  P  j 
New  York,  he  telgraphed  and  was  Bullefm;  A.  R.  Michener,  E.  J. 
AK.  therefore,  to  arrive  before  Tues-  Harrisburg  (Pa.)  Tele- ;  evening.  Despite  this  accident,  the  .  H.  Moore,  Bureau  of 
)  trade  press  reporter  present  was  still  Advertising;  J.  A.  Muehling,  Manchester Iwiwi  from  the  convention  floor.  H  ^  Leader;  L.  K.  Nichol- 
r  ,,  c  ,  .  f  -  -  •  son.  New  Orleans  Times-Picayune ; 
Golfers  confident  of  winning  prizes  p  Washington  Star;  D.  P. 
^ught  extra  lug^ge  with  them.  Might  oimstead.  Perth  Amboy  (N.  J.)  News; -“I  nav#»  rarripH  rpfncrpratnrQ.  Snmp  ^  \  j  /  t 

Regional  Adv  ertising 

Regional  Rates 

The  Christian  Science 
Monitor 

Ad  International  Daily  Newspaper 
PoWiahing  SKLEOTEI)  ADVERTISING 

ATLA^TlC.  CENTRAL  and 

PACIFIC  Editions 

Rates  and  Circnlatlon  Data 

Supplied  on  Re<|ue«t 
ADVERTISING  OFFICES. 

Boaton  New  York  Kansas  City 
Philadelphia  London  San  FrancUco 
Chicnfco  Paria  Loa  Antrelea 
CleTeland  Florence  S«»ntt!e 
Detroit  Ptirtland 

“Buy  What  You  Can  Use” 

The  Plus  Plan  (used  by  hun¬ 
dreds  of  newspapers)  keeps  type 

metal  in  its  highest  state  of  effi¬ 

ciency  and  prolongs  its  working 
life  for  many  years.  Users  of 

the  Plus  Plan  call  it  an  Economy 

Nave  You  a  Definite 
Metal  Plan? 

Is  your  metal  being  cared  for 

by  a  definite,  systematical  and 
economical  Plan?  If  so,  the  Plus 

Plan  invites  comparison.  If  not, 

send  for  a  copy  of  the  plan  today. 

C/««  fh« 
COMBINATION  RATE 

OF 

The  Gazette  Times 
(Momlnf  ml  Statday) 

ANO 

Chronicle  Telegraph 
(EvctiInK) 

in  order  to  cover  Pittsburgh  and 
Western  Pennsylvania  thoroughly 
at  the  lowest  cost. 

Member  A.  B.  C. 

THE  WELFARE  COMMITTEE 
of  the 

INTERNATIONAL 

CIRCULATION  MANAGERS 

ASSOCIATION METAL 
Linotype^Monotype  Intertype 

Stereotype 

Elrod — Ludlow — Linograph— 'Thompson 

Imperial  Type 

Metal  Co. 
PkiUdeIpkU— CleTetu4-^N*w  York — Ckksps 

Can  supply  you  with  com¬ 
petent  circulation  men  of 

capacity  and  ability  capable 
to  take  entire  charge  of  your 

department  or  to  fill  impor¬ 
tant  posts  in  the  department. 

Address  the  Secretary- 

Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 

Building,  Peoria,  Ill. 

URBAN  E.  DICE,  Nat.  Adv.  Mgr. 
GAZETTE  SQ..  PITTSBURGH.  PA. 

National  RopToaaBtatlTo: 
E.  K.  BTTBKE,  Ino. 
4Sod  and  Broadway.  N.  T. 
in  8.  Mlohlyan  Blvd.,  CUoaco. 
Oonatltatlon  Bldy.,  Atlanta,  Oa. 
B.  J.  BmWEU  CO. 
74t  Markat  8t.,  San  Franoltoo,  OaL 
Timaa  Bld(.,  1m  Anaalaa,  OaL 

1 
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WHAT  THEY  ARE  SAYING 

AN  EDUCATIONAL  INFLUENCE 

«<IF  trerchants  are  to  sell  more  goods  they  must  advertise  their  wares  more 

*  extensively  and  must  describe  them  faithfully.  The  buyer  must  be  informed 
accurately  as  to  the  nature  of  the  goods,  for  advertising  is  not  only  a  selling, 

but  an  educational  influence.” — Charles  W.  Myers,  Director  of  Trade  Rela¬ 
tions,  Armour  &  Co.,  Chicago. 

*  ¥  » 

TALK  TO  THE  ENTIRE  COMMUNITY 

*‘T  TSE  of  newspaper  advertising  costs  money  but  it  doesn’t  cost  much  in 
consideration  of  what  you  get,  which  is  the  opportunity  to  talk  to  the 

entire  community,  to  say  just  what  you  want  to  say,  when  and  how  yon  want  to 

say  it.” — M.  S.  Sloan,  President,  Brooklyn  Edison  Company. ¥  ¥  ¥ 

GUARD  AGAINST  DISCOURTESY 

«*^HOSE  who  believe  that  they  are  putting  on  an  armor  against  attack  by 
buying  advertising  space  in  a  newspaper  are  apt  to  have  a  rude  awaken¬ 

ing  when  least  expected.  A  discourteous  representative  of  a  business  can  easily 

undo  all  that  has  gone  before  toward  the  making  and  holding  of  friends.” — 
Robert  E.  Livingston,  director  of  public  relations.  Consolidated  Gas  Company 
of  New  York. 

WEEK’S  AD  TIPS 

N.  W.  Ayer  &  Sons,  .50S  Chestnut  street, 

I’hiladelphia.  Placing  orders  with  newspapers 
in  various  sections  for  the  Encyclopaedia 
Rritannica.  Inc.,  New  York  City. 

George  Batten  Comply,  383  Madison  ave¬ 
nue,  New  York.  I’lacing  orders  with  news¬ 
papers  in  selected  sections  for  Booth  Mills, 
toweling,  I.owell,  Mass. 

Williard  H.  Bond,  Inc.,  247  Park  avenue. 
New  York.  Has  secured  the  accounts  of  Julia 

iioyt  Moles,  Inc.,  New  York,  Lock  Insulator 

Company,  Baltimore,  and  Piper  &  Salerno  Com¬ 

pany,  “Craigleigh”  top  coats.  New  York. 
Callaway  Associates,  Inc.,  121  Beach  street, 

Boston.  Placing  orders  with  newspapers  that 
have  rotogravure  sections  for  Fairclough  & 

Gold,  inc.,  "Bedford  Scrim”  Boston. 
Campbell-Ewald  Company,  36U  North  Michi¬ 

gan  avenue,  Cliicago.  Has  secured  account^  of 

tapper  Ac  Capper,  exclusive  men’s  furnishing stores. 

Cecil,  Barreto  &  Cecil,  12th  &  Bank  streets, 
Richmond.  Reported  to  have  started  newspaper 
campaign  m  selected  sections  for  Smithlield 

Pr^ucts  Company,  'Honey  Fruit  Gum,” 
Richmond. 
S.  A.  Conover  Company,  99  Chauncey  street, 

Boston.  Placing  oiders  with  newspapers  in 

large  cities  for  Sanford  Mills  "Velmo”  mohair, 
Sanford,  Me.  .Mso  placing  account  of  Charles 

N.  Miller  Company  "Mary  Jane”  and  “Dearo” 
candy,  Boston. 

Ciitchfield  and  Company,  223  West  Jackson 

Boulevard,  Chicago.  Now  handling  the  adver¬ 

tising  account  of  t'l’Cedar  Mop  and  Polish Company. 

Drury  Company,  b81  Market  street,  San 
Francisco.  Placing  orders  with  newspapers  in 
various  sections  for  the  Oceanic  Steamship 

Company.  San  Francisco. 
Ferry-Hanly  Advertising  Company,  441  Lex- 

mgton  avenue.  New  York.  Again  placing 
orders  with  newspapers  in  various  sections  for 
the  Priess  Radio  Corporation,  New  York. 
Albert  Frank  &  Comptuiy,  14  Stone  street. 

New  York.  .Again  placing  orders  with  news¬ 
papers  in  various  sections  for  the  United 
■American  Lines,  New  York. 
M.  P.  Gould  Company,  4?0  4th  avenue.  New 

York.  Again  placing  orders  with  newspapers 
in  selected  sections  for  Boals  Rolls  Corporation, 
laxative.  New  York. 
Charles  C.  Green  Advertisfaig  Agency,  Estey 

Building,  Philadelphia.  Has  secured  acctmnt 
of  the  Philadelphia  office  of  Theodore  Prince 
&  Company. 

Hanff'Metzger  Company,  95  Madison  avenue. 

New  York.  Again  placing  orders  with  news¬ 
papers  generally  for  the  Columbia  Phonograph 
Company.  New  York. 
Henri,  Hurst  and  McDonald,  58  East  Wash¬ 

ington  street,  Chicago.  Placing  schedules  in 
newspapers  generally  on  Pierce  Motor  Car 
Company,  Buffalo. 
John  L.  Jones  Company,  332  South  Michigan 

boulevard,  Chicago.  Placing  contracts  with 

newspapers  on  Herbert  H.  Frost,  Inc.,  of  Chi¬ 
cago. 

Ralph  H.  Jones  Company,  171  Madison  ave¬ 
nue,  New  York.  Placing  orders  with  news¬ 
papers  in  selected  sections  for  Chas.  D.  Jaffee, 
cravenette.  New  York. 
H.  W.  Kastor  and  Sons  Company,  14  East 

Jackson  boulevard,  Chicago.  Sending  out 

copy  on  Brooks  Appliance  Company  of  Mar¬ 
shall,  Michigan. 
Joseph  Katz  Company,  Franklin  street  and 

Park  avenue,  Baltimore.  Making  contracts 
with  newspapers  generally  for  the  Maryland 

Pharmaceutical  Company,  “Rem”  cough  rem¬ 
edy,  Baltimore. 

Kirtland- Engel  Company,  646  North  Michi¬ 
gan  avenue,  Chicago.  Placing  schedules  on 
Mayhelline  Company  of  Chicago,  Illinois. 
Lord  and  Thomas,  Wrigley  Building,  400 

North  Michigan  avenue,  Chicago.  Sending  out 
full  page  copy  to  be  used  in  Sunday  papers  for 
Brunswick-Balke  Company.  They  will  use 
phonograph  and  record  copy.  Preparing  regu¬ 
lar  list  on  Pepstxlent  Company. 

Lewis  H.  Mertz  Adv.  Company,  400  North 
Michigan  avenue,  Chicago,  fi^ndiag  out  copy 
on  Pines  Winter  Front  Company  to  towns 
where  they  have  distributors  on  a  50/50  basis. 
Mitchell-Faust  Advertising  Company,  7 

.South  Dearborn  street,  Chicago.  Reported  to 
have  secured  account  of  the  Home  Yeast 
Company,  Chicago. 

John  F.  Murray  Advertising  Agency,  598 
Madison  avenue,  .New  York.  .Again  renewing 
some  newspaper  contracts  for  the  Wyeth  Chem¬ 
ical  Company,  New  York. 

Z.  L.  Potter  Company,  Clark  Music  Building, 
Syracuse.  Placing  orders  with  newspapers  in 
various  sections  for  the  Brewer-Tichener  Cor- 

isjration  “Pioneer”  auto  shutter,  Cortland, N.  Y. 

SchultZ'McGregor  Corporation,  270  Madison 
avenue.  New  York.  Placing  account  of  the 
.Atlantic  Spark -Lin  Ginger  Ale,  New  York. 
Frank  Seaman,  Inc.,  470  4th  avenue.  New 

York.  Placing  orders  with  small  city  news¬ 
papers  for  the  Charles  William  Stores,  Inc., 
mail  order.  Brooklyn.  N.  Y.  Also  placing  ac¬ 
count  f)f  the  Amalgamated  SA  Corporation, 
New  York. 

Shuman-Haws  Adveatising  Company,  230  East 
Ohio  street,  (liicago.  Sending  copy  to  some 

pai>ers  in  Illinois  on  Orchard  Pud-ding  Com¬ 

pany. 
J.  Walter  Thompson  Company,  242  Madison 

avenue.  New  York.  Placing  orders  with  news¬ 
papers  that  have  rotogravure  sections  for  the 

Howlett-Hockmeyer  Company,  “Zip-on"  leg¬ 

gings,  New  V’ork. Williams  and  Cunningham,  6  North  Michigan 
avenue,  Chicago.  Planning  a  large  campaign 
on  Wallace  Institute,  Chicago,  Ill.  Some  small 
city  newspapers  have  been  added  to  the  list. 

Post-Dispatch  Hearing  in  New  Orleans 

Hearing  of  the  appeal  of  the  St.  Louis 
Post-Dispatch  from  a  recent  decision  of 
United  States  District  Judge  Hutcheson 
of  Houston,  denying  a  writ  of  injunction 
restraining  the  Houston  Printing  Com¬ 

pany  from  using  the  name  “Post-Dis¬ 
patch”  on  a  daily  newspaper,  has  been 
transferred  to  New  Orleans,  where  it 

will  be  placed  on  the  January  docket  of 

the  United  States  Circuit  Court  of  Ap¬ 

peals. 
Davis  Joins  Tampa  Tribune 

Don  Davis,  formerly  circulation  man¬ 
ager  of  the  St.  Petersburg  (Fla.)  Daily 

News,  has  joined  the  Tampa  Tribune  as 
promotion  manager.  Before  joining  the 
News,  Mr.  Davis  was  circulation  manager 
of  the  Jacksonville  Journal.  Fred  W. 

Idler,  formerly  of  the  circulation  depart¬ 
ment  of  the  Rochester  (N.  Y.)  Times 
Democrat  will  succeed  him  on  the  News. 

Clapper  Back  on  Job 

Raymond  Clapper,  Washington  bureau 
manager  of  the  United  News,  who  was 

taken  ill  with  tj^phoid  shortly  after  re¬ 
turning  North  from  covering  the  Scopes 
trial  at  Dayton,  Tenn.,  has  recovered  and 
resumed  his  duties  in  Washington  this 
week. 

Folks  in 

Indiana 
Are  Real  Home  Folks 

Indiana  people  are  home  people  with 
typical  American  homes  and  a  high 

percentage  of  native-born  whites. 
These  folks  constitute  an  ideal  market 

for  American  products. 

Indiana  people  are  industrious,  with 
an  income  in  wages  and  salaries  from 
manufactures  exceeding  $400,000,000 

and  incomes  from  agricultural  produc¬ 
tions  amounting  to  nearly  $500,000,- 000. 

Indiana  people  are  thrifty,  as  indi¬ 
cated  by  bank  deposits  of  $725,000,000. 

Indiana  people  are  pleasure  loving  and 
have  one  automobile  to  every  five  per¬ 
sons  in  the  state. 

Indiana  people  read  their  daily  news¬ 

papers  and  are  responsive  to  adver¬ 
tised  offerings  of  nationally  distrib¬ 
uted  foodstuffs  and  other  necessities, 

and  can  buy  luxuries  in  proportion  to 

any  other  state  in  the  country. 

Cultivate  Indiana 

through  these  newspapers 

Rats  for CircuUtlon  Sjm  Udm 

*CoInmba8  Republican  . 
. (E) 

4,860 .03 
fConneraville  Newa-Examiner  . 

. (E) 

4,557 
.025 ttDecatur  Democrat  . . (E) 

3,194 

.025 

**Fort  Wayne  Joumal-Gaaette  . 
. (M) 

32,662 

.08 
**Fort  Wayne  Journal-Gazette  . 

. (S) 

34,487 
.08 

**Fort  Wayne  Newa-Sentinel  .. . (E) 
42,860 

.10 
•Gary  Evening  Post-Tribune  .. 

. (E) 15,019 

.06 

fHammond  Times  . 
. (E) 

17,127 

.06 

jHuntington  Press  . (M  &  S) 
3,836 .025 •Indianapolis  News  . . (E) 

125327 35 

••Lafayette  Journal  &  Courier. . . (M) 

(E) 

7,915  X 

13,302  ( 

21317 .06 

tLa  Porte  Herald-Argus . 

. (E) 

6,560 

.035 
tShelbyville  Democrat  . 

(M) 

"(E) 

. (E) 

4,012 
.025 •South  Bend  News-Times . 

9,634 ) 

15,671  I 25305 

.07 
•South  Bend  News-Times . . . (S) 

23,249 

.07 

South  Bend  Tribune . (S) 19,735. 
. (E) 20,697 

.06 
•Terre  Haute  Tribune  . . (E  &  S) 22,784 

.06 

*A.  B.  C.  Pnblithers’  Statement,  Oct.  1,  1925. 
fCovernment  Statement,  OcL  1,  1925. 

**A.  B.  C.  Poblishen’  Statement,  March  31,  1925. 

ttUovemment  Statement,  March  31,  1925. 
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49 associated  clubs  act 

ON  REVENUE  PROBLEM 

75  Per  Cent  of  Money  Raised  to  Go 
to  Better  Business  Bureaus,  25 

Per  cent  to  A.  A.  C.  W. 

Activities 

How  revenue  shall  be  divided  between 

the  Associated  Advertising  Qubs  of  the 
World  and  the  National  Better  Business 
Bureau,  Inc.,  the  vigilance  body  of  the 
AA.C.VV.,  was  outlined  by  resolutions 

passed  at  a  recent  meeting  of  the  execu¬ 
tive  committee  of  the  A.A.C.W.  held  in 

New  York. 
The  following  resolution  was  passed: 

"Fir.st:  That  funds  and  revenues  for 

il!  purposes  and  activities  of  the  Asso¬ 
ciated  Advertising  Clubs  of  the  World 

be  raised  by  the  A.A.C.W.  and  be  allo¬ 
cate  to  the  various  purposes  and  activi¬ 
ties  of  the  Associated  Clubs  including 
the  work  of  the  National  Better  Business 

Bureau  as  may  be  determined  and  pro¬ 
vided  by  budgets  to  be  approved  and 
controlled  by  the  executive  committee  of 
the  Associated  Advertising  Clubs. 

“Second:  That  any  solicitation  of 

funds  for  the  Associated  Advertising 

Qubs  including  the  funds  for  the  work 
of  the  National  Better  Business  Bureau 
shall  be  on  some  unified  plan  determined 

and  established  by  the  executive  com¬ 
mittee  of  the  Associated  Advertising 

Qubs  of  the  World  to  the  end  that  dupli- 

ation  of  effort  in  soliciting  be  avoided.” 
This  resolution  had  the  endorsement 

of  E.  Allen  Frost,  William  11.  Hodge, 
Qarlcs  R.  Frederickson  and  Maurice 
Sunders,  a  special  committee  of  the 
National  Advertising  Commission,  whose 
counsel  was  sought,  and  past  president, 

L  D.  Gibbs  of  the  president’s  Advisory Committee. 
In  formal  discussion  the  directors  of 

the  National  Better  Business  Bureau, 

those  present  being,  Ix)U  E.  Holland,  C. 
K.  Woodbridge,  Henry  L.  Doherty,  Lewis 
G.  Harriman,  Herbert  S.  Houston,  Paul 

T.  Bollinger  and  William  S.  Patton,  em¬ 
phasized  the  value  of  vigilance  work  as 
a  part  of  the  A.A.C.W.  activities,  ant}  it 
was  the  opinion  of  the  Board  that  present 
methods  of  enlisting  support  be  followed 
and  the  following  resolution  was  adopted  : 

“That  there  shall  be  a  definite  division 
of  sustaining  memberships  of  the  Asso¬ 
ciated  Advertising  Clubs  on  the  present 
basis  of  75  per  cent  net  to  the  National 
Better  Business  Bureau  and  25  per  cent 
net  to  the  Associated  Advertising  Clubs 
of  the  World,  with  the  exception  that 
in  special  cases  in  specific  industries  the 
National  Better  Business  Bureau  shall  be 
allowed  to  solicit  funds  and  to  use  100 

per  cent  net  of  such  funds  for  work  by 

the  National  Business  Bureau  in  such  in¬ 
dustries,  subject  to  the  consent  of  the 
president  of  the  Associated  Advertising 
Clubs  of  the  World;  and  that  selling 

«pense  is  to  be  deducted  from  the  gross 
amount  of  sustaining  memberships  and 
that  the  balance  then  be  divided  as 

aireed.” 
The  Board  appointed  the  following 

conimittee  to  devise  ways  and  means  of 

raising  money :  Lou  E.  Holland,  presi¬ 
dent  of  the  National  Better  Business 

Bureau ;  Edward  L.  Greene,  managing 
director  of  the  National  Better  Business 

Bureau;  C.  K.  Woodbridge,  president, 
CA.C.W.,  Earle  Pearson,  general  man- 
a|er  A.A.C.W. ;  W.  Frank  McQure, 

BUILDINGS 

PLANT  LAYOUTS 
PRODUCTION 
OPERATION 

An  organization  specializing  solely 
in  newspaper  building  design,  man¬ 
ufacturing  and  production  problems. 

S.  P.  WESTON 
Newspaper  Buildings 

Plant  Layouts 
Production,  Operation 

120  West  42nd  Street  New  York 

chairman.  National  Advertising  Com¬ 
mission,  and  Robert  A.  Warfel,  executive 

secretary.  National  Advertising  Com¬ 
mission. 

Those  attending  the  meeting  included 
C.  K.  Woodbridge,  Lou  E.  Holland,  Ethel 
B.  Scully,  William  S.  Patton  and  Jesse 
H.  Neal. 

DONOHUE  ON  TRAINING  OF 

ADVERTISING  SALESMEN 

(Continued  from  page  6) 

test  whether  or  not  an  advertising  campaign 
will  be  successful  and  I  think  this  yard  stick 
is  bullet  proof.  I  call  it  the  five-point  rule  and 
the  salesman  is  given  a  great  deal  of  instruction 
on  how  to  use  it. 

The  6ve  point  rule  is  as  follows:  Is  the 
Medium  right?  Is  the  Time  proper?  Is  the 
Copy  right?  Is  the  Merchandise  right?  and 
is  the  Management  of  the  proposition  right? 

The  medium:  The  test  on  the  medium  is 
not  the  volume  of  circulation  alone,  but  the 
volume  plus  the  territory  it  covers,  the  kind 
of  people  that  read  the  paper,  their  shopping 
habits,  their  buying  habits,  their  buying  power 
and  their  responsiveness. 

The  time:  The  time  as  to  Seasons — The  time 
as  to  days — The  time  as  to  climatic  conditions — 
and  the  time  as  to  events. 

The  copy:  The  copy  must  be  a  traveling 
salesman  for  the  house  it  is  sent  out  by  and 
must  have  all  the  requisites  of  a  good  salesman. 
A  salesman  must  sell  himself,  his  Personality — 
The  House  he  represents  and  the  contents  of 
that  house.  Therefore,  the  copy  should  insure 
attention,  create  interest,  create  desire  and  com¬ 

pel  action. The  merchandise:  Is  the  merchandise  right? 
Is  there  a  market  for  it?  Will  the  public  buy 
it?  Is  it  priced  right? 

The  management:  Is  the  management  efficient? 
By  management  I  do  not  mean  the  officers  or 
the  executives  of  the  company,  but  everyone 
connected  with  the  firm  from  the  office  boy 
to  the  presiilent. 

The  salesman  is  instructed  in  the  Who,  What, 

When,  Where,  Why  and  How  rules  of  sales¬ 
manship.  He  is  schooled  in  the  buying  and 
selling  of.  merchandise — in  the  wholesale  market 
—in  the  jobbing  market — in  the  retail  market. 
In  the  markup  and  turnover  of  merchandise 
and  in  retail  store  service  the  management. 
Also  how  to  comi>are  his  merchandise,  that  is 
the  newspaper  he  represents,  with  that  of  his 
contemporaries,  because  things  are  great  or  small 
only  by  comparison.  He  is  warned  never  to 
oversell  and  to  realize  that  after  all  the  man 

who  pays  his  salary  is  really  the  merchant 
whose  advertising  he  solicits.  He  is  advised 
against  exaggerated  statements  in  order  to  sell 
a  client,  bMause  by  bad  advice  while  he  may 
gain  temporary  linage  he  may  kill  a  perma¬ 
nent  advertiser.  He  is  instructed  to  be  truthful 
in  his  statements,  be  honest  with  himself,  the 
house  he  represents,  and  the  merchant  on  whom 

he  calls. 
He  is  taught  how  to  analyse  circulation  figures 

and  not  merely  quote  them,  is  coached  in  the 
mechanics  of  advertising.  Hypothetical  sales 

problems  are  put  to  him  with  a  fellow  salesman 
placed  against  him  so  that  he  may  recognize  the 
points  of  contact  and  the  course  to  pursue  in 
order  to  dominate  from  that  point,  so  that  he 
may  carry  the  conversation  to  a  successful  sale 
and  he  is  warned  to  get  out  when  he  has  the 
order  for  fear  that  he  may  talk  himself  out  of 
it  again.  After  he  is  released  from  the  school 
he  is  assigned  for  a  Mri(d  of  about  20  days 
with  salesmen,  being  changed  each  day  so  that 
lie  can  see  how  the  other  fellow  works.  Then 
at  least  twice  a  week  he  sits  in  with  a  group 
of  salesmen  at  which  time  sales  talks  and  sales 
instructions  are  given.  In  these  meetings  as 
well  as  at  the  end  of  each  day  he  is  being 
instructed,  he  is  required  to  talk  on  his  feet, 
thus  giving  him  confidence  in  himself  and 
aiding  him  to  get  rid  of  his  timidity  if  he  has 
any.  This  is  done  because  more  and  more 
we  are  compelled  to  sell  a  group  of  individuals 
such  as  the  president,  general  manager,  sales 

manage.'  and  advertising  manager,  where  a  few 
years  ago  we  were  selling  individuals.  From 
time  to  time  bis  mistakes  are  pointed  out  to 

Invest  in 

Pennsylvania — 
Advertising  space 

in  the 

Norristonm 

Simea 
pays  big  dividends 

in  sales 

National  Representative 
1‘aiil  Block,  Inc. 

Philadelphia,  New  Vork,  Chicago, 
Boston,  Detroit. 

him,  thus  aiding  him  to  improve  his  ability 
to  execute. 

I  have  spent  twenty-seven  years  in  the  news-  • 
paper  business,  the  greater  part  of  twenty-one 
years  with  the  Chicago  Tribune,  thirteen  of 
which  I  have  occupied  the  position  of  Local 
Advertising  Manager.  I  have  worked  in  the 
editorial,  auditing,  circulation  and  mechanical 
departments,  as  well  as  the  advertising  depart¬ 
ment  of  newspapers. 

Due  to  the  generosity  of  my  superiors  who 
have  allowed  me  the  time  and  paid  my  ex¬ 
penses,  I  have  been  able  to  study  merchandise 
and  merchandising  both  here  and  abroad.  I 
have  sat  in  with  buyers  of  dresses,  coats,  and 
suits  and  millinery  at  that  New  York  market 
and  I  have  made  trips  with  furniture  buyers 

and  with  buyers  of  men’s  wear.  I  have  been 
through  the  New  England  and  Brooklyn  shoe 
factories.  I  have  been  through  piano  factories. 
I  have  followed  the  merchandise  from  the 
manufacturer  to  the  consumer  because  I  have 
worked  in  retail  stores  and  as  I  have  studied 
retail  store  service  and  management,  and  the 

markup  and  turnover  of  merchandise,  I  know- 
something  about  overhead  and  the  meaning  of 

the  words  “net  profit.”  and  am  well  acquainted 
with  The  Chicago  Tribune  and  the  Chicago territory. 

When  men  are  needed  to  sell  national  adver¬ 
tising,  they  are  taken  from  the  I,ocal  Display 
Department  and  put  through  a  training  of  in¬ 
vestigating  market,  gathering  data,  etc.,  then 

they  move^  to  merchandising  service  and  then 
into  the  National  Advertising  Department.  A 
family  spirit  is  always  present,  a  spirit  which 
not  only  prevails  in  the  advertising  department, 
but  throughout  the  entire  Tribune  family — and 
that  spirit  is  kept  alive  by  our  dynamic  and 
democratic  but  firm  business  manager,  S.  E. 
Thoma.son.  who  sets  the  pace  and  who  never 
fails  to  compliment  good  work  done. 

E.  W.  Parsons,  our  Advertising  Sfanager  and 
the  guiding  star  of  the  department,  as  well 
as  every  sales  executive  in  the  department,  is 

a  graduate  of  the  Want-ad  Department.  The 
volume  of  advertising  carried  year  after  year, 
coupled  with  the  fact  that  we  have  been  able 
to  build  the  Catheural  of  all  buildings  on  upper 
Michigan  Avenue  in  Chicago — The  Tribune 
Tower — out  of  the  earnings  of  that  great  news¬ 
paper,  would  seem  to  indicate  that  we  have 
succeeded  in  a  large  measure  in  the  elimination 
of  lost  motion  and  wasted  energy  from  our 
advertising  sales  force. 

Police  Reporter  Sues  Traction  Co. 

George  Slayton,  police  reporter  for  the 
Houston  Chronicle,  brought  suit  last  week 

against  _the  Houston  Pllectric  Company 
for  $5050  for  damages  sustained  in  an 

auto-street  car  crash  last  summer.  Stay- 
ton  was  riding  in  an  ambulance  when  it 
crashed  with  a  street  car.  He  sustained 
severe  injuries. 
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The  Market— Kansas 
The  aUte  that  ralaed  the  higgett  crept  km 

1924— U4v2S$.000  beahels  ef  wheel  end 

IS7,241.006  hoahela  ef  cem,  plea  ether  big 

graha  yieldt. 
The  aUte  where  the  ceah  gain  ea  wheel 

end  eem  elene  it  $160,000,009  tbit  yeer — one 
third  ef  the  iaereete  en  theae  twe  crept 

new  reperted  for  the  entire  United  Sletet. 

The  Medium —  Daily  Capital 
The  enly  Kanaea  nawapaper  that  cerara 
the  entire  atete. 

It  girea  e^epvetlen  ef  the  flaetl  kind  te 
edrertiaera  and  hea  heerj  cererage  ef 

Topeka  and  the  Topeka  trade  territerr* 
Circniellen  M.OOO,  Member  A.  B.  C. 

Topeka  Daily  Capital 

Topeka,  Kansas 
Arthur  Capper,  Marco  Morrow, 
Pubfither  Aast.  Pub. 
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Wrapping 

For  the  mailing  room  of  a  newspaper 

Quick-Stick  has  no  equal.  It  is  mixed 
in  a  minute — possesses  greater  strength 

than  the  paper  itself  and  when  once 

applied  it  will  not  let  go.  Use  Quick- 
Stick  for  single  and  bundle  wrapping. 
Mixed  thin  and  strained  it  forms  a 

highly  efficient  paste  for  facing  and 
backing  matrices. 
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venient  desk  paste 
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Editor  &  Publisher  for  November  14,  1925 

.A* 

i _ 

I 
- I  mind  that  the  newspapers  in  Penn- 

,  sylvania  pay  about  $750,000  a  year  to  the 

TRADITION  CAUSES  CIRCULATION  WASTE  railroads  you  can  figure  what  tradition has  cost  these  publishers  m  this  one  case 

By  A.  R.  Michener  newspapers  of  Pennsylvania 

(General  Manager  Harrisburg  (Pa.)  Telegraph)  accepted  the  now  proposed  further  in- 

A  jj  T-L-  »r  I  A  A  Ki  D  A  A-  crease  in  rates  of  66  2/3  per  cent  in  the 
Addres.  Thi.  Week  at  A.  N.  P.  A.  Convention  previous  increases  have 

been  accepted,  these  papers  would  now 

■ - - - — - — - - -  be  paying  more  than  half  a  million  dol- 

TN  a  department,  the  operation  of  which  every  time  that  we  increased  the  cost  a  3'ear  increased  luggage  rates.  The 

is  so  much  a  matter  of  detail  as  the  of  the  material  we  were  giving  the  sub-  ^if *^'^***^^^f  Wash- 

circulation  department,  there  is  so  much  ll>e  columns  of  our  pper,  we  ®  Et'^StS 

possibility  of  waste  that  it  is  almost  tm-  reduced  br  a  s.rajlar  amoun  the  money  J  ,ha„',hrS  "undrSl possible  to  point  out  any  specific  item,  allotted  to  circulation  promotion  work.  thousand  dollars  to  the  newsitaners  of 

It  seems  to  me,  however,  that  the  two  Another  way  to  reduce  turn-over  
is  to  new  stiapers  ot 

things,  more  than  any  others,  that  cause  make  certain  that  your  new  subscriptions
  • 

waste  in  the  operation  of  the  circulation  are  properly  written.  CAMPAIGN  FOR  STEEL 
department,  are  these— tradition  and  turn-  Too  many  newspapers,  when  they  want 
over.  I  will  take  up  turn-over  first.  to  increase  circulation,  hire  the  cheapest  .  ,  .  .  . 

Every  newspaper,  every  year,  attracts  i^'nd  of  road  men  and  solicitors  and  send  Advertising  for  Magazines,  Publicity 
to  it  sufficient  new  readers  with  prac-  them  out  with  no  training.  for  Newspapers  Is  Reported  Plan 

tically  no  effort  of  its  own  to  show  a  And  in  this  connection,  I  might  ven-  Si  iphi-b  Spoiv-rc  19 

healthy  growth  in  circulation,  if  all  its  tiire  the  opinion  that  the  best  kind  of  The  "mefican  Insthutc^o^^  Co17 
old  subscribers  were  retained  The  loss  subscription  orders  and  the  one

s  with  ̂   .\merican  institute  oi  steel  Con OIG  siiDscnixrs  wire  rciaiiieu.  me  loss  umallpst  turnover  are  fir>;t  r.rflpr«  struction  started  its  annual  convention  at 

?ou”»,"™h<,”  S;  muT'fc  pu  oht.S  by  .Tur"  aS.  a  d  new"  G
reenbrier  Hotel  while  the  meeting 

K  ,0  rrf”onSt  gZvtI.  "  boys  on  merit  alone. 'Second!  by  carriers,  i.'  ““ 
On  one  paper  of  less  than  50,000  cir-  agents  and  newsboys  spurred  on  by  prize  ̂   Th,,;Ka;A..  ; . _ i 

CAMPAIGN  FOR  STEEL 

GANNETT  BUYING  ANOTHER 

Empire  State  Group  Chief  Negotiatiii|  i 

for  N.  Y.  State  Daily 
White  Sulphur  Springs,  W.  Va, 

Xov.  12. — Negotiations  are  under  w 
for  the  purchase  of  another  New  York 

State  daily  to  add  to  his  chain  of  news¬ 
papers,  Frank  E.  Gannett,  president  of 
the  Empire  State  Group  of  newspapers, 

told  Editor  &  Publisher  here  today. 
Mr.  Gannett,  at  the  A.  N.  P.  con¬ 

vention  here  declined  to  divulge  tht 

name  of  the  property  he  expected  to  buy. 
He  declared,  however,  that  the  deal  was 

virtually  completed,  and  indicated  i 
definite  announcement  might  be  made  next 
week. 

Gannett  newspapers  are :  the  Rochester 

Times-Union;  Elmira  Star-Gazette,  El¬ 
mira  Advertiser,  and  Telegram;  Ithaca 

J oiirtial-N ews ;  Utica  Observer-Dispatch, 

and  Mczvburgh  Neu's. 

forth  to  show  a  constant  growth. 

On  one  paper  of  less  than  50,000  cir (In  one  paper  ot  less  tnan  5U,UUU  cir-  ^i/uiicu  yu  Possihilitv  of  inaULMiratirur  a  mtiomi 

riilation  tint  I  know  in  a  sinsile  vear  offers.  And,  ne
xt  the  subscriptions  that  ssiD  iit\  oi  inaugurating  a  national 

are  obtained  throueh  .oliritor.  cwperative  advertising  campaign  was  one 

it  was  necessarv  to  write  fi^  are  obtained  through  solicitors.  cooperative  auveri.
s.ng  campaign  was  one 

an  neu  siTmoiith  a  S  vearlv  contract  And,  last  b
ut  not  least,  in  maintain-  ^  topics  discussed  after  the  report 

i.,g  a  low  ratio  of  lurnoyer  it  i,  highly  ̂   te'lSmr'"'''" 
and  show  a  gain  of  a  few  thousand  impcirtant  that  you  look  to  the  delivery  Questions  were  referred  to  W.  H.  Page, 
copies.  On  another  paper  of  much  the  service  of  your  earners,  agents  and  news-  McConaughy,  representatives  of 
same  circulation,  in  one  year  thirty  j’oys-  Every  subscriber  wants  his  or  ^yer  &  Son,  advertising  agency 
thousand  subscribers  were  written.  In  at  the  same  P'^ee,  at  the  same  prepared  the  report, 

the  lirst  case  the  turn-over  was  more  hour,  each  day,  ̂ d  when  he  or  she  so  Several  delegates  to  whom  Editor  & 

than  1(K)  per  cent  and  in  the  other  over  receives  >mir  P^I^r  the  reading  of  it  be-  Publisher’s  reporter  talked  declared  it 
75  per  cent.  The  waste  in  such  turn-  comes  a  fixed  habit  and  cannot  easily  be  institute  to  start 
over  is  staggering.  n  a  a  i  ,  j  a-  ^  national  campaign  like  that  of  the 

A  few  years  ago  we  decided  on  our  ^  a1^£i  Portland  Cement  .\ssociation.  It  was 
paper  that  instead  of  stressing  circula-  ^^OP*  new  methods,  particu-  campaign  proposed  use  of  large 
tion  promotion  effort  so  much,  we  would  >n  delivery  are  today  costing  news-  n^agazines  with  free  publicitv  for  the 

endeavor  to  eliminate  waste  by  reducing  f  country  thousands  of  newspapers.  This  was  denied  by  the 
the  circulation  turn-over.  In  the  year  e  ..  au  ai  i  .  -^jer  representative. 

that  this  decision  was  made,  we  had  ”  a?/  ^  Newspaper  publishers,  however,  are 
written  thirty  thousand  new  contract  sub-  all  Tlf;.!  wp  acquainted  with  the  fact  that  N.  W. 
scriptions  to  maintain  our  circulation  of  we  all  know  that  we  &  S^,n  are  at  present  sending  out 
r„_Al  At  ,  '"a  .L  "  .  ,,,,1.,  can  save  money  by  using  spoiled  copies.  “freV  f, -at, .res”  for  tbP 

of  the  topics  di.scussed,  after  the  report 

forty  thousand,  and  show  a  gain  of  only 

a  few  thousand  copies.  During  the  fol- a  111  Au.-yaii  A  vAjAGa.  A  u  (,  means  of  transiKjrtation.  let,  very  little lowing  year  we  wrote  but  seventeen 

thousand  new  subscribers  and  maintained  distribution  by  most  publishers.  1 
the  same  circulation  growth.  And  the  up  the  shipments  out 

V,  ;  .  ,  .\ver  representative. Most  of  us  are  still  using  the  heavy  Newspaper  publishers,  however,  are 
Mght  craft  paper  in  wrapping  our  well  acquainted  with  the  fact  that  N.  W. indies,  although  we  all  know  that  we  &  S^,u  ure  at  present  sending  out 
n  save  money  by  using  spoiled  copies,  ..free  features”  for  the 
Truck  lines  today  offer  an  economic  ^roup 

fans  of  transiKjrtation.  Yet,  very  little  ' _ | _ 

third  year  less  than  20,000  contract  sub 
scriptions  were  written. 

of  our  city  and  was  surprised  to  learn 
that  within  a  distance  of  50  miles  we 

In  approaching  this  problem  our  at-  (.Quid  just  about  break  even  on  delivery tention  was  first  turned  to  a  study  of  (.qj^.  ^^uck  and  save  money  should  the the  kind  of  features  which  subscribers  railroads  succeed  in  their  efforts  for 
want.  By  questioning  circulation  road  higher  rates  for  newspaiJcrs  transported 
men,  district  men  and  canvassers,  we  baggage  cars.  If  you  will  look  to 
found  the  of  features  that  were  your  home  transportation  possibilities,  I 
desired  according  to  the  views  of  read-  ̂ m  sure  you  can  save  money, 
ers  as  reflected  to  these  representatives  Another  possibility  of  reducing  circu- 
with  whom  they  came  into  intimate  con-  lation  cost  is  in  the  consolidated  de¬ 
tact.  Instead  of  giving  our  readers  the  livery  by  papers  in  the  same  city.  This 
kind  of  features  we  thought  they  wanted,  is  now  being  worked  out  in  Pittsburgh 
we  are  giving  them  the  kind  that  the  very  successfully.  I  know  of  no  greater 
readers  themselves  tell  us  they  want.  example  of  tradition  causing  waste  ex- 

The  local  city  news  report  was  next  penditures  in  circulation  departments 
placed  under  the  microscope,  and  we  than  in  the  matter  of  money  paid  rail- 
found  that  it  did  not  come  up  to  the  road  companies  for  transporting  news- 
expectation  of  our  readers.  Here  again  papers  in  baggage  cars.  \Vhcn  you  keep 
we  endeavored  to  give  the  readers  what 
the  readers  wanted. 

These  changes  naturally  cost  money — 
but,  in  order  to  make  certain  that  uur 

experiment  would  be  properly  conducted. 

The  Amount  of 
Attention  an 

Ad  Gets 
from  the  readers  of 

The  Evening  Star 
Franklin,  Ind. 

makes  it  more  certain 

OF  RESULTS 

than  the  largest  sign-board 
in  the  world. 

- FLORIDA - 

Sunshine  City’s  Largest  Circnlation 
Thm  DAILY  NflTS,  Si.  Pelenbnrg’t  Pic- 

fure  Paper,  bat  the  largest  circulation  in 
the  Sunshine  City. 

The  DAILY  NEWS  was  started  on  March 

sixteenth  last.  Us  circulation  is  growing 

daily  •  .  .  On  October  tenth  it  reached 
fifteen  thousand,  without  the  aid  of  any 
circulation  campaign. 

It  carries  the  flag  of  progressiva  newspaper 

achievement  in  Western  Florida.  Every* 

body  read*  the  NEWS,  Any  bank 
reference. 

©niJ jews 

PICTURB  PAPBR 

SitniiaB  ISft 
.STPFTEttSDUkCS  PICTURE  PAPER, 

Owned  by  Frank  Fortune  Pnlver 

Edited  by  Major  Alfred  Birdsall 

REPRESENTED  BY 

GEORGE  B.  DAVID  COMPANY 
NEW  YORK:  lit  Eaat  42nd  Street 
CHICAGO:  1011  Hartford  Building 

DO  YOU  NEED 
A  TRAINED  MAN? 
The  Personnel  Bureau  of 

Sigma  Delta  Chi,  an  organiza¬ 
tion  of  college  trained  newspaper, 
magazine  and  advertising  men, 
wants  to  help  you  filld  him. 
The  Bureau  puts  you  in  touch 
with  experienced,  energetic  men 
— it  saves  you  time  by  recom¬ 
mending  only  those  who  meet 

your  requirements. 
If  you  expect  a  vacancy,  please 

write  Robert  B.  Tarr,  Director, 
Personnel  Bureau  of  Sigma  Delta 

Chi,  2929  Northwestern  Ave.,  De¬ 
troit,  Mich. 

NO  CHARGE  TO 
EMPLOYERS. 

ASHTABULA 
Is  An  Island 

—  commercially  speaking  — 

just  far  enough  away  from 

a  big  city  to  be  isolated  from 
the  influences  of  big  city’s newspapers. 

There  is  but  one  way  to 

properly  reach  the  homes  of 
ASHTABULA  and  that  is 
through  the  columns  of  the 

ASHTABULA 
STAR  -  BEACON 

Ashtabula.  Ohio 

Member  A.  B.  C.  —  Ohio  Select  Lilt 
\ational  Representatives 
ROBT.  E.  WARD,  Inc. 

New  'York  —  Chicago 

MICHIGAN 
and  tKe 

BOOTH  NEWSPAPERS 

THE  LEADING  NEWSPAPER  IN 

GRAND  RAPIDS— THE  ONLY 

DAILY  IN  SEVEN  OTHER 
CITIES 

The  Grand  Rapids  Press 
The  Flint  Daily  Journal 
The  Saginaw  News  Courier 
The  Kalamazoo  Gazette 
The  Jackson  Citizen  Patriot 

The  Bay  City  Times  Tribune 
The  Muskegon  Chronicle 
>  he  Ann  Arbor  Times  Newt 

National  AJvertising  Representatives 

I.  A.  KLEIN  J.  E.  LUTZ 

59  East  42nd  St.  Tower  Bulldinf 
New  York  City  Chicafo,  lU. 
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record  newspaper  linage  results  ' 
IN  RECORD  SALE  FOR  GIMBELS  ' 

Department  Store,  Operating  in  Three  Cities,  Reports  Net  : 

Sales  of  $13,300,000  for  October,  Gain  of  Nearly  j 

$2,000,000 — Employed  Multiple-Page  Advertising 
'  ( 

4  remarkable  story  of  successfiil  large  sales  were  reported  to  Federal. 

department  store  advertising  was  told  State  and  Municipal  institutions  through-  t 
nttfspapcr  readers  in  New  York,  Phila-  out  the  country  and  to  clubs,  hotels,  rail-  t 
dell^ia.  and  Milwaukee,  on  Nov.  6.  On  roads,  and  steamship  lines.  i 

that  date  Gimbel  Brothers,  Inc.,  an-  Anticipating  lasting  benefits  from  this  I 

nounced  in  half-page  space  that  net  year’s  sales  the  management  has  pre-  1 ales  for  the  month  of  October  were  pared  for  enlargements  and  extension.s  I 

S13  300.000,  a  net  gain  over  the  same  in  the  three  cities  where  it  has  stores, 

jionth  last  vear  of  $1,900,000.  In  Philadelphia,  the  Market  street  i 

October  each  year  is  “Gimbel  Month,”  store  is  being  doubled  in  size.  In  Mil-  ( 
and  the  30-day  sale  is  annually  backed  waukee  a  large  addition  has  ju.st  lieen  i 

bv  large  newspaper  advertising.  completed,  while  in  New  York,  the  18- 
“Our  investment  this  year  in  news-  story  Cuyler  building  across  32nd  street 

piper  space  was  larger  than  ever  be-  from  the  Gimbel  store  has  been  acquired.  I 
iore  in  our  history,”  Sheldon  Coons,  ad-  Three  floors  of  this  building  are  al- 
vertising  director,  informed  Editor  &  ready  in  use  and  two  more  will  be 

Pi3USHKR  in  an  exclusive  interview,  opened  shortly. 

‘And  the  results  speak  for  themselves.”  The  story  of  the  successful  month,  be- 
Gimliel  linage  during  the  month  in  15  lieved  to  be  a  record  in  .■\merican  relail- 

inoming,  evening  and  Sunday  newspapers  ing  was  told  newspaper  readers  in  the  ! 

*15  given  as  510.210  by  a  reliable  New  half-iiage  copy  written  by  Mr.  Coons 

lork  checking  service.  '  as  excerpts  from  which  follow : 
Of  the  15  newspaiKrs  used  in  the  “The  imiiressive  figures  published  here 

month's  campaign,  four  were  evening  are  set  down  in  the  belief  that  they  con- 
A-p;.!  .  r- ;  lour  were  standard  size  >titute  a  new  record  in  American  retail- 
n'  lc  and  Sumlay ;  two  daily  tabloids;  '"K. 

■one  Sunday  tabloid.  "Coincident  with  their  publication  Gim- 
Basing  his  optimism  on  the  October  bel  Brothers  wish  to  publicly  express 
-I'll  .  Mr.  Coons  predicted  that  the  their  appreciation  to  their  patrons  in  New 

hr^tiiu'  retail  business  wtmld  be  York._  Philadelphia,  Milwaukee — and  to 

iiiii'.i  than  ever"  this  year.  the  15,000  co-workers  in  the  Gimbel  or- 

f  lur  policy  is  virtually  confine<l  to  use  ganizaiion  whose  diligence  and  energy 

i  newspaper  advertising,”  Mr.  Coons  sustain  the  business, 
ic  “We  do  little  or  no  direct  mail  October  and  the  Gimbel  Anniversary 

i.,ri;-ing.  although  that  is  no  index  >ales  of  1925  are  but  a  memory. 

•  a:  we  disapprove  of  this  form  of  ad-  "But  the  ’largest  purchasing  power’  of rti'inc  in  some  cases.  Biis  organization  will  continue  to  provide 

^()iie  feature  of  our  t  fetober  news-  merchandise  of  quality  at  lower  prices 

ilnr  campaign  was  our  return  to  mul-  every  day  in  the  year. 

I'plc-page  advertising,  that  is,  the  pur- la  e  of  several  successive  pages  in  a  PREDICTS  LOWER  POSTAL  RATES 

edition.  Years  ago  this  was  com-  _ 
■n  department  store  practice.  Because  c  r,  n  <- 

t  Jeemed  to  have  lost  its  pulling  power.  Han»on  Say  Drop  Wdl  Come  Before 

:  never,  Gimliel  Brothers  together  with  Coming  Congress  Adjourns 

'her  deuartment  stores,  broke  away  c. 

■vmitsu^e.  For  the  past  several  years  Sulphur  Springs  W.  Va.. 

r  have  opened  our  annual  October  sales 

D.V’Si  r.p„seWiv.  ,he 17  iiw.  cale  A.  In  an  interview  with 

■'■■.S.  Giil  BroUiers  ‘emploved  multi-  *  ̂ uM^d 
.epage  advertising  on  a  particularly  ̂ fX^co^i^g  conJ^es^^  ad.iournment 
i.'?e  scale.  As  high  as  seven  pages  ̂   “t  f (  h  ioiq  tow purchased  in  a  single  newspaper.  v 

".\s  a  result,  we  did  the  largest  day’s 

Gilel  ̂   Brothers,  advertising  men  rate  of  two  cents  which  went 

im  out.  is  one  of  verv  few  depart-  ’"‘.o  operation  1^ 
 winter  following  the 

stores  in  the  count'ry  which  can  raise  of  post  offic
e  de^rtment  pay 

:es-f„llv  sustain  public  interest  for  .  ̂̂ r.  Hanson  arrived  here  from  Wash- 

sale  extending  over  a  month’s  time.  '^on.  fresh  from  what  w
as  to  W  ̂ en 

l  .Coons  said  the  last  day  of  this  year’s  ‘’^“"ng  °f  the  Joint  Coii- 

-  was  as  good  as  the  first,  amazing  gress.onal  ̂ mimttee.  According  to 

‘)Mngtheprogressof  the  Anniversary  “emergency
  measure”  raise  in  rates 

;  last  month  the  15,000  employes 
constitute  the  Gimbel  organization - 

'f  called  upon  to  work  at  Increased  « 
M  and  for  longer  hours.  The  de-  *  OU  IvnOW 

for  the  advertised  goods  was  so  Jj’g 
■  it  that  it  was  impossible  to  care  for 

customers  in  the  usual  shopping  TU« 

^'od.  Not  only  did  housewives  avail  106  063600  JODfOal 
vmselvc‘>  of  the  bargains  offered,  but  i  AL-»rtwi  HLIa 

which  newspapers  have  been  fighting  for. 
Postmaster  General  New,  however, 

called  on  his  aid,  Joseph  Stewart  who 
said  he  could  not  submit  figures  on  the 
results.  Stewart  asked  and  was  granted 

a  delay  until  Dec.  8.  It  understood  that 
at  this  later  date  a  further  extension  will 

be  asked  until  the  middle  of  F'ebruary. 
Allowing  more  than  eight  months  trial 
of  the  fifty  per  cent  increase  on  second 
class  matter. 

“We  have  conclusively  proved  to  Sena¬ 
tor  Moses  and  his  Joint  Committee  that 
the  increase  in  second  class  has  resulted 

rather  in  a  withdrawal  of  newspapers 
from  the  mails,  then  increased  revenue 

to  the  Post  Office  Department,”  Mr. Hanson  said. 

“The  new  law  has  not  produced  the 
revenue  expected.  Several  billion  pounds 

of  newspapers  have  been  diverted  from 
the  mails. 

“The  publishers  are  not  going  to  sit  on 
the  end  of  a  limb  and  let  it  be  sawed  off 

bv  the  Postmaster  General.” 

ignominious  death  as  finale  to  their efforts? 

“In  their  glorious  stand  for  Liberty 
they  perished  and  so  passed  from  the finite  to  the  infinite. 

“On  this  day  let  us  show  how  im¬ 
mortal  is  their  glory  by  standing  in 
silent  reverence  to  the  unfading  memory 

of  our  heroes.” 

Staff  “Hard  Time*”  Party 

Employes  and  executives  of  the  Cedar 

Rapids  (la.)  Evening  Gazette  enjoyed 
their  annual  Hard  Times  recently.  John 

L.  ‘Miller  and  Harry  L.  Marshall  were 
judges  and  prizes  were  awarded  for  best costumes. 

Haskell  Leaves  International  Paper 

W.  E.  Haskell,  vice-president  of  the 
International  Paper  Company,  New  York, 
since  1919,  has  resigned. 

TRIBUTE  TO  WAR  DEAD 

Publishers  Interrupt  A.  N.  P.  A. 

Convention  for  Silent  Moment 

(Pv  Telegraph  to  Editor  &  Publisher) 

White  Sulphur  Springs,  Nov.  11 — 
Sixty  seconds  of  silence  was  observed 
here  today,  as  an  Armistice  Day  tribute 
to  the  soldier  dead  in  the  World  War. 

The  business  session  of  the  A.N.P.A. 

convention  was  interrupted,  while  W.  B. 

Bryant,  chairman  of  the  program  com¬ 
mittee,  made  a  fitting  address,  and  the 
delegates  sat  with  bowed  heads,  during 

the  brief  period  devoted  to  the  departed 
heroes. 

“The  hour  is  now  11  o’clock,”  Mr. 
Bryant  said. 

“Seven  years  ago  at  this  time  Armis¬ 
tice  Day  was  born. 

“The  poet  said ;  ‘The  path  of  glory 

leads  but  to  the  grave.’  Can  this  be  true? 
.\re  we  who  sacrificed  sons,  brothers, 
husbandr,,  fathers,  to  be  satisfied  with 

Loa  Anxeles,  Calif. 

IJStS  DaUy  Avara^  Circulation 
GoTMTimpnt  Statemrat,  81*  Months 

8»pt.  30.  1934.  174.280  Dally.  81* 
liMlinr  Sept.  30,  1923,  181.78S  Dally. 

'”*•••  In  Dally  Aretaae  Ctrenintion,  7,506. 

n  0OTEH8  THE  FnXS  COMPLETELY 

L  BEPBESENTATIVES; 
t  «•  Xslonay,  604  Ttmaa  Bldf.,  Hew  York. 

®9‘>  Tower  Bldy..  8 
L**t*  Hlchiyan  Ave.,  CUearo. 
ral’  Hearst  Bid*.,  Baa I  madieo,  Calif. 

You  Know 

It’s Th6  B6acon  Journal 
In  Akron,  Ohio 

No  one  disputes  that  fact 
But  do 

You  Know 

that  business  is  booming  in 
Akron — that  the  factoriea  are 
working  three  shifts — that 
every  one  is  baying  what  they 
want,  as  well  as  what  they 
need.  Money  ia  plentiful- 
business  is  good. 

Run  Your  Campaign  in  a  Lioa 
Paper,  in  a  Liam  City, 

Last  call  for  the 

1 925  Shop -O' 
scope! 

SEND  YOUR  ORDER 
TODAY! 

THE  BASIL  L  SMITH  SYSTEM,  Idc. 
Inlornational  CUstifiad  AdvortUiag 

Couniellor* 

Packard  Bldg. Philadelphia 

nos  Angeles  Ctmes 

California’s Great  Newspaper 

More  news,  reading 

matter  and  advertising 

than  any  other  Pacific 
Coast  newspaper. 

Circulation  96%  home 

delivered  and  95%  con¬ 

centrated  in  the  Los  An¬ 

geles  metropolitan  market. 

EVENING  JOURNAL 
Martinsburg,  W.  Va. 

covers  a  prosperous  manufactur¬ 
ing  and  fruit  growing  field. 

Gorton’s  Cod  Fish 

Carter’s 

Piso 

and  many  other  accounts  are 
now  going  into  Martinsburg  for 
the  first  time. 

The  Journal  is  the  only  paper 

published  in  Martinsburg  and  it 

maintains  a  real  service  depart¬ 
ment  for  national  advertisers. 

Represented  Natiottally  by 

The  DEVINE-MacQUOlD  CO., Inc. 

New  York  Pittsburgli  Chicaco 
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LETTERS  FROM  OUR  .  READERS 

Checkins  Copie*  thought  I  had  to  express  briefly  my  opinion  in ”  the  matter. 

I'o  EniToa  &  Publisher:  I  want  to  congratu-  I"  P>®«.  evol^ion  is  not  a  science 

late  you  and  the  writer  of  the  article  which  ap-  S*  ̂I*^*^^* 
peared  in  Editor  &  Pubusher,  entitled  “Where  

be.  taught  to  persons  of  mature 

do  the  checking  copies  go?"  mfmu"*  Readjustment  of  the  capital  structure 

iAce'\nd^‘have*noToX  '*  “>0  “>>ng  that  grouches  me.  of  the  International  Paper  pmpany  was 

^Ke’co  UD  the  good  work  ^  **’’"*  •**“*  ̂   object  to  is  the  continual  harp-  approved  Nov.  6,  by  Stockholders.  The 

The  Ohio  .State  Jouni^^^Co^any  1!^*  isUtu‘re^n'b°a7ring  The^\acLg 'of *  *  '  ,  and  never  a  word  said  about  the  barring  from  company  S  management,  , 
_ the  schools  the  reading  of  the  Holy  Bible.  The  company  s  Common  Stock  Will  be 

I  am  not  certain,  but  I  think  that  the  Bible  changed  from  shares  of  $1(X)  par  value 

Fire  Insurance  AdvertUin*  ^.1i^.e‘^^h^"u*nil ‘Td‘if' ata^irh^^^  to  shares  without  par  value  and  the 

T  Vni-rr.D  X,  I'lini  isitFR-  Your  issue  of  people  by  vote  either  direct  or  by  legislature  number  of  Common  sharCS 
 Will  be  m- 

Oct'^ai  carried  an  article  called  the  “Latest  banish  the  Bible  and  it  is  a  perfectly  all  creased  from  500,000  to  750,000.  The 
Insurance  Advertising  Trend.”  ,  This  was  a  nnht  proposition  why  isn  t  it  a  perfectly  ̂ 1  preferred  Stock  will  be  increased  from 
report  of  the  Insurance  Advertising  Conference  r'***’^  proposition  for  them  to  prevent  the  teach-  ciyi  (Wi  7V)00i)  shares  of  XlOO  nar 

mating  in  Boston.  This  article  ran  from  page  '"K  of  evolution  until  it  really  
becomes  a  3UU,UUU  to  /5U,UUU  sliares  Ot  ?)1UU  par 

paragraph®' on^VaTe**  •*2".  reference ‘wa7  mad!;“to  o*"  evolution  into  the  500,000  shares  of  common  StOck 

s  «<  .  si.?™  p..  250,000  sha™, 

ten,  w  wt  "Thr^ag^is  are  wA  e.itcted  5“  '"'a  O’,  schoola  like  ».,eo  ,ou  and  1  were  are  outstanding.  The  management  in- .  I  t..*  _  ..1--  _ **  bovs.  4-.:snr1c>  A  O  OTA  sA  (Wl  cVlOfS^C  fVlA 

INTERNATIONAL  STOCK 

SPLIT-UP  APPROVED 

Shareholders  Ratify  Project  For 

$10,000,000  Additional  Capital — 
Mills  to  Be  Developed  and  Production 

Cost  Cut — New  Investment 

Fire  Insurance  Advertising 

to  rely  solely  on  the  magazine  advertising,  ' 
tends  to  exchange  250,000  shares  of  the 

cither  in  full  or  in  four  quarterly  initjj. 

ments  on  Nov.  30,  1925,  March  1,  In 

15,  and  a\ug.  1,  1926.  The  Board  of  Di 
rectors  intends  to  start  dividend  painsq 
on  the  new  no  par  value  common  sted 

at  the  rate  of  $2  a  share  annually,  b 

ginning  Aug.  15,  1926. 

Advertising  Man  Sentenced 

Brom  Ridley,  well  known  adver;'.-i man  of  South  Texas,  now  located  in  D 
ver,  was  fined  $1000  and  sentenced  to  t 

months  in  jail  for  his  connection  with’ 
promotion  of  the  Southern  Motors  \i 

ciation  by  Federal  Judge  J.  C.  Hiitrlr 
in  Houston,  Tex.,  last  week.  Ridlpri 
jail  sentence  was  suspended.  Nine  d-; 

fendants  were  found  guilty  and  rccp',, 
fines  and  suspended  jail  sentences. 

District  14  Sets  Convention  Dstes 

The  second  annual  convention  of  D.- 

trict  14,  Associated  Advertising  Clubs 
the  World  has  been  fixed  for  May  1 

next  year  at  Blackpool  on  the  ’n\ of  the  M.inchester  Publicity  Club. 

etc.  2\nd  “Just  hinted  at  in  the  prize  bock  turincM  'riffluMcine '^newLaMr"s'°?n  “^“*same  "CW  110  par  value  Stock  for  the  OUtStand- 

nla?'firl''^erenrio?w°eerot  wMch^the  11*“:  issue  of  the  E.  &  P.  I  ifon’t  l^Iieve  mat  the  ing  Common  Stock  on  a  simre  ̂ Or  sh^C ford  Company  is  one  of  the  originators.  Quite  gentleman  can  name  any  specific  case  w^here  the  basis,  and  to  offer  an  additional  250,006 

generally  among  insurance  companies  at  the  “'I,  “  „  violated  his  9wn  shargg  of  no  par  value  common  Stock 
present  time  etforts  are  being  made  to  obtain  conscience  and  gone  against  his  own  opinitns  nrpcont  shareholders  on  a  share  for 

free  publicity  in  newspapers,  while,  as  de-  *‘’“1  j?'  pu^blished  about  any  of  the  to  present  SharetlOlders  on  
»  snare  lOr 

scribed  by  Mr.  Collins,  the  ‘experimental  stage’  different  things  cited  by  him  as  evidence  that  share  basis  at  $o0  a  share.  1  he  sale  Ot 
of  insurance  advertising,  using  magazines  is  ®  opinion  is  controlled  by  the  {J^jg  stock  will  give  the  Company  an  addi- 

“"u  seams’  t^  me  that  there  is  a  possibility  I  rather  think  that  Mr.  Reisner  in  the  same 
 tional  $10.^00^ 

that  ymir  readers  may  infer  that  the  Hartford  ^  advanced  a  good  idea.  About  $4,000,000  of  this  new  money 
Eire  Insurance  Company  is  endeavoring  to  b“t  I  thnik  that  the  way  to  try  it  out  would  vvjll  be  used  tO  acquire  an  interest  111 
pick  up  crumbs  of  free  publicity,  and  there  is  •>«  mr  Mr.  Reisner  to  prepare  copy  carrying  ^  England  Comoanv  a  holding 

nist  a  hint  in  the  cony  that  there  is  some-  <>“»  his  idea  and  have  s
ome  syndicate  manager  tne  ACW  r-iigiaiiu  Luiiipuiij,  a  nuiuins 

?hing  wrong  in  the  fact  ?Lt  we  a.e  using  maga-  try  putting  it  on  the  newspaper  market.  If  he  Corporatio
n  for  the  New  England  Power 

zincs  instead  of  newspapers.  J®"  the  idea  to  the  syndicate  manager.  I  Company,  and  part  Will  be  used  to  de- 

It  apiiears  to  me  rather  unfortunate  that  your  "“ve  ̂   velop  further  the  company’s  paper  mills. 

for‘'l'  feeflbat  rw'irnT  be  dispuTed' W^  =>ppeal  to  newspaper  publilhers.  '  especially  the  plant  on  
the  Gatineau  River 

1  say  that  no  insurance  company  has  done  more  J,  K.  Groom,  Csnada,  wlltch  IS  being  inocleled  along 
to  increase  the  amount  of  paid  advertising  space  Aurora.  Ill.  the  lines  of  the  famous  Three  Rivers 

I  rather  think  that  Mr.  Reisner  in  the  same 

that  your  readers  may  infer  that  the  Hartford  advanced  a  good  idea 

Fire  Insurance  Company  is  endeavoring  tQ  I  think  ̂ at  the  way  to  try  it  out  would 

pick  up  crumbs  of  free  publicity,  and  there  is  •>«.  f”’’  «r-  Reisner  to  prepare  copy 
 carrying r  ~  4  .  •  4^1 _  ntiT  hi4  in^a  ann  hav^  «nm^  •vnnir'at*  vn-tnievA** 

i  say  that  no  insurance  company  has  done  more 
to  increase  the  amount  of  paid  advertising  space 

used  by  individuals  engaged  in  the  insurance 
business  than  has  the  Hartford.  We  doubt,  for 

example,  if  you  can  find  any  insurance  com¬ 
pany  that  has  in  its  agency  Handbook  twelve 

pages  of  copy  telling  how  to  use  local  news¬ 
papers  and  how  the  Company  will,  through 
writing  copy,  supplying  mats,  cuts,  etc.,  help 
an  agent  make  his  newspaper  advertising  ef- 

“No  Propaganda  Year” 
To  Editor  &-  Publisher:  I  snickered  when 

in  Canada,  which  is  being  modeled  along 
the  lines  of  the  famous  Three  Rivers 
Mills.  Development  of  these  properties 

is  expected  to  reduce  the  company’s  cost 
of  production. 

Subscription  warrants  entitling  stock- 

an  agent  make  his  newspaper  advertising  ef-  "ewn-aper  publ.sher-a^nt  the 

fecti\-e.  We  doubt  if  you  will  find  any  other  having  a  “No  Pro¬ 

insurance  company  that  supplied  over  200  full-  Pag^da  Week. 
 ^ 

[lage  mats  to  large  city  papers  that  netted  these  “«*>!?**  lay  off  that  "eek. 

papers  a  page  of  paid  yiace  that  they  never  and  the  other  fifty-one  w
eeks  of  the  year  wotild 

wXld  have  sold  during  Fire  Prevention  Week  show  the  usual  amount  of  free  puffery  that 

were  it  not  for  the  mat  that  we  furnished  them.  ‘^‘”17*. *  part  of  a  display  contract. 

In  the  great  majority  of  these  pages  not  even  ,  .  *  really  in  earnest  alxiut 
a  cretlit  line  was  used  to  protect  a  copyrighted  ^9  doubt 

drawing  that  we  had  heretofore  kept  for  uur  stuff  appearing  con- 

I  read  that  recent  suggestion  from  one  of  your  holders  to  subscribe  to  the  new  Stock  are 
good  reader^a  newspaper  publisher — about  the  expected  to  be  mailed  in  a  few  davs. 

pa^nda“*Week.”“"’'  as  they  expire  at  the  close  of  the  month. 
The  press  agents  would  “lay  off”  that  week.  Payment  for  the  new  Stock  may  be  made 

exclusive  use.  Neither  the  n.ime  of  the  ILirt-  P^PaKanda 

ford  F'ire  Insurance  Company  nor  the  trade-  then  take  stock  of  their  progress, 

mark  of  the  company  appeared  in  most  of  these  J  ̂   °f  those  advertising  agents  that 

advertisements.  We  did.  however,  by  send-  without  asking  nub- 

ing  out  this  mat,  permit  a  great  many  agents  •'  ',"'V  ̂   PPWisners 
anti  other  local  concerns  to  get  back  of  a  very  111  ®  1  I***  country  handing  out 
effective  fire  prevention  message.  chunks,  apparently 

And  as  far  .Ts  our  own  agents'  news  without  realizing  that  they  are  providing  a 

paper  advertising  goes,  we  have  actual  proof  unfair  compriition  for  the  agent  who  is 

(for  we  function  like  an  advertising  agency)  imposing  on  their  easy  nat
ures, 

of  the  insertion  during  the  year  1924  of  $104,-  S-  Roland  Hall. 
916.01  worth  of  newspaper  advertising  for 

which  we  furnished  cuts,  copy,  layouts,  sched-  ’ 
L'les  and  everything  else  that  an  agency  would  w  .  d  li-  1.  •  r--  .  . 
furnish  for  the  advertising  of  his  clients.  iviust  rublish  City  s  Financial  Reports 
We  venture  to  say  not  a  quarter  of  this  j  *  ,  -  t  - 

advertising  would  have  been  run  were  it  not  J-ietailCa  Statements  showing  the  TC- 
for  the  fact  th.at  we  sold  our  agents  on  the  ceipts  and  expenditures  of  cities  and 

that  they  represent  the  company  whose  national  Quarterly  under  tne  State  law,  Attorney- 
pression  of  what  the  Hartford  Fire  Insurance  General  C.  B.  Griffith  has  ruled  The 

^rrfZ  t  ‘=ing  IrfeYuth^r  ryou?  ^^de  at  the  request  of  O  W. article  wished  to  take  a  gentle  crack  at  us.  l-*ittle,  held  secretary  of  the  Kansas  Press 
We  do  hope  that  he  may  be  set  right  by  this  .\ssociation.  A  Statute  enacted  in  1913 

„  ,.  „  by  the  legislature  made  provision  for 
Cordially  yours.  publication  of  all  City  financial  reports. 

^hi 

Publish  City’s  Financial  Reports 

Detailed  statements  showing  the  re- 

We  do  hope  that  he  may  be  set  right  bv  th 
letter. 

Cordially  yours. 

T.  W.  Loncnecker, 

Advertising  Manager. 

Evolution  ’Theory 
To  Editor  &  Publisher:  There  has  been 

so  much  said  about  teaching  science  of  evolu¬ 
tion  in  the  schools  that  when  I  read  Walter 

I.ippmann’s  speech  in  the  October  24  issue,  I 

/n  New  Orleans  IPs 

THE  MORNING  TRIBUNE 

(Published  week-day  mornings) 

THE  NEW  ORLEANS  ITEM 
(Published  week-day  afternoons) 

THE  ITEM  TRIBUNE 
(Published  Sundtry  mornings) 

Sold  to  National  Advertisers  at 
a  combination  rate  15c  a  line 

week-days  and  18c  a  line  Sun¬ 
day*. 

The  Beaumont  Trade 

Territory  Is  Not  Con¬ 

trolled  by  Cotton 

Southeast  Texas  and  Southwest 

Louisiana  are  in  good  shape.  The 
Fifth  Market  for  Texas  and  the 
Third  Market  for  Louisiana  is 
covered  only  by  the 

Beaumont  Enterprise 
AND 

The  Beaumont  Journal 
Ask  Beckwith — he  knows! 

Dispatch-Herald Leads  the  second  Erie,  Pa.,  news¬ 

paper  in  circulation,  local  adver¬ 
tising,  national  advertising  and 

good,  will  of  its  public,  and  leads 

by  a  good  margin. 

Erie,  Pa.,  Dispatch-Herald 
WILLIAM  A.  HENDRICK,  Publlslwr 

LOtllS  BENJAMIN.  Treas.  A  Gen.  Mgr. 

CHAS.  H.  EDDY  CO.,  Representatives 

New  York  Chicago  Boston 

Facts 
The  Dallas  Journal  has  the  larg¬ 

est  A.  B.  C.  circulation  among 
Dallas  evening  newspapers. 

Four-fifths  of  it  is  city  and  sub¬ 

urban. 
The  Journal  is  a  clean,  bright 

and  aggressive  paper  that  appeals 

to  the  more  intelligent  and  pros¬ 
perous  classes  of  the  city. 

The  average  mil  line  rate  of  The 
Journal  is  the  lowest  among  Dallas 
evening  papers. 

^he 
Dallas  Journal 

Detroit 
Fourth 

Largest 

City 

Complete  coverage  with 
one  paper. 

The  Detroit  News 

Offers  advertisers 
unusual  opportunities 

Buffalo,  The  Wonder  City  of  Americt 

Buffalo  —  A  Profitable 

Market  for  Advertisers 

Sales  in  Buffalo  are  splendid 

for  advertised  goods.  Employ¬ 
ment  conditions  excellent, 

retail  and  other  business  thriv¬ 
ing.  One  newspaper  will  put 

your  story  over  to  83%  of  th* 

people — that  paper  isThe 

BUFFALO  EVENING  NEWS 
Read  in  4  out  of  S  Buffalo  homes 

Edward  H.  Butler,  Edhor  and  Pubilikw 

Kelljr-Saith  Oanpany.  Raprasantatlv** 

Marbridga  Bldg.  Lytton  BUf. 
Now  Yia-k.  N.  Y.  Chicage,  DL 

S^aiiJranrisfO 

Cljronirlf 
P.-\'^1NG  circulation determines  the  lofji- 

cal  ehoice  of  an  adver¬ 
tising  medium.  In  San 
1‘rancisco  and  North¬ 
ern  California  it  is  a 

recognized  fact  that 
"Fhe  (chronicle  follov  • 

ing  has  the  buying 

power. 
Nilttnnal  Reorggpntattvei  < 

\N  illijilis.  I  .;irt  rence  «V  ('rejmf*'  ̂   ■ 
.Jirb  h  Mirhi«.'n  Ave.,  Cft*C8«* 

225  r  -ttn  Akt  ,  N.  m  V«ffc  > 
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•UR  OVN  VOQIX) 

"or  Letters 
By  JAMES  MELVIN  LEE 

pOK  various  reasons  “Everyman’s  Gen- 
I-  ius”  by  Mary  Austin  (The  Bobbs- 
Uerrill  Company)  deserves  at  least  pass¬ 
ing  mention  in  this  department.  As  a 
result  of  a  talk  which  she  gave  before 
one  of  the  Journalism  classes  which  John 
Farrar,  editor  of  The  Bookman,  teaches 
New  York  University,  arrangements 

ttre  made  for  publication  in  that  maga- 
ane  of  a  series  of  articles  giving  her 

observations’  on  the  interior  phases  of 

fiiting  life — “as  a  corrective  to  the  mech- 
r.izatii  ill  of  creative  processes,  following 
r.  Ae  recent  practice  of  including 

courses  in  creative  writing  as  part  of 

te^ar  university  courses.’’ JIaxwell  Aley,  fiction  editor  of  the 

Homan’s  Home  Companion,  contributes 
it  appendix  in  which  he  tells  how  he 
■i-ed  the  series  of  artcles— now  put  into 
|>;  k  form — in  the  Journalism  class  which 
k  teaches  at  New  York  University, 

lusmuch  as  Mr.  Aley  pays  a  nice  trib- 
c;;  to  myself  in  this  Appendix,  1  feel 

ru’-cr  embarrassed  to  do  anything  more 
1  in  merely  mention  the  volume.  But 

5-  the  author  has  drawn  so  many  of  her 

.n^rat!'  r.s  from  the  field  of  letters  1 

n  i  perfectly  safe  in  bringing  the  book 

•  the  attention  of  the  reporter  who 
.  1  to  do  good  creative  work. 

In  the  section  “Notes  On  Personal 

'  t'.l; '  K”  I  want  to  mark  those  pages 
'  which  Ryan  Walker,  the  cartoonist 

■  the  Nezv  York  Graphic,  tells  how  he 
r  .M'  his  cartoons. 

til  headlines  and  editorials,  children  lisped  it 
in  their  talk,  mothers  sang  their  babies  to  sleep 
lAith  rhythmic  repetitious  of  it,  while  other 
advertisers,  at  home  and  abroad,  tried  in  vain 
to  adapt  it  to  their  own  purposes,  lacking  the 
brains  to  invent  something  for  themselves.  In 

all  the  history  of  advertising  few  catch-words 
or  phrases  equalled  and  none  cxceetled  it  as 
an  instantaneous  and  permanent  success. 

More  than  a  million  dollars  is  now 

siK-nt  annually  to  keep  this  publicity  be¬ 
fore  the  .-American  people.  The  phrase, 
as  Mr.  Edgar  points  out  in  chapter  XIX, 
suggested  the  title  for  the  magazine 
printed  in  the  interests  of  employes  of 

the  Washburn  Crosby  Company — The 
llvenlually  Xeu’s.  Those  who  edit  house 

organs  or  employes’  magazines  will  find 
the  chapter  just  mentioned  of  special  in¬ terest. 

In  the  last  place,  “The  Medal  of  Gold’’ 
deserves  space  on  the  shelves  of  the  news¬ 

paper  library  because  of  the  valuable  in¬ 
formation  contained  al)out  the  milling  in¬ 
dustry.  The  author  has  a  passion  for 
accuracy.  I  know  because  1  used  to 
write  a  weekly  Gotham  letter  for  him 
when  he  conducted  The  Bellman. 

1  am  tempted  to  say  a  few  words 
about  the  literary  charm  of  the  volume 
but  I  am  afraid  readers  would  think  my 
opinion  may  be  biased  because  of  my 
connection  with  The  Bellman.  But  the 

lHK)k  needs  no  puff  or  editorial  b<K)st. 
It  stands  on  its  own  bottom  like  the 
barrel  of  flour  which  in  a  certain  sense 
of  the  term  it  advertises. 

SfO 

If 

|X  a  note  to  the  review  editor  the  Bell- 
^  man  Company  of  Minneapolis,  frankly 
.!!>  attention  to  the  fact  that  “The 

"rial  of  (jold’’  by  William  C.  Edgar  is 

^ir'niarily  a  history  of  the  Washburn 
' -i’V  Company,  but  at  the  same  time 
'  is  an  authoritative  account  of  the  de- 
I  pmmt  of  the  milling  industry  in  the 
I  uited  States  and  especially  in  the  North- 

[  ’  Mr.  Edgar,  the  author,  has  been 
'  more  than  forty  years  editor  of  The 
orthwestern  Miller.  The  text  consists 

370  pages  with  some  60  odd  illustra- 

The  volume  deserves  mention  in  this 

■  artnirnt  for  several  reasons.  In  the 

■ ;  place,  Mr.  Edgar  holds  a  high  place 
r  the  journalism  of  the  Northwest.  For 
number  of  years  in  addition  to  editing 
•  Northwestern  Miller  he  conducted 

■  Bellman — one  of  the  finest  literary 
'klic>  ever  printed  in  .\nierica.  When 

■  ceased  publication  .American  literature 
ered  a  distinct  lose :  no  other  peri- 
al  has  arisen  to  take  its  place. 
Qiapter  XIV  justifies  the  mention  of 

•book.  This  chapter  might  have  iK-en 
"Gold  Meclal  Plus  Printer’s  Ink.” 

t  tells  the  story  of  a  phrase  made  famous 

advertising — “Eventually — Why  Not 
^  Of  this  phrase  which  broke 
■■’b  into  print  at  an  initial  Cf)st  of 
'siliOd  Mr.  Edgar  says; 

.h  an  incredible  short  lime  the  iierpeliial 
n  became  a  by-word.  If  anyone 

2^1  to  say  **KvtMitually.’*  another  wuuhl 
••  with  “why  nitt  now?*’  an<l  **tiohi  Mrdal” 

1)€  brought  to  the  minds  of  Ujth. 

22**^”  u^^d  it  with  ttllinv  force  in  their 
"P®.  clergymen  slyly  inc«>riviratetl  it  intti 

•errtums.  newspapers  aptly  employed  it 

BETTER  PUZZLES 
That’s  why  boston  Advertiser 

has  just  resumed  our 

Cross-Words 

he  international  syndicate 
Baltimore,  Md. 

ARTICLES  on  newspapers  have  ap- 

"  peared  so  fretiuently  in  The  KniMnis 
.Masacine  that  they  almost  constitute  a 
brief  .study  of  .American  journalism. 

In  the  current  issue  Erie  C.  Hopwootl, 
editor  of  the  Cleveland  Plain  Dealer, 

prints  one  of  the  ablest  articles  on  news- 

pitper  ethics  that  has  yet  api^ared  in 
type.  The  best  thing  alMuit  this  discus¬ 
sion  by  Mr.  Hopwood  is  the  logic  of 
his  deducations.  He  answers  the  ques¬ 

tion,  “How  Far  May  a  Newspaper  (jo?” 

by  saying  that  “the  right  of  a  news¬ 
paper  to  attract  and  hold  readers  is  re¬ 
stricted  by  nothing  but  considerations  of 

public  welfare.” (^ne  of  the  pivotal  points  of  the  article 
is  the  discussion  tif  the  regulation  of  the 

-fasHions- 

Authentic 

Inclusive 

Sparkling 

FAIRCHILD 

Newspaper  Services 

—8  Ea«t  13th  St.  New  York— 

Am^ricaiLdi^titCirculatioix 

Buildinp  Orpanizition 

R.isuinCouNT- 6'.rijii.rOcCI0»TALBlD 
JNOIANAPOLIS.IND 

press.  “One  of  the  characteristics  of  the 

generation,”  says  the  editor  of  the  Plain 
Dealer,  “is  the  degree  to  which  every¬ 
body  concerns  himself  with  everybf^y  i 
else  and  undertakes  to  regulate  his  life, 

liberty,  and  pursuit  of  happiness.” Both  the  pedantic  and  the  practical 

students  of  newspaper  editing  and  mak¬ 
ing  will  agree  with  Mr.  Hopwootl  when 

he  says  that  "anyone  who  will  study 
newspaepr  history  with  an  open  mind 
will  be  convicted  that  newspaper  morals 

liave  generally  gone  along  pretty  well 
with  the  morals  of  the  times  and  usually 

a  little  ahead.” In  some  respects — and  these  the  most 

essential — "Newspaper  Ethics”  by  Erie 
G.  HopwtMjd  is  the  most  imiwrtant  mag¬ 
azine  article  of  the  month  for  members 
of  the  working  press. 

To  an  earlier  issue  of  The  Kiwanis 

Magazine  O.  R.  Smith  of  the  Mihvaukee 

Journal  contributed  "The  Metropolitan 
Newspaper.”  In  this  article  Mr.  Smith 
wears  the  stock  and  frock  of  his  press- 
pulpit  and  preaches  a  sermon  on  the 
verses  found  in  Mathew  Vll  :24-25.  Mr. 
Smith  too  touches  upon  the  matter  of 
newspaper  ethics  as  he  discusses  accuracy 
in  reporting. 

In  speaking  of  the  influence  of  the 
editorial  he  makes  this  pertinentcomment : 

Whenever  the  newspaper  is  in  discussion, 
someone  invariably  speaks  of  the  declining 
influence  of  the  editorial,  and  in  the  same 
breath  recalls  the  halcyon  days  of  Charles  A. 

Dana  and  Horace  (>reeley,  when  |>ersonal  j<ur* 
aalt«m  flourished  and  the  editorial  was  a  ptdent 
influence.  This  someone  never  reasons  that 

the  newspaper  of  any  generation  is  part  and 

parcel  of  the  society  in  which  it  exi-^ts.  If 
'^onuthing  of  the  i>ersr>nal  touch  has  left  the 
newspaper,  so  likewise  has  it  left  the  entire 
lield  ot  American  industry,  with  the  increasing 

-e  of  machinery  and  organization  for  machine 
production.  If  there  lias  lieen  any  loss  by  the 

change  it  is  the  price  we  pay  for  a  civilization 
that  WMi’t  Mand  still. 

In  a  recent  issue  of  this  same  magazine 

Lou  E.  Holland,  retiring  president  of  the 
■Associated  .Advertising  Clubs  of  the 

World,  takes  up  the  matter  tif  ethics  in 
advertising  in  answer  to  the  rhetorical 

<|iiesti()n.  "Why  Truth  in  .Advertising 

Aleans  Better  Business.” 

ROBERT  QUILLEN 
**World*s  Greatest 

Pa  ragra  pher** 
The  combined  circula¬ 

tion  of  papers  using 

Quillen’s  three  features, 
PARAGRAPHS,  AUNT 

HET  and  WILLIE  WIL¬ 

LIS,  is  well  over  seven million  daily. 

Associated  Editors,  Inc. 
440  S.  Dearborn  St.,  Chicago 

FREE! 

A  WEEK’S  RELEASE 

RADIO  'doings "NEWS  FROM  THE  AIR” 

To  prove  to  you  it’s the  livest  and  best 
radio  feature  of 

the  season. 

AN  INSTANTANEOUS 
HIT! 

No  obligation  Write  or  Wire 

AUDIO  SERVICE 
30  N.  Dearborn  St.,  Chicago 

(More  than  160  newipapers  use  our  radio 
programi.  Write  for  tamplea  and  prices.  > 

1 N  my  little  chat  about  McNattght’s 
^  Monthly  for  November  and  the  news- 
liaper  men  and  women  who  contributed 
tq  it  1  overlooketl  one  of  its  most  charm 

ing  features,  “.A  Splendid  Young 
Woman,”  by  Roxana  B.  W’hite  who  is. connected  with  the  Hagerstown  (Md.) 

Paiy  Mail.  The  author  evidently  has 
many  friends  among  her  readers  of 
Editor  &  Publisher— to  judge  by  the 

number  of  times  1  have  been  retnindetl 

of  my  sin  of  omission. a  a  a 

W  ALTER  LIPPMANN,  chief  editor- 
^  ial  writer  of  the  New  York  IVorld, 

is  the  author  of  “The  Phantom  Public” 
(  Harcourt.  Brace  &  Co.) — a  book  that 
will  be  reviewed  more  in  detail  in  a 
later  issue. 

Gannett  Goes  to  China 

Lewis  S.  Gannett,  one  of  the  editors  of 
The  Nation,  sailed  from  San  Francisco 
Nov.  10,  for  (Jhina  where  he  will  report 
the  Chinese  situation  for  his  publication. 

GEORGE 

JEAN 

NATHAN 
Weekly  Dramatic  Review 

Now  Fitmishoil  hy 

THE  BELL  SYNDICATE,  INC. 

JOHN  N.  WHEELER.  PRES. 

1S4  Nassau  Street,  New  York  City,  N.  Y. 

7  he  Counlrjt’s  Best  Dramatic Feature 

Talks 
Joe  Mitehell  Chappie  is  in  'old 
Spain  getting  some  new  little  talks 
with  liig  people. 

THEY  WILL  INTEKESI 

Ydl  R  READER.S 

.4.sk  Us  About  It 

Joe  Mitchell  Chappie  Associates 

“TIm  Attic,*'  WaUort-Ailcria.  New  York  Cily.N.Y. 

Editorial  Research  Reports 

is  an  independent  research  or¬ 
ganization.  It  is  not  subsidized. 

Its  support  is  entirely  from  news¬ 
papers  and  magazines,  through 

the  sale  of  its  service. 

Its  wholly  impartial  reports 

are  prepared  expressly  for  the 
use  of  editors,  publishers  and 

special  writers. 
Its  clients  include  more  than 

sixty  of  the  leading  newspapers 
and  magazines  of  this  country, 

and  American  correspondents  of 

important  foreign  newspapers. 

Editorial  Research  Reports 
828  18th  St.,  Washington,  D.  C. 
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MECHANICAL 

Equipment  for  Sele 

KdIiit  for  Sale:  5  horsepower  Westinghouse 

go  rpm  motor,  220,  three  phase.  In  goc^  con- 
OaoD,  short  time.  $100  I.o.b., 
pjdncah.  Ky.  The  Paducah  (Ky.)  Sun. 

yyhitrs’  Outfitters — Printing  Plants  and  bus!- 

gcM  bought  and  sold.  American  Typefounders’ 

pradncts,  printers’  and  bookbinders’  machinery 
of  erery  description.  Cornier,  Fendler  tt  Co., 
«  Beekman  St..  New  York  City. 

jyys— For  sale,  font  12  point  Cheltenham  wide 
and  bold  mats  in  very  good  condition.  At¬ 
tractively  priced.  The  Minot  Daily  News, 

Minot,  X.  D- _ _ 

UdM  Goss  Mat  Roller  for  wet  mats  only,  for 

lak  cheap.  The  Goss  Printing  Press  Co.,  1535 
Ss.  Paulina  St.,  Chicago,  III. 

Equipment  Wanted 

Bidetin  Boards  -Wanted:  Name  of  a  concern 
namifarturing  newspaper  bulletin  hoards. 
.\.9*9,  Kditor  &  Publisher. 

ChtMS,  Form  Tables  Kight  8-column  News¬ 
paper  Stereotype  Chases,  inside  measurements 

X  iT'/i”.  .Mso  four  steel  top  Form  Tables. 
State  price,  F.agle  Publishing  Co.,  Pittsfield. 

Mass. 

WE  ARE  EQUAL  TO  YOUR  PROBLEM: 

To  Buy  a  Newspaper, 

To  Sell  a  Newspaper, 

To  Appraise  a  Newspaper. 

PALMER 
DeWITT  &  PALMER 
For  Thirty  Years  the  Recojrnized 

Leaders  in 

S.4LES-APPRA1SALS 

NEWSPAPER  PROPERTIES 

350  Madison  Ave.,  New  York 

Successful 
Performance 

This  firm  has  a  record  of  almost 

15  years  of  successful  performance  in 
the  difficult  work  of 

PURCHASE,  CONSOLIDATION, 
SALE  AND  APPRAISAL 

of  newspaper  and  magazine  properties 
throughout  the  U.  S. 

HARWELL  &  CANNON 
Times  Bldg.  New  York 

You  can  make  that  favor¬ 

able  “first  contact”  through 

the  advertising  pages  of 

Editor  &  Publisher 

GOSSIP  CASE  STILL  HOT 

Citisena  Back  Covington  Poat  Editor 
in  November  Election 

The  arrest  last  July  of  Bruce  I.  Su- 
song,  editor  of  the  Kentucky  Post,  a 

Scripps-Howard  newspaper  on  a  charge 

of  violating  the  state’s  “gossip”  law,  in 
the  printing  of  facts  concerning  the  fi¬ 
nances  of  the  city  of  Covington,  is  still 
attracting  attention  in  Kentucky. 

In  October  in  the  city  primaries.  Judge 
L.  L.  Manson  who  found  the  editor  guilty 
and  fined  him  $15,  a  sum  not  apficalable 
in  Kentucky,  was  defeated  at  the  polls. 

running  a  bad  fourth  in  a  five  cornered 

race  and  the  brother  of  the  mayor  seek¬ 
ing  to  be  one  of  the  eight  nominees  for 
city  commissioner  was  overwhelmingly 
defeated. 

In  the  November  elections  the  city  ad¬ 
ministration  which  for  two  years  had  been 

controlled  by  Mayor  Daniel  O’ Donovan, with  two  other  votes  in  a  commission  of 

five,  went  down  to  defeat  when  one  of  the 

two  supporters  of  the  mayor  finished 
sixth  among  eight  nominees,  and  the  man 

supported  by  the  Post  polled  more  votes 
than  had  ever  been  polled  by  a  candidate 

in  Covington  before. 
Rut  while  the  people  in  two  successive 

elections  have  practically  driven  out  of 
office,  those  who  participated  in  the  gossip 

case,  the  courts  continue  to  balk  the  ef¬ 
fort  of  the  editor  to  get  legal  justice. 

Judge  M.  L.  Harbeson  of  the  Kenton- 
Circuit  court  has  just  refused  to  review 
the  case.  However,  the  way  has  been 

paved  for  the  case  to  be  carried  to  the 
court  of  appeals,  and  this  step  is  to  be 
taken  at  once. 

The  $15  fine  has  not  been  paid,  a  stay  of 

execution  having  been  issued  pending  fur¬ 
ther  court  action,  and  the  case  is  being 

fought  out  to  the  limit  to  protect  news¬ 
papers  of  the  future  in  their  right  to 

print  the  news. 

Supplies  and  Equipment 

MODERNIZE 

your COMPOSING  ROOM 
with 

HAMILTON  EQUIPMENT 
Made  in  both  wood  and  steel. 

Manufactured  by 

The  Hamilton  Mfg.  Co. 
Two  Rivers,  Wis. 

For  sale  by  all  prominent  Type 

Founders  and  Dealers  everywhere. 

IJ.l  IJ  0 

kvyil  w  <  a  t*.*!  fic  1  m  i»:'agt(»] 

Write  for  Information  Concerning 

Wilke’s  Metal 
Insurance  Plan 
It  Will  Save  You  Money 

Metals  Refining  Co. 
Hammond,  Indiana 

Warehouses  in  Principal  Cities 

GOSS  PRINTING  PRESS  CO. 

CHICAGO  -  NEW  YORK  -  LONDON 

Don’tTig  Metal 
It  Wastes  Money 

Don’t  melt  your  metal  twice  to  use 
it  once.  Write  for  trial  offer.  The 

Monomelt  “Single  Melting  Sys¬ 

tem.”  References  gladly  famished. 

ElbninmMma  Maud  Fwmmea 

Printers  Manufacturing  Co. 

1109-17  Transportation  Bldg. 

Chicago  Illinois 
World  Bldg.,  New  York  City 

Newspaper  Conveyors 
si>erd  op  the  movement  of  papers  to  de¬ livery  room — without  fuss  or  waste.  Used 
for  years  by  hundreds  of  large  and  small 
pnbltsbers  throughout  the  country.  Writs 
for  details  and  typical  instsllatlon  rlews. 

The  Cutler-Hammer  Mf|g.  Co. 

Works:  MILWACKKB  and  NHW  YORK New  York  rieveland  P**I®**, 

Chicago  ClncTnnatl 

Pittsbnrgh  Rnston  Buffalo 

Philadelphia  Boston  Milwaukee 

San  PninclBCO,  Los  Angeleo.  Portland. 

Seattle.  H.  B.  Squires  Oo. 

CUTLER-HAM  M  ER 

GOSS, 
^STEREOTYPING^ 

xMACHINERYi 

Fastest,  most  easily  operated, 
most  accurate  and  durable  flat 

casting  box  you  can  buy.  Per¬ 
fectly  oalanced.  New  design  lock- 

Positive  quick  lock  -  up  at  four 

points  on  box  with  one  lever movement.  Write  for  complete 

catal<^  of  Goss  Stereotyping Machinery. 

THE  GOSS  PRINTING 
PRESS  CO.,  CHICAGO 

The  constant  strain  and  wear  on  equipment  due 
to  modern  high-speed  production  necessitates 

replacements,  oftentimes  when  least  expected.  Ex¬ 
ceptionally  rapid  growth  also  creates  unforeseen 
demands.  Your  salesman  always  present  is  your 
advertisement  in 

EDITOR  &  PUBLISHER 

p 
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INDIANA  A.P.  REELECTS  HORST them  now  so  they  can  get  their  orde 

in  to  Santa  Oaus  early. — B.  A.  T. 

rde 

DOLLAR  * » 
**  PULLERS 

ONE  DOLLAR 

WILL  BE 

PAID  ii  Horst,  managing  editor  of  the 
____  ^  cAou  §  South  Bend  Tribune,  was  re-elected  pres- 

Lj^  I  ̂   inn  A  P  ident  of  the  Indiana  Associated  Press  Ed- IDEA  I  itors’  Association  at  the  recent  annual 

PUBLISHED  I  meeting  in  Indianapolis.  Ed.  J.  Fehn, 
I  managing  director  of  the  Ez>ansvillc 

_  JL  „ "  '  — Courier-Journal,  was  chosen  vice-presi- —   — — : . dent,  and  G.  D.  Seymour,  Indianapolis 
correspondent  of  the  A.  P.,  was  named 

are  handling  such  low  priced  sets. — Frank  secretary-treasurer.  Fred  A.  Miller,  pub- 

Ed  Fehn  of  ETansville  Courier-Journal 

Named  Vice-President 

BUSINESS  TICKLERS 

Have  the  auto  and  the  porch  sw!  ; 

forced  the  hammock  manufacturers  out  i 
business?  A  few  years  ago  every  porej 

had  to  have  a  hammock  during  the  sum- 

mer  months — now  you  seldom  see  on 
Interview  retailers  who  handle  them  or 

did  formerly  and  find  out  how  sales  ha.- 
dropped  off  and  to  what  they  attribute  th 

slump. — Bruce  Cole. 

H.  Williams.  lisher  of  the  South  Bend  Tribune,  was 

Under  the  caption:  “Service  Stations”  
Indiana  representative  on  the  cen- 

e  Monrovia  (Cal.)  Daily  News  ran  a 
 fal  division  advisory  board. 

:ge  of  advertisements  around  the  serv-  ̂   ^^tended  Th^'mee^ng^^^He”  is  a 

M  iiJ  t  native  of  Indiana  and  this  is  his  first h.ch  called  attention  to  he  stores  spe-  ^  c]ex^tion  to 
alizing  m  service.-Harold  J.  Ashe. 

-  Resolutions  on  the  death  of  John  L. 

“The  Most  Interesting  Christmas  Gift  Stuart,  for  nine  years  Indiana  correspon- 

CANVASS  some  of  your  larger  in- 
^  dustrial  firms  and  business  houses  and  the  Monrovia  (Cal.)  Daily  News  ran  a 
as  certain  what  make  of  typewriter  is  in  page  of  advertisements  around  the  serv- 
predominent  use.  You  can  make  this  ice  idea.  Cuts  were  used  in  the  ads 

the  basis  of  an  ad  series  by  the  local  which  called  attention  to  the  stores  spe- 

agency  for  that  machine. — B.  A.  T. cializing  in  service. — Harold  J.  Ashe. 

I  f  4«r*  •  1  •  *  r'\c  rvcsuiuiiuiis  uii  luc  iicctin  juiiii 

The  heading,  ^I^^cia  ns  mas  _  -  “The  Most  Interesting  Christmas  Gift  Stuart,  for  nine  years  Indiana  correspon- fers  on  the  classified  page  early  in  De-  j  Received”  would  be  a  stimulating  dent,  who  died  early  last  summer,  and rember  allows  many  small  advertisers  to  ^  G.  Sefrit,  pioneer  publisher  of 
get  their  messages  the  public  at  would  help  bring  on  the  holiday  the  Washington  (Ind.)  Herald,  were low  cost.  Fremont  Kutnewsky.  ^  adopted  and  copies  were  sent  to  the  fam- low  cost.-Fremont  Kutnewsky.  — “  gc;:;:j  time,"and  be  a  spur  t 

Credit  losses  mean  a  great  deal  to 
 adverti.sing.-Fremont  Kutnewsky. 

many  merchants  and  a  series  of  well  writ-  _ _ 

ten  advertisements  on  “KEEP  YOUR  . ^ 

CREDIT  GOOD”  can  be  sold  coopera-  | 
tively  or  to  the  credit  association.  They  |  _ 
should  be  run  just  before  the  first  of  I  TT  TT  T  TTW 
the  month. — Donald  O.  .Ross,  Washing-  I  I  I  I  I 

Ion  (la.)  Democrat.  C  I  A  i  XN  V_>^A  1  I  I 

dies  of  both  men. 

Instead  of  having  the  society  editor 
call  the  same  list  of  persons  have  her 

vary  it  and  call  10  or  12  non-subscribers 
each  day.  We  tried  it  and  not  only  add¬ 
ed  new  names  to  our  news  columns  but 

also  added  many  new  subscribers. — 
Thora  Eigenmann,  Bloomington,  Ind. 

ONE  DOLLAR 
WILL  BE  PAID 

FOR  EACH 

"H  U  N  C  H” 

PUBLISHED 

in  diamonds  can  give  a  ’write-up  man  l>eople,  however,  tell  you  from  their  own  St.  Louis. material  for  a  highly  interesting  series  of  experience  that  such  people  are  always 

three  or  four  articles  on  the  difference  ‘aken  advantage  of  and  never  get  the 

between  the  many  different  grades  of  dia-  rew'ard  that  they  expect.  Interview  men  shortly,  the  plants  nave  turnea  out  a 

monds,  methods  of  cutting  and  polishing  and  women  in  your  city  and  find  out  what  lot  of  new  toys  and  novelties  for  this 

that  add  or  detract  from  their  value,  flaws  has  been  their  experience.  Names  would  season.  Tell  the  boys  and  girls  about 

and  their  detection,  etc.  These  articles,  probably  have  to  be  left  out  but  the  .  .  .. 
run  in  the  center  of  a  group  of  ads  by  the  story  will  have  genuine  reader  interest. — 
reputable  jewelers  of  your  town,  are  cer-  R-  R.  Voorhees. 
tain  attention-getters  and  make  the  sale 
of  the  page  easy,  as  they  reflect  prestige “Would  You  Marry  Your  Husband 

and  honesty  on  the  advertisers.  Now  is  ■'^gain.''”  is  a  subject  that  was  thorough- 
the  time. — M.  S.  M.,  Denver.  ly  expounded  by  the  women  readers  of 

-  Capper’s  Weekly,  Topeka,  Kan.  While 
The  San  Antonio  Express  recently  ran  these  letters  were  all  writen  by  women 

THOS.  W. 
BRIGGS  CO. 

two  entire  double  center  pages  of  bank  the  subject  was  of  such  a  nature  that 

statements  under  the  last  call  of  the  Treas-  tnen  “just  couldn’t  keep  from  reading 

ury  Department  with  a  double  page  spread  them.” — B.  F.  Oark,  Hutchinson,  Kan. 
head,  using  the  left-over  spaces  for  bank  ,  - 7 

Columbian  Mutual  Tower 

MEMPHIS,  TENN. 

advertisements.  The  results  were  a  hne  What  would  happen  if  the  police  were 

showing  for  the  city  and  for  the  banks,  ‘o  enforce  all  the  ancient  and  unrepealed 

and  incidentally  nice  linage  for  the  Ex-  “Wue  laws”  on  your  city  statute  books? press. — W.  H.  M.,  Austin,  Texas. 

On  one  of  the  first  of  the  real  cold  fall 

“blue  laws”  on  your  city  statute  books? 
study  of  the  ancient  laws  in  most  in¬ 

stances  will  show  that  enforcement  of 

them  now  would  probably  wreck  busi- 
^  *  A  A.  1*  J  A.1.  ness  and  cause  tremendous  protest  in 

days  send  a  reporter  to  linger  around  the  modern  cities.— v  T? mitten  and  heavy  underwear  counters  in 
department  stores.  Observations  as 

CREATORS 
OF  LOCAL 
DISPLAY 

FROM  A  NEW 
SOURCE 

Who  is  the  best  paid  official  in  your 
Mother  buys  articles  for  he  entire  family  3^3, Qne  newspaper  conducted  an  in- will  add  color  to  the  otherwise  routine  vestigation  and  found  that  there  were 
weather  story  of  the  day.-E.  H.  Derby,  anomalies  in  the  public  payroll. 

Our  Bnalnesa  Review  and  manj  other 
feature  pairea  now  mnnini;  In  more 
than  80  leading  Amerlran  and  Can¬ 
adian  newapapera.  Write  or  wire 
for  our  repreaentatlve. 

“NEW  RADIO  SETS  AT  $50  AND 

UNDER.” That  sort  of  a  heading  in  your  paper 
would  attract  a  lot  of  attention.  Put 

that  heading  on  a  page  and  then  solicit 
advertising  from  local  radio  concerns  that 

The 

1925 
Wonder-  Serial 

SANDY 

fatamatianal  New*  Servioe 

Wari4  BadJbK,  Now  York 

By  ELENORE  MEHERIN 

Author  of  ‘"Chickie"  and  Other 
Popular  Hits 

(jct  the  best-selKng  news¬ 

paper  serial  of  the  year — 

Ready  for  release — Wire  NOW  I 

KING  FEATURES 
SYNDICATE,  Inc. 

241  West  58th  Street 
New  York  CiCr 

Illustrated  Full-Page 

CHRISTMAS 

NEW  YEAR 

STORIES 

Fannie  Hurst 

Margaret  Sangster 

Mary  Stewart  Cutting 

Ask  for  Samples 

The  McClore  New.bpaper  Syndicate 
STS  Fourth  Avenue.  New  York  City 

Marble  Heads  Kansas  A.P.  Memben 

George  W.  Marble,  editor  of  the  Fi. 

Scott  (Kan.)  Tribune -Monitor,  was  rt- 
elected  president  of  the  Kansas  .\ssociat 
cd  Press  members  at  the  annual  meeting 
in  Kansas  City.  R.  A.  Harris,  editor 

owner  of  the  Ottazva  Herald  was  named 
vice-president ;  R.  H.  Heppe.  Kansas 

City,  P.  correspondent,  secretarj- 
treasurer;  and  Hugh  J.  Powell,  Colley 
ville  Journal,  member  of  the  Centnl 

Division  Advisory  Board. 

Reno  Daily  Changes  Page  Size 

The  Reno,  Nevada,  State  Jourml,  with 
its  issue  of  Nov.  4,  increased  its  page  sia 

from  7  columns  to  8  columns,  decreasing 
the  column  width  from  13  ems  to  12  eras. 

IN  THE  FEATURE  WORLD 

Many  people  say  that  the  fellow  or  For  instance,  the  governor  was  the  third 
girl  who  in  business  does  a  bit  more  highest  paid  official  while  the  president 

PRE-EMINENT! 

lora  Eigenmann,  Bloomington,  Ind.  who  is  of  the  state  university  received  the  high- 

’  ’  always  willing  to  work  and  see  the  job  est  salary.  Various  public  officials  were 

Out  of  his  diamond-lore,  every  dealer  through  is  the  one  to  get  ahead.  Some  then  listed  with  their  salaries. —
 A.  L.  F., 

taken  advantage  of  and  never  get  the  Christmas  will  be  rolling  around  very 
reward  that  they  expect.  Interview  men  shortly.  The  plants  have  turned  out  a 

Distinction  of  Names 

Popularity  of  Ideas 
Readability  of  Treatment 

PRE-EMINENT 
ARTICLE  SERVICE 

A  Commanding  Feature 

Which  Has  Set  New  Records 
and  Attained  a  New  Level  in 

Appeal  to  Newspaper  Readers 

"A  Lustrous  Name,  An  Arresling  Idea 

— Every  Week" 
EXCEPTIONAL  ILLUSTRATIONS 

Metropolitan  Newspaper 
Service 

Maximilian  Elser,  Jr.,  General  Manager 

150  Nassau  Street,  New  York  City 

''Wits  and  the  Woman” 

By  Violet  Irwin 
A  Great  Serial  Story  Illustrated  Daily 

With  A  Two  Column  Spread 

Wire  Us  For  Samples  And  Prices  0i The  New 

WHEELER'NICHOLSON  FICTION SERVICE 

Wheeler'Nicholson,  Inc.  | 

15  West  44th  Street  New  York 

/ 

'r 
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Pennsylvania  with  immense  manufacturing,  mining,  agricultural  and  financial  interests,  with  trade  suffi¬ 

ciently  diversified  to  warrant  attractive  advantages  to  National  Advertisers,  is  a  merchandising  and  sales 
promotion  territory  worthy  of  intensive  cultivation. 

Commercially  a  leader,  and  leading  in  individual  wealth,  this  great  commonwealth  is  becoming  richer  and 
richer  in  prospects. 

In  this  market  of  unusual  trade  advantages  the  local  daily  newspapers  offer  marketing  and  territorial  infor¬ 

mation  that  are  of  great  value  and  assistance  to  National  Advertisers  in  the  sales  promotion  of  their 
merchandise. 

The  local  merchants,  alert  to  the  interest  of  their  clientele  and  to  their  own  personal  trade  advantage  will, 

by  responding  to  consumer  demand,  cooperate  in  the  distribution  of  products  that  are  persistently 
advertised. 

The  market  is  here,  in  Pennsylvania,  the  merchants  are  ready  to  stock  up  on  your  merchandise  and  the 

daily  newspapers  will  carry  your  message  into  the  home  of  the  consumer  in  the  urban,  suburban  and  rural 
districts. 

These  Daily  Newspapers  Offer 

Exceptional  Cooperative  Service 

Circola- 
lion 

2,S00 lines 
10,000 
lines 

’Allentown  Call  . . 
.(M) 

30,274 
.10 .10 

’Allentown  Call  . 
.(S) 21,285 .10 

.10 
tBeaver  Falls  Tribune  . 

.(E) 
6,183 

.03 

.03 
tBIoomsburg  Press . ,  (M) 

7,535 
.04 

.04 tChester  Times  . 
.(E) 

17,827 

.06 

.06 fCoatesville  Record  . .(E) 

6,716 .04 .05 
’Connellsville  Courier . 

..(E) 
5,801 .02 

.02 
’Easton  Express  . . . 

.(E) 23,668 .08 

.08 
’Erie  Times  . .(E) 

28,026 
.08 

.08 

Harrisburg  Telegraph  . ..(E) 40,022 
.095 

.095 
tHazleton  Plain  Speaker. ...  (E) 

fHazleton  Standard.Sentinel.(M) s 19,721 
.07 .06 

’Mount  Carmel  Item  . 
,.(E) 

4,343 

.025 .021 

’’Oil  City  Derrick  . 
.(M) 

6,377 
.035 

.035 

tScranton  Timpg  . (E) 

*Sliaron  Herald  . (E) 

'i'Stroudsburg  Record  (E)  Press... (M) 

*Sunbury  Daily  Item  . (E) 
**Warren  Times-Mirror  . (E&M) 

*Wasbington  Observer  and  Re¬ 

porter  . (M&E) 

tWest  Chester  Local  News . (E) 

tWilkes-Barre  Times-Leader  . (E) 

^Williamsport  Sun  . (E) 

tYork  Dispatch  . (E) 

*A.  B.  C.  Publishers’  Statement,  Sept.  30,  1925. 

**A.  B.  C.  Publishers’  Statement,  March  31,  1925. 

fCovernment  Statement,  Sept.  30,  1925. 

Circula* 

lion 
2,500 lines 

10,000 
lines 

43,495 

.12 

.11 

7,031 

.0285 
.0285 

7,401 

.045 

.045 

4,958 

.0285 .0215 

8,780 
.04 

.04 

16,861 
.06 

.06 11,720 
.04 

.04 

24,811 

.08 

.06 20,203 

.07 

.07 

19,197 

.05 

.05 
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1 
FIRST  IN  NATIONAL 

ADVERTISING 

In  October  The  Sun  published  414,120  lines  of 
National  Advertising,  leading  the  second  New 
York  evening  newspaper  by  130,814  lines.  The  Sun 
shows  a  gain  of  137,112  lines  over  October  a  year  ago. 

For  the  first  ten  months  of  1925  The  Sun  pub¬ 
lished  almost  Three  Million  lines  of  National 

Advertising — a  gain  of  approximately  Six  Hundred 
Thousand  lines,  compared  with  the  corresponding 

months  of  last  year — a  gain  greater  than  the 
combined  gains  of  the  next  four  New  York  even¬ 
ing  newspapers. 

National  advertisers  recognize  The  Sun  as  one  of 
the  greatest  selling  forces  in  the  New  York  market. 

A  Very  Rigid  Censorship  on  Advertising  is  Maintained 

^ttn 
280  BROADWAY  NEW  YORK 

WASHINGTON,  D.  C  BOSTON  CHICAGO  LOS  ANGELES 
Mtuuey  Building  Old  South  Building  208  La  Salle  St.  Van  Nuyt  Building 

PARIS  SAN  FRANCISCO  LONDON 

49  Avenue  de  I’Opera  First  National  Bank  Building  40-43  Fleet  Street 




